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An Analytical Study of the Jordanian Foreign
Trade (Exports and Imports) Reality for the
Period (2000-2011)

Dr. Waleed Kalf Ali Al- Zoubi ®, Osama Mahmoud Awad Al Zoubi ° & Sami Nizar Daif Alla Khasawneh P

Absiract - International trade is considered as one of the basic
criteria which reflects development reached by the country,
and it is one of the tools that achieve and maintain balance
since that the structure of foreign trade is specified according
to country’s economic infrastructure. For example, all exported
goods of countries which depend on agricultural sector will be
raw materials and agricultural products. As a result, deve-
lopment process in these countries will be followed by
changes in foreign trade structure.

In this study, we are going to examine improvements
that happened in Jordanian international trade components,
and their geographical distribution, which shows the economic
relationship between Jordan and the external universe.
Keywords . foreign trade (f), export (e), import (i),
commodity mix (cm), balance of payments (bop), free
on board (fob), cost insurance and freight (cif).

[ INTRODUCTION

hrough 2011, foreign Jordanian trade has achieved
Tclear progress despite economic and political

fluctuations in Arab region under Arabic Spring “Al
Rabee Al Arabi”. Especially, what great Arab countries,
that have direct economic impact on Jordan, have
witnessed, such as Egypt, Syria, Yemen, Libya and
Tunisia. Jordan joins with these countries, especially
Syria, with strong commercial relationships because of
geographical location proximity and individuals and
cargos’ movement ease between both countries. In
addition to what Jordanian interior arena has witnessed
of strikes and protests that directly affected the growth
of some different economic sectors nearby current
economic circumstances in EU countries (Saidam,
2012).

Reality of national economy architecture is
reflected by foreign trade indicators which express
advancement scale in that economy, adopted polices in
different economic sectors, and national economic
center and its negotiating position in the field of trade
with other world countries (Taleb, 1995).

Jordanian economy is affected by external
economic variables, in specific; these happen in Arab
region and the Middle East. Conditions in these coun-
tries affect Jordan fast and directly since that it depends
directly on neighboring Arab and regional markets
(Alenaimat, 1999).

Author a o p : Al - Balga Applied University, University College of
Amman. E-mail . waleedzu@gmail.com

Jordan adopted a trade policy based on
principles of economic openness and trade libera-
lization. In the past few years, extensive efforts were
made to open Jordanian economy to foreign trade and
investment to increase growth and Jordanians’ well-
being opportunities. Because of Jordan’s geographical
site as it occupies the heart of the Middle East, it is
considered as a link between many countries in the
region. In addition, it has distinctive international trade
relations with most countries of the world. Therefore, it
became an important trading partner with various
countries of the world through “Agreement of Greater
Arab Free Trade and bilateral Free Trade Agreements”,
and fasten ties with world countries by joining “World
Trade Organization” and concluding an “Association
Agreement with European Union”, “Conventions of free
trade and Qualified Industrial Zones with United States”,
“Convention of free trade Arab Mediterranean (Agadir)”
and “Free trade agreements” with Association of
NAFTA, Singapore, Canada and Turkey. (Ministry of
Industry and Trade, 2010).

Trade agreement is defined as: "an agreement
between two countries or more to accomplish specific
procedures to encourage trade among them”, such
procedures may include all goods and products or be
limited to specific commodities to be agreed upon
between parties of convention (Ministry of Industry and
Trade, 2008).

Jordan has made successful steps signing
agreements of protection and investment promotion and
double taxation prevention with Arab and foreign coun-
tries to provide an attractive environment for investments
along with economic and trade cooperation agreements
with business partners in different geographic regions
(Economic and Social Council, 2011).

[I. RESEARCH PROBLEM AND OBJECTIVES

The continuous deficit in Jordanian trade bala-
nce is the main problem in Jordan foreign trade. This
deficit shows defect in Jordanian economy caused by
inability of productive device and its inability to meet
needs of Jordanian people. Such continuing deficits will
increase indebtedness which puts obstacles in front of
economic development in Jordan.

The aim of this study is to analyze direction and
structure of Jordan foreign trade during the period

© 2013 Global Journals Inc. (US)
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(2000-2011), especially that Jordan is undergoing
foreign trade liberalization and trying to attract foreign
investment with existence of a set of internal challenges
and opportunities.

[1I.  THE RESEARCH IMPORTANCE

Components of foreign trade (exports and
imports) are considered as important issues to be
studied to show the relative importance of foreign trade
since that components of these two variables are
considered as one of economic growth indicators. In
addition, investigating geographic distribution of foreign
trade among world countries is no less important than
its components. It illustrates the extent of national
economy's dependence on other countries’ economies.
The importance of this research comes from the fact
that foreign trade is of the main pillars of sustainable
development processes of the country, and it is the
focus of foreign trade relations.

[V. METHODOLOGY

In this study, a descriptive analytical method
was adopted to determine components of foreign trade
phenomenon and by analyzing statistical data available
from Jordanian foreign trade data. Relative importance
and percentages are used.

V. THEORETICAL FRAMEWORK

Foreign trade is a standard for countries’
evolution and balance in meeting their needs by
importing and exporting goods to the world. As foreign
trade indicators reflect national economy structure. They
express development level in that economy, policies
pursued in various economic sectors, and its position in
the field of trade with world countries.

There are two main prices used in pricing transit
goods. First: Free On Board (FOB) price, which includes
all expenses incurred on goods until loaded on ship
board (or any means of transport) in exporting country
port of this item. The price does not include any other
unnecessary expenses after loading on board like:
shipping and insurance on goods expenses until arrival
to the importing country port. Second: Cost Insurance
and Freight price (CIF) which includes in addition to
elements of FOB, transporting, goods shipping and
insurance costs until reaching the port of the importing
country (United Nations, 2009).

International trade is related to organizing rules
for transmission and exchange of goods and services
among countries and within customs territories and
regional trade areas. Since the forties of the last century,
there has been an international effort to regulate
international trade. It crystallized in putting General
Agreement on Trade and Tariffs (GATT) to be a tool to
create a World Trade Organization in which the triangle
of cash regulation and global trade as well as

© 2013 Global Journals Inc. (US)

International Monetary Fund and World Bank is com-
pleted. Legally, international trade is not subject to WTO
agreements only, but to a broad package of agree-
ments, protocols and international norms, such as
documents issued by the United Nations Commission
on Trade Law (UNCITRAL), regional joint customs
agreements, norms and rules of various international
trade bodies, particularly International Chamber of
Commerce, of course, as well as bilateral trade
agreements (WWW. Abahe.co.uk).

We can conclude that international trade occurs
among international parties is separated by political
borders, trading barriers, regulations, laws, and mecha-
nisms, but not between trading parties in national
commercial market.

International trade is considered as a kind of
trade focuses on visible commodity mass flows (Exports
and Imports) that compose overall reciprocal physical
commodity production in international channels between
reciprocation parties, on one hand, and on invisible
services mass flow (exports and imports) which consist
of different kinds of international transportation services,
international insurance services, movement of global
travel and tourism, international banking services,
intellectual property transfer rights, and technology
transfer on the other hand (www.arab-ency.com).

VI. LITERATURE REVIEW

Despite of the importance of external trade over
world there is no enough researches or papers or
authors talked about it this subject.

Lee (1995), found that increased imports of
capital and intermediate products, which are not
available in the domestic market, may result in the rise in
productivity of manufacturing. Wagner (2007), said more
active participation in the international market by
promoting exports leads to more intense competition
and improvement in terms of productivity.

The OECD (2003) conducted a study on the
impact that trade had on the average income per
population. According to the result, the elasticity of
international trade was 0.2 which was statistically
significant.

A study by Maizels (1963), discussed the
positive relationship between international trade and
economic development by a rank correlation analysis
among 7 developed countries. He compiled information
on industrial countries' that confirmed that even before
the Second World War these countries traded mostly
among themselves. Nevertheless, those trends were
positively associated with growth in manufacturing trade
and with the expansion of trade.

Sachs and Warner (1995), constructed a policy
index to analyze economic growth rate, and found that
the average growth rate in the period after trade
liberalization is significantly higher than that in the period
before liberalization. Keller (2001), discussed that inter-



national trade which involves importing intermediate
goods of a high quality contributed to the diffusion of
technology.

Another study by Besedes and Prusa (2006), on
the duration of exports at the product level, they observe
that if a country is able to survive in the exporting market
for the first few years, the probability of it exporting the
product for a long period of time is very high. They
further note that the technologically advanced countries
tend to have longer duration of export.

Whereas Worz (2004), in her study about
foreign trade and economic growth concludes that, on
the import side, spillovers via embodied knowledge and
other assets are put forward in favor of a positive impact
for growth. Also Ferrira & Rossi (2003), have presented
evidence on the positive effect of international trade on
productivity and economic growth in Brazil. The
econometric results of their study showed that the
impact of the observed tariff reduction brought a 6%
estimated increase in total factor productivity growth rate
and a similar impact on labor productivity.

Shotar, Hmaidate, and Moumani (2002), show-
ed in their study entitled " Imports of Intermediate Goods
and Growth in Manufacturing Industries: an Empirical
Investigation", concluded that imports of intermediate
goods have a significant positive impact on the growth
and development of the manufacturing industries, and it
would not be in Jordan's best interest to completely stop
importing intermediate goods.

In their study Hmaidate & Hazaymih (1995),
which was about the impact of foreign trade on the

manufacturing sector in Jordan concluded that growth
rates of gross output in the manufacturing industries are
positively affected by the growth of imports of capital
and intermediate goods. Their study shows-that an
increase by 5.89% in the imported goods results in an
increase in the growth rate of the manufacturing
industries by 1%.

Finally, Bader (2005), in his study aims at
investigating the effect of imports of intermediate and
capital goods on economic growth in Jordan during the
period 1980-2003. The results of the study were found to
be consistent with the results of many studies about the
same topic in the sense that the imports of capital and
intermediate goods have a positive impact on economic
growth through transferring of technology acquired of
such imports.

VIIL. ]ORD/\NI/\N EXPORTS AND IMPORTS

Despite continuing deficit in trade balance over
past several years, it meets sustainable balance of
payments from tourism services output, remittances
from Jordanians abroad, and private financial flows that
are Foreign Direct Investments (FDI). In case trade
deficit continued increasing, it may be difficult to control
in long term due to increasing imports’ prices of oil
products and basic foodstuffs (Economic and Social
Council, 2011).

The following table shows trade balance
development (exports and imports) for the period (2000-
2011):

Table 7 : Development of Jordanian foreign trade indicators and trade
balance for the period (2000-2011)*

Coverage ratio |  Surplus or

Year | Exports Imports of Exports to | deficit in Trade
Imports % Balance
2000 | 1,346,581 3,259,404 41.31 -1,912,822
2001 1,626,732 | 3,453,729 4710 -1,826,997
2002 | 1,963,942 | 3,599,160 54.56 -1,635,218
2003 | 2,136,668 | 4,072,008 52.47 -1,935,340
2004 | 2,753,024 | 5,799,241 47.47 -3,046,218
2005 | 3,049,561 7,442,864 40.97 -4,393,302
2006 | 3,689,881 | 8,187,725 45.06 -4,497,844
2007 | 4,063,641 9,722,194 41.79 -5,658,552
2008 | 5,633,005 | 12,060,895 46.70 -6,427,890
2009 | 4,526,324 | 10,107,696 44.78 -5,681,372
2010 | 4,990,117 | 11,050,126 45.15 -6,060,009
2011 | 5,684,579 | 13,440,215 42.29 -7,755,636

Source : Department of Statistics, Department of Foreign Trade

Foreign Trade for the years (2000-20711).
*Value in thousands Jordanian Dinars

illustrates value of

for

Table (1) growth
Jordanian exports In 2001, growth rate was (20.8%) and
continued to rise to (28.8%) in (2004). Then, it resumed
to decline in (2007) to become (10.1%) and fell to its
lowest level in (2009) to (-19.6%). Finally, in (2011) it

settled at growth rate (13.9%). Jordanian exports
increase is attributed to exports increase to lIraqg
because of the Iragi agreement with the United Nations
(Qil for Food and Medicine). But Irag occupation and

difficult security conditions led to exports decline. We
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can say that political circumstances surrounding area
with international wars and Arab spring has significantly
contributed in declining foreign trade in Jordan from
time to time.

In addition, table (1) shows the size of
Jordanian imports. In (2001), the proportion of imports
growth was (6.0%) and increased in (2004) to be
(42.4%) which is the highest rate during this period. But
in (2007), it declined to be (18.7%) and in (2009) fell to
its lowest rate to reach at (-16.2%). And it stabilized at
growth rate (21.6%) in (2011). The main reasons behind
this swing in growth rates of Jordanian imports was drop
in oil prices in 2009 because it forms a high proportion
of imports as well as Arab crises and wars because
most imports are from Arab countries and non-Arab
Asian countries affected by ongoing events in the
region.

Moreover, table (1) shows the ratio of exports to
imports. In (2001), it was (47.10%), in (2004) it was
(47.47%), in (2007) it was (41.79%) and in (2009) it was
(44.78%), but it decreased in (2011) to be (42.29%).

As well as, table (1) shows deficit in Jordanian
trade balance during the same period. In (2001), the
deficit was (1827) million Jordanian dinars. It rose in
(2004) to be (3046) million Jordanian dinars and
continued to rise in (2007) to be (5659) million Jordanian
dinars. Then, the deficit dropped slightly in (2009) in a
simple way to be (5581) million JD. However, the size of
deficit increased significantly in (2011) to be (7756)
million JD.

We can say that this deficit could not be
exaggerated to this extent unless global prices increase
significantly. This, in turn, has led to raise commodity
prices and foreign exchange rates except U.S. dollar
against Jordanian dinar. Moreover, continuous migra-
tions due to security situation in Irag and migrations
from other neighboring countries has led to increase
demand on goods and services with disability of
productive apparatus to increase production which
caused the increase in imports.

So, trade liberalization and openness on foreign
markets increased size of national exports, but less than
ambition, and was accompanied by significant increase
in volume of imports, which led to increase deficit in
trade balance.

a) Structure of Jordanian Exports

Commoadity structure of exports will be analyzed
by classifying exports based on the nature manu-
facturing degree and use, as well as, geographical
distribution will be analyzed because these aspects are
considered of cornerstones in analysis of exports.

i. Joraanian Exports by Commodity Group
Commodity composition of exports reflects the
nature of structural productive composition. Diversity of
commodity exports components and distribution of its
relative importance on large number of exported goods

© 2013 Global Journals Inc. (US)

will reduce the risks faced by exports in obtaining
benefits from foreign exchange. Otherwise if the number
of commodity exports components decrease, this will be
an indication of productive apparatus retardation in the
country (Alenaimat, 1999). The following table shows
percentage of Jordanian exports distribution by commo-
dity croup of total commaodity exports:

Table 2 . Relative importance (%) for Jordanian exports
by commodity croup for the period (2000-2011)

Year Raw | Spare Other Total
Materials | Parts | Commodities
2000 95.45 4.46 0.09 100
2001 94.12 5.84 0.04 100
2002 95.39 4.55 0.06 100
2003 95.75 412 0.13 100
2004 93.86 5.93 0.21 100
2005 92.63 6.82 0.54 100
2006 94.07 5.45 0.48 100
2007 88.95 9.98 1.07 100
2008 92.09 712 0.79 100
2009 | 9245 | 7.36 0.19 100
2010 95.95 3.86 0.19 100
2011 96.44 3.37 0.19 100

Source . Deparirment of Statistics, Deparirment of
Foreign Trade for the years (2000-2071).

