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Challenges and Prospectus of Ethiopian Tourism Industry
By Tekabe Sintayehu
Jimma University

Abstract- This study focuses on identifying the challenges and prospects of Ethiopian tourism
industry. The primary data was collected from 501 foreign tourists in the study area. The result of
the study show that lack of promotion, lack of physical infrastructure (road, transportation
system, network facility, availability of hotel accommodations especially tourist site),
misperceptions the images of Ethiopia, shortage of human trained power are challenges of
Ethiopian tourism industry. On the other side the Ethiopia is a capital city of Africa because the
African union located in Ethiopia, Ethiopian airline the almost the leading airline from Africa and
to be a member of a star alliance, Ethiopia now building the leading African man made dam,
lastly Ethiopia is one the leading African country that registered heritage by UNISCO. All this are
opportunities of the growth of Ethiopian tourism industry.
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T

I.

Introduction

ourism is one of the largest and rapidly growing
industries in the world. According to the latest
World Tourism Organization (UNWTO, 2014) world
tourism barometer there were international tourists
arrivals grew by 5% in 2013, reaching a record 1,087
million arrivals. Despite global economic challenges,
international tourism results were well above
expectations, with an additional 52 million international
tourists travelling the world in 2013. For 2014, UNWTO
forecasts 4% to 4.5% growth - again, above the long
term projections.
Demand for international tourism was strongest
for destinations in Asia and the Pacific (+6%), Africa
(+6%) and Europe (+5%). The leading sub-regions
were South-East Asia (+10%), Central and Eastern
Europe (+7%), Southern and Mediterranean Europe
(+6%) and North Africa (+6%).
“2013 was an excellent year for international
tourism” said UNWTO Secretary-General, Taleb Rifai
“The tourism sector has shown a remarkable capacity to
adjust to the changing market conditions, fuelling
growth and job creation around the world, despite the
lingering economic and geopolitical challenges. Indeed,
tourism has been among the few sectors generating
positive news for many economies”, he added.
UNWTO forecasts international arrivals to
increase by 4% to 4.5% in 2014, again above its longterm forecast of +3.8% per year between 2010 and

Author: Jimma University, Ethiopia. e-mail: mesfin.bi.ju@gmail.com

2020. The UNWTO Confidence Index, based on the
feedback from over 300 experts worldwide, confirms this
outlook with prospects for 2014 higher than in previous
years.
“The positive results of 2013, and the expected
global economic improvement in 2014, set the scene for
another positive year for international tourism. Against
this backdrop, UNWTO calls upon national governments
to increasingly set up national strategies that support
the sector and to deliver on their commitment to fair and
sustainable growth”, added Mr. Rifai.
2014 regional prospects are strongest for Asia
and the Pacific (+5% to +6%) and Africa (+4% to
+6%), followed by Europe and the Americas (both +3%
to +4%). In the Middle East (0% to +5%) prospects are
positive yet volatile.
Though noted for its tourism potential, Africa's
underdeveloped tourism sector is attracting only little
number of the total tourist arrivals in the world. What
makes the problem?
Severe is the fact that a considerable proportion
of this number is taken by South Africa and Northern
African countries.
As a service sector, tourism services are playing
special importance’s in boosting up the image of a
nation and also in facilitating the economic growth and
development of a nation (Mckercher, R, 1995). On the
top of this issue, in fastest growing countries like
Ethiopia, where the tourism sector is at its early stage
and tourism tour operators are not plenty to meet the
demand of their customers, it has become mandatory
for government of a nation is to pay special attention for
such sector –including thorough and periodic analysis
over the trends in the growth of this sector, supplying
this sector with the required skilled man power,
furnishing this sector with the required infrastructure,
and allocating financial resources, and also setting and
practicing policies on how to deliver services in the
tourism sector. (Nabil dabour, 2003). As indicated in the
stock of literatures, though the tourism sector is one of
the sectors contributing a lot towards the growth of the
per capital income and cash inflow of a nation, provision
of tourism services in Ethiopia is facing many
constraints, and hence its trends become unattractive
for those who want to run and offer tourism services to
the local community and foreigners as well. For instance
the official website of the Ethiopian Cculture and tourism
Mminister provided the statics on the tourism service
© 20 16 Global Journals Inc. (US)
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2

