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Social Networking Sites as Marketing and
Outreach Tools of Library and Information
Services

Salim Said Alkindi* & Mohammed Nasser Al-Suqri®

Abstract - At a time when Web 2.0 applications in libraries have
gained growing popularity globally, it appears that the library
must consider marketing its services more regularly through
the Internet, taking advantage of Web 2.0 applications to
improve access to its users and to promote information
services. Many studies have discussed the importance of
enhancing library services through Web 2.0 applications such
as blogs, wikis, RSS (Really Simple Syndication), podcasts
and social networking sites (SNSs). However, very few studies
have focused on social networking sites in relation to
marketing strategies for library and information services. The
main purpose of this paper is to explore the varied marketing
activities of libraries on SNSs, focusing on Facebook, as it is
recognized as a popular SNS used among libraries.
Additionally, the study introduces the role of library and
information professionals (LIPs) within SNSs, as well as user
contributions to the marketing process. Web content is used in
a quantitative approach. Twenty public libraries that have
Facebook pages have been selected as subject samples.
These libraries were randomly selected by searching on
Facebook, using “public library” as a keyword. Then, the study
browsed the sampled public libraries’ Facebook pages,
transferred the contents into categories of activities in a table
and then summarized the marketing activities of the libraries
on SNSs and the different roles of LIPs as well as users. The
outcomes of this study are: the analysis found four main
activities on library Facebook pages, including marketing the
library itself, marketing information services, marketing
information resources, and marketing people knowledge and
skills; LIPs have new roles within SNSs and users play an
important role in facilitating the library marketing process; and
Facebook applications are not widely used currently, although
these libraries in enhancing library services. The study
concluded with recommendations that would help LIPs to
enhance library marketing by using these applications.
Keywords : social networking sites, social networks, web
2.0, internet, library marketing, facebook.

[. INTRODUCTION
eb 2.0 has become an essential component for
today's technology-based organisations and for
individuals. Web 2.0 applications are starting to

make a big impact on users with respect to their interac-
tion, work and communication with others. One of these

Author o : Department of Information, Studies College of Arts and Social
Sciences, Sultan Qaboos University. PhD studdent at Curtin University
of Technology, Department of Internet Studies.

E-mails : salimsk@squ.edu.om, salim9s@hotmail.com

Author o : Assistant Professor & Head of the Department, Department of
Information Studies College of Arts and Social Sciences Sultan Qaboos
University. E-mails : saqrim@squ.edu.om, sakri81@hotmail.com

applications is the SNS, such as LinkedIn, Myspace,
Twitter and Facebook, which have attracted millions of
users, including specialists across many disciplines. On
sites such as Facebook, users reveal a lot of information
about themselves in their profiles to order to introduce
themselves to others (Acquisti & Gross, 2006). SNSs
also provide users with abundant information posted by
others. They are becoming a platform for information
sharing and distribution. With the emergence of
specialized SNSs for specific user groups, users can
now practise various activities either related to their work
or personal.

Not only do individuals use these sites for self-
promotion, but business organizations have also started
creating their own pages to promote their services. As
such, information institutions such as libraries have
started to use SNS applications. According to Boss
(2009), there are a number of public libraries that have a
presence on Myspace, such as the Orleans Public
Library, the Omaha Public Library, the St. Paul Public
Library, the Salt Lake City Public Library and the Toledo
Public Library, and a number of them have a presence
on Facebook, such as the Chicago Public Library, the
Hennepin County Library, the Houston Public Library
and the Los Angeles Public Library. Other libraries have
a presence on other SNSs. The SNSs have provided
these libraries with opportunities for marketing and self-
promotion. In an academic library, Facebook and
Myspace are good outreach tools as well as marketing
tools (Chu & Meulemans, 2008) and they are very
popular among students (Chu & Meulemans, 2008).
Ecademy, Friendster, Friendzy, LinkedIn, Meetup, orkut,
Ryze, Spoke, Tickle and Tribe are popular SNSs among
business organizations (O’ Murchu, Breslin, & Decker,
2004) that can be used for different purposes such as
marketing and communication. For example, “LinkedIn
is most commonly used for generating sales leads,
finding potential hires, and in general, leveraging the
contact lists of fellow colleagues” (Salz, as cited in Di
Micco et al., 2008, p. 712). SNSs foster new marketing
strategies on the Internet and support organisations to
market themselves. They are considered a space for
people to present themselves to others (marketing their
profile) (O’ Murchu, Breslin, & Decker, 2004).

Much has been written in the library and
information science (LIS) literature about using Web 2.0

© 2013 Global Journals Inc. (US)
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applications, including SNSs such as Face book and
Myspace, in the library environment. However, the topics
of the role of SNSs as a strategy in the marketing of
library services and the new role of LIPs have not yet
been addressed. In addition, it is not yet clearly
understood what types of activities are being used in
this regard. “The usefulness of libraries using online
advertisements on social networks to promote their
Facebook pages, or indeed to promote any library
service, is not a topic that has been addressed by the
existing library science literature” (Chan, 2010, p. 364).
The focus of this research is on understanding the role
of SNSs in marketing library and information services
and the main activities of libraries through using SNSs.
In addition, the research will explore the roles of LIPs as
well as the users in these activities. Given the different
types of activities of libraries on SNSs, the research will
also involve an analysis of the particular way that
libraries interact with their users and the role of the user
in this marketing process.

I[I.  RESEARCH QUESTIONS AND OBJECTIVES

The research questions are:

1. What are the various marketing activities of libraries
on SNSs?

2. What are the roles of LIPs in marketing activities?
3. How can users contribute to the marketing process?

The main objectives of this research are as follows:

e To adopt the new concept of library and information
marketing within Web 2.0 applications.

e To understand the main activities of libraries on
SNSs.

e To identify the role, if any, of library users in the
marketing process.

e To identify the new role of LIPs within SNSs.

e To propose an instructional framework to integrate
SNSs in information marketing, involving LIPs and
library users.

[1I.  STUDY SIGNIFICANCE

This study is significant for the following reasons:

e [t explores the main activities of the library in terms
of marketing library and information services.

e [t provides new definitions of marketing within the
use of these applications in LIS.

o [t explores the use of SNSs as a marketing strategy
in which information services can be enhanced by
using SNSs applications and features.

e The results draw an instructional framework of
library marketing activities on SNSs.

e The results can help in a rethinking of, or a
redefining of, some services within the applications
of Web 2.0.

© 2013 Global Journals Inc. (US)

e The analysis of these activities indicates the new
roles of LIPs as well as users within marketing.

e The results introduce several issues related to library
marketing in new era.

V. REVIEW OF THE LITERATURE

a) Definition of SNSs

SNSs have grown tremendously in popularity
among individuals as well as organizations over the past
few years. The concept of SNSs has been examined by
a number of authors and scholars across diverse fields.
Some researchers have described SNSs as a type of
virtual community (Dwyer, Hiltz, & Passerini, 2007), while
others describe as communication channel. SNSs are
spaces that “enable users to articulate and make visible
their social networks” (Boyd & Ellison, 2008, p. 112).
They are considered as sites where a user can create a
profile and build a personal network, and then can share
and exchange information with others (Lenhart &
Madden, 2007). They “enable communication among
ever-widening circles of contacts, inviting convergence
among the hitherto separate activies of emall,
messaging, website creation, diaries, photo albums and
music or video uploading and downloading”
(Livingstone, 2008, p. 394). In their view, SNSs are Web-
based services which allow users to connect with
others, share information and show their interests to
others. They are a type of site in which people have the
ability to share and create their own content. Another
description of the term is given by Ahn (2008), who
describe SNSs as private spaces for individuals, which
allow them to establish a forum for discussion, to share
news and exchange photos. They support people in
establishing an online presence, building social
networks and maintaining their relationships with others.
Ellison, Steinfeld, and Lampe (as cited in Cain, 2008)
define SNSs as “online spaces that allow individuals to
present themselves, articulate their social networks, and
establish or maintain connections with others” (p. 2).
Boyd and Ellison (as cited in Jones, Gaffney-Rhys, &
Jones, 2011) supplied another key definition of SNSs
when they described them as:

Web based services that allow individuals to 1)
construct a public or semi-public profile within a
bounded system, 2) articulate a list of other users with
whom they share a connection and 3) view and traverse
their list of connections and those made by others within
the system (p. 202).

In this study, SNSs are defined as an online
communication and marketing tool in which individuals
as well as organizations can build online profiles in order

to share information, exchange messages with others,
maintain relationships in social networks and to

communicate with the majority of SNS members.



b) The Concept of Library and Information Services
Marketing within Web 2.0

With the emergence of new technologies and
increasing competition in the digital age, marketing
within Web 2.0 is a vital factor for survival. Scholars have
started to explore the concept of marketing with new
technologies and tools. The term marketing has many
meanings, depending on the discipline and the area in
which the term is being used. “Marketing is planning
and managing the organization’s exchange relations
with its clientele. It consists of studying the target
market’s needs, designing appropriate products and
services, and using effective pricing, communication,
and distribution to inform, motivate, and serve the
market” (Jestin & Parameswari, 2002, p. 2). Marketing is
a comprehensive term and it is very important to clarify
what marketing means in the library and information
science/information studies fields, with the emergence
of new technologies. The term is related to the
marketing of information and the promotion of library
services. “Marketing is not so much about ‘selling’
information products to researchers, as it is more about
spreading the word about potentially useful new tools. It
is also about keeping users informed about library
activities and involving them in collection development”
(Noel & Waugh, 2002, p. 2). Gupta (2006) describes the
term in relation to several points: establishing relation-
ships with users, providing information services and
competing with others, using the Internet to provide
services and to reach their users. Marketing also helps
to contribute to building a relationship with the users that
begins and ends with awareness (Kaur, 2009).

This study defines the term “library marketing”
as the distribution and provision of awareness of the
existence of the library, and its resources and services,
using different tools and technologies in order to get
users to use those resources and services. It is about
reaching the users and informing them of library
services and activities by using existing technologies
that fit in with users’ needs in this new era. Effective
marketing can be done by looking at digital world
requirements, understanding users’ needs and
behaviour, and their expectations when dealing with
these technologies. Web 2.0 brought many advantages
that can be used for innovative marketing techniques.
So, library and information marketing within Web 2.0 can
be defined as follows: It is a term that has developed
within Library 2.0 applications with an emphasis on
communication and collaboration and user-generated
content, together with the use of different social media
software and applications, intended to raise users’
awareness of the library services and resources and to
enhance the effective use of these services and
resources in order to improve their learning.

c) The Importance of SNSs in Library Marketing
Marketing through SNSs might be a good
strategy for delivering and promoting library services.

“Marketing using SNSs can be a time and budget
saving way to reach out to library users” (Landis, 2007).
Research shows that libraries seek to take advantage of
the most superficial aspects of these applications.
Libraries’ major goal is to attract more users to utilize
their materials and services. Academic libraries have
recognized the important of using SNSs in enhancing
library services. Therefore, some of the libraries have
responded to the rapid development of the Internet in
order to fulfil users’ needs in the new era. SNSs are one
of the high Web 2.0 technologies that have been
integrated into library marketing efforts. Many LIPs have
started to contact users and students by using SNSs
(Steiner, 2008; Graham, Faix, & Hartman, 2009). For
example, “Brian S. Mathews, a librarian at the Georgia
Institute of Technology, sent out more than 1,500
Facebook messages to undergraduate and graduate
mechanical engineering students in his liaison area”
(Connell, 2009, p. 27). Matthews (2006) posed an
important question when he wrote:

Could Facebook be used to promote resources
and services? With the undergraduate enrolment for
mechanical engineering around 1,700 students, | was
surprised to discover that more than 1,300 of them were
on Facebook. This is presented an intriguing opportunity
to directly market the library to more than 75 precent of
my target audience. (p. 306).

Deyrup (2010) shows in his study that Web 2.0
applications can be used for marketing purposes. He
concludes that librarians are using SNSs like Myspace
and Facebook “to promote library affiliation and
community building; the virtual environment; Second
Life, to create alternative library spaces; and RSS feeds,
wikis, and blogs to post announcements and post other
information” (p. 149). In addition, Facebook groups can
be used as a platform for communication and marketing
of library services (Xia, 2009).

Chan (2010), in his study of the use of online
advertising to increase the impact of a library Facebook
page, concludes that Facebook allows the performance
of an advertisement to be tracked in great detail. The
library is using Facebook pages for advertising
purposes and to reach many students. A similar study
by Jacobson (2011) concludes that Facebook appears
to be a useful tool for announcements and library
marketing. As such, Twitter can be used for information
exchanging and librarians can be encouraged to use it
for conversation (Milstein, 2009). Through this conver-
sation, LIPs can market their libraries by showing new
books, new events, systems, electronic services and so
on. Horn (2011), in his article “Online Marketing
Strategies for Reaching Today's Teens”, states that Web
2.0 applications like SNSs are the best tools for
marketing library collections, marketing the library itself
by posting different photos inside the library of
computers, books, rooms and so on, and marketing
library programmes. Another study, by Kroski (2007),

© 2013 Global Journals Inc. (US)
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finds that “Libraries are utilizing social networking
communities as marketing platforms, tools for outreach,
and networking venues” (p. 15). In his view, with respect
to marketing, libraries use SNS features to provide
“descriptive information along with photos, videos, and
audio files within their profiles, making them
customizable marketing vehicles” (p. 15).

d) Library Marketing Activities on SNSs

A number of studies describe many activities of
libraries on SNSs that lead to improvement of the
library’s reputation and services. Boss (2009) argues
that "Many of the libraries that have a presence on social
networking sites focus on one-way communication" (p.
6). He adds that there are a few libraries that add links to
authors on SNSs, and some create music videos to be
shown on YouTube. He suggests that libraries can add
new features such as library calendars and "asks a
librarian” links. Suraweera et al (2010) find that the use
of SNSs by libraries is increasingly prevalent for
providing services to users. SNSs can be used as a
place to provide news, general information, links to
recommended Internet resources, entertainment or
amusement, research tips, book discussions and
communication among librarians. Another study by
Barsky and Purdon (2008) suggests that libraries can
use SNSs to create Internet subject guides by using
social bookmarking. LIPs can participate on SNSs by
adding new features to their library and information
resource centres, such as advertising new books and
journals.

Many studies describe the use of SNSs for
enhancing library services. Roncaglia (2009) identifies
three main activities: information literacy; the active
promotion of reading, writing and researching; and
support for learning and educational activities. SNSs
can help LIPs in doing these activities effectively.
Libraries can use SNSs as a platform for these activities.
He also mentions that SNSs can be used as book
recommendation sites such as Facebook’s Visual
Bookshelf and Goodreads. SNSs are powerful tools for
the active promotion of reading, and for marketing
library services.

Steiner (2008) states that academic libraries use
SNSs, particularly Facebook, to announce updates
promoting library services, events and resources, and to
send librarians’ messages to users. A recent study by
Riza Ayu and Abrizah (2011) that explores the usage of
Facebook applications among academic libraries in
Malaysia shows that most Malaysian academic libraries
use Facebook pages as a marketing tool. The activities
include  informing users of library  services,
communicating with their users anytime and anywhere.
The study recommends that libraries consistently
update their Facebook pages to attract users’
involvement and participation. Another study, by Sachs,
Eckel, and Langan (2011), explores the effective use of
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Facebook in an academic library. Users reported that
they like libraries to post information about events,
library services, research tips and information about
specific resources on Facebook. The libraries should
consider users’ needs when they plan to market on
SNSs in order to attract more users.

A study by Secker (2008) provides a list of
some library applications on Facebook, including:
e LibGuides Librarian, which allows librarians to
display their guides in their Facebook profiles and
also provides a search of their library’s catalogue.

e Librarian, which provides links to books and other
resources.

e Books iRead, which lets users and librarians share a
virtual bookshelf of titles they are currently reading
or not reading. They can also rate titles and list
books they own, and highlight their favourite books
and so on.

e COPAC Search, which gives librarians the ability to
search the COPAC’s union catalogue from within
Facebook.

All of these services can be used to market
library services and materials to users. The libraries can
benefit from these tools by raising their profiles or
promoting specific services (Riza Ayu & Abrizah, 2011).
Facebook provides LIPs with the opportunity to use
these features in marketing, promoting their services
and enhancing the role of the library in the digital world.
Through these applications, LIPs can produce
marketing plans. Landis (2010) suggests some sort of
services that can be provided by librarians on SNSs,
including subject guides, instructions, acquisition
suggestions, marketing, catalogue/database searches,
chat services, references discussion, online book clubs,
outreach and reader advisory. All of these activities can
be used to market library services to users and, at the
same time, they can be used to enhance the library’s
reputation. It can be clearly seen that most libraries
should start to invest in SNSs and to develop marketing
plans for SNSs. This will support information institutions
in promoting their services and facilities.