Raw materials Formed most Jordanian exports
during (2000-2011). lts proportion of Jordanian exports
reached at average (93.93%) during the aforementioned
period. Spare parts came secondly in average (5.74%),
and then other commodities in average (0.33%).
Jordanian exports dependence on raw materials is not a
good indicator because prices of this type of export in
global markets are low. It is also subject to severe
competition in addition to not benefit of its added-value
in case of manufacturing such materials. As a result, this
makes Jordanian economy vulnerable to changes that
may occur in the prices or production of such materials.
This also means that Jordanian economy will be a
follower to influences and global variables that affect
demand on that commodity.

ii. Exports According fo Materials use
When studying Jordanian exports according to
materials use, we note that there is a clear control of
consumer goods of chemical industry of (28.4%),
textiles (18.1%), metal products (6.7%) and vegetable
products (6.6%) (Ministry of Industry and Trade, 2010).



Table 3 : Relative importance (%) for Jordanian exports

by materials use for the period (2000-2011)

From table (3), we find that the range of
consumer goods was of average (75.48%) of total
Jordanian exports during the period (2000-2011). That
indicates superiority of consumer goods of Jordanian
exports structure on capital goods in average (14.09%)
and durable goods in average (10.44%).

iii. Geographical Distribution of Jordanian Exports

We can say that movement of Jordanian
exports is clearly heading towards Arab countries and
non-Arab Asian countries. This is due to its spatial
proximity and trade agreements concluded among
them, NAFTA countries and followed by the rest of blocs
of countries. Jordanian exports movement to foreign
markets in accordance with international blocks can be

Year Consumer | Durable | Capital Total
Goods Goods | Goods
2000 68.98 13.53 17.49 100
2001 71.44 11.69 16.86 100
2002 78.39 8.84 12.77 100
2003 77.37 11.99 10.64 100
2004 77.74 11.63 10.63 100
2005 76.31 12.86 10.82 100
2006 75.25 11.24 13.51 100
2007 72.40 9.34 18.25 100
2008 70.96 8.93 20.11 100
2009 76.18 8.70 15.12 100
2010 80.45 8.66 10.90 100
2011 80.25 7.82 11.93 100

Source . Departrment of Statistics, Departrment of
Foreign Trade for the years (2000-2071).

Table 4 : Relative importance (%) of geographical distribution of Jordanian exports
to world for the period (2000-2011)

summarized as follows:

The rest
v Arab | EU | ofthe | North | South | Non-Arab |
ear . American | American Asian . Total
countries | states | European : . countries
: (NAFTA) | countries | countries
countries
2000 39.90 3.28 0.50 4.20 0.31 34.71 17.10 100
2001 50.35 3.99 0.58 12.23 0.26 26.40 6.19 100
2002 47.59 3.23 0.44 19.64 0.12 24.49 4.50 100
2003 41.30 4.47 0.31 28.11 0.09 21.21 4.50 100
2004 41.03 3.50 1.16 31.43 0.09 18.30 4.50 100
2005 42.63 3.90 0.44 30.97 0.15 19.06 2.84 100
2006 42.63 3.68 0.41 31.27 0.21 19.52 2.29 100
2007 43.77 3.47 0.42 27.79 0.31 21.31 2.93 100
2008 41.73 411 0.53 16.82 0.29 33.32 3.20 100
2009 51.59 2.99 0.53 17.33 0.24 24.92 2.40 100
2010 50.46 3.69 1.63 15.96 0.15 24.16 3.94 100
2011 47.07 4.58 0.91 15.83 0.15 27.38 4.08 100

Source : Departrment of Statistics, Departrment of Forejgn Trade for the years (2000-2011).

Table (4) indicates that Arab countries represent
the most important market for Jordanian exports. It
comes in the first rank for relative importance and
percentage of Jordanian exports to Arab countries in
average (45.5%) of total Jordanian exports. Its highest
ratio was reached in (2009) of (51.59%). Non-Arab Asian
countries come secondly for relative importance of
Jordanian exports distribution in average (24.7%). Then,
North American (NAFTA) come thirdly for relative
importance in average (21.1%).

b) Jordanian Imports Structure

The study of imports structure is very important
as that it largely reflects real trends of economic
development strategy, used protection methods, levels
of world prices, and pursued trade policy which affect
structure of commodity imports.

i. Commodity Imports Composition
Jordan commodity imports are divided in terms
of usage into three main groups. Table (5) below shows
that:

Table 5 : Relative importance (%) of Jordanian imports

by materials use in the period (2000-2011)

Year Consumer | Durable | Capital Total
Goods Goods | Goods
2000 44.84 29.75 25.41 100
2001 45.57 2217 32.26 100
2002 49.05 21.08 29.87 100
2003 51.59 18.12 30.29 100
2004 45.40 20.84 33.76 100
2005 39.86 23.10 37.04 100
2006 42.31 2214 3555 | 100
2007 41,52 19.72 38.75 | 100
2008 43.80 20.20 36.00 100
2009 47.53 22.65 29.82 | 100
2010 47.77 21.56 30.67 | 100
2011 53.28 19.09 27.63 100

Source : Departrment of Statistics, Department of

Foreign Trade for the years (2000-2071).
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From table (5), we see the relative importance
of consumer goods for total Jordanian average imports
during the period (2000-2011) has reached an average
(46.04%), which exceeds the capital goods average of
(32.25%) and durable goods average of (21.70%). This
gives us impression that Jordan is unable to meet its
needs with passage of time. This is evident through the
previous figures. For example, in (2000), the relative
importance was (44.84%) and rose to reach in (2011)
(63.28%). Despite its decline in some years, the general
trend was towards the increase in imports of consumer
goods.

ii. Jordanian Imports Depending on Materials Nature

According to the nature of materials, Jordanian

commodity imports are classified as shown in the
following table:

Table 6 : Relative importance (%) of Jordanian imports
by nature of materials for the period (2000-2011)

2004 88.97 8.27 2.75 100
2005 89.12 7.87 3.01 100
2006 91.14 5.92 2.94 100
2007 90.88 6.90 2.22 100
2008 91.83 6.16 2.00 100
2009 87.99 8.77 3.24 100
2010 91.38 5.95 2.67 100
2011 92.29 5.51 2.21 100
Source Department of Statistics, Department of

Foreign Trade for the years (2000-2077).

Table (6) shows the relative importance of
Jordanian imports by nature of materials. Raw materials
headed in average of (88.32%), where oil was the most
prominent of those substances because Jordan is not
an oil producer country. Despite Governments’ frequent
raising of taxes (all kind of taxes) in order to control
consumption process and therefore reduce import, we
find this item has increased from (83.88%) in (2000) to
reach (92.29%) in (2011). Spare parts came in the

Year/ Ravy Spare Other. i Total second place in average (2.78%), and finally, other
Imports | Materials | Parts | Commodities commodities of average (2.78%).
2000 83.88 12.39 3.73 100
2001 86.71 11.05 2.24 100 iii. Geographical Distribution of Jordanian Imports
2002 85.51 11.45 3.04 100 The following table shows geographical
2003 87.07 9.66 3.28 100 distribution of Jordanian imports from the world:
Table 7 . Relative importance (%) of geographical distribution of Jordanian
imports for the period (2000-2011)
Arab EU The rest of Nor.th Sogth Non—.Arab Other
Year countries | states the European American | American Asian countries Total
countries (NAFTA) | countries | countries

2000 23.74 32.96 5.34 10.59 2.67 22.05 2.66 100

2001 23.83 32.25 4.98 8.52 3.02 24.19 3.21 100

2002 25.22 29.56 4.46 8.11 2.67 26.75 3.23 100

2003 27.55 27.25 4.10 712 2.93 28.16 2.89 100

2004 30.62 24.46 5.05 712 1.99 28.91 1.85 100

2005 33.80 24.65 5.22 5.99 1.71 27.28 1.35 100

2006 35.79 23.55 4.18 5.25 1.74 27.95 1.54 100

2007 33.02 24.34 6.15 515 2.41 27.73 1.21 100

2008 33.17 21.07 8.26 514 2.16 29.06 114 100

2009 32.04 21.03 5.91 7.50 2.41 29.62 1.48 100

2010 34.84 20.61 4.30 6.23 2.60 29.80 1.62 100

2011 36.81 20.41 5.87 7.00 2.60 25.52 1.78 100

Source : Department of Statistics, Department of Foreign Trade for the years (2000-2071).

Table (7) shows the relative importance for
Jordanian geographical distribution of imports for the
period (2000-2011). Jordanian imports from Arab coun-
tries ranked first in average (30.84%). It is noticed that
Jordanian imports from Arab countries have increased
from (23.74%) in (2000) to (36.81%) in (2011). This
means that Arab countries are the trading partners for
Jordan. Since that Jordanian imports are available in
Arab countries (the most important is oil). Next, Non-
Arab Asian countries came in average (27.74%) followed
by EU in average (24.77%) and NAFTA countries in
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average (6.98%). European countries came fifth in
(6.32%) and then South America countries sixth in
(2.41%). The last place was occupied by other countries
in (1.99%).

VIIL. CONCLUSIONS AND

RECOMMENDATIONS

In the light of present data analysis, the study
reached at many conclusions. Jordanian foreign trade
went into Arab and non-Arab Asian markets largely and
more than other leagues. Volume of Jordanian foreign



trade is affected by political and economic conditions
being experienced in the region, in general, and Arab
Spring, in specific. These affected Jordan's external
trade performance negatively. Also, exported goods and
markets targeted by manufacturers and Jordanian
traders are limited. Raw materials formed most of
Jordanian exports concentrated in potash and
phosphate.

Besides, small size of local market is consi-
dered as an obstacle to activation of competition, taking
advantage of economies of scale, achieving integration
with global economy and opening up to foreign markets.
Finally, high prices of oil and its products led to a rise in
cost of many commodities, which in turn led to an
increase in imports volume.

Limitedness of exported goods and current
target markets for Jordanian exports requires recon-
sideration in exported goods structuring and work to
diversify and open up new markets, which help stabilize
Jordanian foreign trade since that dependence on few
commodities for export makes it vulnerable to instability.
It is recommended to attract domestic and foreign direct
investment and encourage intermediate and high added
value industries to reduce deficit in the trade balance
and raise export revenues.

Public awareness of opportunities available
within conventions and business partnerships should be
increased. Also, implementing bilateral and multilateral
agreements signed by Jordan should be continued and
activated so as to ensure achievement of desired
interest of national export promotion. In addition, it is
recommended to increase competitiveness of Jordanian
exports to enable them maintain their existing markets
and enter new ones by proceeding efforts to improve
quality of Jordanian products and reduce production
cost.

Encouraging qualified industrial zones to
strengthen front and back links with local industries and
local supportive activities will minimize intermediate
goods import, and thereby maximize value added
generated in specific and local industries and activities
in general.

Moreover, we would recommend reducing oil
and its products import bill through implementing the
national strategy for energy conservation to achieve their
objectives of reducing energy consumption without
affecting the standard of living, and searching for
domestic sources of energy in order to reduce
production costs to improve competitiveness of Jordan
industries in global markets.

Finally, increasing cooperation of Arab States
on one hand and lIslamic world on other hand is
recommended to enable them to face globalization of
economy to reduce its negatives and increase their
gains to benefit their economy through activation of
Greater Arab Free Trade Zone to prepare for the
establishment of Arab common market.

10.

11.

12.

13.

14.

15.

16.

REFERENCES REFERENCES REFERENCIAS

Alenaimat, S., et al, (1999). Jordanian trade
agreements with global countries, Royal Scientific
Society, Amman, Jordan.

Awad, T., (1995). International Trade: Theories and
Policies, with support of Institute of Banking Studies.
Amman, Jordan.

Bader, M., (2005). The Effect of Imports of
Intermediate and Capital Goods on Economic
Growth In Jordan (1980 — 2003). The Hashemite
University. Zarga, Jordan.

Besedes, T., and Thomas, P., (2006). "Ins, outs, and
the duration of trade," Canadian Journal of
Economics. Vol. 39, No.1, Pp. 266-295.

Department of Statistics of Jordan (2012). Dire-
ctorate of Economic Statistics, Department of
Foreign Trade. Amman, Jordan.

Economic and Social Council of Jordan, (2011).
Jordanian foreign trade developments and its
impacts on national economy during the period
2000 to first half of 2011. Amman, Jordan.

Ferrira, P.C., and Rossi, |.L., (2003). "New Evidence
from Brazil on Trade Liberalization and Productivity
Growth", International Economic Review. Blackwell
Publishing. Vol.44 pp.1383-1405.

Hmaidate, W., and Hazaymih, M.A., (1995). "The
impact of foreign trade on the growth and
development of Jordan's manufacturing sector
(1968-1990)", DIRASAT. Human sciences, Vol.22
(A), No.3, pp. 1267-1269 (in Arabic).

Keller, W., (2001). “Knowledge spillovers at the
world technology frontier”, NBER Working Paper.
Pp. 8150.

Lee, J.W., (1995). “Capital goods import and long-
run growth”, Development Economics. Vol. 48,
No.1, Pp. 91-110.

Maizels, A., (1963). Industrial Growth and World
Trade. Cambridge University Press. London, UK.
Ministry of Industry and Trade, (2008). Trade Policy
Review Report by Jordan to World Trade Organi-
zation. Amman, Jordan.

Ministry of Industry and Trade, (2010). Directorate of
Foreign Trade Policy, the National Strategy for
Foreign Trade, Amman, Jordan.

Organization for economic cooperation and deve-
lopment, (2003). The Source of Economic Growth in
OECD Countries. Paris, France.

Sachs, J.D., and Warner, A., (1995). “Economic
reform and process of global integration”.
Brookings Papers on Economic Activity. Vol. 26,
No.1, Pp.1-118.

Saidam, M., (2012). The general performance of the
Jordanian foreign trade for 2011 compared with
2010, Chamber Commerce of Amman. Amman,
Jordan.

© 2013 Global Journals Inc. (US)

Global Journal of .‘\r’lanagcmcnl and Business Research ( A ) Volume XIII Issue VI Version I H Year 2013



Global Journal of Management and Business Research (A ) Volume XIII Issue VI Version I H Year 2013

1

1

1

2

N N
N —

7.