tour operators to various group of tourists’ ratio in
Ethiopia to be low, there by indicating the fact that much
has to be done in the Ethiopian tourism sector. The
official website of the Ethiopian culture and tourism
minister there exist one state owned organization, and
currently there are privately owned organizations which
are delivering services in the Ethiopian tourism sector.
As it is known, the slogan of directives to be set
by the government is to supervise, consult and regulate
the tourism market, thereby boosting up trends in the
growth of tourism services and ensuring the realization
of the national economic growth and development
policy set by the existing government. As cited by World
Bank (2006), ups and downs in licensing of tourism
service operators , inconsistent and weak supervision of
such organizations by the government , little awareness
as to the benefits of tourism services by the local
communities, shortages of reservation software
indicating tourism sites to visitors and number of
registered local and foreign visitors, who got the
services and image of the nation by itself are among
some of the key factors that not only determine the
growth and trends of the tourism sector in Ethiopia but
also make the tourism sector to be at its early stage,
there by further limiting the demand of local and foreign
tourists towards the Ethiopian tourism sector. One
reason why the study about tourism services is
important is that the government cannot ensure
consistent economic growth and development only from
the manufacturing sector. Another reason is that
currently, the government is pursuing free economic
system there by allowing local privately owned
organizations to take part in the delivery of tourism
services in the Ethiopian tourism industry. The third
reason is that provision of tourism services be it directly
or indirectly are expected to contribute a lot towards the
increment in the gross national product, economic
growth, economic development and other policies, or
objectives set by the government. The last reason is
that, delivery of tourism services has its own contribution
in building and sustaining the good image of a nation.
Now a day, Tourism sector is getting attention
by developing countries since it is becoming a backup
for their economy stability with the fact that their
economic background mainly depends on exporting
Agricultural products which has little contribution for
earning hard currency (Usman A. Raheem, 2008).
Ethiopia’s
great
potential
for
tourism
development is mentioned everywhere and I do not go
in to the details in this study. (See for example World
Bank, 2006; www.tourismethiopia.org, www.ethitoa.com,
various travel books and websites of tour operators). It
suffices to say that it has almost all types of primary
tourist products: historical attractions, national parks
with endemic wild life and cultural and religious festivals.
UNESCO recognizes nine world heritage sites (as many
as Morocco, and South Africa and more than any other
© 2016
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country in Africa): Axum’s obelisks, the monolithic
churches of Lalibela, Gondar's castles, the Omo Valley,
awash vally, konso Cultural Land scape, Tia's carved
standing Stones, Semien National, Park, and the walled
city of Harar.
Ethiopia to the contrary of others four African
countries (Egypt, South Africa, Kenya and Tanzania), is
not strong enough to attract foreign tourist tourism
market. However, as these all countries possess their
own tourism supplies, Ethiopia also has its own supplies
and yet the flow of international tourists to Ethiopia is
very little. This claim comes out from the figure of WTO
international tourist’s statistics that is registered with in
Ethiopian tourists’ arrival for the last fifteen years. For
example when it sees our neighbour countries Kenya
are three times greater tourist arrival and gets 11.9%
GDP contribution (Source: World Travel and Tourism
Council Data, 2013).While in Ethiopia the tourist
contribution for the GDP are 4.8% only. (Source: World
Travel and Tourism Council Data, 2013).Thus, the
concern of this study is to question why this situation is
happening and how it is going to be improved in the
future Ethiopian Tourism industry. Hence, this study
carried out to answer the following questions: What are
the constraints of tourism industry in Ethiopia and what
are the prospects of current operation of tourism
industry in Ethiopia?
The general objective of this study was to
identify challenges and prospects of Ethiopian tourism
industry. Specifically, tries to separately identify the
problems and opportunities of the tourism sector.
II.