Linh (2008) conducted a study of the
application of Web 2.0 in Australasian university
libraries. The study provide a list of different activities
academic libraries are wusing through Web 2.0
applications: RSS, blogs, podcast, wikis and instant
messaging for general news, university news, library
news and events, announcements about new books,
databases and journals, research tools, suggestions
and so on. Public libraries might use SNSs for the same
activities and to market their collections, for example,
with new books announcements. Tripathi and Kumar
(2010) provide a similar list of activities in their study, for
example, showing a list of new books, library news and
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events, a list of e-journals and e-resource databases,
announcements about workshops and exhibitions, help
for catalogue searching, research tips, book reviews/
discussions and reference services.

Burkhardt (2010) suggests a few ideas for
activities that libraries can post in their Facebook pages,
such as library news and events, new additions to their
collections, links to articles, videos, community
information, the soliciting of feedback and responses to
people. He also suggests several strategies for
marketing the library’s social media presence, such as
linking the library to social media, talking with people,
mentioning the social media to students in class, print
advertising in the library about social media and
advertising through Facebook.

In this way, libraries can exploit the features of
SNSs to market their services. They can produce
marketing plans based on user needs and features
provided by SNSs. The adoption and use of SNSs as an
online information marketing strategy is a new way to
enhance library services and to increase the library’s
reputation on the Internet where the people meet and
discuss different issues and/or social issues. Libraries
can use SNSs as promotional tools to inform users of
new library services.

With respect to these uses of SNSs, it is unclear
how effectiveness they are and whether they have a
potential to shift the popularity of library services
(Dickson and Holley, 2010). Additionally, the role of
SNSs in marketing library services and the activities on
SNSs as a type of marketing tool needs to be discussed
further. Therefore, this research will attempt to address
these points.

V.  METHODOLOGY

a) Objectives

The main purpose of this research is to explore
the main activities of public libraries on SNSs with
respect to the marketing of library and information
services. The study also intends to explore information
services that can be developed by using these
applications. It attempts to explore the new roles of LIPs
within marketing of the library on SNSs, and the role of
users in the marketing process

b) Methods

A qualitative method is used to address the
main question and to achieve the research objectives.
Web content analysis was used in gathering information
from libraries’ Facebook pages. A total of 20 public
libraries’ pages were selected at random, through
searching on Facebook, using “public library” as a
keyword in searching. Then, the study browsed the
content of every library’s profile page, which is called a
‘wall” on Facebook. The analysis took around eight
weeks to complete. The researcher browsed the content
posted by library Facebook page administrators-not by

users to explore the various types of library activities and
how they use this space for marketing the library and
information. From these activities, the study identified
the roles of LIPs as well as the users in library marketing.
Table 1 shows the number of public libraries included in
this study.

Table 1 : List of public libararies

Public Library Citylcountry Have a presence on:
Augtin Public Library Austin, Texas, US Facehook, Twitter
Brooklyn Public Library Brooklyn, New York City, US Facehook, Twitter
Chicago Public Library City of Chicago, US Facehook, Twitter
Cleveland Public Library Cleveland, Ohio, US Facehook, Twitter
Denver Public Library City of Denver, Colorado, US Facehook, Twitter
Edmaonton Public Library City of Edmonton, Alberta Canada | Facebook, Twwitter

Fayetteville Public Library
Houston Public Libtary

Internet Public Library

Kenton County Public Library
Los Anpeles Public Library Adult
Literacy Services
Milwankse Public Library

Fayetteville, Arkansas, US
Houston, Texas, US

Drexel University, US
Kenton County, Kentucky, US
Los Angeles, California, US

Facehook, Twitter
Facehook, Twitter
Facebook, Twitter, MySpace
Facehook,

Facehook

—[=[=]eec] ] ] n]a=] o ra] —

==

Milwaukes, Wisconsin, US Facebook, Twitter

o] et

Nashwille Public Library Nashville, US Facebook, Twitter
14 | Omaha Public Library Omaha Nebraska, US Facebook, Twitter
15 | Sacramento Public Library Sacramento, California, US Facebook, Twitter
16 | Saint Paul Public Library Saint Paul, Minnesota, US Facebook, Twitter
17 | The New York Public Library North America, US Facebook, Twitter
18 | The Seattle Public Library Seattle, Washington, US Facehook,
19

Toronto Public Library
‘Wichita Public Library

Toronto, Ontario, Canada
City of Wichita, US

Facehook, Twitter
Facehook, Twitter

It should be noted that this research did not
take into consideration branches of these libraries.
Moreover, this study analyses only the first five pages for
each library wall on Facebook. Additionally, the study
ruled out all the libraries that had an inactive page on
Facebook, where only a link to the library home page
was provided. In other words, these libraries had no
activities of any kind on their Facebook pages. After
browsing and analysing the sampled public libraries’
Facebook pages (walls), the study created a list of
library activities (Table 2). These activities were
reformulated in clear points to reflect the specific
activities relating to library and information marketing.
The researcher also analysed the content with respect to
the way in which LIPs, as well as library users, post
content and reply to each other, in order to explore their
roles in the marketing process.

=y
=

c) Findings

There were 11 main activities of public libraries
found on their Facebook walls. The descriptions of these
activities were adapted from and based on the analysis
of the libraries’ Facebook pages.
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Table 2 : List of Activities on Facebook Walls

Libraries used Facehoak Ly L L L |L|L|L|L|L|L|L
walls for: 1[2] 3/ 4|56 7(8/0{10|10|12[13 14]15016/17|18]10|20
- General news MR R ERENEEERERER ERENERERE:
- Liheary events & news A V] V] sl L ] [ Y Y Y N [V N
- Amomcementsaboutnew | N| N o «| K[ V] V| NN N [N [« [« [¥ |6 |8 [N[¥ [y ]y
books, journals or databases

- Ammouncements ahout R R B YR R I K K [BERERERERERERERE
movies, videos, films, DVDs,

.

- Roalk, film and music R R R R R R E L LA LR RN R ENE N ERE
recommendations and

Suggestions- Book reviews

- Ammonmeements ahout R R R R RN RN N AR R E N E NN R
workshops, programmes,

Iecnures and sessians.

- Amonmcementsshoutnew [N N[ M NN N N/ x| N|N [N [N [« |[N|N|N[N|N|N|N
Itbrary servicss

-Feedback viaonlinesurvey | N|NINININI N[N XN« [+ [N [N [+ [v N[+ [V [N|N
- Inteoducing staff experience, | N| N[N M NN N [N [« [N NN |N|N[N[N|N]|N
new staff

- Promotion of other by | v | V| ¥ 8] 8] ] V] X [y [ [y [V [V N Y[V Y[y |
collections

Nemot dlear

V= motoed

*= W Bt nonced

Most of the public libraries used Facebook walls
for library news and events or for general news. These
included book awards, festivals, new Vvisitors, library
events, opening hours and so on. Figures 1 to 6 show
several examples of this type of activity as they
appeared on the libraries' Facebook pages. In addition
to these activities, all the libraries provided a link to their
homepage on their Facebook walls.

Chicago Public Library

We are dosed today, but have lots of great events this month, See you
tomarraw: http:/faw.ly/ElHs

Events and Programs - Chicago Public Library
aw.ly

Figure 1 : Chicago Public Library, news

Toronto Public Library

t Congrats to the finalists of this year's Toronto Book Awards, announced today.
L I B Chedk out the nominated books and meet the authars at ibrary events,

Toronto Book Awards 2011 : Toronto Public Library
www. torontopublicibrary.ca

The Toronto Book Awards honour authors of books of literary or

Toronto
O artistic merit that are evocative of Toronto.

awards

Figure 2 : Toronto public library, news

Fayetteville Public Library
Join us in our effort to collect 2500 books for 2500 kids!

Tomarrow, July 28, is the last day to donate,
Click the event below for more information.

2500 Books for 2500 Kids

Location: Fayetteville Public Library
Time: 12:004M Tuesday, July 26th

Figure 3 : Fayetteville Public Library events, and news
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Edmonton Public Library

] epl.ca Create your own miniature masterpiece at the Kaleido Festival this weekend and
we'll exhibit it in the library!

http:/jwww.epl.ca/programs-and

-events/programs?forma=nid34&a

ud=NONES&id=NONES&cate=NONES&f

dttdtekws=kaleido&searchProgr

ams=Search

Figure 4 : Edmonton Public Library, events and news

Milwaukee Public Library

Open House @ Your Library
MNow @ MPL...,

Beginning on September 12, several of the neiohborhood
libraries are hosting open houses, Families can meet library
staff whie browsing the ibrary's colection of DVDs, C0s and
books. Your child can enjoy a snack while making a lbrary
card walet! Come to your local ibrar. ..

Published: 9 September 2011, 11:17am

More stories: Read more stories

Custom tabs: View example tabs

Figure 5 : Milwaukee Public Library, events and news

>

Cleveland Public Library

Don't miss our next Writers & Readers series author, Anchee Min, this Sunday at
2:00 p.m. http:fjow.ly/4GHF

Writers and Readers Series: Anchee Min

ow.ly

Anchee Min's latest novel, Pearl of China, is a dramatic
account of Nobel Prize winner Pearl 5, Budk's 40 years in
China. Told from the viewpoint...

Figure 6 : Cleveland Public Library, news

Another activity on Facebook was the
announcement of new books, journals or databases.
Many libraries took advantage of Facebook to market
new books or other new materials in the library. These
activities are shown in Figures 710 9.

"

Cleveland Public Library
And the new arrivals are... http:/fow.ly/5lKag

' "- Books, Movies & More - New Arrivals - Cleveland

o b Public Library
ow.ly
New Arrivals

Figure 7 : Cleveland Public Library, new items

0Omaha Public Library

i Did you know that you can get a list of our newest and hottest books, DVDs, and
audiobooks right in your inbax?! Sign up for one of our E-Newsletters! \micki

ﬁ'“'ﬁ Audience Signup - Omaha Public Library

!IF'l + public  library.booksite.com

Yy gl Libra

h’-‘-l"-ﬁr w—uniu Just three easy steps will get you on your way to receiving

our e-newsletters: Click on the check box next to each e-
newsletter you want to receive, Enter your e-mail address in
the box provided a the bottom of the page, Click on the
Subscribe button at the bottom of the page.

Figure 8 : Omaha Public Library, new items



ii-"ﬁ".‘.. Omaha Public Library
I ‘E Our eBook collection is growing rapidly! Fun & popular titles for children and teens
!,'.Ig,. l;..l,l" (cookbooks, pocketdoodles, origami) plus the top adult bestsellers are ready to be
: downloaded! fudy

Omaha Public Library - New eBooks
B cbooks, omahapublidibrary.org

Omaha Public Library

Figure 9 : Omaha Public Library, new items

Most of the libraries were using Facebook for
the announcement of books, movies shown, videos,

films, DVDs,etc. Examples are shown in Figures
10to 12.
yd . Brooklyn Public Library
1 10 Great Movies For Book Lovers: http: /fflavorwire. com/200532/1

\\BPL ) (-great-maovies-for-book-overs
2utm_source=Salthrufutm_mediu
m=emailfutm_term=Day+3+%28Wedn
esdaye298utm_campaign=Unified +
Mailer

Wall Photos

Figure 10 : Brooklyn Public Library, movies shown

P Austin Public Library

cuennrun.e Bucket of Blood @ Carver Branch. Thursday, September 8 at 6 p.m.

LIBRARY  Jain us for a series of American films that are notable for their lack of quality,
whether it is in writing, acting, effects, or all of the above. The Bad Film Festival
opens with Bucket of Blood featuring beatniks, bongos and blood as only Roger
Corman can deliver, http:/fwww.d.austin, te.us/ib
rary/news.htm#ach20110908

-

AW

- [
o

Bad Film Festival @ Carver Branch
wwwy,d.austin. bous

from the poets and
1 his more

revealed.

Figure 11 : Austin Public Library, movies shown

Edmaonton Public Library

llepl.ca Watding the fabulous, anard-winring movie Temple Grandn” staring Ciire
Daines, Picked it up from EFL. You can too, Warth watching,

Temple Grandin - EPL

epl.bibliocommons, com

Temple Grandin (DVD) : An engaging partrait of an autistic young
waman who became, through imely mentoring and sheer farce of
will, one of America's most remarkable success stories,

1] Share + Mav 26 at 11:42ar
Figure 12 : Edmonton Public Library, movies shown

Most of the public libraries were using their
Facebook walls for book, film, CDs and music
recommendations and/or suggestions. Examples are
shown in Figures 1310 15.

%%  Saint Paul Public Library

l Book recommendations for kids and teens by agrade level:
FBATRT PR Book Lists for kids and teens
wwww.sppl.org

Saint Paul Public Library website,

#]] Share - July 13 at 11:46p

Figure 13 : Saint Paul Public Library, Book
recommendations

u‘u“"o Chicago Public Library

£| Needa gaad baok to read at the beach or park this summer? Take a look at our
% ﬁ Book Beats reading list - &ll are tites about music:

Book Beats Recommended Reading - Chicago Public Library
www, chipublib.org

Figure 14 : Chicago Public Library, Book
recommendations

Fayetteville Public Library

Is there a book or series of books that you have read more than one time?

I'm reading The Hunger Games by Suzanne Collins, again. It was good the first
time and even better this time!

Wall Photos

SUZHNNE
COLLING

Figure 15 : Fayetteville Public Library, Book
recommendations

Shows an example of a book review.

Nashville Public Library

Book review: Townie

Thiz phenomenal memair is ke a patent mixture of Tobias Walffs
altobingraphy This Boy's Life with the movie The Fighter, Dubus is
the son of the acdaimed shart story writer of the same name, and
] ." here he desribes his harrowing 1970's coming-of-age after his
father left the family. Gro...

£5] Share * March 17 at 1:02am

Figure 16 : Nashville Public Library, Book review

Some of the libraries recommended books on
specific topics intended for users who are interested in
that topic. Examples are shown in Figures 17 to 19.

Nashville Public Library
Want to keep foothal season alive after Sunday? Here are some good books,

"Football Reads" by nashvillepubliclibrary [WorldCat.org]
wiww, worldcat.org

Print: http: fwww. ibrary.nashvile.o
rajbmmbibliographies/foothal
pf - Compiled by the staff at Nashville Public Library,

Figure 17 : Nashville Public Library, book
recommendation for intended users
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The Seattle Public Library
Any other board game freaks out there? What's your favorite board game?

Books about Board Games
seattle, bibliocommons, com

Figure 18 : The Seattle Public Library, book
recommendation for intended users

The Seattle Public Library

Do you ever get the urge to read something that gives you the same thril as when
you first saw Indiana Jones? What's the best adventure tale you've read?

Adventure books for teens and adults
seattle. bibliocommans. com

ﬂ Share * Sunday at 12:51am

Figure 19 : Seattle Public Library, book recommendation
for teens and adults

Facebook walls are an essential place for the
libraries to announce workshops, programmes, lectures
and sessions taking place at the library, as shown in
Figures 20 to 24.

Fayetteville Public Library

Computer dasses at FPL start Tuesday!
Click the event below for more information,

Get Your Geek On Computer Classes

Location: Fayettevile Public Library
Time: 12:304M Wednesday, August 17th

[\
Figure 20 : Fay etteville Public Library, an example of
class/programs

Austin Public Library
‘e Join Spike Gillespie for & Breathing life Into Words writing workshop. Monday,
LIBRARY August 1from 7 - 8:30 p.m. Hampton Branch at Oak Hill
hittp:fferw. d.austin, e uslib
rary/news.htm#ack20110801

Writing Workshop at Hampton Branch at Oak Hill
wwiw.d.austin, b.us

Learn how to tell your story in memoir form, Whether you are
hoping to write a book, improve your blog, or simply put your
story down for yourself you'l get plenty of helpful tips. Spike
Gillespie was voted by the Austin Chronide as "Best Austin
Author 2006, She is the author of several aiticall...

Figure 21 : Austin Public Library, an example of
workshop

© 2013 Global Journals Inc. (US)

Toronto Public Library

t Celebrate Heritage Toronto's presentation of a plaque recoanizing the historical
l I B significance of the George H. Locke Memarial Library. Sat Sept 10th,

George H. Locke Memorial Branch Plaque Presentation :
Locke
wiww. torontopubliclbrary. ca

Celebrate Heritage Toronto's presentation of a plaque
recognizing the historical significance of the George H. Lodke
Memarial Library, Refreshments following, Historian, Barbara
Myrvald wil lead a free Heritage Toronto Walk of Lawrence Park:
A Garden Suburb prior to the presentation, Meet at 10:3...

ﬂ Share * August 31at 10:17pm

Figure 22 : Toronto Public Library, an example of
presentations/lectures

,’/ . Brooklyn Public Library

1' PARENTS! The Central Branch Youth Wing is hosting @ monthly Ezra Jack Keats
\BP / Bedtime Stories program starting Thursday August 25 at 7:30. Don't miss out!
hittp: /bit.ly/r 5278

&

Brooklyn Public Library | Ezra Jack Keats Bedtime
Stories
wiww, brooklynpublicibrary.org

w Through the Ezra Jack Keats Bedtime Stories and Take-A-Baok
Series, ibrarians read aloud to children and lead singing, rhyming,
and playing actvities related to the themes and images of the
book, At the end of each session, every child is given a free copy
of one of Mr, Keats' backs to keep, The...