8.

9.

0.

Shotar, M., Hmaidate, W., and Momani, R., (2003).
“Imports of intermediate goods and growth in
manufacturing industries in Jordan: an empirical
investigation”. Journal of Management and Econo-
mics. Ein-Shams University, Egypt. Vol.2.

United Nations, International Monetary Fund, Orga-
nization for Economic Co-operation and Develop-
ment, European Communities and World Bank
(2009). System of National Accounts (SNA) 2008.
New York, USA.

Wagner, J., (2007). Exports and productivity: A
survey of the evidence from firm level data, The
World Economy. Vol. 30, No.1, Pp. 60-82.

Worz, J., (2004). "Skill intensity in foreign trade and
economic growth". The Vienna Institute for Inter-
national Economic Studies, Vienna, Austria, working
paper 25.

http://www.abahe.co.uk/index.html.
http://www.arab-ency.com/index.php.

© 2013 Global Journals Inc. (US)



SV 3 GLOBAL JOURNAL OF MANAGEMENT AND BUSINESS RESEARCH
EERIEHREREE ADMINISTRATION AND MANAGEMENT

?ﬁi Volume 13 Issue 6 Version 1.0 Year 2013

%;ﬁ- _\} Type: Double Blind Peer Reviewed International Research Journal
Publisher: Global Journals Inc. (USA)
Online ISSN: 2249-4588 & Print ISSN: 0975-5853

The Increasing Trend of Online Businesses through Social
Networks

By Fatin Tauseef, Amir Razi, Iqra Ishtiaq, Ali Kamran, Sehrish Muzaffar
& Feryal Saeed

University of Lahore, Pakistan
Absiract - There is an increased trend of online businesses through social networks. The power of social-
media sites is the main reason to promote online businesses. Every business must become an online
business. That is, every business needs an online presence of some kind. The purpose of our study is to find
out the role of social media on online businesses, the awareness of this trend amongst people and if this trend
is beneficial in the near future. A group of 210 people take part in this research through a predesigned
questionnaire. According to the results of survey, there is no association between the role of social media on
online businesses the percentage of awareness among people of the changing trends and gender. There is
association between benefits of online business trend in the near future and gender. By this research, we
came to conclusion that people are not much aware about the trend of online businesses through social
media but are aware of its benefits in the near future. So, the responses are neutral.

GJIMBR-A Classification : JEL Code: P33

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

Strictly as per the compliance and regulations of:

© 2013. Fatin Tauseef, Amir Razi, Igra Ishtiag, Ali Kamran, Sehrish Muzaffar & Feryal Saeed. This is a research/review paper,
distributed under the terms of the Creative Commons  Attribution-Noncommercial 3.0 Unported License
http://creativecommons.org/licenses/by-nc/3.0/), permitting all non-commercial use, distribution, and reproduction inany medium,
provided the original work is properly cited.



The Increasing Trend of Online Businesses
through Social Networks

Fatin Tauseef ¢, Amir Razi °, Igra Ishtiaq ®, Ali Kamran @, Sehrish Muzaffar ¥ & Feryal Saeed °

Abstract - There is an increased trend of online businesses
through social networks. The power of social-media sites is the
main reason to promote online businesses. Every business
must become an online business. That is, every business
needs an online presence of some kind. The purpose of our
study is to find out the role of social media on online
businesses, the awareness of this trend amongst people and if
this trend is beneficial in the near future. A group of 210
people take part in this research through a predesigned
questionnaire. According to the results of survey, there is no
association between the role of social media on online
businesses the percentage of awareness among people of the
changing trends and gender. There is association between
benefits of online business trend in the near future and gender.
By this research, we came to conclusion that people are not
much aware about the trend of online businesses through
social media but are aware of its benefits in the near future.
So, the responses are neutral.

[ INTRODUCTION

(C ocial networks are effective at increasing
participation - by lessening the level of

motivation that participation requires.” Social
media refers to the means of interactions among people
in which they create, share, and exchange information
and ideas in virtual communities and networks. Social
media marketing programs usually center on efforts to
create content that attracts attention and encourages
readers to share it with their social networks. A
corporate message spreads from user to user and
presumably resonates because it appears to come from
a trusted, third-party source, as opposed to the brand or
company itself. Social networking websites allow
individuals to interact with one another and build
relationships. When products or companies join those
sites, people can interact with the product or company.
That interaction feels personal to users because of their
previous experiences with social networking site
interactions. E-Marketer predicts there is a massive 1.43
billion social network users in 2012, representing a 19.2
percent increase over 2011 figures.

Online business is very useful for everyone .And
it is a perfect part-time business would have to be very
easy to start, require little time and money and no
technical expertise, be easy to maintain with just a few
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hours a week and have a proven track record with a
high probability of success.

Social media is transforming the way con-
sumers around the globe make purchasing decisions.
Consumers are using social media to listen and learn
about other consumers. There's absolutely no doubt that
social networks continue to play an increasingly
important part in many people's lives. Social media
usage varies from place to place and from one
demographic. Alongside personal usage, more busine-
sses are taking advantage of the benefits social media
sites can offer. This is so true that power of Face book,
Twitter, and other social-media sites is one of the main
reasons to promote online business. Social media
operates differently than any other type of media in the
world. Not only is its function different, but what drives
social media is also differently. “Social media,” as it
stands, isn’t anything tangible per se. It's a collection of
platforms where people meet and mingle and take
actions. The popularity of social media is driven entirely
by trends. Without these trends to follow, social
networks would blend in with other websites out there.

Every business must become an online
business. That is, every business needs an online
presence of some kind, because the Internet isn't just
becoming the primary means by which we inform our
buying decisions.

a) Objectives

» To examine the role of social media on online
businesses.

» To investigate the percentage of awareness
amongst people of such changing trends.

» To evaluate if this trend would be beneficial in the
near future.

b) Literature Review

Leitner P, Grecheing T (2008) concluded social
networking services offer modern communication possi-
bilities for people by supporting user interaction and
data interchange. They analyzed current trends, key
functionalities and revenue models of successful social
networks. Kaplan A. M, Haenlein M (2010) presented 10
pieces of advice for companies which decide to utilize
Social Media and indicates that social Media allow firms
to engage in timely and direct end-consumer contact at
relatively low cost and higher levels of efficiency than
can be achieved with more traditional communication
tools. Asur. S & Bernardo A.H (2010) conducted a
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research in which they tell us how social media content
can be used to predict real-world outcomes. In
particular, they used the chatter from Twitter.com to
forecast box-office revenues for movies. They also find
out how Twitter can be further utilized to improve the
forecasting power of social media. Hoffman D.L, Fodor
M (2010) indicates that carefully planned social media
campaigns afford phenomenal opportunities  for
relatively easy and cost-efficient measurement of
customers’ online investments in a company’s brands.
Xiaoyan. H (2011) conducted a study based on three
case companies, Tencent, Facebook, and Myspace.
The objective was to build the business model
framework for social media services analysis. They
apply this framework on these companies and founded
that the tencent have the best framework and financial
position among these three companies. Malmivaara. T
(2011) examined the study of consumers’ hedonic and
utilitarian motivations to use company-hosted Face
book pages in relation to the community usage behavior
(browsing vs. contribution), and the relationship
between usage behavior and purchase intentions and
found that hedonic motivations indicate a higher
propensity to contribute to the community while
utilitarian motivations relate more strongly with only
browsing the community page. The results also
demonstrated that browsing had a stronger relationship
with purchase intentions than contribution. Edosomwan
S, Prakasan S.K, Kouame D, Watson J, Seymour T
(2011) concluded that social networking has become
daily practice in some users" lives. Social media allowed
two-way communication between brands, customers
and enabled customers to react to the concerns of the
customers. Social media is now a major player in most
people’'s business lives. Merrill T, Latham K, Santalesa
R, Navetta D (2011) social media makes a whole new
world of privacy, security, intellectual property, employ-
ment practices, and other legal risks possible. Taking
these steps to mitigate the considerable reputational,
legal, and operational risks, your company will be in the
best possible position to reap the enormous business
benefits of social media participation. Wright E, Khanfar
N.M, Harrington C, Kizer L.E (2011) said marketers
should focus more on tailored messages and
relationship building with customers. Marketers are
encouraged to keep the lines of communication open
with consumers in order to create real value for their
customers. After all, that is what marketing and social
communication is all about—creating value for
everyone. Savio C, Raroque J (2012) shows that social
media offers a compelling opportunity for finance
marketers to reach and engage with the valuable
audience. Finance companies need to actively engage
with their customers. Segev. S, Elena. M & Rosanna M.F
(2012) conducted a study in which they investigate
opinion leadership among bloggers and blog readers
and their motivations to blog. Survey data were obtained
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from a sample of 552 bloggers and readers. Commu-
nication for leadership and entertainment motives
appeared to be the strongest motivations for bloggers,
while entertainment and information-seeking motivated
blog readers.

I[I. METHODOLOGY

It was descriptive as well as analytical study
which was conducted from February 2013 to April 2013.
A group of 210 people take part in this study which was
based on four parts. 1% was the demographic portion,
2" related to the role of social media, 3" related to the
awareness of such changing trends and 4" was related
to the evaluation of the benefits of the online businesses
in the near future. We have used primary data collection
technique for data collection and collected data through
questionnaires. We used convenience sampling. The
hypothesis we made is as follow:

H1: There is no association between the role of
social media on online businesses and gender.

H2: There is no association between the
percentage of awareness among people of such
changing trends of online business and gender.

H3: There is no association between the benefit
of the online business trend in the near future and
gender.

[1I.  RESULTS
a) Demographics Results
Gender Frequency Percentage
Male 86 41.0
Female 124 59.0
Total 210 100.0
Martthly Frequency Percentage
Income
Below 20000 89 42.4
20000-30000 35 16.7
30000-40000 25 11.9
Above 40000 61 29.0
Total 210 100.0
Are You Part of
Any Social
Networking Site Frequency Percentage
(E.G. Face Book,
Twitter Etc).
No 26 12.4
Yes 184 87.6
Total 210 100.0
You use Intemet Frequenc Percentage
for shopping. q Y 9
Never 97 46.2
Infrequently 33 15.7
Occasionally 49 23.3
Frequently 31 14.8
Total 210 100.0




How long do you The maximum
spend on social F amount you
. ) requenc Percentage
networking sites 9 y 9 would spend on | Frequency Percentage
every day? a single online
None 29 13.8 purchase.
30mins-1 hour 79 37.6 Below Rs1000 76 36.2
1-2hours 32 15.2 Rs1000-2000 55 26.2
2-3hours 23 11.0 RS2000-3000 26 12.4
3-4hours 14 6.7 Rs.3000-4000 20 9.5
44-hours 33 15.7 Rs4000-5000 10 4.8
Total 210 100.0 above Rs5000 23 11.0
Total 210 100.0
You use internet for | o0 ency Percent The study which we conduct was based on the
work/business. 59% females and 41% males. The income of the 42.4%
never 36 171 of people was below than 20000. 87.6% people are part
Infrequently 10 4.8 of social networks. 46.2% of people never use internet
oFccaS|ona}||y 9 37.6 for shopping. Only 15.7% people use internet for
reTqUteTty 28150 14000'50 shopping and they are using it infrequently. 37.6%
ola ' people spend their 30min to 1 hour at internet daily.
40.5% people use internet frequently for work and
business. 36.2% says that they purchase products
online which have prices below 1000. According to the
results of survey, we can say that people are not
frequently using internet for online shopping.
Table 7 : Distribution of the role of social media on online businesses among gender
MALE FEMALE
QUESTIONS SD D N A SA SD D N A SA TOTAL
FI % [F[ % [F[% |[F] % |F] % |F[] % |F[]%|F[% |F[%]|F]%]| F %
Shopping on the internet 5 5.8 5 5.8 18 1 209 | 34 [ 395 | 24 | 279 5 4.0 6 4.8 24 | 194 | 73 | 589 | 16 | 129 210 |100.0
saves time and it is able
to shop at any time of the
day on the internet.
It is more difficult to shop 11 128 | 31 | 36.0 | 22 | 256 | 16 | 18.6 6 7.0 13 10.5 40 | 323 | 36 | 290 | 26 | 21.0 9 7.3 210 |100.0
on the internet.
Delivery time is an 4 4.7 2 23 22 | 256 | 33 | 384 | 25 | 29.1 6 4.8 11 8.9 22 | 17.7 | 56 | 452 | 29 | 234 210 |100.0
important factor in
making a decision to
make a purchase online.
You prefer online 5 58 14 [ 163 | 18 [ 209 | 30 | 349 | 19 | 221 10 8.1 21 169 | 29 | 234 | 48 | 387 | 16 | 129 210 |100.0
shopping only if online
prices are lower than
actual prices.
Online shopping istaking | 8 | 93 [ 20 [ 233 [ 24 [ 279 | 23 | 267 | 11 [ 128 | 12 | 97 | 25 [ 202 | 37 | 29.8 | 34 | 274 [ 16 | 129 | 210 [100.0
place of traditional
shopping.
Online businesses are 1 1.2 7 8.1 21 244 | 38 | 442 | 19 | 221 6 4.8 11 8.9 33 | 266 | 63 | 50.8 | 11 8.9 210 |100.0
massively increasing its
profits and have a.
revolutionary role in the
market.
The social media playing 1 1.2 3 35 22 | 256 | 42 | 488 | 18 | 209 2 1.6 13 105 | 29 | 234 | 63 | 50.8 | 17 | 13.7 210 |100.0
its role in Enhancing the
business of various
products through social
media.
Business is able to 3 35 6 7.0 20 | 233 | 39 | 453 | 18 | 209 5 4 7 5.6 35 | 282 | 59 | 476 | 18 | 145 210 |100.0
monitor conversations
through social media.

According to the survey which we conduct
39.5% male and 58.9% female are agree that shopping
on the internet save times and it is able to shop at any
time on the internet. 36.0% male and 40% female are
disagree that shopping on internet is difficult it means
that social media plays important role in online business

and it is not difficult to purchase online. 38.4% male and
45.2%female are agree that delivery time of products is
important factor in making decisions for an online
purchase. 34.9% male and 38.7% female are agree that
they will purchase products online only if the product
price is lower than the actual price of the product. 27.9%
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male and 29.8% female are neutral that online shopping
is taking place of traditional shopping which means that
both online and traditional shopping’s have their equal
importance. 44.2% male and 50.8% female are agree
that online business are massively increasing their
profits. 48.8% male and 50.8% female are agree that
social media playing its role in enhancing the business

of various products through social media. 45.3% male
and 47.6% female are agree that through social media
we are able to monitor the conversation among
customers Overall social media is playing positive role in
online business and both male and female response lies
at the same side there is not opposition among them.
(Table: 1)

Table 2 : Distribution of the percentage of awareness among people of such changing trends of online business
among gender

MALE

FEMALE TOTAL

QUESTIONS SD D N A SA

SD D N A SA

Fl% [F|%|F[% |F[%]|F

%

% | F1 % | F]| % |[F| % |F|%|F|%

]

People prefer 8.1 19 [ 221 | 382 | 372 [ 19 | 221 | 9
buying online
rather than
buying the same
products from
the local market.