Empirical Literature

According to Jackie Odudoh (Associations
Kenyan tour oprtatours,2013)said that safety and
security, lack of adequate resources and infrastructure,
Poor image and perception of Africa-political instability,
limited connectivity, high operating costs -fuel prices
and limited and expensive air access are the most
challenges of Kenyan tourism industry.
Teshale Biazen 2010, also support that the
above problems and based on his research political
uncertainty or disruption of infrastructure has a major
influence of the tourism sector.
Essential wages in the tourism sector tend to be
low in comparison to others sectors (although
agriculture in many cases is an exceptional).This mostly
happen as this sector income is seasonal and lost
confidence of many professional experts with high
salary. In return such kind of insecurity may discourage
people to join this institution or to stay in for long period
of time. (Bull, 1995) or employment problem is one of
the bottleneck of Ethiopian tourism.
According to (Gezachew Andarege, 2013) ,on
his finding of the study mentioned that lack
infrastructure, problems of securities, lack of museum,
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a) Data Source, the Study Area and Sampling
Technique
For this study, primary data was collected from
foreign tourists, tour and travel companies and
employees of ministry of tourism and culture during
2014/15.The information was obtained from foreign
tourist on challenges of Ethiopian tourism industry such
as road infrastructure, transportation system, network
facility, hotel accommodations, human trained power,
misperception of the images, promotion, security and
prospects of Ethiopian tourism industry etc obtained
through the questioners and using the interviews for the
domestic tour and travel companies and employees of
ministry of tourism and culture.
The study area was on Ethiopia. Among the
tourist attraction areas in Ethiopia, the researchers was
taken the sample from the UNISCO that registered the
Ethiopian cultural and heritage place. From the registerd
list such as Axum’s obelisks, the monolithic churches of
Lalibela, Gondar's castles, the Omo Valley, awash vally,
konso Cultural Landscape, Tia's carved standing ,
Stones, Semien National Park, and the walled city of
Harar the researcher was taken only four such as the
monolithic churches of Lalibela from northern part of
Ethiopia, omo valley from southern part of Ethiopia, the
walled city of Hararfrom eastern part of Ethiopia and
Tia’s curved stone to collect the data from foreign
tourist the tourist sites in Ethiopia.
The researcher has used instruments as open
and close ended questionnaires and unstructured
interviews to collect primary data from the foreign
tourists and ministry of tourism and culture employees,
tour and travel companies respectively. To do this the
researcher for foreign tourists use probability sampling
techniques especially stratified sampling to create strata
for tourist place. Then inside the strata the researcher
was used simple random sampling techniques to collect
the necessary data from the respondents. Under a
simple random sampling approach, the tourist who
emerged from tourist sites was chosen as the sample in
this study. The researcher was distributed 150
questioners for each four tourist place.

SS= Z X (P) X (1-P)
2
C
Z = Z-value A (e.g., 1.96 for a 95 percent confidence
level)
P = Percentage of population picking a choice,
expressed as decimal
C = Confidence interval, expressed as decimal (e.g.,
.05 = +/- 5 percentage points)
Z-values (Cumulative Normal Probability Table)
represent the probability that a sample will fall within a
certain distribution.
The Z-values for confidence levels are:
1.96 = 95 percent confidence level
SS=

3.8416 X 0.5 X 0.5
0.0016

= 600

c) Data Analysis Techniques
The data collected through the aforementioned
research tools will be organized in a way suitable for
analysis using computer software. A descriptive method
of data analysis will be employed using Statistical
Package for Social Scientists (SPSS) Version 16 for
Windows Software.
IV. Descriptive and Empirical Results
This part is tried to discuss and identify the
challenges and prospects of Ethiopian tourism industry.
The study employed both quantitative and qualitative
research tool in order to produce a richer and more
factual report. From 600 total samples questioners the
respondents are properly fill and returned 501
questionnaires.
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Methodology