Figure 23 : Brooklyn Library, an example of program

Denver Public Library
Y"‘ Free Exploring Business Ownership Workshop is tomarrow! hittp: /it Iy /gA4EFE

Exploring Business Ownership - August 16 | Denver Public

Library
[ denverlibrary.org

Sponsored by the Rocky Mountain MicroFinance Institute in
comjunction with the Denver Public Library and the Denver Office of
Economic Development,

Figure 24 : Denver Public Library, an example of
workshop
Public libraries can use Facebook for
announcements about new library services and
introduce such services to their customers. For

example, the Saint Paul Public Library made an
announcement about free homework help resources
and services for students (Figure 25).

G
i

SAIRT PAUL

Saint Paul Public Library

WCCO features Homework Help Centers and online Homewark Help avalable at
the library.

Back To Schook Free Homework Help Resources
minnesata. chslocal, com

Oftentimes, parents are more exated when fall rolls around
==’ and school reapens than children, but gaing back t schaal
also means going back to helping with homewark,

Figure 25 : Saint Paul Public Library, service
announcement



Librarians also used their Facebook walls to
introduce new services at the library. An example is
provided in the Figure 26.

"

Cleveland Public Library
What iz Cleveland reading? http: /fow.ly/4tz0e

Books, Movies & More - What Cleveland's Reading -
Cleveland Public Library
ow.ly

What Cleveland's Reading

Figure 26 : Cleveland Public Library, introducing new
service

Online surveys were conducted through
Facebook applications. The libraries used this service to
obtain feedback from users regarding services and
activities as it is a good way to communicate with them
and gain their views. Examples are provided in the
Figures 27 and 28.

The New York Public Library asked What's your favorite place to read?

‘ Library

J

iBeach
1 Mare..,
Figure 27 : New York public library, online survey

The Seattle Public Library asked: My favarite place to read is:

D‘inbed

[7] | on the couch

D 'Ethe bathtub

17 More...,

Figure 28 : Seattle public library, online survey

Some libraries used their walls to introduce new
staff to their users as well as their staff's experience.
Examples are shown in the Figures 29 and 30.

Los Angeles Public Library Adult Literacy Services

7 Adut ] We have four new Uty Conrnatrs! Casy Sbvan atur Wt brach
" argaretMacCurdy at our Pacoma branch, Gemi Spencer at our Bk s
branch, Gabriel Bamera at our Panama branch, Welcome Coordinators!

Figure 29 : Los Angeles Public Library, new staff
announcement

. Internet Public Library
-_@Fﬂ? Hear from new staff member, Jennifer Lau-Bond, as she reflects on ipl2 past and
# present; http:/fipl. d. fsu.edu/podeast/

jeninterview2010.mp3

Wall Photos

Figure 30 : Internet Public Library, new staff
announcement

Walls were used to promote library collections
by informing users about other items or resources at the
library about which they might be unaware (Figures 31
to 34).

:! am Los Angeles Public Library Adult Literacy Services

i Contemparary's Word Power is a great resource for speling and
vocabulary. Its a five-book series that focuses on learming new
words in context, The writing exercises help reinforce the new
vncabulary and spelhng words

F/gure 37 Angeles Publlc Library, resources

Toronto Public Library

' Great guidance for &l parents!
LI B

Is Your Child Ready for Kindergarten? Are You? - New
to Canada

torontopubliclibrary. typepad.c

"] om

Is your child attending kindergarten for the frst time this
September? [tis an excting tme for my daughter and me and
for many other newcomer parents and their kids wha wil
experience the Canadian schoal system for the first time!
How can you help your child adapt to the new school routines
and...

Figure 32 : Toronto Public Librarg/; resources

¥l Omaha Public Library
% % These 10 books have over 1000 pages! What is the longest book you've ever
ﬁ!!m_ﬁ" finished? I have a copy of "The Tale of Genji® by Murasaki Shikibu that has 1215
pages (but I've never finished it!). Ymick

Flavorwire = 10 Novels That We Dare You to Finish
flavorwire, com

Flavorwire: Cultural news and critique from Flavorpil

Figure 33 : Omaha Public Library, resources

ji*iig;,  Omaha Public Library

/ “u Our eBock collection is grawing rapidly! Fun & popular titles for children and teens

!'.,.‘lul (cookbooks, pocketdoodles, origami) plus the top adult bestsellers are ready to be
downloaded! fudy

Omaha Public Library - New eBooks
Bl chooks, omahapublidibrary.org

Omaha Public Library

Figure 34 : Omaha Public Library, eBook collection
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A noticeable point is that most of the libraries
were creating an account on Twitter as an additional
communication channel. The libraries used Twitter to
follow other libraries and to enable followers on Twitter.
In addition, each of these activities was followed by a
link to the library’s home page.

VI. DIsCUSSION

a) The Main Activities of Libraries on SNSs

According to Table 2, most public libraries use
their Facebook walls to post their news and to inform
users about coming events in the library or in the
community. The news includes library news, news about
people, festivals and exhibitions, and events at the
library or in the community (Figures 1 to 5).
Announcements about library news and events are an
essential way to increase the library’s reputation in the
community and among other libraries, while showing the
library’s activities. Facebook is making it easy for LIPs to
reach their users and deliver library events and news.
The users are passing this news to other users via
SNSs, so librarians are guaranteeing that the news and
events will reach the majority of users as well as non-
users. It should be noted that Facebook walls can
support and enhance “custom news alerts”. These
support users in keeping up with the day-to-day
operations of the library. By using them, LIPs are
marketing the library itself in the community and
updating community members with new information.

There are several types of activities that concern
information sources (books, CDs, DVDs, etc.)), for
example:

o New books: According to Table 2, most libraries are
using Facebook walls to inform their users about
new books. They are announcing new books by
listing them on the walls and linking this to the
library website, which gives more details about the
books. In libraries, this type of information service is
called “current awareness services”, and is intended
to alert users to recently published literature such as
books and articles in their field of specialization. It
can therefore be concluded that SNSs are valuable
sources of current awareness service and this
service can be developed by SNSs. This result is
similar to the findings of Cook and Wiebrands
(2010), who concluded that the “current awareness
tool should be able to deliver current, relevant
information without a huge burden in time and effort
for the client or adding to their information overload.
Online social networks do seem to meet these
criteria.” (p. 22). Another noticeable point is that full
descriptions with pictures of the books are provided
for these materials.

e Book recommendations andfor  suggestions:
According to Table 2, 85% of the sampled public
libraries used Facebook as a place for book
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recommendations and/or suggestions or to
recommend different types of information sources.
SNSs can provide users with books in their interest
area. Librarians can find it easy to talk about books
and other materials on SNSs. Online discussion via
SNSs help users to find suitable books and
materials to match their needs and it supports
librarians in advertising other materials. As such,
LIPs can reach a majority of their members and
non-members at the same time, whereas this is
limited with traditional marketing methods.

e Announcements about workshops, programmes,
lectures and sessions: According to Table 2, around
95% of the libraries are using Facebook as a place
to announce workshops, programmes, lectures and
sessions (see Figures 20 to 24). Facebook supports
libraries by reducing advertising time and effort, and
helping to reach people quickly and easily.
Facebook is being used as a platform for updating
community members about such activities and this
can promote society’s knowledge by enabling
people’s involvement and participation in these
activities.

One of libraries’ objectives is to make users
aware of their services. This can be achieved by
marketing the services; otherwise, users will not be
informed about them. It is very important to use the
available applications to support marketing information
services. However, there are some libraries using
Facebook to inform users about the new services
provided and how they can use them. By doing so, they
are able to achieve one of the goals of library marketing.
Facebook can facilitate this kind of service.

It is necessary to understand online users’
behaviour in order to market and promote library
services effectively. For this purpose, some libraries
create an online questionnaire via Facebook to gain
users’ feedback and then to promote their services (see
Figures 27 and 28). LIPs should understand users’
requirements and their activities, and this can be
achieved by using SNS applications. Additionally,
Facebook can support the understanding of users’
needs by providing LIPs with applications for designing
online surveys for gaining user feedback. By doing that,
libraries can market their services effectively based on
their users’ needs.

Some of the public libraries tended to use
Facebook as a place for marketing their employees’
experience and knowledge. It can be noted that libraries
are using a new strategy to attract their users by
showing that their staff is qualified and has varied
experience. This helps LIPs to improve their reputation
within their community.

From the above discussion, it can be concluded
that there are four main marketing activities that public
libraries practise on Facebook pages and/or on
Facebook walls:



e Basic information about library news and events
(marketing the library itself or self-promotion).

e Basic information about the library collection
(marketing information sources and resources).

e Basic information about library services (marketing
information services).

e Basic information about community services and
people (marketing people knowledge).

The first and second categories of marketing
are used widely by LIPs, whereas the third and fourth
are used less often.

SNSs such as Facebook are taking information
services beyond the traditional information services. This
can be concluded from the number of services which
can be facilitated by using these sites, for example,
book talk services (by creating a video to introduce a
new book), current awareness services and custom
news alerts. It can be noted that LIPs are not creating
new library services but rather are using these
applications to enhance existing services.

b) Library Users and the Marketing Process

In the case of books, CDs, journals,
newspapers, music suggestions and/or recommen-
dations, it has been shown that these recommendations
and/or suggestions can be displayed by staff as well as
library users via messages and content creation, which
can be sent directly between members as well as non-
members. This means that the users play an important
role in marketing library collections with these
applications. This is illustrated as framework below.
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Contributions of Library Users in the Marketing Information Process

One of the big ideas behind Web 2.0 as
identified by Anderson (2007) is “user-generated
content”. By allowing users to create, produce and
manipulate information and/or content, they can share
this content with others. Each user can participate by

posting such contents. SNSs allow users to do this and
librarians and information professionals can benefit from
these activities by posting content that recommends or
suggests an item. Their intention is to market and
promote their library collection. The users can play a role
in passing the information and/or messages to others,
which facilitates the marketing process.

Another idea related to the Web 2.0 concept is
collaboration and communication. When user posts
content, other users-either library members or non-
members who can also access and participate in the
site-will be informed about the library’s collections
(books, CDs, etc.) They can search for this item from
their own library branches or through the library inter-
loan system. This facilitates communication and
collaboration between the library branches or with other
libraries. The collaborative effort leads to better
marketing, thanks to SNSs. Another important point,
LIPs could involve in above diagram in “member/non-
members’, they may participate and follow what other
libraries do.

c) The New Roles of LIPs within SNSs
Through the analysis of the libraries’ Facebook
pages, it has been shown that LIPs are involved in:

¢ Creating new content, and contributing and revising,
including updating content for users, and posting
new content and information.

e (Coordination of SNSs (e.g. Facebook, Twitter),
including controlling the library profile, updating
information, controlling the use of applications (e.g.
Lib Guides Librarian), etc.

e Site management, including managing library home
pages within  SNSs, transferring information,
controlling all links and hyperlinks, hypertext, etc.

e Promoting social events activities

related to the community.

including all

e Controlling online discussions and cooperation,
including managing discussions and making sure
all content is relevant to the topic under discussion,
etc.

¢ Creating reports (e.g. statistical about page usability
and accessibility)

All these new roles can be observed in the
analysis of the sites; however, they require several
important skills, such as marketing experience, ICT
skills, social networking literacy (e.g. diverse methods of
communicating, searching and navigating, applications
for the library, etc.) and languages.

d) An lInstructional Framework to Integrate SNSs in
Information Marketing

When combined, all these activities relate to

library and information marketing are indicating main

purpose of marketing. The next diagram below shows
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an instructional framework to integrate SNSs, particularly
Facebook, in library marketing.
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An instructional Framework to Integrate SNSs in Information Marketing, involving LIPs and Library’s Users,

The library can do marketing by using several
types of applications provided by SNSs, such as
Facebook applications. These applications can be used
to improve library services in order to attract users and
provide them with the best services possible. These
applications can support the best use of library
collections by users and at the same time enhance
some services to facilitate the use of information
resources. The roles of LIPs as indicated above involve
many tasks. They need to have professional skills in
order to market the library and information services
effectively on SNSs.

e) Issues Raised in this Study

The first issue raised in this study is that all of
the libraries’ advertising efforts were under a single
slogan or icon, which is called a “brand”. This makes
them different and valuable; however, there are many
issues that arise with the use of a brand and their use by
libraries for effective marketing. This needs to be fully
discussed.

The second issue raised is the measurement of
effectiveness of marketing communications in the
marketing of information on SNSs. According to the
experiences and studies cited above, the number of
libraries with a presence on SNSs is rapidly increasing.
Most of the libraries looked into marketing their services
and found SNSs to be a good tool to reach the majority
of users. However, LIPs need to have marketing skills as

urnals Inc. (US)

well as be familiar with SNSs applications. Very little
research has discussed this issue and this need to be
addressed.

I1I. CONCLUSION AND RECOMMENDATIONS

It has been shown that most public libraries are
using Facebook as a place for marketing themselves
and their services and to promote their collections.
However, there are many applications offered by
Facebook that could support libraries further in
marketing their services and resources that were not
found in some libraries’ Facebook pages. In addition,
several points can be observed from this study: users
can play an important role in marketing library
collections, the concept of information marketing within
Web 2.0 has been changed and SNSs can be used as
an effective strategy for marketing the library.

This study drew a framework of using SNSs in
library marketing that indicated the main activities of
libraries. This framework can provide descriptions of
marketing library’s’ services by adoption SNS
applications. For example, Facebook applications can
be used to promote library services and support library
marketing.

The study recommends the following points:

e The exploration and use of SNS applications to
enhance library services and support library
marketing (e.g. LibGuides Librarian, Facebook
Librarian, Books iRead, COPAC Search and JSTOR
Search). These applications can be found at:
http://onlinesocialnetworks.blogspot.com/2007/08/t
op-ten-facebook-apps-for-librarians.html.

e The teaching of marketing in LIS. There are different
types of marketing and it should be noted that
library marketing differs from business marketing. A
better understanding of marketing will support LIPs
in enhancing library services (Kavulya, 2004).

e The teaching of social media literacy. This will
support LIPs by giving them knowledge about these
applications and how they can use them in library
and information services.

e Providing LIPs and LIS students who will work in
libraries with ICT skills. These skills should include
computer programming, which will help them to
enhance and promote their services (Noel &
Waugh, 2002).

e A combination of marketing methods (traditional
and new technology) to promote library services
and resources.
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Introducing the Concept of the Experience-
Based Capital of Physical Exercise (ECPE)

Ari Kunnari ¢, Kaarina Maatta° & Satu Uusiautti®

Abstract - In his theory about capital types, Bourdieu divided
capital into cultural capital, economic capital, and social
capital. One of the forms of cultural capital is the embodied
state that manifests itself as internalized cultural skills, abilities
and aptitudes, and is strongly connected to an individual
person’'s habitus. The purpose of this article is to study
experiences of physical exercise. Can these experiences be
regarded as capital? The article aims at introducing a
theoretical framework for experiences of physical exercise that
we call the experience-based capital of physical exercise
(ECPE). This capital type is considered a part of cultural
capital. The idea is that if physical exercise is considered
capital, the world of the experiences of physical exercise can
be analyzed in a varied manner. The concept of ECPE gives
an opportunity to do and provide physical exercise as
diversely as possible by having exercise experiences as the
starting point. Therefore, the concept can be used for health-
promotion purposes.

Keywords : capital, cultural capital, experience-based
capital of physical exercise, experiences, physical
education.

L. [NTRODUCTION

hysical education is concentrated on studying the
exercising body and ignored the experiential
world, the human being as a holistic bodily,
experiencing, and living exerciser (Talbott, 1997). In the
Finnish school system, the aim of physical education is
to provide such knowledge, skills, and experiences (The
National Core Curriculum for Basic Education, 2004)
based on which one may adopt a sporty life-style. But
what are these experiences and how are they defined?
What do the versatile experiences of physical exercise
consist of ?

In this article we introduce a theoretical model
that was built based on the findings from a
phenomenological study of the meanings of physical
exercise and that introduces the concept of the
experience-based capital of physical experience (ECPE)
(see Kunnari, 2011). The research method was
based on Giorgi's (1994, 1997 and Perttula’s (1995,
2000) ways of implementing phenomenological resea-
rch. The purpose of the original study was to find out
what kinds of experiences PE-teachers gain from their
work. The original study on which this article grounds
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on was carried out was a two-phase, qualitative studied
conducted among 15 PE-teacher students at the Faculty
of Education, University of Lapland, Finland (see
Kunnari, 2011). First, they were asked to write essays
about their experiences on physical exercise. In the
second phase, the same participants were interviewed.
The interview method was a phenomeno-logical
interview (see Fontana and Frey, 2005; Lehtomaa, 2008)
and the purpose was to get deeper information about
their experiences. As a conclusion, a theoretical
framework that illustrates the experiential world of
physical exercise as one form of cultural capital was
created.