105 | 11 89 | 27

218 | 44| 355 | 32 [ 2568 [ 10 | 81 | 210 | 100.0

201 | 28 | 326 | 24

Social mediais | 3| 35 | 6 | 70 | 25
playing its vital
role in giving
awareness to
people about the

changing trends.

210 | 55 | 444 | 32 100.0

The social media | 4 4.7 11 128 | 18 | 209 | 30 | 349 | 23
is best for
learning,
teaching and
providing latest

trends.

19.4 | 53 | 427 | 32 | 25.8 | 210 | 100.0

You read new 7| 841 10 [ 11.6 | 21 | 244 | 26 | 30.2 | 22
fashion trends
regularly and try
to keep up to
date with the
latest fashion

trend.

17.7 | 69 | 476 | 24 | 19.4 | 210 | 100.0

Social media 6| 70| 8 | 93 ] 21 [244 |35 407 | 16
give you the
edge for

changing trends.

250 | 56 | 462 | 24 | 19.4 | 210 [ 100.0

Social media 3| 385 9 | 105 | 12 | 140 | 38 | 442 | 24
increases

awareness of the
products among

consumers.

218 | 64 | 516 | 22 [ 17.7 | 210 [ 100.0

According to the results of the survey which we
conduct 37.2% male and 35.5% female are natural
which shows that people don't only buy online they
purchase from the local market as well. 32.6% male and
44.4% female are agree that social media is playing vital
role in giving awareness among changingtrends. 34.9%
male and 42.7% female are agree that social media is
best for providing awareness about latest trends. 30.2%
male and 45.2% females are agree that they read
fashion trends regularly and try to keep up to date
according to the latest fashion trend. 40.7% male and
51.6% female are agree that social media gives you an
edge for changing trends. 44.2% male and 51.6%
female agree that because of social media they get
aware about a lot of products. In other words social
media is playing positive role in awareness amongst
people of such changing trends of online business and
both male and female have responses at the same side
there is no opposition among them.(Table: 2)
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Table 3 . Distribution of the evaluation if the online business trend would be beneficial in the near future

MALE

FEMALE

QUESTIONS SD D N A SA

SD D N A SA TOTAL

F] % |[F|% [F]% [F|%]|F

%

Fl% [F % |[F|%|F[%|F|%|F|%

You prefer to 10 16 9 105 | 28 | 326 | 29 | 33.7 | 10
make a
purchase online
through social
media.

16| 6 48 | 32

2568 | 44 355 | 30 242 | 12 9.7 | 210|100.0

The social media | 3 35 6 7.0 19 | 221 36
plays a better
role in
advertising
various products
for online
businesses.

419 22

20.2 | 210 | 100.0

Online buying 6 7.0 7 | 81 |26 | 302 | 33| 384 | 14
through social
media has a

bright future.

100.0

You can easily 2 23 7 8.1 17 | 198 | 31
give your
feedback
through social
media.

36.0 | 29

234 | 60 48.4 | 17 | 13.7 | 210 | 100.0

Business can 6 7.0 8 9.3 22 | 256 34
easily identify
new product or
services (new
entry) through
social media.

39.5 16

226 | 60 | 484 [ 20 | 16.1 | 210 | 100.0

Online 3 35 9 | 105 | 27
businesses have
greater favorable
perceptions of
the brand.

31.4 | 29 | 337 18

100.0

According to the survey results 33.7% male are
agree that they prefer to make purchase online through
social media but 35.5% female are neutral about the
online purchase through social media. 41.9% male and
42 7%female are agree that social media plays a better
role in advertising various products for online
businesses. 38.4% maleand 41.1% female are agreed
that online buying through social media has a bright
future. 36.0% male are agree, 33.7% male are strongly
agree and 48.4%female are agree that in online
business we can get feedback easily through social
media. 39.5%male and 48.4% female are agreed that

online business can easily identify new product or
services (new entry) through social media. 33.7% male
and 49.2% female are agreed that online businesses
have greater favorable perceptions of the brand. If we
talk about overall response we see that both male and
female have responses at the similar side in all variables

their views are not opposite. (Table: 3)
[V.  ANALYTICAL RESULTS

H1: There is no association between the role of
social media on online businesses and gender.

Table 4

QUESTIONS CHI-SQUARE P-VALUE REMARKS
Shopping on the internet saves
time and it is able to shop at any 10.222 .037 Significant
time of the day on the internet.
!t is more difficult to shop on the 818 936 Insignificant
internet.
Delivery time is an important factor
in making a decision to make a 6.198 185 Insignificant
purchase online.
You prefer online shopping only if
online prices are lower than actual 3.283 512 Insignificant
prices.
Onlipg shoppinglis taking place of 309 989 Insignificant
traditional shopping.
Online businesses are massively
increasing its profits and have a 8.862 .065 Insignificant
revolutionary role in the market.
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The social media playing its role in
Enhancing the business of various
products through social media.

5.062

281 Insignificant

Business is able to monitor
conversations  through  social
media.

1.937

747 Insignificant

In this case, the role of social media on online
businesses and gender have no association. This shows
that both genders males and females response to the
same side. It shows that our hypothesis is correct. The
statistical values of chi-square and p-value are given in

the (Table: 4) which shows that all values are greater
than 0.05.

H2: There is no association between the
percentage of awareness among people of such
changing trends of online business and gender.

Table 5

QUESTIONS CHI-SQUARE P-VALUE REMARKS
People prefer buying online rather than buying the same 688 953 Insignificant
products from the local market.
Social media is playing I|ts vital role in giving awareness to 400 406 Insignificant
people about the changing trends.
The social media is best for learning, teaching and L
providing latest trends. 2.082 721 Insignificant
You read new fashion trends regularly and try to keep up 9.336 053 Significant
to date with the latest fashion trend. ' '
Social media give you the edge for changing trends. 4.101 393 Insignificant
Social media increases awareness of the products among 6.203 184 Insignificant
CONsSuUmers.

In this case, the percentage of awareness
among people of changing trends of online business
and gender have no association. Which shows that both
responses to the same side. Only one variable have
p-value less than 0.05 because majority is insignificant
that's why we consider that variables have no

association. It shows that our hypothesis is correct. The
above (Table: 5) shows the statistical results of chi-
square and p-value which are grater then 0.05.

H3: There is no association between the benefit
of the online business trend in the near future and
gender.

Table 6

QUESTIONS CHI-SQUARE | P-VALUE | REMARKS
You prefer to make a purchase online through social media. 11.146 .025 Significant
The social me@a plays a better role in advertising various 5815 589 Insignificant
products for online businesses.
Online buying through social media has a bright future. 6.294 178 Insignificant
You can easily give your feedback through social media. 12.020 .017 Significant
Business can easily identify new product or services (new entry) 1670 796 Insignificant
through social media. ' ’
Srr;l:}r:je businesses have greater favorable perceptions of the 11388 023 Significant

In the case regarding the benefits of online
business trend in the near future and gender some
variables have association and some of them have no
association it means that in some cases both male and
female have same responses and in some cases have
opposite responses. In the (Table: 6) the values of chi-
square and p-values are given half shows that there is
no association between online business trend in the
future and gender because these are grater then 0.05
and half of them shows that there is association

© 2013 Global Journals Inc. (US)

between online business trend in the future and gender
because these are less than 0.05. This shows
responses are neutral.

V. CONCLUSION

According to the responses, we can say that
people are not frequently using internet for online
shopping. Overall social media is playing positive role
on online business and both male and female response
lies at the same side there is not opposition among



them. In other words social media is playing positive role
in awareness amongst people of such changing trends
of online business and both male and female have
responses at the same side there is no opposition
among them. Social media is playing positive role on
online business and awareness amongst people of such
changing trends. If we talk about overall response we
see that both male and female have responses at the
similar side in all variables their views are not opposite.
By this research, we came to conclusion that people are
not much aware about the trend of online businesses
through social media. The case regarding the benefits of
online business trend in the near future and gender
some variables have association and some of them
have no association it means that in some cases both
male and female have same responses and in some
cases have opposite responses. This shows responses
are neutral.
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The Effect of Training on Employee Retention

Waleed Hassan °, Amir Razi °, Rida Qamar °, Rida Jaffir © & Sidra Suhail ¥

Abstract - Our study is related to the concept of employee
retention which is heavily dependent on job training. Job
training is one of the most important factors in retaining
employees in the organizations. Our major focus is on the key
variables: training, types of training and duration of training.
Intervening variables are rewards and supervisory support to
the employees. This research is conducted on a sample scale
of 100 from Telenor, Telecommunication sector. The survey
showed the result on job training and employee retention. It
was a gender wise collection with the further distribution and
comparison with the key variables and intervening variables.
According to the findings of research, female and male
employees have their interest in participating in training.
Rewards and supervisory support is found to be the demand
of employees irrespective of female or male.

I [NTRODUCTION

n global context, employee retention is considered

immensely important. Most of the companies are

judged on the basis of their turnover rate. The rate of
turnover affects the performance of an organization. Low
turnover ensures that organization is retaining their
competent employees by providing them superior
environment which increases the performance of
individual employee.

Globally there are few companies like; SAS
General Mills has a turnover rate of 2%, SC Johnson &
Sons, Intel, meridian health and national instrument has
the turnover rate of 3%. It means that these multinational
companies are retaining their employees while ensuring
their high performance.

Training is one of the most important factors in
retaining employees in these organizations. By knowing
the factors of retention or the effect of training on
retention this study can help those organizations to
retain their employees which has high turnover rate.

The study will check the effect of training on
retention of employees. In our study retention is
dependant variable while training is independent
variable with sub independent variable as types of
training and outcomes of training and intervening
variables are rewards and supervisory support. We have
studied the extent of training effect on employee
retention with the involvement of mediating variable. The
study checks the effect of independent and mediating
variables on the dependent variable.

Supervisory support, rewards, importance in the
organization and training are some of the key variables

Authora o p @ ¥ Lahore Business School, University of Lahore.
E-mails . w.hassan289@gmail.com, Amirrazi 2000@yahoo.com,
ridaqamar@hotmail.com, rida.jaffir92@gmail.com,
Sidrasuhailkhan28@gmail.com

associated with employee satisfaction while working in a
particular firm. Employee satisfaction leads to employee
retention whereas employee dissatisfaction leads to
high turnover. We have chosen Telenor, Pakistan for the
sampling purpose to collect data from current
employees.

a) Problem Staternent

To what extent training and development of
employees has been successful in creating the retention
of employees?

b) Purpose of Stuady

Our purpose of study is to find out the effect of
training on retention and the nature of difference
between two variables.

c) Research Objectives
The objectives of our study are:

e To identify the factors affecting high turnover of
employee.

e Toidentify the effect of training, its type and duration
on retention.

e To identify the extent by which supervisory support
and rewards affect employee retention.

a) Literature Review

According to (Newman et al., 2011) in their
study, the researchers in multinationals of Chinese
service sector studied and examined the effect of
training on organizational commitment which will
eventually effects employee turnover. Data was
collected from 437 Chinese employees working in 5
different multinationals of China. These individual
employees highlighted that training serves as a tool to
enhance the commitment with organization. Because
from training, they get an idea that they are an important
asset for organization.

In his their study (Bashir et al., 2009) the
employees are the most important part of any
organization because they are the one who produce or
deliver their products or services. If the employees will
retain in the organization for longer time and does not
change quickly so the organization will be benefited
from this. It's important for employers to retain their
employees and to do this they must know how an
employee can remain in the company. According to
previous studies several factors are considered
important in retaining employees. The factors which
have a direct affect on employee retention are career
opportunities, work environment, and work life balance.
People will work more enthusiastically if they feel the
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sense and feeling of pride in their work. The reasons
which affect employee decision to remain in the
organization are work environment, reward, growth and
development and work life balance.

Career development opportunities and training
have a direct effect on employee retention. Career
development is a system which is organized and it's a
planned effort of achieving a balance between the
career needs of individual and the organization's
workforce requirement. The challenge for the HR
professionals is to develop and identify the career
development strategies and train them which would
improve the commitment of employee and he or she
would feel that they are being given importance. This will
help organization to retain employees and they will be
more motivated to work hard and enthusiastically which
will help the organization to achieve their goals
effectively and efficiently.

The efforts which HR professionals should do
for creating career development opportunities and train
them and making employee satisfied and retain them in
organization. Creating opportunities for promotion within
the company and also proving opportunities for training
and skill development that help employee to improve.
Lack of training and promotion opportunities were the
main reason the high performing employees to leave the
company.

According to (Anis et al., 2010) In this age when
the technology is changing so rapidly that any skill
becomes obsolete in quick time and to keep pace with
the evolving technology every company who wants to
remain competitive need to give training to their
employees to remain competitive. They need to develop
their employees’ skills. Training is defined as the
planned intervention that is designed to enhance the
determinants of individual job performance. Training
must be need based that is the organization should first
conduct the analysis and assessment that whether the
training is needed or not. For this performance
assessments are required which will give idea to the
company that whether the training is required and what
the areas which need training are. Training is an
important part of various HRM practices, which are used
for retention and development of employees due to
these different kinds of training given to employees, like
on-the-job training, vocational training, general and
specific training.

Villegas (2006) explained that training has a
direct relationship with employee retention. Training
helps organization to increase employee retention and
decrease turn over. When employees are ingoing
process of training, they feel that organization is
interested in them and want to develop their career. He
feels that organization consider them so important and
capable, that's why the employer is investing on them.
This leads to employee retention but training is not
enough to retain employees. Coaching or support of

© 2013 Global Journals Inc. (US)

management adds real value to retention. Suppose if an
employee learnt a lot in training session but when it
comes to apply it in job, the manger or supervisor
shows very little interest to support him/her, this will
discourage the employee. So employee cannot take
benefit of training program. And eventually this will leads
to dissatisfaction of employee.

According to (Rana (Bashir, Tirmizi, Noor, &
Shoaib, 2009) et al., 2009) Indus journal of management
and social science, after doing the survey from the
telecom industry of Pakistan, the results have showed
that salary, working environment and the benefits
(rewards) are three factors which affect the employee
turnover and correlated with each other. This study also
faces some limitations, which included time constraints
and the resource constraints. This study also found
support for the independent variable with employee
turnover. The negative correlation has been found for
the salary, benefits and work environment. So
organizations need to focus on how to reduce strains in
the workplace and salary plans.

(samganakkan, 2010) In his article he identified
how the human resource management practices such
as training, appraisal etc effect the employee, their
intention to stay and their motivation. According to his
research ftraining is an important determinant of
employee motivation and retention. He identified that
compensation should be such which force the
employees to stay in the organization as retention is an
important matter for the organizations effectiveness. The
company to become a good employer and also to
succeed it is important that they keep their turnover rate
low and for this purpose he identified that compensation
is one of the important things to keep employees
motivated and retain.