Year

III.

b) Sample size determination
Under this research proposal sample size only
necessary for foreign tourist. The researchers will take
600 as a sample from this amount of total population.
Due to the infinite size of population the researchers will
take a sample based on Bill Godden formula. The
sample will take based on as follows:
Sample Size - Infinite Population (where the population is
greater than 50,000)
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lack of service and facilities, lack of preservation and
protections of heritage, financial constraints are the
major challenges of tourism development.
According to (Nabil dabour,2003), on his study
analysis lack knowledge and awareness, lack of
technical knowhow and weak promotion activity, lack of
tourism related infrastructure, lack of consistent tourism
strategy and policy, lack of tourism safety and lack of
tourism diversification is the man problems of OIC
countries.

Challenges and Prospectus of Ethiopian Tourism Industry

a) Challenges of Ethiopian tourism industry
i. Promotion
Table 1: Promotions
1=Disagree

2=Neutral

3=Agree
Item

2
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4

percent

Disagree
Neutral
Agree
Total

301
2
198
501

60
1
39
100%

Disagree
Neutral
Agree
Total

275
10
214
501

51
6
43
100%

Disagree
Neutral
Agree
Total

211
0
290
501

42
0
58
100%

Disagree
Neutral
Agree
Total

256
0
245
501

51
0
49
100%

I have seen better promotional way when I compare other African
countries

4
3

Frequency

Ethiopian tourism Promotion sufficient enough to promote and
providing information.

Year

2016

1

I have getting what it promoted

Ihave an information Ethiopia is the leading heritage register by
UNISCO in Africa

Source: close ended questionnaires

The above table 1 can show that the experience
of Ethiopian tourism Promotion. Among the respondent
60% said that Ethiopian government have a home
assignment to promote Ethiopia and provide full
information about the tourist destiny. Whereas 39%
respondents said that Ethiopian government sufficiently
promote and provide full information on the tourist
destiny and the other 1% respondent keep silent to say
anything. Based on the above result the researchers
conclude that Ethiopian government were backward to
promote Ethiopian tourism industry and expecting a lot
from the government.
Apart from the above 51% respondent still put
there strong comment and own experience. They said
that other African countries are much better use deferent
ways of promotion to attract customer than Ethiopia.
Whereas 43% respondents said that Ethiopian
government better promotional way when we compare
other African countries. The reaming 6% respondent
keeps silent instead of to say something. Based on the
above results the researchers conclude that still Ethiopia
poor in promoting Ethiopian tourism when it compare
the other African countries. Another issue also their
expectation, According to the respondent 58% tourist
said that I had got what it already promoted but the
other 42% respondent said that the actual status of
tourist destiny and I previously seen by different means
© 2016
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of promotion even by Tour Company packaging is
totally different.
The researcher also raise other issue to the
respondent do you have an information that Ethiopia is
the leading heritage register by UNISCO in Africa.
Among the respondent 51% said they didn’t have
information while 49% respondents said I have
information. Based on the above result the researchers
conclude that most of the foreign tourists they didn’t
have any information Ethiopia is the leading African
countries to registered heritage by UNISCO.
Based the above table, the researchers also
asked that the tour and travel companies about the
experience of Ethiopian tourism organization to promote
Ethiopia. They said that there is poor experience to
promote Ethiopian tourism places for the rest of the
world in different means of promotion like international
channel routinely. Even there is a gap to promote tourist
area to domestic visitor.
The researchers also raised the question via
interview for the marketing manager of ministry of
tourism and culture about the promotions of Ethiopia
tourism for the rest of the world. They said that in the
past can say we are not better especially for promoting
Ethiopian tourism destiny for internally and externally but
for the future have a plan to promote and can said that
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one of the problems of Ethiopian tourism is lack of
promotion.
ii. Physical Infrastructure
a. Road
Table 2: Road

2.