In this article, the concept of the experience-
based capital of physical exercise (ECPE) will be
introduced and analyzed. Furthermore, its connection
with physical exercise and sport, and previous studies in
the field are discussed. Bourdieu'’s cultural types will be
reviewed which forms the basis of the concept of ECPE.
Finally, the usability and offering of the concept not only
for analyzing but also providing experiences of physical
exercise in a more versatile manner will be evaluated.

a) Research on Physical Exercise

The body of studies of physical exercise is
abundant: physical exercise and learning is studied for
example from the perspectives of motor learning and
control, and learning of exercising skills (Magill, 2007;
Schmidt and Lee, 2005) but by developing various
definitions of motor learning as well (Adams, 1971; Fitts
and Posner, 1967; Gentile, 1972; Jaakkola, 2010;
Schmidt, 1975; Vereijken, Whiting and Beek, 1992).
Furthermore, there are studies about the connection
between physical education and health (Gallahue and
Ozmun, 2006; Trost, 2006). Along research on physical
education, some studies are focused on pupils’
experiences on physical education (Aggestedt and
Tebelius, 1977; Carlson, 1995; Growes and Laws, 2000;
Huisman, 2004) or on providing information that would
support PE teaching (Gallahue and Donelly, 2003).

Teachers’ activity greatly affects experiences of
physical education (Allison, Pissanos and Sakola, 1990).
Therefore, the motivational atmosphere as a part of
physical exercise and physical education has gained a
foothold in research (Deci and Ryan, 2000; Liukkonen,
Jaakkola and Soini, 2007; Soini, 2006). Although
research on pupils’ experiences-and partly on teachers’
experiences as well-is abundant, the entity of
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experiences related to physical exercise has not been
sketched or defined from the point of view of learning
and subject matter. The purpose of this study is to
contribute to this discussion by providing a new point of
view by drawing parallels between physical exercise and
the concept of capital.

b) The Concept of Capital

Initially, capital originates in classic economic
science but is adopted in human sciences as well.
According to O’'Rand (2006), the concept of capital
covers the whole course of life. Karisto and Konttinen
(2004) use the concept of energy capital that includes
health, ability to function, vitality, and self-image. Hyry-
Honka (2008) defines the concept of health capital as a
part of the entity of resources and the sum of outer and
inner health (see also Kunnari, 2011). Hyry - Honka
regards health capital as a part of other capital types
(Bourdieu, O’Rand) leaning on O’Rand’s view according
to which all capital types are either directly or indirectly
connected to health.

Bourdieu (1996) divided capital into three types:
cultural capital, economic capital, and social capital.
The total amount and composition of cultural, economic,
and social capital are factors that an individual can use
as his or her resources (Bourdieu, 1990).

a. Economic capital consists of an individual's
financial capital, possessions and ownership
(money, things, income, and wealth). It is the most
concrete one of the capital types.

b. Cultural capital refers to the ownership of cultural
products, a certain way of life and making choices
as well as the ability to make use of and produce
culture. An individual’s education and capital are
thus connected to cultural capital.

c. Social capital is the entity of those actual and
potential resources that are connected to social
relationships and the ability to mobilize people.
Social capital does not have the same kind of
incarnated or concretized existence than economic
or cultural capital. Social capital is immaterial capital
and is connected to mutual recognition and
appreciation.

The concept of habitus is closely related to
capitals. Bourdieu (1977) defines habitus as an
internalized structure that is common to all members of
the same class; the schemas of observation, concepts,
and actions that form the framework for common
understanding and observation. De France (1995) sees
habitus as a universal description of how an individual
participates and acts within the social world. All in all,
habitus refers to the way of human existence and is an
individual's experience-based way of action and take his
or her environment. Social status has an influence on
habitus, too.

Of Bourdieu’s capital types, especially cultural
capital is an interesting object to study. Bourdieu (1978)
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considers sport as a part of cultural capital and also
states that it functions as a factor that separates social
classes from each other. Shilling (1991), on the other
hand, uses the concept of physical capital and argues
that it cannot be seen just a part of cultural capital.
Shilling (2004) connects the concept with situated action
to “illustrate how the relationship between social field and
physical capital can result in not only a continuation of
habitual action,---but in action informed by crisis and
revelation--that can aid our understanding of the
education of bodies”(p. 473).

In Bourdieuan thinking, capital seems to
represent, first and foremost, a quality or a
characteristic. Thus, various capital types represent a
human being’s different characteristics. These capital
types are partly inherited in the form of rearing or
heritage but partly they are acquired from outside the
family, too (see Roos, 1987). According to Bourdieu
(1984), there are three states of cultural capital: the
embodied state, such as long-lasting characteristics of
the mind and body as a part of habitus; the objectified
State, such as cultural goods; and the institutionalized
state which Bourdieu calls a form of objectification.

In order to understand the concept of ECPE, it
is crucial to perceive cultural capital especially from an
individual’s point of view: what belongs to an individual’s
cultural capital and how the capital is constructed. Being
different from the economic and social capital, cultural
capital consists of socially distinguishing tastes,
knowledge, skills, and acts that are objectified to cultural
products and embody as implicit practical knowledge,
skills, and natures. These, on the other hand, are
expressed as emotions, thinking, and action that
Bourdieu calls habitus (Bourdieu, 1984). Cultural capital
is commonly described via education and school
success. Dumais (2002) points out, however, that there
is no consensus on the meaning of cultural capital.
Although Bourdieu emphasizes how cultural capital is
transmitted from parents to children, the purpose here is
not to discuss cultural capital from to point of view of the
separation between social classes (e.g. Stempel, 2005).
Instead, the interest is focused on how and on what
grounds ECPE could form a part of cultural capital and
what ECPE consists of. Along the life-span, people
collect and get knowledge, skills, tastes, and
preferences in every areas of life-at home, at school and
further education, in leisure activities and hobbies.
Therefore, cultural capital cannot only be regarded as
one’s level of education.

Recent studies (e.g. Mehus, 2005; Stempel,
2005; Thrane, 2001; Wilson, 2002) have determinedly
aimed at testing Bourdieu’s opinion on sport functioning
as cultural capital. Generally, research results support
the finding. Bourdieu (1978) himself points out that the
likelihood to have certain sport as a hobby depends a
social class and the possibility of achieving the aesthetic
and austere dispositions related to the sport as they are



regarded as a part of that particular sport. This brings us
back at the concept of habitus. According to Bourdieu
(1984), differences in life-styles and participation in
sports partly depend on various habituses. On the other
hand, they are manifestations of various cultural and
social capitals and vice versa. Light (2001) considers
habitus a personal product of one’s life history and
social experiences. Therefore, ECPE as the manifest-
tation of experiences of physical exercise could partly
construct cultural capital.

Bourdieu (1978) also employs the concept of
physical capital to refer a form of cultural capital that is
manifested as a physical skill, power, ways of
exercising, etc. Then, physical capital is an extremely
bodily phenomenon and capital that can be turmed into,
for example, economic capital (e.g. sport may become
an occupation). According to Vélipakka (2005), physical
capital is cultural capital and its production occurs in
relation to those habits that are invested in body. By
dissecting physical exercise as everyday action, it is
possible consider physical capital merely as a life-long
process.

Bourdieu’s classification of capitals provides an
explicit framework for constructing the content of ECPE
whereas in O’ Rand’s categorization of capitals, ECPE
would form a part of several capital types. Bourdieu
offers an opportunity to consider ECPE as its own entity

but simultaneously constructing an individual’s cultural
capital. The concept of ECPE means capital that is
acquired through exercising experiences and that we
understand as a form of the embodied state of cultural
capital. It appears as ways of action and aptitudes.
Therefore, ECPE is not corresponding to economic
capital, nor does it produce social capital as such.
Instead, habitus as one of Bourdieu’s key concepts and
as a human being’s way of expressing cultural capital is
an important concept in ECPE: Could ECPE be
expressed through habitus as well?

[I. THE EXPERIENCE-BASED CAPITAL OF
PHYSICAL EXERCISE (ECPE)

a) The Theory

Based on above-mentioned premises in
Bourdieu’s classification of capitals, experiences of
physical exercise can be considered stakes that actors
on the field try to gather. The geography of ECPE as a
part of Bourdieu’s capital types is illustrated in Figure 1.
Social and capital partly determine what kinds of
experiences one can possibly get (the schooal,
distractions, parents’ aptitude for sports, etc.). As the
experiences of physical exercises accumulate, one
develops one’s own ECPE that possibly directs one’s
sportive hobbies or attitude toward physical exercise.

(&

( N . N\
Bourdieu’s capital types

J

[ Economic ] Cultural ) [ Social ]
(& 1 J
1 P 1 1
[ Objectitied ] Embodied Institutionalized ]
|
[ ECPE ]
[ Competition )
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[ Communality )
Self-development )

(& J

Figure 1 : ECPE as a part of cultural capital in Bourdieu's classification of capitals
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However, the nature of experiences that lay the
foundation of the capital is multidimensional and
therefore, the content of ECPE can differ from a person
to another and thus, the theoretical starting point is that
one or some of the fields of ECPE become dominant.
Next, we will briefly introduce these fields of ECPE (see
also Figure 1) and then discuss and compare it with
other relevant categorizations.

The fields of ECPE are competition, health,
expression, communality, and self-development.

1. Competition as a field of ECPE has its meaning
through victory or loss. The experience may be
either a victory or loss over some other or oneself
and relate to the feeling of superiority or inferiority.
The capital of competition may partly consist of
experiences that define the status or value within a
community or circle of acquaintances.

2. People do not do physical exercise just to win but
also to keep up health. Health can be defined in two
different ways: preventing illnesses and mobility
which also includes physical shape. When
experiences on physical exercise are mostly health-
related experiences, the question is about the field
of health in ECPE. The experience may also
represent the field of health when it brings pleasure
and delight (or resentment).

3. Physical exercise may also be experienced so that
the body is primarily considered as the channel of
expression. The experience may originate in the
ways one is able to express various things through
one’s body or body movement. Body may be used
for expressing or bringing the spectator various
moods or ethical or aesthetic experiences. The
experience results from the success of expressing
oneself to others or how others take the expression.
Recognizing and accepting one’s own body
movements may bring about moods that form the
field of expression in ECPE.

4. The field of communality increases ECPE when the
meaning of physical exercise originates in living,
experiencing, and doing together. Belonging to a
group, the importance of group activity and shared
playing are emphasized. Furthermore, spurring
others or received support and spur from others
belong to this category.

5. The pure experience of physical exercise that gets
its meaning as understanding and realizations
increases the capital that provides people with the
skills and knowledge to mental self-development.
Instead of just exploring the limits of physical
performance (e.g. Klemola 1995; Kunnari, 2006;
2011), this field of ECPE refers to actual capability to
do; so-called soul-searching. For one cannot do
conscious soul-searching without having developed
proper tools for it. Therefore, this category is called
the field of self-development.
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The above-mentioned categorization of ECPE
grounds on Klemola’s (1995) physical exercise projects.
Klemola divided these projects into four based on the
primary purpose of physical exercise. They are physical
exercise as the project of victory, health, expression,
and self. Physical exercise projects do not represent
strictly just one of the above-mentioned project types.
What project is in question depends on its meaning for
the one who does physical exercise. Klemola studied
physical exercise projects so that each project appears
the best in the form of some particular sport: for
example, the project of victory in competitive sports, the
project of health in keep-fit, the project of expression in
dancing, and the project of self in budo sport.

Projects are not, however, sufficient reasoning
for ECPE. A project as a word describes merely a
process, doing, or experiences that an individual
gathers form ECPE. The idea of ECPE is grounded on
the phenomenological chance of pure experience (e.g.
Husserl, 1995) and the interpretative nature of ECPE.
Pure experience refers to an experience that lacks any
natural attitude. In other words, the experience or the
quality of the experience has not been pre-determined
but the experience is “pure” in this sense. Although no
one cannot know whether the experience can appear in
the above-mentioned manner in practice; consequently,
it merely forms a philosophical basis when considered
from the phenomenological perspective. The way
individuals experience physical exercise can vary
regardless of the initial purpose of the physical exercise.
Therefore, it is possible to categorize experiences based
on the way they appear to individuals for experience
may represent any field of the capital depending on
what sport one does or what was the purpose of doing
physical exercise. The principled difference is that in
Klemola’'s project thinking physical exercise is
understood through the project and the project, thus,
functions as the pre-understanding about the meanings
of physical exercise. According to Husserl's thinking, a
project should, in that case, be the prevailing horizon
which would be difficult to alter because experience
gained from physical exercise would always be in
accordance with the horizon.

Bourdieu states that various forms of capital are
people’s characteristics. Given this idea, various fields
of ECPE may be regarded as characteristics in which
one may direct his or her sportive activities. Experiences
gained from physical exercise may, however, belong to
any field of ECPE regardless of the sport. Therefore,
ECPE is a horizon which is interpreted based on the
experiences gained from physical exercise. ECPE may
direct the sport hobby or the form of exercising but it
does not direct the experience had on physical exercise.
Thus, ECPE (the horizon) is easier to change its form (to
be interpreted differently). Someone who does some
ball games at the competition level makes a good
example. When doing physical exercise, he or she is



either at a competition or training. Thus, physical
exercise would have its meaning based on the fact
whether he or she is able to develop or whether the
game is won or lost. According to the idea of ECPE, one
may have other kinds of experiences as well. It might be
that the topmost experience in the game or training may
be related to how the performances look like. On the
other hand, one may find physical exercise an aid for a
headache after reading for an exam. Then, the topmost
experience would represent the health among the fields
of ECPE. ECPE is not connected to some sport but it is
the capital of everyone's personal experience on
physical exercise.

b) Evaluating the Concept of the Experience-Based
Capital of Physical Exercise

It is worth critically dissecting the concept of
ECPE. ECPE is a metaphoric concept similar to social
capital. Therefore, it is difficult to draw conclusions with
it. It can be partly difficult to understand how the
concepts of capital and the presumption of “non-
existence of social classes” can be molded within the
point of view of personal experiences. Yet, cultural
capital is a capital of its own in relation to other capitals.
One essential aspect in cultural capital is power. Could
ECPE be, however, property? Traditionally, capital is the
means of exchange whereas someone’s property does
not have to be valuable to others. According to
Hjerppe’s (1997) criteria, capital is, however, a reserve
that can be used when necessary. Capital, when
considered in this way, can decrease (be spent), and be
gathered and invested in. ECPE does not meet these
criteria fully when it comes to the conditions of being
used when necessary or decreasing. Instead, ECPE is
merely unconscious as it directs action and can possibly
alter along new experiences.

Bourdieu’s classification explicitly brings out the
differences between social classes. It is not directly
included in the concept of ECPE but merely indirectly via
the concept of habitus. According to this theory, one or
some fields of ECPE can become dominant. Then,
ECPE is partly manifested through an individual’s
habitus. Bourdieu’s starting point is that members of the
same social class have similar habitus. This notion
would mean that populations, professions, or other
communities could also be analyzed within the
framework of ECPE. For example, it is worth asking
whether PE teacher training produces some sort of
common capital of physical experience. Or do people
with similar ECPE tend to become PE teachers and, if
this is the case, do they share some kind of a group
habitus typical of PE teachers?

It is relevant to assess the concept of ECPE in
the light of research on the meanings of physical
exercise. Zacheus (2009) studied the importance of
different types of physical exercise perceived by Finnish
adolescents (under 20-year-olds). As a result of his

factor analysis, 11 entities were formed: competition,
health/well-being,  physicality, —sociality, relaxation,
fashion, masculinity, mental growth, lonely toil, parents’
expectations, and economic affordability. It is interesting
to compare Zacheus’s categorization with the fields of
ECPE. Competition is found in both of them. Health/well-
being and physicality represent the field of health. The
social factor resembles the field of communality.
Masculinity and fashion appear similar to the field of
expression. Relaxation and mental growth correspond to
the idea of self-development. Although the rest three
categories do not fit in the fields of ECPE, the factors
are, as a rule, in line with the concept.

Koski and Tahtinen (2005) studied the
meanings based on which the youth build their
relationship with physical exercise. The researchers
found seven dimensions: competition and target-
orientation, health and physical shape, joy and play,
sociality, soul-searching, growth and development, and
sport-specific meanings. Lehmuskallio (2008) described
the most important cultural meanings in school-age
children’s physical exercise habits. The ranking order
was the following: (1) comfort and good mood, (2)
family-centeredness and physicality, (3) extreme, (4)
appetite for success, (5) and superficiality.