Holtom et. al. 2005 states that numerous
organizations around the world bear the cost of high
turnover rate. The cost high turnover rate is in the form
of expense which is required in new hiring, training, etc.
On the other hand, cost of losing talented employees is
unbearable at times which prove costly in the long run.
The researchers (Holtom et al.) have analyzed the major
reasons behind high turnover rate of organizations. The
major reasons as collectively defined as shocks. The
reasons include mergers, transfers, changes in marital
status of employees, better job offer, argument with
boss, scandals, downsizing and diversification.

[I. METHODOLOGY

This was an analytical study which was
conducted from March 2013 to April 2013. 100 survey
questionnaires were distributed among employees at
Telenor through predesigned questionnaire. This
questionnaire has four sections. First section is related
to job training, second section contains questions
regarding duration of job training, third section is
regarding rewards and fourth sections contains



questions about supervisory support’s role in relevance
to employee’s job training. In this survey all 100 samples
were received with 100% feedback.

I11. RESULTS

The survey showed the result on job training
and employee retention. It was a gender wise collection

with the further distribution of age and monthly income.
It was a two way distribution among males and female.
58% of male and 42% of female attempted the
questionnaire and shared their views on employee
retention. (Shown in table #1)

Table 1 : Distribution of gender

Gender Frequency | Percent | Valid Percent |Cumulative Percent
Valid  female 42 42.0 42.0 42.0
male 58 58.0 58.0 100.0
Total 100 100.0 100.0

For employee retention, training plays the most
important role. Questions related to training were asked
in the questionnaire. The response to “off job training”
from females was 16.7% disagreed and 31% agreed
whereas from males 20.7% disagreed and 37.9%
agreed. Employees provided the feedback regarding
‘on job training” arouses loyalty towards the
organization from female 7.1% disagreed and 38.1%
agreed whereas from male 3.4% disagreed and 44.8%
agreed. Females 9.5% disagreed and 42.9% agreed
whereas male 10.3% disagreed and 36.2% on job
training ensures employees importance in the
organization. From female 0.0% disagreed and 31.0%
agreed whereas from male 5.2% disagreed and 34.5%
agreed to job training is beneficial. Females 11.9%
disagreed and 31.0% agreed to job training creates

positive difference whereas male 3.4% disagreed and
43.1% agreed. Female 9.5% disagreed and 47.6%
agreed that job training is helpful in developing
professional skills whereas male 8.6% disagreed and
37.9% to it. 9.5% female disagreed and 40.5% agreed
whereas male 6.9% disagreed and 27.6% agreed that
training is an on job motivational factor. Total frequency
is shown in table 2;
SD = Strongly Disagree D = Disagree
A =Agree  SA = Strongly Agree
Duration of job training on employee retention
has effect on employee performance which owns
females as 11.9% disagreed and 25.7% agreed whereas
males 15.5% disagreed and 34.5% agreed. (Shown in
table 3)

N = Neutral

Table 3 : Distribution of Training Duration

Table #3 Distribution of Training Duration
Female Male
Question SD D N A SA SD D N A SA
Duration has its
effects on Job 4.8 119 | 214 | 257 26.2 5.2 15.5 241 | 345 | 207
Training
outcomes

The study also contains the analysis on
rewards. Whether rewards help the employees to be
loyal with the organization or not has been determined
from the survey. It showed 0.0% females disagreed and
31% agreed whereas 3.4% males disagreed and 31.0%

agreed. Females 16.7% disagreed and 38.1% agreed
whereas male 17.2% disagreed and 17.2% agreed that
financial rewards are more preferred than non financial
rewards. (Shown in table 4)

Table 4 . Distribution of Rewards

Table #4 Distribution of Rewards
Questions Female Male

SD D N A SA | SD D N A SA
Rewards help youtobeloyal |\ 4 g | 65 | 143 | 310 | 500 | 69 | 34 | 190 | 31.0 | 39.7
with the organization
Financial rewards are more
preferred rather than non- 0.0 16.7 7.1 38.1 38.1 8.6 17.2 25.9 172 | 31.0
financial rewards
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Employees provided their feedback regarding 45.2% agreed whereas males 8.6% disagreed and
supervisory support’s role in making them stay at the  41.4% agreed to this question as shown in table 5.
particular organization. 11.9% females disagreed and

Table 5 Distribution of Supervisory Support

Table # 5 Distribution of Supervisory Support
Question Female Male
SD| D N A SA |SD| D N A SA

Supervisory support plays a key role in
making you Stay and work in the 0.0 1.9 28.6 45.2 14.3 52 8.6 29.3 41.4 15.5

organization

The overall results from the research show that 3. Holtom, B. C., Mitchell, T. R., Lee, T. W, &

high proportion of male employees are willing to go Inderrieden, E. J. (2005). Shocks as Causes of
under training, more preferably “on job training”. Both Turnover: What they are and How Organizations can
male and female employees consider that duration Manage them.
defines the effectiveness of training programs. Rewards, 4. Newman, A., Thanacoody, R., & Hui, W. (2010). The
especially financial rewards have received highly Impact of Employee Perceptions of Training on
positive feedback from the females. Supervisory support Organisational Commitment and Turnover Inten-
has also a crucial role to play in employee retention tions: A Study of Multinationals in the Chinese
according to the research findings. Female employees Service Sector.
consider supervisory support and financial rewards 5. Rana, T. M., Salaria, M. R., Herani, G. M., & Amin,
more important for them as compared to men. M. A. (2009). Identifying Factors Playing Important
, Role in the Increasing Employee. /ndus Journal of
V. CONCLUSION Management and Social Sciences, 2 (3).

According to our study and research, we 6. Samganakkan, S. (2010). mediating role of organi-
conclude with the responses gained by distributing zational commitment on HR practices and turnover
questionnaires among current employees in the intention among  ICT proffesional. - management
telecommunication sector. It is clear that most research. o
professionals, both men and women want to have job 7. Villegas, R. (2006). T7raining /s not enough.
training. In this study, we discovered that job training is Retrieved 2013, from Saipan Tribune: http://www.-
necessary for every employee. For the better encou- saipantribune.com/newsstory.aspx?newsiD=62172
ragement and loyalty of employees, organizations &cat=3.

should induce reward giving phenomena. In this way,
employees are provided with an environment where they
are able to embrace career growth and professional
skill's development. From the two types of job training,
on job training is preferred by employees. Duration of
training is also crucial in delivering benefits related to
training for the employees. Supervisory support plays a
crucial role in increasing the enthusiasm among
employees. Every organization must consider job
training in their professional conduct as it leads to
motivation of the employees. From the read literature,
we have determined training, it's types, duration,
supervisory support and rewards are the key variables
that lead to job satisfaction and employee retention.
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Abstract - Our life will remain incomplete without media. The
radio, television, newspaper and internet are some forms
through which we get information. The common people
believe the news given by the media. So, the media should be
very careful before giving any news to the public. Aim of the
study to check the public perception about media. The
research population consist mostly on the students, because
we want to check the perception of public about media and
our easily reachable public target is our university and we also
target the employed people, self-own businessmen and
household’'s women. We used the approach simple random
sampling. Our research that we conducted on the impact of
media in response to our objectives mostly people are agree
with our statements and encourage our topic and research.

[. INTRODUCTION

ur life will remain incomplete without media. The
radio, television, newspaper and internet are

some forms through which we get information.
Just like other fields, a vast development is seen in
media fields also. The common people believe the news
given by the media. So, the media should be very
careful before giving any news to the public. They have
to cover important happenings, in all the fields, around
the world. There is no use in creating emotional feelings
among public by exaggerating the happening and
giving sensational news. The media persons should be
cautions in giving unbiased news to the common
persons.

We all are seeking question whether media will
change the fate of Pakistan or is it projecting a negative
impact on our society. More than 40 private channels
are airing in nationally and internationally where political
parties come together to defend themselves but none of
them seeks the resolution of the issues which every
national of Pakistan is facing. Some of the political
parties are either blackmailing or funding private
channels to support their political status in our country
whereas most of the channels are focusing on
advertising.

The media covers news of public interest such
as political happenings, sports, city news, national
news, international news, business, education,
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entertainment, literature and medical news. The news
should satisfy all men, women and children of various
age-group and status. To increase circulation of
newspapers, the media people should not publish
bogus news. Impact of Media on Children Television
has the potential to generate both positive and negative
effects. Television can be a powerful teacher. Public
Television programs stimulate visits to the zoo, libraries,
bookstores, museums and other active recreational
settings. Educational videos can certainly serve as
powerful prosaically teaching devices. Television is an
effective way of advertising products to children of
various ages. Impact of Media on Children Watching
violent television programs and movies increase violent
behavior in children. Excessive television watching
contributes to the increased incidence of childhood
obesity. Excessive television watching may have a
deleterious effect on learning and academic
performance.

a) Objectives
e What type of role media should play?
e The news of media base on reality or not?

b) Literature Review

Judith Dubois (2002) the media are among the
sources of information people count on to would their
opinion of the World around them. Based on some
topic-related studies, the criminal events that the media
decide to report on are not necessarily always those, in
actual fact, that are the most significant in terms of
frequency, trends or range of offenders involved.
Woodie Flowers (2005) Media played a vital role in
spreading knowledge about education. Perhaps for the
first time in our country’s history, academia will change
quickly as well. If we take full advantage of the
opportunities before us today, we could emerge proud
of academia’s new status. Kyle Ott, B.S. & Marieke Van
Puymbroeck (2006) The examples and cases above
support the premise that media does impact athletic
performance. The cases also reveal or recognize that
athletes have two choices: 1) they can succumb to the
challenges of media distractions, or 2) they can meet
the challenges of media. Claes H De Vreese (2006)
provides evidence on a key assumption in the literature
on public opinion formation about European integration
the media matter. However, the role of the news media
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in this process is a conditional one. News media
mattered only in a situation in which citizens were
exposed to a considerable level of news coverage with a
consistent evaluative direction. In the case where the
news media coverage was considerable in amount and
positive in tone we found respondents — in line with
expectations — to be gain-seeking and endorse the
enlargement of the EU. In the situation where news
media messages were less visible and mixed in
character we did not find the news media to exert an
influence on the dynamics of public opinion formation.
Melanie James (2007) the full ramifications of new
media for public relations and its continuing evolution
are far beyond the scope of this paper. Responding to
the demands of emerging media in an environment
where traditional media demands on public relations
practice are not reducing significantly will be a major
area of concern in coming years.

[I. METHODOLOGY

Research included gathering Primary data.
Primary data is the first hand data, which are selected a
fresh and thus happen to be original in character. It
gives the target population that will be sampled. There
were 200 respondents. For this we use the qualitative
research and develop a questionnaire. The research
population consist mostly on the students, because we
want to check the perception of public about media and
our easily reachable public target is our university and
we also target the employed people, self-own busi-
nessmen and household’s women. We used the
approach simple random sampling we choose the
public randomly and give the 230 questionnaire to be fill
about the role of media, news of media and the impact
of media on public. We get back 210 questionnaire and
then we check the questionnaire for error and choose
the best 200 questionnaire then we put the data in the
SPSS software to analyze and check the correctness of
our sample.

I11. FINDINGS

A respondent demographic profile is presented
in Appendix in Table 1. We use the simple random
sampling approach so we pick the respondent
randomly. A total of 200 people were involved in this
study. In this study 41.5% were female respondent and
58.5% were male respondents. In addition, 200 people
were surveyed, 48.5% were between the age of (17-22)
years, 27.5% respondents are between the age of (23-
28) years, 10.5% respondents are between the age of
(29-34) years, 8.0% of respondents are between the
age of (35-40) years, and rest of the respondents
are above 40 vyears old. 66% respondents are
accounted for students, 10.5% respondents are
households/ housewife’s, while 4% respondents are
self-own businessmen, 9% respondents are employed
in different sectors and the rest of the respondent are
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accounted for other occupations like politicians and
jobless.

In Appendix in the Table 2 we have the data
related to our questions we take the survey via a
questionnaire so we make 10 question according to our
objectives our first objective is “what type of role media
should play” to get the respondents point of view for this
objective we make the 5 question according to this
objective our first question “Is media is a reliable source
of news” in response 45.3% males respondents are
agree with this and 42.2% female respondents also
show agree response to this question. Our next question
related to the objective is “Are you satisfied with the role
of media” in response the highest percentage we got
from male respondents is 34.2% are show the neutral
attitude about the question on the other hand in
response to the same question from female the result
are 33.7% respondents are agree with the statement.
Our next question “question 3” related to this objective
is “Media should encourage the traditional culture
values” in response from male area is 38.5% males are
agree with the statement and from female area 37.3%
females also show the agree behavior in response to
this question. Related to the objective our next question
“question 4” is “Media should brighten the bad factors
in society” in response the highest percentage we got
from male respondents is 41.9% are agreed with this
statement and on the other hand in response to the
same question from female the results are 41.0%
respondents are also agreed with the statement. Our
next and last question “question 5" related to the
objective 1 “Is media can change the perception of
public” in response to this question from male is 51.3%
respondent are show the agree attitude towards this
statement and this is highest percentage we got
compare to the previous questions and if we see in the
female areas the results are not much different in female
sector 33.7% respondents are also agreed with
statement. So after 5 question we got the results related
to the first objective now we move on the next objective
of the research.

In Appendix in the Table 3 we have the data
related to our questions. We take the survey via a
questionnaire so we make 5 questions for our next and
second objective our objective is “The news of media
base on reality or not” to get the respondents opinion for
this objective we take the survey our first question “Is
today media is biased” in response 34.2% males
respondent are agree and show the neutral attitude
about this question, on the other hand 42.2% females
are agree with this statement. Our next question related
to this objective is “Media shows the one side of the
picture/scenario” in response to this question the
highest percentage we got from male respondents is
36.8% are agreed with this statement and on the other
hand in response to the same question from female the
result are 32.5% respondent also agreed with this



statement. Our next question is “Media should verify the
news before aired” in response from the male area
39.3% respondent are strongly agreed with this
statement and in female area 39.8% respondents are
agreed with this statement. Related to this objective our
next question is “Sometimes media aired unconfirmed
news related to sensitive issue” in response to this
question we find out that 38.5% male respondents are
agree with the statement on the other hand 34.9%
female respondents are agree with this statement. Our
last question about this objective is “Is media has a big
influence on young kids” in response to this question
the highest percentage we got from the male sectors is
39.3% respondents are strongly agree with this
statement and on the other hand in response to the
same question from female the results are 48.2%
respondents also strongly agree to this statement.