Frequency

Percent

Disagree
Neutral
Agree
Total

256
0
245
501

51
0
49
100

Disagree
Neutral
Agree
Total

367
0
134
501

73
0
27
100

Disagree
Neutral
Agree
Total

246
151
104
501

49
30
21
100

2016

The road facility are convenient
visit tourist place

to

Year

2.

Item
I can see completed road to visit
tourist place in Ethiopia

5

I can see other African countries but
Ethiopia are much better road facility

Source: close ended questionnaires

The above table 2 shows that the overall road
infrastructures in Ethiopia. The researcher also asked
that completeness road infrastructure to visit tourist
place in Ethiopia, among the respondents 51% said that
the road infrastructure in Ethiopia are not complete to
see the tourist destiny in all place. However 49%
respondents said that road infrastructure in Ethiopia are
complete to see the tourist destiny in all place. Apart
b. Transportation system

from this it also raised the convenience of the road, 73%
respondents said that Ethiopian road infrastructure are
not paved. Whereas 27% respondents said that
Ethiopian road infrastructure are paved. Based on the
above result the researchers conclude that most of the
road infrastructure in Ethiopia are not completed and
convince to visit a tourist area.

Table 3: Transportation System
1.

2

Item

Frequency

Percent

Disagree
Neutral
Agree
Total

275
26
200
501

55
5
40
100

The transportation system to visit the tourist destiny are
very good

There are different and sufficient ways of alternatives to
traveling (train, bus, air, ship etc.) system in inside the
country.
Disagree
Neutral
Agree
Total

As shown in the above table 3 the respondents
forward their feeling about the transportation system to
visit the tourist destiny. Among the respondents 55%
confirmed that the transportation system to visit the
tourist destiny are very poor whereas the 40% said that

300
60
0
0
201
40
501
100
Source: close ended questionnaires

the transportation system to visit the tourist destiny are
good and the reaming 5% respondent said that keep in
silent to say anything. Based on the above finding the
researchers can conclude that most of the respondents
are strongly disagree the transportation system to visit
© 20 16 Global Journals Inc. (US)
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the tourist destiny are very good. The other issue also
rise to the tourists about the alternative means of
transportation system to visit a tourist area. Among the
respondents, 60% tourists confirmed that strongly
disagreed that there is sufficient ways of alternatives to
traveling system in inside the country. Whereas 40%
respondents said that strongly agree that there is
sufficient ways of alternatives traveling system in inside
c. Information and Communication Technology

the country to visit the tourist area. Based on the finding
can conclude that there is an existence of poor traveling
system in inside Ethiopia to visit tourist area.
From the interview question also ministry of
culture and tourism and tour and travel company
marketing manager informed that the Ethiopian
transportation system are not many alternative to see
the tourist attraction.

Year

2016

Table 4: Information and Communication System
1.

6
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Item

Frequency

Percent

Disagree
Neutral
Agree
Total

501
0
0
501

100
0
0
100

I can get the good internet facility, mobile phone network
facility at everywhere when I was traveling to visit the tourist
area

Source: close ended questionnaires

As implied in the above table 4 the feeling of
network facility in Ethiopia especially in the tourist area.
From the respondent 100% said that there is no good
internet and network facility at ever where when I travel
to visit tourist destiny. Based on the above finding the
researcher conclude that all of the respondent are

confirmed that they disagree the overall network facility
in Ethiopia epically when they travel it in the tourist area.
From the interview question also ministry of
culture and tourism and tour and Travel Company
marketing manager informed that the internet facility in
Ethiopia is poor.