In the above-mentioned studies including the
field of ECPE, the entities of meanings, that are the
categories, are somewhat similar although they have
different names and partly different contents. The
similarities in these categorizations become visible when
they are dissected in the form of a table (see Table 1).
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Table 2 : Five categorizations of the meanings of physical exercise by retelling Koski & Tahtinen (2005) and in
relation to the fields of ECPE (Eichberg, 1987; Honkonen & Suoranta, 1999; Klemola, 1995; Renson, 1991; Taks,
Renson, & Vanreusel, 1999)

ECPE differs in two significantly different ways
from other five categorizations represented in Table 1
which presents a summary of the meanings of the
offering and tradition of physical exercise. As can be
seen in the table, there are plenty of similarities between
the categorizations. However, the reasoning of ECPE
grounds on the assumption that experience is a pure
experience and intuition without the pre-determined
influence of the social world of physical exercise. The
starting point is that a human being could experience
physical exercise without Husserl's reference to the
natural attitude. The meaning of physical exercise can
represent any field of ECPE and thus construct the
horizon of ECPE. ECPE can itself direct one’s attitude to
various sports and the way one does physical exercise.
A human being's social and economic capital affect
what kinds of situations and sportive hobbies one can
participate in. They do not, however, affect the meaning
physical exercise has within the framework of ECPE.
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Another significant difference originates in the
research approach and research setting. Three of the
studies (Koski and Tahtinen’s, Zacheus's, and Lehmu-
skallio’s study) introduced in this article were based on
large data and reported with quantitative measures. In
other studies, entities were formed based on
predetermined sum variables. The fields of ECPE were
found out by familiarizing with the meanings elicited
through the phenomenological method. Thus, the
meanings are brought out as the participants describe
them.

Based on the previous, the idea of ECPE and its
fields seem justified and even comprehensive. It is
noteworthy that the fields of ECPE were created before
familiarizing with the studies presented in Table 1 and
other analyses.



[1I.  DiIsCussION

An important purpose of this article was to
introduce a theoretical model for outlining the
experience of physical exercise in a versatile manner.
The theory creates a way of thinking and an apparatus
for analyzing the world according to a specific
theoretical framework. Yet, the framework is constructed
based on meanings and entities of meanings driven
from the authentic data.

A diversified conceptualization of physical
exercise provides an opportunity to analyze ECPE from
the perspective of the supply of physical exercise. If
experiences of physical exercise are considered stakes
in the field along with Bourdieu’s idea, the fields of the
capital of physical education make a tool for providing
versatile experiences through which one can acquire as
wide ECPE as possible.

Although the idea of ECPE and the related
concept of habitus can be a way of studying the reserve
of experiences among various groups of population,
age cohorts, or professions, we want to highlight how
the idea of ECPE could be used in physical education.
When ECPE is considered an interpretative horizon, the
basis of physical education could be the fields of ECPE.
The concept of the horizon helps and makes it easier to
perceive ECPE as changing which makes it a functional
starting point and even a practical tool for the planning
of teaching and how the educational event and the
relationship with the student are constructed. As ECPE
may alter, the starting point for educational planning
may be input/output —thinking where the goal of action is
to provide experiences in a certain, predetermined field
of ECPE. The practical action itself may still take place
within sports education but the goals of action may be
different.

Education that grounds on the idea of ECPE
can be planned in three different ways. First, the starting
point can be how various sports increase ECPE.
Second, the planning can be focused on how to include
within one sport such action and situations that enable
the accumulation of all-round ECPE. Third-and this
might support the best the accumulation of ECPE as
pure experience-the starting point could be to think how
teaching could cross the limits of sports. According to
Koski and Tahtinen (2005), various forms of physical
exercise, such as different sports, are filled with specific
expectations based on which people define their
relationship to sports. Various forms of physical exercise
can be experienced in a more diversified manner if they
are approached without sport-specific contents.

In this article, the philosophical starting point to
ECPE lies in the possibility of pure experience. The
focus is, thus, how to provide individual people with as a
versatile world of experiences of physical exercise as
possible. The five fields of ECPE and the entities of
meanings involved are the answer. Sketches on the

accumulation of PE-teachers’ ECPE that are drawn so
far were based on interviews. Preliminary research
results appeared interesting. It seemed that the
participants perceived those fields of ECPE significant
that also were the most dominant in them. Furthermore,
it seemed to affect the ways the PE-teachers carried out
PE education and how they confronted and perceived
the exercising student. Given this important notion, more
studies in order to develop a suitable and practical
indicator to measure ECPE is needed as it could be
useful to analyzing and developing PE education.
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The Metaphor of Marriage in Maharshi Ramana's
Poetry: From Physicality to Spirituality

Kiran Sikka * & Dr. Amrita Sharma °

Abstract - Marriage as an institution in India has strong spiritual
connotations. It goes beyond the mere satisfaction of physical
desires-one of the four goals of human life i.e. Dharma
(conducting one’s duty with compassion and righteousness),
Artha (earning money), Kama (satisfying physical desires) and
Moksha (liberation). These goals have been sanctioned by the
Hindu scriptures which complete the cycle of life. The present
generation in India and elsewhere has indulged in pursuing
Artha and Kama so much, that they seem to have neglected
the other main two goals of life-Dharma and Moksha. It is by
incorporating these into life that the Kama may be meaningful.
The present paper explores the religious connotation of the
term ‘Kama’ in Hinduism keeping in view Maharshi Ramana’s
poetry. It considers the metaphor of marriage in a spiritual
sense and relates the usage of this metaphor to other poets in
Indian religious tradition. It is in this perspective that metaphor
of marriage is to be seen portraying the higher concept of
union of soul-bride and God- bridegroom.

Keywords : marriage, soul, God, spirituality.

l. [NTRODUCTION

ndian spiritual philosophy rests on the attainment of
liberation from the multiple fetters of body and
thought. Maharshi Ramana says:
To know the lord is
To know our Being,
Free of seeming fetters
Of body and thought
1997: 44)

Hindu philosophy of religion corroborates the
resplendent reality of self-realization beyond body
consciousness. However, the realization of this Bliss can
be obtained only in human body. Human body is a rarity
to be got as the soul travels through endless circles of
birth and cycles of time. The sheaths of ignorance keep
the self-effulgent light covered in the wraps of senses,
ego and worldly enjoyments. The goal of life according
to Hindu religious thought is to remove these sheaths
and be aware of Being-Consciousness-Bliss. The same
is true of the idea of Hindu marriage where the two
persons pursue Dharma (conducting one’s duty with
compassion and righteousness), Artha (earning money),
Kama (satisfying physical desires) and Moksha
(liberation). The concept of marriage in spiritual terms
goes to antiquity in India. Progeny by procreation was,
no doubt one of the major goals of the institution of mar-

(Anantanarayanan,
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riage but attached to such goals were other more
important goals of spirituality. That is why, the idea of
marriage in Hindu thought exists beyond the physical
union of two persons and enters the realm where it
symbolizes and conceptualizes the union of human soul
and God. The idea of this union has been used as a
metaphor in the poetry of the most of the saints of
India: Guru Nanak, Mirabai, Kabir, Sheikh Farid,
Mahatma Buddha and Ravidas-to name a few-who have
all looked upon marriage not as a satisfaction of mere
physical desires but to pursue the important goals of life
already cited. It is in this broader meaning of metaphor
that the present paper views marriage in Maharshi
Ramana’s poetry.

[I.  METAPHOR

The online etymology dictionary traces the
etymology of the word “metaphor” to late 15th century
from French métaphore meaning “to transfer the sense of
one word to another word’. It's Latin and Greek origin
can also be traced over to indicate the same meaning-
‘to carry over’. The similarity of sense in metaphor,
whether decorative or an enriching mode of
conceptualization, is its essential element. Metaphor is,
thus, a mystery of language which when viewed as a
figure of speech suggests resemblance according to
its traditional view.

Metaphor has traversed a long distance from
the classical period to modern age with contributions
from Aristotle to Gerad Steen. There are two sets of
views about metaphor. Encyclopedia Britannica defines
it as a “figure of speech that implies comparison
between two unlike entities, as distinguished from simile,
an explicit comparison signaled by the words “like” or
“as.” Aristotle talks of two kinds of style: the clear and
simple style which makes use of proper words and the
style which raises poetry from commonplace to unusual
and lofty by the ornamental words. The greatest thing by
far is to be a master of metaphor (House, 1970: 121).
For Aristotle, poetry is a craft to be achieved by using
linguistic devices such as metaphor.

This view of metaphor underwent a complete
change with inputs from Coleridge, |. A. Richards,
Cleanth Brooks, Max Black, to name a few from the
inexhaustible list that keeps on growing forever.
Coleridge asserts that words are living powers and not
merely articulated air (Erdman, 1978: 249). Tracing an
interplay in mind, word and thing, Coleridge accepted
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connection between language and truth based on
divinity. He defines poetry as self-expressive activity with
the help of modes like metaphor. In The Philosophy of
Rhetoric, Richards called metaphor an omnipresent
principle of language and admitted that they steer our
thoughts. He proposed two very useful terms “tenor”
and “vehicle” as components of metaphor while talking
about metaphors. The tenor is the idea conveyed or
iluminated by the vehicle which is the actual figurative
expression (Richards, 1936: 92-96). Cleanth Brooks
defines modern poetic technique by calling it the
rediscovery of metaphor and the full commitment to
metaphor. He calls poem an organic whole where poetic
images are not merely assembled but related to each
other just as blossoms are related to other parts of a
growing plant. The beauty of a poem is like a flowering
plant which needs a stalk, stem, leaves and roots
(Brooks, 1976: 60). Max Black in “More about Metaphor”
made a strong case in favour of metaphor:

Conceptual boundaries not being rigid, but
elastic and permeable; and because we often need to
do so, the available literal resource of the language
being insufficient to express our sense of the rich
correspondences, interrelations, and analogies of
domains conventionally separated; and because
metaphorical thought and utterance sometimes embody
insight expressible in no other fashion (Ortony, 1993:
33).

George Lakoff and Mark Johnson in Metaphors
We Live By accept metaphor pervasive in language and
thought (Lakoff and Johnson, 1980: 5). Zolton in
Metaphor defines it as a mode of conceptualization and
a cognitive tool without which the poets, writers and
even ordinary people cannot live. Metaphor is a way to
‘who we are and what kind of world we live in”
(Kévecses, 2010: xi- xiii). Grounded into human
experience of each kind-cultural, perceptual, social and
physical, we express the way we experience the world.
The cognitive view of metaphor takes into view this
faculty of human mind to translate the abstract via
concrete. The various dimensions of human experiences
in the outside world are manifested in the form of
objective reality and expressed in the form of subjective
imagination of the writer. Metaphor captures the world of
a poet in totality. Since the boundaries of language are
not fixed, it goes to the credit of a writer or a poet to
make use of the boundless capability of metaphor to
enter the world of reality and the world beyond reality-a
world of senses, reasoning, perception and imagination.
It is in this background that the present paper talks
about metaphor of marriage in Maharshi's poetry.

[1I.  MAHARSHI'S LIFE
To know Maharshi Ramana is to know about

your own self His life takes even the most uninitiated
people on an inner journey of body to self which opens
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many doors of Truth, Bliss and Consciousness. His life,
his philosophy and his works of prose and poetry are
not mere philosophical statements but practical lessons
of enlightenment. He wrote whatever he practiced and
taught the same to his devotees. Devoid of complex
method of meditation, his path is a simple path of self
enquiry leading to a natural state of everlasting
happiness.

The journey of Maharshi’'s life starts from
Tiruchuzi in South India. Born on 30" December, 1879 in
an ordinary middle class family to parents Allagmmal
and Sundara, he was not very academically inclined.
He spent his childhood as an ordinary boy without even
an inkling of the future spiritual transformation. However
life takes the course as it has to and as it is predestined.
God had other things in store for him. His father died
when he was twelve years old. The family moved to his
uncle’s house where he spent a few years without any
remarkable incident. After a few years two incidents
changed his life forever. An intense experience which
had repercussions on his future changed the course of
his life. Despite being perfectly physically healthy, he
had an experience of near death. He felt the inert lifeless
body and had a feeling that he was about to die. He
awakened to the immanent reality of a soul which never
dies. He realized the import of Shri Krishna about what
he said in Bhagvad Gita regarding the immortality of
soul “na hanyate hanyamane sarire” (2.20).

He sought liberation from the inherent
tendencies of ego clouding the mortal humans
throughout their lives. He was constantly aware of his
identity with the Self-the deathless spirit. “The other
thoughts might come and go like the various notes of
music, but the ‘I' continued like the fundamental sruti
note that underlies and blends with all other notes,” (The
Collected Works ix-xvii) he himself explains. This ‘I' for
him was a liberation, a miracle, an awareness and an
awakening. It was in this background that Venkatraman
was named Maharshi Ramana- a title given to a great
sage who inaugurates a new path. He opened a new
path of jnana marga for his devotees who turned to him
for spiritual instructions.

M. Anantanarayana expresses the experience of
awakening to the reality in beautiful words “The boy was
taken up into silence, the ecstasy of being which is
beyond words but of which words have held tiny
glimpses the impassionate speech of mystics and
seers. For, otherwise we should have possessed total
darkness and not the half light of wisdom” (Ananthan-
arayanan 8). The experience not only changed his whole
life but charted a future course on which not many tread.
The remarkable thing about Venkatramana was that he
immediately recognized the fetters which bind human
soul. He decided that he could not belong to both the
worlds-the world of ordinary people where one
continues without awakening to self- effulgence and the
world of God which is within our own self. The same



reality has also been realized by many other saints in
India whether they lived in the world with their families or
away from it

IV. THE HINDU LIFE

The four stages of a Hindu's life are called
Ashramas. The first stage is Brahmacharya-the student
life. The second stage is Grihastha- the life of house
hold. The third stage is that of a Vanprastha-the stage of
a hermit and the fourth is Sanyasa or the wandering
ascetic stage. In Hinduism one has to remain immersed
in the first stage to attain spiritual and practical
knowledge for twenty five years after which one gets
prepared for the next stage of earning a living and
leading a family life. Hinduism supports both the
pursuits-earning money (Artha) and satisfying physical
desires (Kama). It lasts for fifty years and man prepares
to lead the life of a hermit and an ascetic. However, it is
the second stage of human life that has led most of the
spiritual seekers in India to the door of knowledge. The
bonds of marriage, family and society are very strong in
India with a deep metaphorical import. If one takes an
overview of lives and poetry of Saints and Seers in India,
one finds the metaphor of marriage a dominant one.

V. RELIGIOUS POETRY IN INDIA

To take the case of Guru Nanak, who was born
on 15™ April, 1469 in Talvandi and died in 1539. He
continued’ live with his family and discharge his duties.
Most of his religious poetry known as sabads makes
abundant use of the metaphor of marriage. In rich
evocative images he talks about the human soul as
bride and God as the house of in-laws. “Sajan mere
rangle” is a sabad where Guru Nanak makes use of
metaphor of soul-bride.

Kee n sunaehee goreeae aapan ka (n)nee soe
lagee aavehi saahurai nith n paeeeaa hoe naanak suthee
paeeeai jaan virathee sa(n)n (Sri Guru Granth Sahib Ang
23).

Haven't you heard the call from beyond, O
beautiful soul-bride? You must go to your in-laws; you
cannot stay forever with your parents. O Nanak, one who
sleeps in her parents’ house is plundered in broad
daylight.

Mirabai too, born in 1498 as a princess in
Rajasthan always considered Sri Krishna as her eternal
companion. She grew up in a noble Rajput family and
was married to the crown prince of Mewar. Her constant
devotion to God resulted in conflicts within the family.
Her husband died and she refused to throw herself in
the funeral pyre. She became a wandering mendicant
poet immersing herself deeply and whole heartedly in
love for God. In one of her most emotional poems she
writes and makes use of the metaphor of marriage in the
following words:

No one knows my invisible life

Pain and madness for Rana

Our wedding bed is high up in the gallows
People noticed me, point finger at me.
They see my desire (Poetry Chaikhana)

Mirabai left the royal palace and continued her
devotional life not caring about the world outside.

Further, Kabir stands unique as a Saint because
of the great tradition that prevails in India. He is revered
by Muslims, Hindus and Sikhs alike. Born in Varanasi
probably around 1440 (the exact year is not known), he
acts as a human bridge to connect the different
devotional traditions. He became a disciple of Swami
Rama Nanda, a Hindu. He found a creative way to
display his love for God, Iswara or Allah- whatever name
we wished to give. In a poem titled “My Body is
Flooded”, translated by Andrew Harvey, Kabir also
celebrates the physical union symbolizing spiritual union
of soul and God:

My body is flooded

With the flame of God.