In Appendix in the Table 4 we want to check the
association between our objective and gender. We use
the chi Square to find out which value is significant and
which value is insignificant so we use the SPSS software
for this procedure and we got the result about our first
objective is “what type of role media should play” we
want to find the association so our first question “Is
media is a reliable source of news” in analysis the chi
square value is 8.561 and the p-value is 0.073 which is
higher than the confidence level which is 0.05 which
clearly indicates that there insignificant in the perception
of public about effect of media. Our second question is
“Are you satisfied with the role of media” the p-value is
0.383 which is higher than confidence level 0.05 so it's
insignificant. Our third question is “Media should
encourage the traditional culture values” the p-value is
0.998 which is higher than the confidence level 0.05 so
it's the insignificant. Our next question related to our
objective is “Media should brighten the bad factors in
society” the p-value is 0.561 which is higher than the
confidence level 0.05 so it's the insignificant value. Our
last question related to our objective is “Is media can
change the perception of public” the p-value is 0.017
which is less than the confidence level 0.05 so its
significant value.

In Appendix in the Table 5 we want to check the
association between objective and gender. We use the
chi-square to find out which value is significant and
which value is insignificant so we use the SPSS software
for this procedure and got the result about our second
objective which is “Media news base on reality or not”
we want to find the association so our question is “Is
today media is biased” in analysis the chi square value
is 9.994 and the p-value is 0.041 which is less than the
confidence level 0.05 which clearly indicates that there
significant association in perception of public about
effect of media. Our next question is ““Media shows the
one side of the picture/scenario” the p-value is 0.167
which is higher than the confidence level 0.05 so it's
insignificant value. Our next question is “Media should

verify the news before aired” the p-value is 0.086 which
is higher than the confidence level 0.05 which indicates
that it's insignificant value. Our next question is
“Sometimes media aired unconfirmed news related to
sensitive issue” the p-value is 0.140 which is higher than
the confidence level 0.05 so it’s insignificant value. Our
next and last question is “Is media has a big influence
on young kids” the p-value is 0.688 which is higher than
the confidence level 0.05 which indicates that it's
insignificant value.

IV. CONCLUSION

The research was conducted to check the
public perception on the impact of media, role of media
and about the reality of news of media. The media has
big influence on the public so media should be careful
about the news they airing. We develop the
questionnaire to check the perception of public so we
develop questionnaire and define our objectives. The
finding are that most of the respondents are agree with
our purpose and give well response to our questions. In
our question people said media should be careful about
his role, media role is more unbiased and neutral.
Because people believe on the news of media without
and any doubt. Like Judith Dubois said that “the media
are among the sources of information people count on
to would their opinion of the World around them”.
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Appendix
Table 1 : Demographic Profile of respondents
Variable Frequency | Percentage

Male 117 58.5

Gender Female 83 415
(17-22) 97 485

(23-28) 55 27.5

Age (29-34) 21 10.5

(35-40) 16 8.0

above 40 11 5.5

Student 132 66.0

Businessman 8 4.0
Occupation Household 21 10.5

Employee 18 9.0

Other 21 10.5

Table 2. Distribution of What type of role media should play among the Gende

Questions MALE FEMALE
SD D N A SA SD D N A SA
F| %\ F| %| F| %|F| %|F| %|F| %\ F| %| F| %| F| %| F| %
Is media is a reliable 05143 |11 194 |28]|239|53|453|20(171(06|7.2(09|10.8|09 [10.8|35 |42.2|24 |28.9
source of news
Are you satisfied with | |15 [12.8/20 [17.1|40(34.2| 32 [27.4 10|85 05|06 | 11[16.9|25 [30.1]28 |33.7] 11 [133
the role of media
Media should 05 (4.3 |13 |11.1]19|16.2| 45|38.5|35|29.9| 04 | 4.8|10|12.0| 14 |16.9| 31 |37.3| 24 [28.9
encourage the
traditional culture
values
Media should brighten 03 |26 |17 |14.5|18|15.4|49|41.9|30|25.6|06|7.2|09|10.8| 14 |16.9|34 (41.0| 20 (241
the bad factors in
society
Is media can change 01109 |07 |6.0 |15|12.8|60|51.3|34(291|(05|6.0{06|7.2 |21 |25.3|28 |33.7|23 |22.7
the perception of
public
Table 3 : Distribution of the media news based on reality or not among gender
Questions MALE FEMALE
SD D N A SA SD D N A SA
FI\%|F| % |F| %$|F| % |F| % |F|%|F| % %|F| % |F| %
Is today media is 08 |6.8| 10| 8.5 |40 [34.2|40|342|19 [16.2|07 (8.4|15|18.1|21|25.3|35|42.2|05 | 6.0
biased
Media shows theone | [ 1085 14[12.0[18 (15443 36.8 |32 [27.4]04 [4.8|18|21.7] 18]21.7]27[32.5] 16 [19.3
side of the
picture/scenario
Media should verify 04 (3.4(20(17.1|15[12.8(32|27.4 |46 [39.3]|05 [6.0[{10[12.0] 15]18.1|33[39.8|20 |24.1
the news before aired
Sometimes media 05 [4.3]17]145[15 [12.8]45] 38535 [29.9|04 [4.8]05] 6.0 [ 20 24.1|29|34.9] 25 [30.1
aired unconfirmed
news related to
sensitive issue
Media has a big 04 (3.4]06|51 |18 |154|43|36.8|46[39.3(03(3.6(04|4.8|08| 9.6 |28(33.7|40 |48.2
influence on young
kids
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. . Remarks
uestions hi-Square | P-Value . .

Q Chi-Sq (Sig/Insig)
Is media is a reliable source 8.561 0073 Insignificant
of news
Are you satisfied with the role 4175 0.383 Insignificant
of media
Media should encourage the 113 0.998 | Insignificant
traditional culture values
Media should brighten the 2978 0.561 Insignificant
bad factors in society
ls media can change the | 4,75 0017 | Significant
perception of public

. . Remarks
uestions hi-Square P-Value . .

Q Chi-Sq (Sig/Insig)
Is today media is biased 9.994 0.041 Significant
Media shows the one side of 6.469 0.167 Insignificant
the picture/scenario
Media should verify the news 8.158 0.086 Insignificant
before aired
Sometimes  media  aired
unconfirmed news related to 6.917 0.140 Insignificant
sensitive issue
Media has a big influence on 5 060 0.688 Insignificant

young kids

Table 4 : There is not association between what type of role media should play and gender

Table 5 : There is no between media role is based on reality or not and gender
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manner. When readers will buy that individual research paper for reading, 40% of its earning by
Global Journals Inc. (US) will be transferred to MARSB member's bank account after certain
threshold balance. There is no time limit for collection. MARSB member can decide its price and we
can help in decision.
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ANNUAL MEMBER

e Annual Member will be authorized toreceive e-Journal GJMBR for one
year (subscription for one year).

e The member will be allotted free 1 GB Web-space along with subDomain to
contribute and participate in our activities.

e A professional email address will be allotted free 500 MB email space.

PAPER PUBLICATION

e The members can publish paper once. The paper will be sent to two-peer
reviewer. The paper will be published after the acceptance of peer reviewers and
Editorial Board.
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PROCESS OF SUBMISSION OF RESEARCH PAPER

The Area or field of specialization may or may not be of any category as mentioned in
‘Scope of Journal’ menu of the Globallournals.org website. There are 37 Research
Journal categorized with Six parental Journals GJCST, GIMR, GJRE, GJMBR, GISFR,
GJHSS. For Authors should prefer the mentioned categories. There are three widely
used systems UDC, DDC and LCC. The details are available as ‘Knowledge Abstract’ at
Home page. The major advantage of this coding is that, the research work will be
exposed to and shared with all over the world as we are being abstracted and indexed
worldwide.

The paper should be in proper format. The format can be downloaded from first page of
‘Author Guideline’ Menu. The Author is expected to follow the general rules as
mentioned in this menu. The paper should be written in MS-Word Format
(*.DOC,*.DOCX).

The Author can submit the paper either online or offline. The authors should prefer
online submission.Online Submission: There are three ways to submit your paper:

(A) (1) First, register yourself using top right corner of Home page then Login. If you
are already registered, then login using your username and password.

(1) Choose corresponding Journal.
() Click ‘Submit Manuscript’. Fill required information and Upload the paper.

(B) If you are using Internet Explorer, then Direct Submission through Homepage is
also available.

(C) If these two are not convenient, and then email the paper directly to
dean@globaljournals.org.

Offline Submission: Author can send the typed form of paper by Post. However, online
submission should be preferred.
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PREFERRED AUTHOR GUIDELINES

MANUSCRIPT STYLE INSTRUCTION (Must be strictly followed)

Page Size: 8.27" X 11"

e  Left Margin: 0.65

e  Right Margin: 0.65

e  Top Margin: 0.75

. Bottom Margin: 0.75

e  Font type of all text should be Swis 721 Lt BT.

e  Paper Title should be of Font Size 24 with one Column section.

e Author Name in Font Size of 11 with one column as of Title.

e  Abstract Font size of 9 Bold, “Abstract” word in Italic Bold.

e Main Text: Font size 10 with justified two columns section

e  Two Column with Equal Column with of 3.38 and Gaping of .2

e  First Character must be three lines Drop capped.

e  Paragraph before Spacing of 1 pt and After of O pt.

e Line Spacing of 1 pt

e large Images must be in One Column

e Numbering of First Main Headings (Heading 1) must be in Roman Letters, Capital Letter, and Font Size of 10.
e Numbering of Second Main Headings (Heading 2) must be in Alphabets, Italic, and Font Size of 10.

You can use your own standard format also.
Author Guidelines:

1. General,

2. Ethical Guidelines,

3. Submission of Manuscripts,

4. Manuscript’s Category,

5. Structure and Format of Manuscript,
6. After Acceptance.

1. GENERAL

Before submitting your research paper, one is advised to go through the details as mentioned in following heads. It will be beneficial,
while peer reviewer justify your paper for publication.

Scope

The Global Journals Inc. (US) welcome the submission of original paper, review paper, survey article relevant to the all the streams of
Philosophy and knowledge. The Global Journals Inc. (US) is parental platform for Global Journal of Computer Science and Technology,
Researches in Engineering, Medical Research, Science Frontier Research, Human Social Science, Management, and Business organization.
The choice of specific field can be done otherwise as following in Abstracting and Indexing Page on this Website. As the all Global
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Journals Inc. (US) are being abstracted and indexed (in process) by most of the reputed organizations. Topics of only narrow interest will
not be accepted unless they have wider potential or consequences.

2. ETHICAL GUIDELINES
Authors should follow the ethical guidelines as mentioned below for publication of research paper and research activities.

Papers are accepted on strict understanding that the material in whole or in part has not been, nor is being, considered for publication
elsewhere. If the paper once accepted by Global Journals Inc. (US) and Editorial Board, will become the copyright of the Global Journals
Inc. (US).

Authorship: The authors and coauthors should have active contribution to conception design, analysis and interpretation of findings.
They should critically review the contents and drafting of the paper. All should approve the final version of the paper before
submission

The Global Journals Inc. (US) follows the definition of authorship set up by the Global Academy of Research and Development. According
to the Global Academy of R&D authorship, criteria must be based on:

1) Substantial contributions to conception and acquisition of data, analysis and interpretation of the findings.
2) Drafting the paper and revising it critically regarding important academic content.
3) Final approval of the version of the paper to be published.

All authors should have been credited according to their appropriate contribution in research activity and preparing paper. Contributors
who do not match the criteria as authors may be mentioned under Acknowledgement.

Acknowledgements: Contributors to the research other than authors credited should be mentioned under acknowledgement. The
specifications of the source of funding for the research if appropriate can be included. Suppliers of resources may be mentioned along
with address.

Appeal of Decision: The Editorial Board’s decision on publication of the paper is final and cannot be appealed elsewhere.

Permissions: It is the author's responsibility to have prior permission if all or parts of earlier published illustrations are used in this
paper.

Please mention proper reference and appropriate acknowledgements wherever expected.

If all or parts of previously published illustrations are used, permission must be taken from the copyright holder concerned. It is the
author's responsibility to take these in writing.

Approval for reproduction/modification of any information (including figures and tables) published elsewhere must be obtained by the
authors/copyright holders before submission of the manuscript. Contributors (Authors) are responsible for any copyright fee involved.

3. SUBMISSION OF MANUSCRIPTS

Manuscripts should be uploaded via this online submission page. The online submission is most efficient method for submission of
papers, as it enables rapid distribution of manuscripts and consequently speeds up the review procedure. It also enables authors to
know the status of their own manuscripts by emailing us. Complete instructions for submitting a paper is available below.

Manuscript submission is a systematic procedure and little preparation is required beyond having all parts of your manuscript in a given
format and a computer with an Internet connection and a Web browser. Full help and instructions are provided on-screen. As an author,

you will be prompted for login and manuscript details as Field of Paper and then to upload your manuscript file(s) according to the
instructions.
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To avoid postal delays, all transaction is preferred by e-mail. A finished manuscript submission is confirmed by e-mail immediately and
your paper enters the editorial process with no postal delays. When a conclusion is made about the publication of your paper by our
Editorial Board, revisions can be submitted online with the same procedure, with an occasion to view and respond to all comments.

Complete support for both authors and co-author is provided.

4. MANUSCRIPT’S CATEGORY

Based on potential and nature, the manuscript can be categorized under the following heads:
Original research paper: Such papers are reports of high-level significant original research work.
Review papers: These are concise, significant but helpful and decisive topics for young researchers.
Research articles: These are handled with small investigation and applications

Research letters: The letters are small and concise comments on previously published matters.

5.STRUCTURE AND FORMAT OF MANUSCRIPT

The recommended size of original research paper is less than seven thousand words, review papers fewer than seven thousands words
also.Preparation of research paper or how to write research paper, are major hurdle, while writing manuscript. The research articles and
research letters should be fewer than three thousand words, the structure original research paper; sometime review paper should be as
follows:

Papers: These are reports of significant research (typically less than 7000 words equivalent, including tables, figures, references), and
comprise:

(a)Title should be relevant and commensurate with the theme of the paper.

(b) A brief Summary, “Abstract” (less than 150 words) containing the major results and conclusions.

(c) Up to ten keywords, that precisely identifies the paper's subject, purpose, and focus.

(d) An Introduction, giving necessary background excluding subheadings; objectives must be clearly declared.

(e) Resources and techniques with sufficient complete experimental details (wherever possible by reference) to permit repetition;
sources of information must be given and numerical methods must be specified by reference, unless non-standard.

(f) Results should be presented concisely, by well-designed tables and/or figures; the same data may not be used in both; suitable
statistical data should be given. All data must be obtained with attention to numerical detail in the planning stage. As reproduced design
has been recognized to be important to experiments for a considerable time, the Editor has decided that any paper that appears not to
have adequate numerical treatments of the data will be returned un-refereed;

(g) Discussion should cover the implications and consequences, not just recapitulating the results; conclusions should be summarizing.
(h) Brief Acknowledgements.
(i) References in the proper form.