My soul lives in

A furnace of Bliss. (Poetry Chaikhana)

Saint Ravi Das, born in Varanasi was a leather
stacker by profession. His intense devotional poetry
found a place in Sri Guru Granth Sahib in a poem titled
“If You are a Mountain” translated by Nirmal Dass, Ravi
Das says:

If you are a mountain
Then | am a peacock
If you are the moon
Then | am a partridge,
My love for you

Is true and real

When | fell in love with you,
| gave up my love for others. (Poetry Chaikhana)

Ravi Das’s poetry echoes of the same metaphor
of physical union in continuation with the tradition of
Indian spiritual poetry. The Saints who have been
discussed before do not need any further exposition as
their poetry invariably refers to the indissoluble union of
soul and God as God is the primal source where the
soul- bride has to go and merge.

VI.  MAHARSHI RAMANA'S POETRY

Maharshi Ramana continues the same tradition
although he was not married and a family man. Having
been exposed to a very short lived but peaceful and
loving relationship of his parents-Alggmal and Sundara,
(both means beauty), he made use of metaphor of
marriage extensively in his poetry. The first five poems
addressed to Arunachala make use of this metaphor.
“The Marital Garland of Letters” (The Collected Works) is
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even titled on the metaphor of marriage and in its 108
stanzas; most of the stanzas explain the love of God in
the garb of physical union. In the invocation itself
Maharshi seeks permission from God Ganesha to bless
him to make this Marital Garland of Letters worthy of
bridegroom Arunachala. The same metaphor continues
in the poem in different words and expressions that the
present researcher noticed the repetition approximately
25 times of course in different contexts. He starts with
reference to his parents Algu and Sundara who were
happily married to quote his words, “May thou and | be
one and inseparable like Algu and Sundara, Oh
Arunachala” ( Maharshi Ramana :82).

The metaphor can be explained in the
background of strong relationship between husband
and wife in India. In the next metaphor, however the tone
changes as he complains to God that he has lured him
home but does not allow the divine union, “Entering my
house and luring me (To thine) why didst thou keep me
prisoner in thy Heart's Cavern oh Arunachala!”(83)
Simultaneously, he asks the God why he drew him near.
The metaphor again sounds of physicality as he asks
God further not to turn him away as people will blame
him (83). In yet another comparatively stinging
statement, he calls mind a female prostitute who
wanders in the street to find customers. The strumpet
mind will cease to walk the street if only she finds Thee
(83). He makes a request to hold the mind wandering in
distractions permanently so that his search may stop.
His questioning continues in the same form when he
asks God to prove his chivalry as he is not ready to
embrace him after abducting, “After abducting me if
now thou dost not embrace me, where is thy Chivalry,
Oh Arunachala!” (83).

The metaphor of physical union recurs when
Maharshi compares the wordly entanglements of ego,
attachment and sensual pleasures to the modesty of a
woman outraged by others. He questions God to be
watching nonchalantly and not paying attention to the
outrage of modesty, “Does it become thee thus to sleep
when | am outraged by others, Oh Arunachala! “(84).
Maharshi calls these worldly attachments as “the cruel
snares of fascinating women” and requests God to
“honour me with union with thyself, Oh Arunachala! (84).
In a rich metaphor of evocative images pointing towards
sensual description of physical union, the following lines
are self explanatory and need no further comments,
“Tear off these robes, expose me naked, then robe me
with thy love, Oh Arunachala! (85)”. Of course, the
repetition of the word “robe” twice in the stanza refers to
two different ideas- the first “robe” refers to worldly
sense entanglements and the second “robe” refers to
the “robes” of divinity.

The most amazing thing in  Maharshi’'s
metaphor about physical union is that it presents all the
shades of this union-complaint, dissatisfaction,
eagerness and excitement. It also elaborates the
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activities involved in this union-luring (83), hold her
bound (83), embrace (83, 86, 88, 92), outrage (84),
honour (89), robe me with love (85), leaving (89), touch
(90), espouse (90), cleave (92), ravished (92), enter (93),
entice, stealing into heart, draw in (93) and to wear the
marital Garland(94). Maharshi expresses his anguish if
God-The bridegroom does not embrace the soul- bride.
The repetition of the verb ‘embrace’ reiterates the fact of
union which is more than physical and enters the world
of transcendence. This request is repeatedly made in
the poem several times. Quite openly Maharshi uses the
metaphor in the following words, “Enfold me body to
body, limb to limb, or | am lost, Oh Arunachala!” (88).
He also expresses his anguish when God refuses to
solicit his prayer. In the manner of a bride who wants her
conjugal rights, He asks, “Does it not shame Thee to
stand there like a post cleaving me to find thee by
myself, Oh Arunachala!” (89). He calls God his refuge
as he melts away and enters him. The God is “standing
Naked” for which the poet uses the word Digambara.
This word consists of two nouns compounded Dik and
Ambara. Dik refers to direction of space and Ambara
means both sky and clothes, hence it means one who is
clothed in the directions of space infinite. Here the
naked does not have any negative connotation as in
spiritual poetry the word is used quite often in a positive
sense. Naked means to be free from the worldly
attachments. There is another reference to the ultimate
union of soul and God when Maharshi offers an
invitation to God,” Let us embrace upon the bed of
tender flowers, which is the mind, with in the room of the
body (or the ultimate truth) Oh Arunachala!” (92). Two
comments need to be made here. It is a conceptual
metaphor where body is referred as a room. Body acts
as a container which can embody the ultimate truth of
union with God. Lakoff and Johnson have mentioned
this category in Metaphors we Live By, “We are physical
beings, bounded and set off from the rest of the world
by the surface of our skins, and we experience the rest
of the world as outside us. Each of us is a container,
with a bounding surface and in-out orientation.”(1980:
29). It is in the category of ontological metaphors that
we keep these metaphors.

VII.  CONCLUSION

The metaphor of marriage makes better sense
when viewed in Indian perspective. Marriage in India is
not only the marriage of two persons but also of two
families, ways of life and ways of thoughts. In India
marriage has to be worked upon with persistence,
devotion, surrender of ego and compatibility. All these
attributes can also be assigned to soul’s relationship
with God. This relationship is all encompassing. It has to
be nurtured with love, devotion and surrender of ego:
That is why marriage in India does not mean the
satisfaction of sexual desires only. Of course our



scriptures sanction this aspect when they refer to Kama
(physical desire) as one of the goals of life. Still it is only
one of the four goals which have been considered
together for the emancipation of human soul.

In comparison, generally speaking, marriage in
the West is for convenience and is losing its importance.
If it does not work, people let it go! In India the
relationship is still strong only because of its spiritual
roots. However it is not denying the fact that divorces
are on the rise because of materialism. There is a need
to go back to our culture, poetry and Saints to nourish
the roots which are drying up for the want of water of
spirituality. The spirituality has that nectar which can
sustain the eternity of life even when the human body
ceases to exist and mingles with God.
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Platon Sanati Neden Ideal Devlet Acisindan
Yorumlamistir

Ecevit Karaca

OZET - Bu calismada estetigin  énemli kavramlanndan
Mimesisin Platon felsefesindeki yeri lzerinde durulmu-gtur.
Formlar teorisinin kurucusu olan Platon, sanati bir taklit
(Mimesis) olarak goérmis ve bu nedenle sanati guzellik
felsefesi agisindan degil, ideal devlet agisindan yorumlamigtir.
Boyle bir yorumlamanin nedeni nedir, neden sanslr
edilmelidir? Makale bu sorulara cevabi, Platon'un guzellik
felsefesi anlayigini, formlar teorisini, Platon’a gbre sanatin
zararlarini agiklayarak arayacaktir.

Anahlar Sozcukler . platon, mimesis, formiar teorisi,
sansdr, sanat.

Absiract - This study aims to deliberate Mimessis, which has
the most important concept of aesthetics and it's place in the
Platon’s Philosophy. Platon, who is the founder of the Forms
Theory, saw art as Imitation (Mimesis) and because of this
reason, he didn’t interpret art as Beauty Philosophy's
viewpoint, he interrepted it into Ideal State. What is the cause
of this interpretation, why should it be censorshiped? This
article aims to search answers of these questions according to
Platon's Forms Theory, Beauty Philosophy and art's damage
according to Platon.

Keywords . platon, mimesis, forms theory, censorship,
art.

Cherea - Yalan soylesek bile, ¢ogu kez bilmeden
yapiyoruz. Benim sugum yok, Caius.

Caligula - Yalan sucsuz olamaz. Sizin yalanlannizsa
varlkiara ve nesnelere onem kazandiryor. iste bunu
bagisiayarmam... A. Camus

. GIRIS

ntik cagin dnemli dasundrd Platon, bircok alanda
oldugu gibi sanat konusunda da dusuncelerini

belirtmistir. Platon dusuncelerini gelistirip sistemli
bir sekilde sundugu zaman, ik basta siir sanatiyla
ilgilenmis ve Homeros'u okumustu. Euripides, Sopho-
kles ve Aiskhylos ve birgcok tragedya yazarinin eserleri
sahnelenmis ya da sahnelenmekteydi. Tiyatro sanatina
ilgi bu dénemde bir hayli fazlaydi. Platon bu déneme
taniklik etmis, sanatin etkisini yakindan gérmustu.
Boylece sanat hakkinda, Ozellikle de tiyatro hakkinda
dnemli fikirlere sahipti.

Platon, tiyatro Gzerine dusuncelerini derli toplu
bir sekilde sunmamistir. Tiyatro Uzerine dusuncelerini
bize daha ¢ok Devlet adli eserinde diyaloglar esnasinda
verir. Elestirel acidan sanati igler. “Sanatin ne oldugu
sorusunu ortaya atan ve bu soruya belli bir acidan, tek
yanl da olsa ilk cevap veren dusunur, yine guzellik met-
afiziginin kurucusu Platon olmustur.” (Tunali,1983,s. 69).

Author : Yiksek Lisans dgrencisiAkdeniz Universitesi, Felsefe Blimdi.
E-mail : eco_karaca@hotmail.com

Dasundrdn  tiyatro konusundaki goérasleri de
kendine 6zgu belli bir perspektiften olugsmustur. Platon
sanatl ve dzellikle de tiyatroyu ideal devlet agisindan
yorumlamigtir.  Platon tiyatroyu neden guzellik meta-
fizigine gore degil de ideal devlet acisindan yoruml-
amistir? Onu bu ydnde bir yorumlamaya iten nedir? Bu
sorulara cevap ararken Oncelikle bu sorunun neden
bizim i¢cin 6nemli olduguna ve gunimuzle ilintisine
deginmek ve konuyu daha rahat kavramak igin de
oncelikle Platon’un guzellik felsefesi Uzerine dusunce-
lerini gbzden gecirip, akabinde Platon’un sistematik
felsefesinin temelinde bulunan formlar (idealar) teorisini
aciklayacagim. Platon’'un formlar teorisini temel alarak
acikladigl sanati (tiyatroyu), teorideki yeri ve dnemi
Uzerinde durduktan sonra, belirlenen konumun ne gibi
sonuglar dogurdugu Uzerinde durup en sonunda, sonug
kisminda tim makale boyunca yavas yavas isledigim,
cevap vermeye calistgim soruyu, tim arastirmayl goz
Onune alarak tekrar cevaplayacagim.

[I. GUNUMUZDEN PLATONA

Gegmisin  karanllk  sokaklarinda  yolunu
kaybetmemis bir distncenin, gérdsin guntmuze kadar
gelmesi ve gelecege dogru vyol alirken, sigiyla
aydinlatigl  sokaklarin  onun izini tasimasi elbette
olagandir. Zaman, hakikati ortaya cikartirken, hakikatin
Uzerindeki fazlaliklar silerken, arkeologun kazi esnas-
inda bir tarihi eserin Uzerindeki topragr ayikladigi gibi titiz
davranir. Bu titiz calisma surecinde (streg devam ediyor,
zaman durmadigina gore!) eser, icindeki anlami korur ya
da anlam sapmasi yasar. Her iki halde de eserden
etkilenen baska eserler ve gorugler gittikge gogalir. Artik
zaman denizinde yalnizca bir hakikat yoktur. Hakikatten
pay alan, aldigini distnen hakikat kimeleri olugm-
aktadir. Bu kimelerin ardindaki hakikate ulagsma cabasi,
basl bagina bir ikiligi olusturur: Pay alinan bir Hakikat ve
pay alanlar kiimesi. Bu ikisi arasindaki iligki, benzerlik,
bir katil ile bir katili oynayan oyuncu arasindaki iligki
gibidir. Higbir zaman katili oynayan oyuncu, Kkatilin
oldurme esnasinda ve sonrasinda hissettiklerini hissed-
meyecektir. Ancak onun devinimlerini taklit edecek,
sanki yaplyormus gibi yapacak ve bu -mis gibi yapmak
onu hakikatten uzaklastiracak ve kétl bir  érnek
yapacaktir!

-Mig gibi yapmak goérintd dinyasinin bir 6zelligi
olurken, katilin eylemindeki gérinmeyen sebeplerse
eylemin hakikati olacaktir. Sadece gortntller dinyasina
dayanilarak yapilan bir taklit; sadece etkiyi saglamakta

© 2013 Global Journals Inc. (US)

Global Journal of Human Social Science ( A) Volume XIII Issue II Version I E Year 2013



Global Journal of Human Social Science (A)  Volume XIII Issue II Version I E Year 2013

zayIf kalmayacak, ayrica guling ve yaniltici olacaktir. Biz
gbsteriden cikip rizgarin esliginde sokagin tavani altinda
yUrdrken, oyuncuyu koétu bir taklitci diye elestirecegiz, hig
farkinda olmadan taklit kelimesine olumsuz, negatif bir
anlam katacagiz. Taklit kelimesinin 6ztnde olumsuz bir
durumu, eylemi nasil barndirdigi Uzerine dudsundig-
UmuUzde ise isin ucunun Platon’a vardigini farkederken
yUzUmuUzde olusan ifadenin, sokagin tavani altinda esen
razgardan degil de saskinliktan oldugunu anlamamiz
pek uzun surmeyecek.

Antik  Yunanin  6énemli dusUnUrinUn  sanat
hakkindaki dusunceleri; 1s1g1 aydinlattigi  toplumlarda,
caglarda etkisini hissettirmis ve gunimuze kadar
gelmistir. Ganumuzde dinlendikten sonra artik gelecege
dogru yol alacak, gelecekte yine Sokrates’in 6Jrencisi
hakkinda gorusler ortaya atilacak, yapilan sanat eserleri
farkinda olmadan onun izini tasiyacaklar. Albert
Camus’un Caligula adl tiyatro metninde bu disince
kendisine nasil yer bulduysa, gelecegin yazarlarnin
eserlerinde de yer bulacaktir. Sadece yazarlarinda,
sanatcilarinda mi? Elbette hayir. Etkisi sokak aralarinda,
kahve sohbetlerinde, kafe eglencelerinde, mag kuyrukl-
arinda, pazar aligverislerinde yer bulacaktir. Gindmdzde

oldugu gibi. Gundelik dilde olumsuz anlamda
kullandigimiz;  “film  mi geviriyoruz”, “rol geregi”,
‘basimiza  oyuncu kesildi”,”rol  yapmak”, “tiyatro

yapmak”, “film icabi” gibi s6éz ébekleri gerceklikten pay
almayan ve bu nedenle degersiz oldugu iddia edilerek
olusturulan sanat fikrinin gundelik hayattaki yansim-
alandir. Gergeklikten pay almayan sey bizi hakikate
gbtirdr  ma? Bizi erdemli olmaktan uzaklastirma
potansiyeli tagir mi? Eger gercekten pay almiyorsa sanat
nedir ve sanatin pay alamadigi gercek nedir?

I1I.  PratoN'DA GUZELLIK METAFIZIGI

Platon 6ncesinde guzellik kavrami, daha gok
amaca uygun olan olarak kavranmig ve eger amaca
uygunsa ona iyi ve guzel denilmistir. Boylelikle guzel
olmanin sartt amaca uygun olmasi ve iyi olmasidir.

Platon, yukanda belirttigimiz gibi guzellik
metafiziginin kurucusu olup, glzel nedir sorusuna Ug
farkli  cevap vermigtir.  Cevaplarinin  farkllagsmasi
Platon'un felsefesindeki degisim, gelisim ile ilgilidir.
BUyUk Hippias diyalogu, guzellikle ilgili sorular sorarken
tatmin edici bir cevap bulamaz, ama buna ragmen
guzelin tek basina bir diyalog konusu olmasi bile
onemlidir. Olgunluk caginda guzeli dzellikle S6len adli
eserinde eros ile agiklarken, yaslilik ddéneminde ise daha
¢ok simetri ve oranti ile agiklar.

BlyUk Hippias diyalogunda guzel kavraminda
bir ikilige ulasan (Kendiliginden guzel ve tek tek guzel
seyler) Platon, Sélen'de ontolojik bir tanim yapar ve
gUzel, erosun yardimiyla kendini ortaya ¢ikartir. Hakikat
eros ile mimkuan olur. Son dénemde ise daha ¢ok orant
ve simetri ile aciklarken, guzeli algilayabilenlerin yalnizca
filozoflar oldugunu savunur.
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IV.  FORMLAR TEORISI

Platon'un sanata bakis acisini etkileyen en
onemli etken nedir? Bu soruya verilecek cevap,
kuskusuz, formiar teoris/dir. Formlar teorisi’'nin Platon’un
tiyatroya bakis agisini nasll etkiledigine gegmeden dnce,
bu teori Uzerinde durmakta yarar vardir.

Formiar teorisi ile Platon, evrenin temel
gercegini formlar olarak gérmektedir. Platon, formlar
teorisini  olustururken hem Herakleitos'tan hem de
Parmeni-des’ten yararlanmigtir. Birbirine zit disuncelere
sahip iki dusUnurin fikirlerini, Pythagoras’in kavramlari
ile matematik biliminin  soyutlugu ve kesinliginden
yararlan-arak kullanmistir.

“‘Duyu algisi dunyasl hakkinda kesinlikle
hicbir kusku yoktur - apacik ki bu dunya vardir - ve
dahasi duyu algisi  dunyasi  Herakleitoscu
karakteristiklere sahip gérdndr. O bir akistir, ama
Olguler'e uygun dusen bir akistir...Fakat Parmen-
idesci  Ozellikleri hangi dunya hakkinda ileri
strmemiz gerekir? Platon’un bu soruya verdigi yanit,
mekan ve zaman igerisindeki fiziksel nesneler
dunyasinin étesinde bulunan, ama bu dunyayla siki

bir iliski icerisinde duran - fiziksel, mekansal,
zamansal olmayan-bir bagka dunyanin  var
olduguydu.  Platon bu dunyayl idea (formlar)

dunyasi diye adlandirdl.” (Jones, 2006, s. 184-185).

Her fenomenin evrende bir formu vardir.
Fenomenler evrendeki formlarindan pay alirlar. Dalddl,
kiheylan birer attir ve at formundan pay almislardir.
Ddldul, at formundan pay alirken; at, Platon’'un yukar
form dedigi iyi formundan pay almistir. Daldul, gérints
dunyasina aitken; at, gerceklik (formlar) dinyasina aittir.
At formuna ve yukari formuna nasil ulasirz?

“Formlar duyu algisiyla bilinemiyorlar ise,
nasil bilinebilir? Platon’un yaniti, onlarin distncede
bilindik-leridir; onlar, aslinda dusuncenin
nesneleridir. Dusun-mekte oldugumuz her zaman,
hakkinda dustinmekte oldugumuz seyler formlardir”
(Jones, 2006, s. 185-186).

Platon, bunu balinmus cizgi 6rnegi ile gosterir:

“(...) simdi esit olmayan iki pargaya ayrilmis bir
gizgi al, bunlardan biri goérdlen dunyayr 6burt de
kavranan dunyayi gostersin.” (Platon, 2002, s. 252).

Bos bir sayfaya bir ¢izgi gekelim ve bu cizgiyi
diklemesine kesecek U¢ c¢izgi daha cekelim. Artik
gizgimiz dort farkl parcaya bolinmus oldu. Bu
boélumlerin her birine soldan saga harfler verelim, en
soldaki bdlime A, onun sagindaki boélime B, B’nin
saginda bulunan bolime C ve en sonda C'nin saginda
bulunan bélime D ismini verelim. A ve B, fiziksel dunyay!
yani gérinus dunyasini temsil etsin, bununla birlikte C ve
D de formlar dunyasini yani gercekligi temsil etsin. D
yukari formlari, bayuk harfli iyi'yi, C ise iyi'den pay almis
asaQ formu temsil edecektir. B, gérinUsler dunyasinda
C’den pay almis seyleri ve nesneleri gdsterecek ve son



olarak A da, B’ deki seyler ve nesnelerin golgesini,
yansilarini  ve Kkopyalarini  gd&sterecektir. Platon icin
gercek, gorinusgler dunyasinda degil, dustnce ile
kavranacak formlar dinyasidrr.

V. MIMETIK OBJENIN VARLIK DUZENINDE
YERI NERESIDIR?

Platon, sanati yukardaki cizelgede nereye
koymaktadir? Sanatin bu cizelgede vyeri var midir?
Platon, sanati bir taklit (mimesis) olarak goérir. Sanat
neyin taklitidir? Platon, Devlet adli eserinin onuncu
kitabinda, sanatin neyin taklidi oldugu ve ideal
devletinde yer alip alamayacagini tartigir. Platon’a gore
sanat taklidin taklididir.

“Zor bir is degil, dedim. Her zaman, kolayca
yapllanabilen bir is. Eline ayna alip da her yana
tutarsan, gargcabuk yaparsin bunu. Gunesi, gokteki
yildizlar, yeryGzinu, kendini  ve 6teki canlilar, ev
esyalarini, bitkileri ve simdi s6zinu ettigimiz batin
butdn seyleri hemencecik yarativerirsin.

Evet, ama, sadece bir géranustir bunlar

gercek degil kil

Guzel, tam da istenenin Ustlne bastin.
GUnku bu cesit ustalar arasinda ressami da saymak
gerekir degil mi?

Elbette.

Diyeceksin ki ressamin yaptd seyin
gercekligi yoktur. Ama bir bakima onun yaptidi da
bir yataktir. Oyle degil mi?

Gergekten var olani yapmadigina gore,
gercek nesneyi degil, gercek nesneye benzeyen,
ama ondaki gercekligi tasimayan bir nesneyi yapiyor
demektir.” (Platon, 2002, s. 365)

Platon'a gobre sanat gerceklikten uzaktir. Bu
uzakllk gérantide degil, 6zUndedir. Sanat eseri,
resmettigi objeye benzeyebilir, ama onun gercekligini
tasimaz. Sanat eseri resmettigi nesnenin taklididir. Bu
taklit  eseri, birincisinin  (formun) ve ikincisinin
(gérantsan) bir taklididir. Bunu yukanda ¢izdigimiz
boélinmus c¢izgi Uzerinde soOylersek sdyle bir sonug
ortaya cikar: lyi formu (D), asag form (C, at), seyler,
nesneler (B, duldul), gdlgeler, yansilar (A, ddlddlin
goblgesi) ve son olarak da duldultin resmi gelir. Platon’a
gbre sanat, kopyanin kopyasidir ve formdan U¢ derece
asaQl olacaktir. Bu sanat eserini yapan da taklitci
olacaktir.

Bence ona verilecek en uygun ad taklitgidir,
Obur ikisinin  yaptigi seylerin taklitgisi. “Guzel.
Demek, tabiattan Ug derece bir eseri yapana taklitci
diyorsun. Oyleyse, tragedyalarn dizen kisi de, bir
taklitci ise, kraldan ve hakikatten tabiat bakimindan
U¢ derece uzak olacaktir, batin ébdr taklitciler de
oyle” (Platon, 2002, s. 365)

Platon, taklitgcinin  gercek Uzerinde bilgisi
olmadigini, sadece gortnus Uzerinde bilgisi oldugunu

dustnmektedir. Ona gore taklitcinin (sanatcinin), taklit
ettigi sey Uzerinde ne gercek bilgisi, ne de dogru sanisi
vardir. Taklit edilen seyin bilgisiz kalabaliga hos gelebil-
ecek seyler oldugunu savunur. Ayrica Platon, taklidi tim
sanat tdrlerinin ve bunlardan en ¢ok da tragedyanin
kullandigini distnmektedir.

“‘Boylece ki nokta Uzerinde anlastik
demektir. Birincisi su: taklitcinin, taklit ettigi sey
Gzerinde gecerli bir bilgisi yoktur ve taklit, ciddiligi
olmayan bir ¢esit cocuk oyunundan baska bir sey
degildir. ikincisi de su: Tragedya siiriyle ugrasanlar,
ister iambos O6lgusuny, ister destan OlgUsunud
kullansinlar, taklitgilerin - en basta gelenleridir.”
(Platon, 2002, s. 371)

Mimesis (taklit), Platon i¢in olumsuz bir durum
ihtiva etmektedir. Olumsuzlugunu sadece taklidin taklidi
oldugu icin deqgil, islevi acisindandir. Bunu bir sonraki
bélimde gorecegiz. Yalniz bu konuyu kapatmadan énce
sunu belirtmeliyiz ki Platon, mimesisi bir anlatim araci
olarak gérir ve dogrudan dogruya bir anlatim araci
olarak dusunar.

“Anlatan kigi, anlatacagi kiginin kisiligine
bdrindp, onun adina konustugu, onun adina
eylemde bulundugu zaman, artk bu anlatim
gelisiglzel olmaktan cikar, bir mimestha haline
gelir” (Tunall, 1983, s. 78)

VI.  SANATIN ZARARI

Platon’a gdre sanat gercekten pay almaz.
Gergekten yoksun olan sanatin dogru bir amaca
yonelmedigini, aklimizla degil de duygularimizla bir
aligveriste oldugunu dusunen Platon igin sanat zararl bir
ugrastir. Devlet adli eserinde siirin ve her tarld taklidin
asagl bir sey mi yoksa degerli bir sey mi oldugunu
tartisir.

“Platon, Devlet adli eserinde sanatin
gosturucu niteligi Uzerinde de durmustur. Akla,
sagduyuya ve erdeme dayanmasina gereken devlet
duzeninde, kisinin  heyecanlarini  dizginlemesi
gerekir. Olcili bir insan, basina bir katiltk geldimi,
duydugu aclyl baskalarina godstermemeye calisir,
utanir heyecan gosterisinden. Sikintili bir durumda
ona en dogru careyi gosterecek olan duygular
degil, akildir. Oysa sanat duygularimiza, heyecanla-
rmiza yonelmekte, bizim ¢oskun, taskin, degisken
yanimizi ortaya koymaktadir; kétu yanimizi besleyip
gUclendirmektedir.” (Sener, 1982, s. 20)

Kalabaligin 6vgusinu kazanmak isteyen ozan,
kolay kolay taklit edilemeyen, edilse bile zor anlasilan
bilge ve sakin yanimizla ugrasmaz. O daha cok, cosan
tarafimizla ugrasir; cinsel agk, istek, dfke gibi davraniglar
kabartan tutkular kabartmaya calisir. Ozanin kabarttigi
bu tutkulardan, taklit sayesinde kurtulmak yerine, taklit
yUzunden bu tutkular beslenir ve bize hakim olurlar.

Platon, akla dayanmayan bu tutkular asagi
tutkular olarak gormektedir. Ona goére forma yakin olan
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akildrr, tutkular formdan uzak ve gecicidir. Bunun igin
onlari tetikleyen, sulayip besleyen sanat zararlidir.

VII.  SANSUR

Platon, zararll olarak gordigu sanati ideal
devletinde yasaklar. Asadl duygular besleyen sanat
devletinden kovar. Tanrilari olmadik sekillerde gésteren,
algaltan destan yazart Homeros'un okunmamasini
Onerir. Platon, sanatli politik bir agidan ele almis ve
devlete saglayacagi yarar ve zararlarn cercevesi iginde
yasaklamistir. Sanatin toplum Gzerindeki etkisini gérmus
ve ona gobre sanati devletinden kovmustur. Ama sunu da
belirtmekte yarar vardir: Platon, sanatin etkisini bildigi
icin egitimde yararli olacagini distinmus ve siteye yararl
oldugu kanitlanan sanatin siteye alinabilecegini, tanrilara
sOylenen ilahilerle iyi insanlar &ven giirlerin  siteye
sokulabilecegini belirtmistir. Aksi takdirde kurallar ve
ortak akil yerine zevkin ve acinin hakim olacagini dile
getirmistir.

Bu yasaklama tarihte gordlen ilk sansurddr.
Bunu ileriki zamanda, Ortagagda kilise kullanacaktir.

VIII.  SONUC

Kisaca Ozetlemeye calisirsak, bu calismada
Platon’'un sanati formlar teorisine gore inceledigini,
topluma yararlari ve zararlar acisindan irdeledigini ve
akla uygun olup olmadigi konusunda tartistigini gérdrtz.
Platon icin sanatsal yarati; bilingli, bilinerek yapilan bir
sey olmadigr icin ve kopyanin kopyasl oldugu igin
degersizdir. Bir taklittir. Gerceklikten pay almadidi icin
bizi hakikat'e gétirmez. Politik agidan sansurden, dene-
timden gecmeyen bir sanat eseri toplum igin zararldir.
GUnku sanat eseri asagl duygulara seslenmekte,
gorunugler dunyasindaki nesnelere oldugundan daha
fazla deger vermektedir. Sanat eserinin hedefi iyiyi kavr-
ayan akil degil, hazzin evi olan bedendir. Bizi erdemli
olmaktan uzaklastirma potansiyeli tasir. Bu nedenle
sanat eserini izleyen, sanat eseriyle iletisim kuran, aklinin
degil bedenin esareti altindadir ve akildan, dustinmeden
uzak olan iyiye kavusamayacagdi icin, bedenin hazzinin
iyiye, formlar dunyasi igin bir katkida bulunmayacagi igin
ve bunun da birgok sapkinliga, anarsiye, huzursuzluga
yol acacag icin denetimden gegmesi sarttir. Olumsuz
bir durum ihtiva eden sanat eseri eger iyi bir amag icin
kullanilirsa egitimde yararll olacaktir. Platon'un sanata
bakis agisinin neden guzellik metafizigi degil de ideal
devlet agisindan oldugu hakkinda artik bircok bilgiye
sahibiz ve sunu rahatlikla sdyleyebiliriz ki; bunun en
blylk nedeni sanatin toplum Uzerindeki etkisi ve
Platon'un akla 6nem vermesidir. Sansur duslUncesini
getiren Platon’un sanata bakis agisi politik ve ahlakidir.
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data of that subject. Sometimes, detailed information plays a vital role, instead of short information.

2. Evaluators are human: First thing to remember that evaluators are also human being. They are not only meant for rejecting a paper.
They are here to evaluate your paper. So, present your Best.

3. Think Like Evaluators: If you are in a confusion or getting demotivated that your paper will be accepted by evaluators or not, then
think and try to evaluate your paper like an Evaluator. Try to understand that what an evaluator wants in your research paper and
automatically you will have your answer.

4. Make blueprints of paper: The outline is the plan or framework that will help you to arrange your thoughts. It will make your paper
logical. But remember that all points of your outline must be related to the topic you have chosen.

5. Ask your Guides: If you are having any difficulty in your research, then do not hesitate to share your difficulty to your guide (if you
have any). They will surely help you out and resolve your doubts. If you can't clarify what exactly you require for your work then ask the
supervisor to help you with the alternative. He might also provide you the list of essential readings.

6. Use of computer is recommended: As you are doing research in the field of Computer Science, then this point is quite obvious.
7. Use right software: Always use good quality software packages. If you are not capable to judge good software then you can lose

quality of your paper unknowingly. There are various software programs available to help you, which you can get through Internet.

8. Use the Internet for help: An excellent start for your paper can be by using the Google. It is an excellent search engine, where you can
have your doubts resolved. You may also read some answers for the frequent question how to write my research paper or find model
research paper. From the internet library you can download books. If you have all required books make important reading selecting and
analyzing the specified information. Then put together research paper sketch out.

9. Use and get big pictures: Always use encyclopedias, Wikipedia to get pictures so that you can go into the depth.

10. Bookmarks are useful: When you read any book or magazine, you generally use bookmarks, right! It is a good habit, which helps to
not to lose your continuity. You should always use bookmarks while searching on Internet also, which will make your search easier.

11. Revise what you wrote: When you write anything, always read it, summarize it and then finalize it.

© Copyright by Global Journals Inc. (US) | Guidelines Handbook .

X



12. Make all efforts: Make all efforts to mention what you are going to write in your paper. That means always have a good start. Try to
mention everything in introduction, that what is the need of a particular research paper. Polish your work by good skill of writing and
always give an evaluator, what he wants.

13. Have backups: When you are going to do any important thing like making research paper, you should always have backup copies of it
either in your computer or in paper. This will help you to not to lose any of your important.

14. Produce good diagrams of your own: Always try to include good charts or diagrams in your paper to improve quality. Using several
and unnecessary diagrams will degrade the quality of your paper by creating "hotchpotch." So always, try to make and include those
diagrams, which are made by your own to improve readability and understandability of your paper.

15. Use of direct quotes: When you do research relevant to literature, history or current affairs then use of quotes become essential but
if study is relevant to science then use of quotes is not preferable.

16. Use proper verb tense: Use proper verb tenses in your paper. Use past tense, to present those events that happened. Use present
tense to indicate events that are going on. Use future tense to indicate future happening events. Use of improper and wrong tenses will
confuse the evaluator. Avoid the sentences that are incomplete.

17. Never use online paper: If you are getting any paper on Internet, then never use it as your research paper because it might be
possible that evaluator has already seen it or maybe it is outdated version.

18. Pick a good study spot: To do your research studies always try to pick a spot, which is quiet. Every spot is not for studies. Spot that
suits you choose it and proceed further.