Authors should very cautiously consider the preparation of papers to ensure that they communicate efficiently. Papers are much more
likely to be accepted, if they are cautiously designed and laid out, contain few or no errors, are summarizing, and be conventional to the
approach and instructions. They will in addition, be published with much less delays than those that require much technical and editorial
correction.
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The Editorial Board reserves the right to make literary corrections and to make suggestions to improve briefness.
It is vital, that authors take care in submitting a manuscript that is written in simple language and adheres to published guidelines.
Format

Language: The language of publication is UK English. Authors, for whom English is a second language, must have their manuscript
efficiently edited by an English-speaking person before submission to make sure that, the English is of high excellence. It is preferable,
that manuscripts should be professionally edited.

Standard Usage, Abbreviations, and Units: Spelling and hyphenation should be conventional to The Concise Oxford English Dictionary.
Statistics and measurements should at all times be given in figures, e.g. 16 min, except for when the number begins a sentence. When
the number does not refer to a unit of measurement it should be spelt in full unless, it is 160 or greater.

Abbreviations supposed to be used carefully. The abbreviated name or expression is supposed to be cited in full at first usage, followed
by the conventional abbreviation in parentheses.

Metric SI units are supposed to generally be used excluding where they conflict with current practice or are confusing. For illustration,
1.4 | rather than 1.4 x 10-3 m3, or 4 mm somewhat than 4 x 10-3 m. Chemical formula and solutions must identify the form used, e.g.
anhydrous or hydrated, and the concentration must be in clearly defined units. Common species names should be followed by
underlines at the first mention. For following use the generic name should be constricted to a single letter, if it is clear.

Structure
All manuscripts submitted to Global Journals Inc. (US), ought to include:

Title: The title page must carry an instructive title that reflects the content, a running title (less than 45 characters together with spaces),
names of the authors and co-authors, and the place(s) wherever the work was carried out. The full postal address in addition with the e-
mail address of related author must be given. Up to eleven keywords or very brief phrases have to be given to help data retrieval, mining
and indexing.

Abstract, used in Original Papers and Reviews:
Optimizing Abstract for Search Engines

Many researchers searching for information online will use search engines such as Google, Yahoo or similar. By optimizing your paper for
search engines, you will amplify the chance of someone finding it. This in turn will make it more likely to be viewed and/or cited in a
further work. Global Journals Inc. (US) have compiled these guidelines to facilitate you to maximize the web-friendliness of the most
public part of your paper.

Key Words

A major linchpin in research work for the writing research paper is the keyword search, which one will employ to find both library and
Internet resources.

One must be persistent and creative in using keywords. An effective keyword search requires a strategy and planning a list of possible
keywords and phrases to try.

Search engines for most searches, use Boolean searching, which is somewhat different from Internet searches. The Boolean search uses
"operators," words (and, or, not, and near) that enable you to expand or narrow your affords. Tips for research paper while preparing

research paper are very helpful guideline of research paper.

Choice of key words is first tool of tips to write research paper. Research paper writing is an art.A few tips for deciding as strategically as
possible about keyword search:
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e  One should start brainstorming lists of possible keywords before even begin searching. Think about the most
important concepts related to research work. Ask, "What words would a source have to include to be truly
valuable in research paper?" Then consider synonyms for the important words.

e It may take the discovery of only one relevant paper to let steer in the right keyword direction because in most
databases, the keywords under which a research paper is abstracted are listed with the paper.

e  One should avoid outdated words.

Keywords are the key that opens a door to research work sources. Keyword searching is an art in which researcher's skills are
bound to improve with experience and time.

Numerical Methods: Numerical methods used should be clear and, where appropriate, supported by references.

Acknowledgements: Please make these as concise as possible.

References

References follow the Harvard scheme of referencing. References in the text should cite the authors' names followed by the time of their
publication, unless there are three or more authors when simply the first author's name is quoted followed by et al. unpublished work
has to only be cited where necessary, and only in the text. Copies of references in press in other journals have to be supplied with
submitted typescripts. It is necessary that all citations and references be carefully checked before submission, as mistakes or omissions
will cause delays.

References to information on the World Wide Web can be given, but only if the information is available without charge to readers on an
official site. Wikipedia and Similar websites are not allowed where anyone can change the information. Authors will be asked to make
available electronic copies of the cited information for inclusion on the Global Journals Inc. (US) homepage at the judgment of the
Editorial Board.

The Editorial Board and Global Journals Inc. (US) recommend that, citation of online-published papers and other material should be done
via a DOI (digital object identifier). If an author cites anything, which does not have a DOI, they run the risk of the cited material not
being noticeable.

The Editorial Board and Global Journals Inc. (US) recommend the use of a tool such as Reference Manager for reference management
and formatting.

Tables, Figures and Figure Legends

Tables: Tables should be few in number, cautiously designed, uncrowned, and include only essential data. Each must have an Arabic
number, e.g. Table 4, a self-explanatory caption and be on a separate sheet. Vertical lines should not be used.

Figures: Figures are supposed to be submitted as separate files. Always take in a citation in the text for each figure using Arabic numbers,
e.g. Fig. 4. Artwork must be submitted online in electronic form by e-mailing them.

Preparation of Electronic Figures for Publication

Even though low quality images are sufficient for review purposes, print publication requires high quality images to prevent the final
product being blurred or fuzzy. Submit (or e-mail) EPS (line art) or TIFF (halftone/photographs) files only. MS PowerPoint and Word
Graphics are unsuitable for printed pictures. Do not use pixel-oriented software. Scans (TIFF only) should have a resolution of at least 350
dpi (halftone) or 700 to 1100 dpi (line drawings) in relation to the imitation size. Please give the data for figures in black and white or
submit a Color Work Agreement Form. EPS files must be saved with fonts embedded (and with a TIFF preview, if possible).

For scanned images, the scanning resolution (at final image size) ought to be as follows to ensure good reproduction: line art: >650 dpi;
halftones (including gel photographs) : >350 dpi; figures containing both halftone and line images: >650 dpi.

Color Charges: It is the rule of the Global Journals Inc. (US) for authors to pay the full cost for the reproduction of their color artwork.
Hence, please note that, if there is color artwork in your manuscript when it is accepted for publication, we would require you to
complete and return a color work agreement form before your paper can be published.
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Figure Legends: Self-explanatory legends of all figures should be incorporated separately under the heading 'Legends to Figures'. In the
full-text online edition of the journal, figure legends may possibly be truncated in abbreviated links to the full screen version. Therefore,
the first 100 characters of any legend should notify the reader, about the key aspects of the figure.

6. AFTER ACCEPTANCE

Upon approval of a paper for publication, the manuscript will be forwarded to the dean, who is responsible for the publication of the
Global Journals Inc. (US).

6.1 Proof Corrections

The corresponding author will receive an e-mail alert containing a link to a website or will be attached. A working e-mail address must
therefore be provided for the related author.

Acrobat Reader will be required in order to read this file. This software can be downloaded
(Free of charge) from the following website:

www.adobe.com/products/acrobat/readstep2.html. This will facilitate the file to be opened, read on screen, and printed out in order for
any corrections to be added. Further instructions will be sent with the proof.

Proofs must be returned to the dean at dean@globaljournals.org within three days of receipt.

As changes to proofs are costly, we inquire that you only correct typesetting errors. All illustrations are retained by the publisher. Please
note that the authors are responsible for all statements made in their work, including changes made by the copy editor.

6.2 Early View of Global Journals Inc. (US) (Publication Prior to Print)

The Global Journals Inc. (US) are enclosed by our publishing's Early View service. Early View articles are complete full-text articles sent in
advance of their publication. Early View articles are absolute and final. They have been completely reviewed, revised and edited for
publication, and the authors' final corrections have been incorporated. Because they are in final form, no changes can be made after
sending them. The nature of Early View articles means that they do not yet have volume, issue or page numbers, so Early View articles
cannot be cited in the conventional way.

6.3 Author Services

Online production tracking is available for your article through Author Services. Author Services enables authors to track their article -
once it has been accepted - through the production process to publication online and in print. Authors can check the status of their
articles online and choose to receive automated e-mails at key stages of production. The authors will receive an e-mail with a unique link
that enables them to register and have their article automatically added to the system. Please ensure that a complete e-mail address is
provided when submitting the manuscript.

6.4 Author Material Archive Policy

Please note that if not specifically requested, publisher will dispose off hardcopy & electronic information submitted, after the two
months of publication. If you require the return of any information submitted, please inform the Editorial Board or dean as soon as
possible.

6.5 Offprint and Extra Copies

A PDF offprint of the online-published article will be provided free of charge to the related author, and may be distributed according to
the Publisher's terms and conditions. Additional paper offprint may be ordered by emailing us at: editor@globaljournals.org .

You must strictly follow above Author Guidelines before submitting your paper or else we will not at all be responsible for any
corrections in future in any of the way.
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Before start writing a good quality Computer Science Research Paper, let us first understand what is Computer Science Research Paper?
So, Computer Science Research Paper is the paper which is written by professionals or scientists who are associated to Computer Science
and Information Technology, or doing research study in these areas. If you are novel to this field then you can consult about this field
from your supervisor or guide.

TECHNIQUES FOR WRITING A GOOD QUALITY RESEARCH PAPER:

1. Choosing the topic: In most cases, the topic is searched by the interest of author but it can be also suggested by the guides. You can
have several topics and then you can judge that in which topic or subject you are finding yourself most comfortable. This can be done by
asking several questions to yourself, like Will | be able to carry our search in this area? Will | find all necessary recourses to accomplish
the search? Will | be able to find all information in this field area? If the answer of these types of questions will be "Yes" then you can
choose that topic. In most of the cases, you may have to conduct the surveys and have to visit several places because this field is related
to Computer Science and Information Technology. Also, you may have to do a lot of work to find all rise and falls regarding the various
data of that subject. Sometimes, detailed information plays a vital role, instead of short information.

2. Evaluators are human: First thing to remember that evaluators are also human being. They are not only meant for rejecting a paper.
They are here to evaluate your paper. So, present your Best.

3. Think Like Evaluators: If you are in a confusion or getting demotivated that your paper will be accepted by evaluators or not, then
think and try to evaluate your paper like an Evaluator. Try to understand that what an evaluator wants in your research paper and
automatically you will have your answer.

4. Make blueprints of paper: The outline is the plan or framework that will help you to arrange your thoughts. It will make your paper
logical. But remember that all points of your outline must be related to the topic you have chosen.

5. Ask your Guides: If you are having any difficulty in your research, then do not hesitate to share your difficulty to your guide (if you
have any). They will surely help you out and resolve your doubts. If you can't clarify what exactly you require for your work then ask the
supervisor to help you with the alternative. He might also provide you the list of essential readings.

6. Use of computer is recommended: As you are doing research in the field of Computer Science, then this point is quite obvious.
7. Use right software: Always use good quality software packages. If you are not capable to judge good software then you can lose

quality of your paper unknowingly. There are various software programs available to help you, which you can get through Internet.

8. Use the Internet for help: An excellent start for your paper can be by using the Google. It is an excellent search engine, where you can
have your doubts resolved. You may also read some answers for the frequent question how to write my research paper or find model
research paper. From the internet library you can download books. If you have all required books make important reading selecting and
analyzing the specified information. Then put together research paper sketch out.

9. Use and get big pictures: Always use encyclopedias, Wikipedia to get pictures so that you can go into the depth.

10. Bookmarks are useful: When you read any book or magazine, you generally use bookmarks, right! It is a good habit, which helps to
not to lose your continuity. You should always use bookmarks while searching on Internet also, which will make your search easier.

11. Revise what you wrote: When you write anything, always read it, summarize it and then finalize it.
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12. Make all efforts: Make all efforts to mention what you are going to write in your paper. That means always have a good start. Try to
mention everything in introduction, that what is the need of a particular research paper. Polish your work by good skill of writing and
always give an evaluator, what he wants.

13. Have backups: When you are going to do any important thing like making research paper, you should always have backup copies of it
either in your computer or in paper. This will help you to not to lose any of your important.

14. Produce good diagrams of your own: Always try to include good charts or diagrams in your paper to improve quality. Using several
and unnecessary diagrams will degrade the quality of your paper by creating "hotchpotch." So always, try to make and include those
diagrams, which are made by your own to improve readability and understandability of your paper.

15. Use of direct quotes: When you do research relevant to literature, history or current affairs then use of quotes become essential but
if study is relevant to science then use of quotes is not preferable.

16. Use proper verb tense: Use proper verb tenses in your paper. Use past tense, to present those events that happened. Use present
tense to indicate events that are going on. Use future tense to indicate future happening events. Use of improper and wrong tenses will
confuse the evaluator. Avoid the sentences that are incomplete.

17. Never use online paper: If you are getting any paper on Internet, then never use it as your research paper because it might be
possible that evaluator has already seen it or maybe it is outdated version.

18. Pick a good study spot: To do your research studies always try to pick a spot, which is quiet. Every spot is not for studies. Spot that
suits you choose it and proceed further.

19. Know what you know: Always try to know, what you know by making objectives. Else, you will be confused and cannot achieve your
target.

20. Use good quality grammar: Always use a good quality grammar and use words that will throw positive impact on evaluator. Use of
good quality grammar does not mean to use tough words, that for each word the evaluator has to go through dictionary. Do not start
sentence with a conjunction. Do not fragment sentences. Eliminate one-word sentences. Ignore passive voice. Do not ever use a big
word when a diminutive one would suffice. Verbs have to be in agreement with their subjects. Prepositions are not expressions to finish
sentences with. It is incorrect to ever divide an infinitive. Avoid clichés like the disease. Also, always shun irritating alliteration. Use
language that is simple and straight forward. put together a neat summary.

21. Arrangement of information: Each section of the main body should start with an opening sentence and there should be a
changeover at the end of the section. Give only valid and powerful arguments to your topic. You may also maintain your arguments with

records.

22. Never start in last minute: Always start at right time and give enough time to research work. Leaving everything to the last minute
will degrade your paper and spoil your work.

23. Multitasking in research is not good: Doing several things at the same time proves bad habit in case of research activity. Research is
an area, where everything has a particular time slot. Divide your research work in parts and do particular part in particular time slot.

24. Never copy others' work: Never copy others' work and give it your name because if evaluator has seen it anywhere you will be in
trouble.

25. Take proper rest and food: No matter how many hours you spend for your research activity, if you are not taking care of your health
then all your efforts will be in vain. For a quality research, study is must, and this can be done by taking proper rest and food.

26. Go for seminars: Attend seminars if the topic is relevant to your research area. Utilize all your resources.
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27. Refresh your mind after intervals: Try to give rest to your mind by listening to soft music or by sleeping in intervals. This will also
improve your memory.

28. Make colleagues: Always try to make colleagues. No matter how sharper or intelligent you are, if you make colleagues you can have
several ideas, which will be helpful for your research.

29. Think technically: Always think technically. If anything happens, then search its reasons, its benefits, and demerits.