19. Know what you know: Always try to know, what you know by making objectives. Else, you will be confused and cannot achieve your
target.

20. Use good quality grammar: Always use a good quality grammar and use words that will throw positive impact on evaluator. Use of
good quality grammar does not mean to use tough words, that for each word the evaluator has to go through dictionary. Do not start
sentence with a conjunction. Do not fragment sentences. Eliminate one-word sentences. Ignore passive voice. Do not ever use a big
word when a diminutive one would suffice. Verbs have to be in agreement with their subjects. Prepositions are not expressions to finish
sentences with. It is incorrect to ever divide an infinitive. Avoid clichés like the disease. Also, always shun irritating alliteration. Use
language that is simple and straight forward. put together a neat summary.

21. Arrangement of information: Each section of the main body should start with an opening sentence and there should be a
changeover at the end of the section. Give only valid and powerful arguments to your topic. You may also maintain your arguments with

records.

22. Never start in last minute: Always start at right time and give enough time to research work. Leaving everything to the last minute
will degrade your paper and spoil your work.

23. Multitasking in research is not good: Doing several things at the same time proves bad habit in case of research activity. Research is
an area, where everything has a particular time slot. Divide your research work in parts and do particular part in particular time slot.

24. Never copy others' work: Never copy others' work and give it your name because if evaluator has seen it anywhere you will be in
trouble.

25. Take proper rest and food: No matter how many hours you spend for your research activity, if you are not taking care of your health
then all your efforts will be in vain. For a quality research, study is must, and this can be done by taking proper rest and food.

26. Go for seminars: Attend seminars if the topic is relevant to your research area. Utilize all your resources.
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27. Refresh your mind after intervals: Try to give rest to your mind by listening to soft music or by sleeping in intervals. This will also
improve your memory.

28. Make colleagues: Always try to make colleagues. No matter how sharper or intelligent you are, if you make colleagues you can have
several ideas, which will be helpful for your research.

29. Think technically: Always think technically. If anything happens, then search its reasons, its benefits, and demerits.

30. Think and then print: When you will go to print your paper, notice that tables are not be split, headings are not detached from their
descriptions, and page sequence is maintained.

31. Adding unnecessary information: Do not add unnecessary information, like, | have used MS Excel to draw graph. Do not add
irrelevant and inappropriate material. These all will create superfluous. Foreign terminology and phrases are not apropos. One should
NEVER take a broad view. Analogy in script is like feathers on a snake. Not at all use a large word when a very small one would be
sufficient. Use words properly, regardless of how others use them. Remove quotations. Puns are for kids, not grunt readers.
Amplification is a billion times of inferior quality than sarcasm.

32. Never oversimplify everything: To add material in your research paper, never go for oversimplification. This will definitely irritate the
evaluator. Be more or less specific. Also too, by no means, ever use rhythmic redundancies. Contractions aren't essential and shouldn't
be there used. Comparisons are as terrible as clichés. Give up ampersands and abbreviations, and so on. Remove commas, that are, not
necessary. Parenthetical words however should be together with this in commas. Understatement is all the time the complete best way
to put onward earth-shaking thoughts. Give a detailed literary review.

33. Report concluded results: Use concluded results. From raw data, filter the results and then conclude your studies based on
measurements and observations taken. Significant figures and appropriate number of decimal places should be used. Parenthetical
remarks are prohibitive. Proofread carefully at final stage. In the end give outline to your arguments. Spot out perspectives of further
study of this subject. Justify your conclusion by at the bottom of them with sufficient justifications and examples.

34. After conclusion: Once you have concluded your research, the next most important step is to present your findings. Presentation is
extremely important as it is the definite medium though which your research is going to be in print to the rest of the crowd. Care should
be taken to categorize your thoughts well and present them in a logical and neat manner. A good quality research paper format is
essential because it serves to highlight your research paper and bring to light all necessary aspects in your research.

INFORMAL GUIDELINES OF RESEARCH PAPER WRITING

Key points to remember:

®  Submit all work in its final form.
e  Write your paper in the form, which is presented in the guidelines using the template.
®  Please note the criterion for grading the final paper by peer-reviewers.

Final Points:

A purpose of organizing a research paper is to let people to interpret your effort selectively. The journal requires the following sections,
submitted in the order listed, each section to start on a new page.

The introduction will be compiled from reference matter and will reflect the design processes or outline of basis that direct you to make
study. As you will carry out the process of study, the method and process section will be constructed as like that. The result segment will
show related statistics in nearly sequential order and will direct the reviewers next to the similar intellectual paths throughout the data
that you took to carry out your study. The discussion section will provide understanding of the data and projections as to the implication
of the results. The use of good quality references all through the paper will give the effort trustworthiness by representing an alertness
of prior workings.
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Writing a research paper is not an easy job no matter how trouble-free the actual research or concept. Practice, excellent preparation,
and controlled record keeping are the only means to make straightforward the progression.

General style:

Specific editorial column necessities for compliance of a manuscript will always take over from directions in these general guidelines.

To make a paper clear

- Adhere to recommended page limits
Mistakes to evade

e |[nsertion a title at the foot of a page with the subsequent text on the next page
e  Separating a table/chart or figure - impound each figure/table to a single page
e  Submitting a manuscript with pages out of sequence

In every sections of your document
- Use standard writing style including articles ("a", "the," etc.)

- Keep on paying attention on the research topic of the paper

- Use paragraphs to split each significant point (excluding for the abstract)

- Align the primary line of each section

- Present your points in sound order

- Use present tense to report well accepted

- Use past tense to describe specific results

- Shun familiar wording, don't address the reviewer directly, and don't use slang, slang language, or superlatives
- Shun use of extra pictures - include only those figures essential to presenting results

Title Page:

Choose a revealing title. It should be short. It should not have non-standard acronyms or abbreviations. It should not exceed two printed
lines. It should include the name(s) and address (es) of all authors.
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Abstract:

The summary should be two hundred words or less. It should briefly and clearly explain the key findings reported in the manuscript--
must have precise statistics. It should not have abnormal acronyms or abbreviations. It should be logical in itself. Shun citing references
at this point.

An abstract is a brief distinct paragraph summary of finished work or work in development. In a minute or less a reviewer can be taught
the foundation behind the study, common approach to the problem, relevant results, and significant conclusions or new questions.

Write your summary when your paper is completed because how can you write the summary of anything which is not yet written?
Wealth of terminology is very essential in abstract. Yet, use comprehensive sentences and do not let go readability for briefness. You can
maintain it succinct by phrasing sentences so that they provide more than lone rationale. The author can at this moment go straight to
shortening the outcome. Sum up the study, with the subsequent elements in any summary. Try to maintain the initial two items to no
more than one ruling each.

Reason of the study - theory, overall issue, purpose
®  Fundamental goal
®  To the point depiction of the research

e  Consequences, including definite statistics - if the consequences are quantitative in nature, account quantitative data; results
of any numerical analysis should be reported

e Significant conclusions or questions that track from the research(es)

Approach:
. Single section, and succinct
®  Asaoutline of job done, it is always written in past tense
e A conceptual should situate on its own, and not submit to any other part of the paper such as a form or table
e  Center on shortening results - bound background information to a verdict or two, if completely necessary
¢  What you account in an conceptual must be regular with what you reported in the manuscript

®  Exact spelling, clearness of sentences and phrases, and appropriate reporting of quantities (proper units, important statistics)
are just as significant in an abstract as they are anywhere else

Introduction:

The Introduction should "introduce" the manuscript. The reviewer should be presented with sufficient background information to be
capable to comprehend and calculate the purpose of your study without having to submit to other works. The basis for the study should
be offered. Give most important references but shun difficult to make a comprehensive appraisal of the topic. In the introduction,
describe the problem visibly. If the problem is not acknowledged in a logical, reasonable way, the reviewer will have no attention in your
result. Speak in common terms about techniques used to explain the problem, if needed, but do not present any particulars about the
protocols here. Following approach can create a valuable beginning:

Explain the value (significance) of the study

®  Shield the model - why did you employ this particular system or method? What is its compensation? You strength remark on its
appropriateness from a abstract point of vision as well as point out sensible reasons for using it.

®  Present a justification. Status your particular theory (es) or aim(s), and describe the logic that led you to choose them.
e Very for a short time explain the tentative propose and how it skilled the declared objectives.

Approach:

®  Use past tense except for when referring to recognized facts. After all, the manuscript will be submitted after the entire job is
done.

®  Sort out your thoughts; manufacture one key point with every section. If you make the four points listed above, you will need a
least of four paragraphs.
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®  Present surroundings information only as desirable in order hold up a situation. The reviewer does not desire to read the
whole thing you know about a topic.

e  Shape the theory/purpose specifically - do not take a broad view.

®  Asalways, give awareness to spelling, simplicity and correctness of sentences and phrases.

Procedures (Methods and Materials):

This part is supposed to be the easiest to carve if you have good skills. A sound written Procedures segment allows a capable scientist to
replacement your results. Present precise information about your supplies. The suppliers and clarity of reagents can be helpful bits of
information. Present methods in sequential order but linked methodologies can be grouped as a segment. Be concise when relating the
protocols. Attempt for the least amount of information that would permit another capable scientist to spare your outcome but be
cautious that vital information is integrated. The use of subheadings is suggested and ought to be synchronized with the results section.
When a technique is used that has been well described in another object, mention the specific item describing a way but draw the basic
principle while stating the situation. The purpose is to text all particular resources and broad procedures, so that another person may
use some or all of the methods in one more study or referee the scientific value of your work. It is not to be a step by step report of the
whole thing you did, nor is a methods section a set of orders.

Materials:

®  Explain materials individually only if the study is so complex that it saves liberty this way.
®  Embrace particular materials, and any tools or provisions that are not frequently found in laboratories.
® Do not take in frequently found.

e |[f use of a definite type of tools.
®  Materials may be reported in a part section or else they may be recognized along with your measures.
Methods:

®  Report the method (not particulars of each process that engaged the same methodology)

Describe the method entirely

To be succinct, present methods under headings dedicated to specific dealings or groups of measures

e Simplify - details how procedures were completed not how they were exclusively performed on a particular day.
If well known procedures were used, account the procedure by name, possibly with reference, and that's all.

Approach:

® |t is embarrassed or not possible to use vigorous voice when documenting methods with no using first person, which would
focus the reviewer's interest on the researcher rather than the job. As a result when script up the methods most authors use
third person passive voice.

®  Use standard style in this and in every other part of the paper - avoid familiar lists, and use full sentences.

What to keep away from

®  Resources and methods are not a set of information.
®  Skip all descriptive information and surroundings - save it for the argument.
®  leave out information that is immaterial to a third party.

Results:

The principle of a results segment is to present and demonstrate your conclusion. Create this part a entirely objective details of the
outcome, and save all understanding for the discussion.

The page length of this segment is set by the sum and types of data to be reported. Carry on to be to the point, by means of statistics and
tables, if suitable, to present consequences most efficiently.You must obviously differentiate material that would usually be incorporated

in a study editorial from any unprocessed data or additional appendix matter that would not be available. In fact, such matter should not
be submitted at all except requested by the instructor.
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Content

Sum up your conclusion in text and demonstrate them, if suitable, with figures and tables.
In manuscript, explain each of your consequences, point the reader to remarks that are most appropriate.
Present a background, such as by describing the question that was addressed by creation an exacting study.
Explain results of control experiments and comprise remarks that are not accessible in a prescribed figure or table, if
appropriate.

e  Examine your data, then prepare the analyzed (transformed) data in the form of a figure (graph), table, or in manuscript form.
What to stay away from

® Do not discuss or infer your outcome, report surroundings information, or try to explain anything.
L] Not at all, take in raw data or intermediate calculations in a research manuscript.

® Do not present the similar data more than once.
®  Manuscript should complement any figures or tables, not duplicate the identical information.

®  Never confuse figures with tables - there is a difference.
Approach

e Asforever, use past tense when you submit to your results, and put the whole thing in a reasonable order.
e  Put figures and tables, appropriately numbered, in order at the end of the report

¢ |f you desire, you may place your figures and tables properly within the text of your results part.
Figures and tables

e |f you put figures and tables at the end of the details, make certain that they are visibly distinguished from any attach appendix
materials, such as raw facts

®  Despite of position, each figure must be numbered one after the other and complete with subtitle
®  |n spite of position, each table must be titled, numbered one after the other and complete with heading

e Allfigure and table must be adequately complete that it could situate on its own, divide from text
Discussion:

The Discussion is expected the trickiest segment to write and describe. A lot of papers submitted for journal are discarded based on
problems with the Discussion. There is no head of state for how long a argument should be. Position your understanding of the outcome
visibly to lead the reviewer through your conclusions, and then finish the paper with a summing up of the implication of the study. The
purpose here is to offer an understanding of your results and hold up for all of your conclusions, using facts from your research and
generally  accepted information, if  suitable.  The implication of  result  should be  visibly  described.
Infer your data in the conversation in suitable depth. This means that when you clarify an observable fact you must explain mechanisms
that may account for the observation. If your results vary from your prospect, make clear why that may have happened. If your results
agree, then explain the theory that the proof supported. It is never suitable to just state that the data approved with prospect, and let it
drop at that.

®  Make a decision if each premise is supported, discarded, or if you cannot make a conclusion with assurance. Do not just dismiss
a study or part of a study as "uncertain."

®  Research papers are not acknowledged if the work is imperfect. Draw what conclusions you can based upon the results that
you have, and take care of the study as a finished work

®  You may propose future guidelines, such as how the experiment might be personalized to accomplish a new idea.

®  Give details all of your remarks as much as possible, focus on mechanisms.

®  Make a decision if the tentative design sufficiently addressed the theory, and whether or not it was correctly restricted.
®  Tryto present substitute explanations if sensible alternatives be present.

®  One research will not counter an overall question, so maintain the large picture in mind, where do you go next? The best
studies unlock new avenues of study. What questions remain?

®  Recommendations for detailed papers will offer supplementary suggestions.
Approach:

®  When you refer to information, differentiate data generated by your own studies from available information
®  Submit to work done by specific persons (including you) in past tense.
= Submit to generally acknowledged facts and main beliefs in present tense.
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ADMINISTRATION RULES LISTED BEFORE
SUBMITTING YOUR RESEARCH PAPER TO GLOBAL JOURNALS INC. (US)

Please carefully note down following rules and regulation before submitting your Research Paper to Global Journals Inc. (US):

Segment Draft and Final Research Paper: You have to strictly follow the template of research paper. If it is not done your paper may get

rejected.

. The major constraint is that you must independently make all content, tables, graphs, and facts that are offered in the paper.
You must write each part of the paper wholly on your own. The Peer-reviewers need to identify your own perceptive of the
concepts in your own terms. NEVER extract straight from any foundation, and never rephrase someone else's analysis.

e Do not give permission to anyone else to "PROOFREAD" your manuscript.

®  Methods to avoid Plagiarism is applied by us on every paper, if found guilty, you will be blacklisted by all of our collaborated
research groups, your institution will be informed for this and strict legal actions will be taken immediately.)

®  To guard yourself and others from possible illegal use please do not permit anyone right to use to your paper and files.

. © Copyright by Global Journals Inc.(US)| Guidelines Handbook

XVIII



Please note that following table is only a Grading of "Paper Compilation" and not on "Performed/Stated Research" whose grading
solely depends on Individual Assigned Peer Reviewer and Editorial Board Member. These can be available only on request and after

CRITERION FOR GRADING A RESEARCH PAPER (COMPILATION)
BY GLOBAL JOURNALS INC. (US)

decision of Paper. This report will be the property of Global Journals Inc. (US).

Abstract

Introduction

Methods
Procedures

Discussion

References

XIX

Grades

Clear and concise with
appropriate content, Correct

format. 200 words or below

Containing all background
details with clear goal and
appropriate  details, flow
specification, no grammar
and spelling mistake, well
organized sentence and
paragraph, reference cited

Clear and to the point with
well arranged paragraph,
precision and accuracy of
facts and figures, well

organized subheads

Well organized, Clear and
specific, Correct units with
precision, correct data, well
structuring of paragraph, no
grammar and spelling
mistake

Well organized, meaningful
specification, sound
conclusion, logical and
concise explanation, highly

structured paragraph
reference cited
Complete and correct

format, well organized

Unclear summary and no
specific data, Incorrect form

Above 200 words

Unclear and confusing data,
appropriate format, grammar
and spelling errors with
unorganized matter

Difficult to comprehend with
embarrassed text, too much
explanation but completed

Complete and embarrassed
text, difficult to comprehend

Wordy, unclear conclusion,
spurious

Beside the point, Incomplete

E-F

No specific data with ambiguous
information

Above 250 words

Out of place depth and content,
hazy format

Incorrect  and unorganized

structure with hazy meaning

Irregular format with wrong facts
and figures

Conclusion is not  cited,
unorganized, difficult to

comprehend

Wrong format and structuring
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