30. Think and then print: When you will go to print your paper, notice that tables are not be split, headings are not detached from their
descriptions, and page sequence is maintained.

31. Adding unnecessary information: Do not add unnecessary information, like, | have used MS Excel to draw graph. Do not add
irrelevant and inappropriate material. These all will create superfluous. Foreign terminology and phrases are not apropos. One should
NEVER take a broad view. Analogy in script is like feathers on a snake. Not at all use a large word when a very small one would be
sufficient. Use words properly, regardless of how others use them. Remove quotations. Puns are for kids, not grunt readers.
Amplification is a billion times of inferior quality than sarcasm.

32. Never oversimplify everything: To add material in your research paper, never go for oversimplification. This will definitely irritate the
evaluator. Be more or less specific. Also too, by no means, ever use rhythmic redundancies. Contractions aren't essential and shouldn't
be there used. Comparisons are as terrible as clichés. Give up ampersands and abbreviations, and so on. Remove commas, that are, not
necessary. Parenthetical words however should be together with this in commas. Understatement is all the time the complete best way
to put onward earth-shaking thoughts. Give a detailed literary review.

33. Report concluded results: Use concluded results. From raw data, filter the results and then conclude your studies based on
measurements and observations taken. Significant figures and appropriate number of decimal places should be used. Parenthetical
remarks are prohibitive. Proofread carefully at final stage. In the end give outline to your arguments. Spot out perspectives of further
study of this subject. Justify your conclusion by at the bottom of them with sufficient justifications and examples.

34. After conclusion: Once you have concluded your research, the next most important step is to present your findings. Presentation is
extremely important as it is the definite medium though which your research is going to be in print to the rest of the crowd. Care should
be taken to categorize your thoughts well and present them in a logical and neat manner. A good quality research paper format is
essential because it serves to highlight your research paper and bring to light all necessary aspects in your research.

INFORMAL GUIDELINES OF RESEARCH PAPER WRITING

Key points to remember:

®  Submit all work in its final form.
e  Write your paper in the form, which is presented in the guidelines using the template.
®  Please note the criterion for grading the final paper by peer-reviewers.

Final Points:

A purpose of organizing a research paper is to let people to interpret your effort selectively. The journal requires the following sections,
submitted in the order listed, each section to start on a new page.

The introduction will be compiled from reference matter and will reflect the design processes or outline of basis that direct you to make
study. As you will carry out the process of study, the method and process section will be constructed as like that. The result segment will
show related statistics in nearly sequential order and will direct the reviewers next to the similar intellectual paths throughout the data
that you took to carry out your study. The discussion section will provide understanding of the data and projections as to the implication
of the results. The use of good quality references all through the paper will give the effort trustworthiness by representing an alertness
of prior workings.
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Writing a research paper is not an easy job no matter how trouble-free the actual research or concept. Practice, excellent preparation,
and controlled record keeping are the only means to make straightforward the progression.

General style:

Specific editorial column necessities for compliance of a manuscript will always take over from directions in these general guidelines.

To make a paper clear

- Adhere to recommended page limits
Mistakes to evade

e |[nsertion a title at the foot of a page with the subsequent text on the next page
e  Separating a table/chart or figure - impound each figure/table to a single page
e Submitting a manuscript with pages out of sequence

In every sections of your document
- Use standard writing style including articles ("a", "the," etc.)

- Keep on paying attention on the research topic of the paper

- Use paragraphs to split each significant point (excluding for the abstract)

- Align the primary line of each section

- Present your points in sound order

- Use present tense to report well accepted

- Use past tense to describe specific results

- Shun familiar wording, don't address the reviewer directly, and don't use slang, slang language, or superlatives
- Shun use of extra pictures - include only those figures essential to presenting results

Title Page:

Choose a revealing title. It should be short. It should not have non-standard acronyms or abbreviations. It should not exceed two printed
lines. It should include the name(s) and address (es) of all authors.
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Abstract:

The summary should be two hundred words or less. It should briefly and clearly explain the key findings reported in the manuscript--
must have precise statistics. It should not have abnormal acronyms or abbreviations. It should be logical in itself. Shun citing references
at this point.

An abstract is a brief distinct paragraph summary of finished work or work in development. In a minute or less a reviewer can be taught
the foundation behind the study, common approach to the problem, relevant results, and significant conclusions or new questions.

Write your summary when your paper is completed because how can you write the summary of anything which is not yet written?
Wealth of terminology is very essential in abstract. Yet, use comprehensive sentences and do not let go readability for briefness. You can
maintain it succinct by phrasing sentences so that they provide more than lone rationale. The author can at this moment go straight to
shortening the outcome. Sum up the study, with the subsequent elements in any summary. Try to maintain the initial two items to no
more than one ruling each.

Reason of the study - theory, overall issue, purpose
®  Fundamental goal
®  To the point depiction of the research

e  Consequences, including definite statistics - if the consequences are quantitative in nature, account quantitative data; results
of any numerical analysis should be reported

e Significant conclusions or questions that track from the research(es)

Approach:
. Single section, and succinct
®  Asaoutline of job done, it is always written in past tense
e A conceptual should situate on its own, and not submit to any other part of the paper such as a form or table
e  Center on shortening results - bound background information to a verdict or two, if completely necessary
¢  What you account in an conceptual must be regular with what you reported in the manuscript

®  Exact spelling, clearness of sentences and phrases, and appropriate reporting of quantities (proper units, important statistics)
are just as significant in an abstract as they are anywhere else

Introduction:

The Introduction should "introduce" the manuscript. The reviewer should be presented with sufficient background information to be
capable to comprehend and calculate the purpose of your study without having to submit to other works. The basis for the study should
be offered. Give most important references but shun difficult to make a comprehensive appraisal of the topic. In the introduction,
describe the problem visibly. If the problem is not acknowledged in a logical, reasonable way, the reviewer will have no attention in your
result. Speak in common terms about techniques used to explain the problem, if needed, but do not present any particulars about the
protocols here. Following approach can create a valuable beginning:

Explain the value (significance) of the study

®  Shield the model - why did you employ this particular system or method? What is its compensation? You strength remark on its
appropriateness from a abstract point of vision as well as point out sensible reasons for using it.

®  Present a justification. Status your particular theory (es) or aim(s), and describe the logic that led you to choose them.
® Very for a short time explain the tentative propose and how it skilled the declared objectives.

Approach:

®  Use past tense except for when referring to recognized facts. After all, the manuscript will be submitted after the entire job is
done.

®  Sort out your thoughts; manufacture one key point with every section. If you make the four points listed above, you will need a
least of four paragraphs.
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®  Present surroundings information only as desirable in order hold up a situation. The reviewer does not desire to read the
whole thing you know about a topic.

e  Shape the theory/purpose specifically - do not take a broad view.

®  Asalways, give awareness to spelling, simplicity and correctness of sentences and phrases.

Procedures (Methods and Materials):

This part is supposed to be the easiest to carve if you have good skills. A sound written Procedures segment allows a capable scientist to
replacement your results. Present precise information about your supplies. The suppliers and clarity of reagents can be helpful bits of
information. Present methods in sequential order but linked methodologies can be grouped as a segment. Be concise when relating the
protocols. Attempt for the least amount of information that would permit another capable scientist to spare your outcome but be
cautious that vital information is integrated. The use of subheadings is suggested and ought to be synchronized with the results section.
When a technique is used that has been well described in another object, mention the specific item describing a way but draw the basic
principle while stating the situation. The purpose is to text all particular resources and broad procedures, so that another person may
use some or all of the methods in one more study or referee the scientific value of your work. It is not to be a step by step report of the
whole thing you did, nor is a methods section a set of orders.

Materials:

®  Explain materials individually only if the study is so complex that it saves liberty this way.
®  Embrace particular materials, and any tools or provisions that are not frequently found in laboratories.
® Do not take in frequently found.

e |[f use of a definite type of tools.
®  Materials may be reported in a part section or else they may be recognized along with your measures.
Methods:

®  Report the method (not particulars of each process that engaged the same methodology)

Describe the method entirely

To be succinct, present methods under headings dedicated to specific dealings or groups of measures

e Simplify - details how procedures were completed not how they were exclusively performed on a particular day.
If well known procedures were used, account the procedure by name, possibly with reference, and that's all.

Approach:

® |t is embarrassed or not possible to use vigorous voice when documenting methods with no using first person, which would
focus the reviewer's interest on the researcher rather than the job. As a result when script up the methods most authors use
third person passive voice.

®  Use standard style in this and in every other part of the paper - avoid familiar lists, and use full sentences.

What to keep away from

®  Resources and methods are not a set of information.
®  Skip all descriptive information and surroundings - save it for the argument.
®  |leave out information that is immaterial to a third party.

Results:

The principle of a results segment is to present and demonstrate your conclusion. Create this part a entirely objective details of the
outcome, and save all understanding for the discussion.

The page length of this segment is set by the sum and types of data to be reported. Carry on to be to the point, by means of statistics and
tables, if suitable, to present consequences most efficiently.You must obviously differentiate material that would usually be incorporated

in a study editorial from any unprocessed data or additional appendix matter that would not be available. In fact, such matter should not
be submitted at all except requested by the instructor.
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Content

Sum up your conclusion in text and demonstrate them, if suitable, with figures and tables.
In manuscript, explain each of your consequences, point the reader to remarks that are most appropriate.
Present a background, such as by describing the question that was addressed by creation an exacting study.
Explain results of control experiments and comprise remarks that are not accessible in a prescribed figure or table, if
appropriate.

&  Examine your data, then prepare the analyzed (transformed) data in the form of a figure (graph), table, or in manuscript form.
What to stay away from

® Do not discuss or infer your outcome, report surroundings information, or try to explain anything.
L] Not at all, take in raw data or intermediate calculations in a research manuscript.

® Do not present the similar data more than once.
®  Manuscript should complement any figures or tables, not duplicate the identical information.

e Never confuse figures with tables - there is a difference.
Approach

e Asforever, use past tense when you submit to your results, and put the whole thing in a reasonable order.
e  Put figures and tables, appropriately numbered, in order at the end of the report

e |f you desire, you may place your figures and tables properly within the text of your results part.
Figures and tables

e |f you put figures and tables at the end of the details, make certain that they are visibly distinguished from any attach appendix
materials, such as raw facts

®  Despite of position, each figure must be numbered one after the other and complete with subtitle
®  |n spite of position, each table must be titled, numbered one after the other and complete with heading

e Allfigure and table must be adequately complete that it could situate on its own, divide from text
Discussion:

The Discussion is expected the trickiest segment to write and describe. A lot of papers submitted for journal are discarded based on
problems with the Discussion. There is no head of state for how long a argument should be. Position your understanding of the outcome
visibly to lead the reviewer through your conclusions, and then finish the paper with a summing up of the implication of the study. The
purpose here is to offer an understanding of your results and hold up for all of your conclusions, using facts from your research and
generally  accepted information, if  suitable.  The implication of  result  should be  visibly  described.
Infer your data in the conversation in suitable depth. This means that when you clarify an observable fact you must explain mechanisms
that may account for the observation. If your results vary from your prospect, make clear why that may have happened. If your results
agree, then explain the theory that the proof supported. It is never suitable to just state that the data approved with prospect, and let it
drop at that.

®  Make a decision if each premise is supported, discarded, or if you cannot make a conclusion with assurance. Do not just dismiss
a study or part of a study as "uncertain."

®  Research papers are not acknowledged if the work is imperfect. Draw what conclusions you can based upon the results that
you have, and take care of the study as a finished work

®  You may propose future guidelines, such as how the experiment might be personalized to accomplish a new idea.

®  Give details all of your remarks as much as possible, focus on mechanisms.

®  Make a decision if the tentative design sufficiently addressed the theory, and whether or not it was correctly restricted.
®  Tryto present substitute explanations if sensible alternatives be present.

®  One research will not counter an overall question, so maintain the large picture in mind, where do you go next? The best
studies unlock new avenues of study. What questions remain?

e  Recommendations for detailed papers will offer supplementary suggestions.
Approach:

®  When you refer to information, differentiate data generated by your own studies from available information
®  Submit to work done by specific persons (including you) in past tense.
= Submit to generally acknowledged facts and main beliefs in present tense.
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ADMINISTRATION RULES LISTED BEFORE
SUBMITTING YOUR RESEARCH PAPER TO GLOBAL JOURNALS INC. (US)

Please carefully note down following rules and regulation before submitting your Research Paper to Global Journals Inc. (US):

Segment Draft and Final Research Paper: You have to strictly follow the template of research paper. If it is not done your paper may get

rejected.

. The major constraint is that you must independently make all content, tables, graphs, and facts that are offered in the paper.
You must write each part of the paper wholly on your own. The Peer-reviewers need to identify your own perceptive of the
concepts in your own terms. NEVER extract straight from any foundation, and never rephrase someone else's analysis.

e Do not give permission to anyone else to "PROOFREAD" your manuscript.

®  Methods to avoid Plagiarism is applied by us on every paper, if found guilty, you will be blacklisted by all of our collaborated
research groups, your institution will be informed for this and strict legal actions will be taken immediately.)

®  To guard yourself and others from possible illegal use please do not permit anyone right to use to your paper and files.
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Please note that following table is only a Grading of "Paper Compilation" and not on "Performed/Stated Research" whose grading
solely depends on Individual Assigned Peer Reviewer and Editorial Board Member. These can be available only on request and after

CRITERION FOR GRADING A RESEARCH PAPER (COMPILATION)
BY GLOBAL JOURNALS INC. (US)

decision of Paper. This report will be the property of Global Journals Inc. (US).

Abstract

Introduction

Methods
Procedures

Discussion

References

XIX

Grades

Clear and concise with
appropriate content, Correct

format. 200 words or below

Containing all background
details with clear goal and
appropriate  details, flow
specification, no grammar
and spelling mistake, well
organized sentence and

paragraph, reference cited

Clear and to the point with
well arranged paragraph,
precision and accuracy of
facts and figures, well

organized subheads

Well organized, Clear and
specific, Correct units with
precision, correct data, well
structuring of paragraph, no
grammar and spelling
mistake

Well organized, meaningful
specification, sound
conclusion, logical and
concise explanation, highly

structured paragraph
reference cited
Complete and correct

format, well organized

Unclear summary and no
specific data, Incorrect form

Above 200 words

Unclear and confusing data,
appropriate format, grammar
and spelling errors with
unorganized matter

Difficult to comprehend with
embarrassed text, too much
explanation but completed

Complete and embarrassed
text, difficult to comprehend

Wordy, unclear conclusion,
spurious

Beside the point, Incomplete

E-F

No specific data with ambiguous
information

Above 250 words

Out of place depth and content,
hazy format

Incorrect  and unorganized

structure with hazy meaning

Irregular format with wrong facts
and figures

Conclusion is not  cited,
unorganized, difficult to

comprehend

Wrong format and structuring
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