Table 5 : The Networked Readiness Index 2012 for sub-Saharan African country
No.
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28

Infrastructure and Digital content
South Africa
Cape Verdi
Rwanda
Botswana
Kenya
Gahanna
Senegal
Gambia
Namibia
Zambia
Uganda
Nigeria
Malawi
Benin
Cotedivore
Tanzania
Zimbabwe
Cameron
Mali
Ethiopia
Lesotho
Madagascar
Burkina Faso
Burundi
Chad
Angola
Mozambique

Rank
1
8
6
2
5
12
4
7
3
10
8
9
11
7
2
12
13
15
20
20
16
17
14
15
21
19
18

Score
3.58
2.78
2.89
3.27
2.9
2.62
3.04
2.82
3.21
2.73
2.78
2.75
2.68
2.8
3.08
2.54
2.51
2.21
1.86
1.86
2.13
2.11
2.45
2.28
1.77
1.98
2.05
Source: The Networked Readiness Index 2012
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The above table 5 shows that the Africans
network readiness. Among them south Africa are the top
one network readiness in Africa however on the other

side Ethiopia, Mali and Chad is the lowest network
readiness country in the Africa .so, this result support
that the above tourist arguments.

d. Hotel Accommodation
Table 6: Hotel Accommodations
Frequency

Percent

Disagree
Neutral
Agree
Total

211
0
290
501

42
0
58
100

Disagree
Neutral
Agree
Total

256
0
245
501

51
0
49
100

Source: Close ended questionnaires

Based on the above table 6 the researchers
also asked that the availability of good hotel
accommodation in Addis Ababa and outside Addis
Ababa. From the given respondents 58% were agreed
that the availability of good hotel accommodation in
Addis Ababa and the 42% respondent disagreed that
the availability of good hotel accommodation in Addis
Ababa. The other issue the researcher checks the
availability of good hotel accommodation outside Addis
Ababa. Among the respondents 51% were disagreed
the existence good hotel accommodation outside Addis
Ababa. But the remaining 49% respondents were
agreed the existence good hotel accommodation
outside Addis Ababa. From the above finding the
researcher can conclude that most of the respondents
agreed and disagreed that the availability of good hotel
accommodation in Addis Ababa and out of Addis
Ababa especially tourist area respectively.
These questions also rise to the tour and travel
company managers. According to them said that in
Ethiopia especially in addis ababa almost all tourist are
satisfied by the hotel accommodation. They get more
than the expectation. Because in Addis Ababa have
avail all-star hotel. So, they can reserved as they
demand. However still sometimes a problem especially
when exist African union is meeting and other

international meeting. The hotel accommodations
problems raised that when they are move out-off Addis
Ababa especially tourist destiny area. Example semen
mountain when the tourists to visit the semen mountain,
they will stay a couple of an hours. Even if they are
interested to stay their however there is no hotel
accommodation. The same things other most tourist
destiny in Ethiopia
According to the ministry of culture and tourism
organization report 123 hotels are eligible to the rating,3
got five star, 11 got four star and 13 got three star,10
awarded two star and 1 got one star rating. The
retaining was made in accordance with the WTO
standard which includes hotel grading training for 53
experts. The classification was made based on 12
international criteria. Bedrooms, bath and rest rooms,
guest rooms, restaurants, kitchen, sustainability of hotel
service, security and employ treatment, among others.
(Source: Ministry of culture and tourism, 2015). This can
show that there is no hotel accommodations problem in
Addis Ababa.
From the interview question also ministry of
culture and tourism and tour and Travel Company
marketing manager said that the hotel accommodation
in Addis Ababa is good but out of Addis Ababa
especially tourist attraction area is poor.

iii. Security
Table 7: Security Issue
1.

2.

Item

Frequency

Percent

Disagree
Neutral
Agree
Total

410
16
75
501

82
3
15
100

There is no security problem in Addis Ababa

There is a security problem in the visit areas in Ethiopia (outside
of Addis Ababa).
© 20 16 Global Journals Inc. (US)

2016

I can get good hotel accommodation outside Addis Ababa
especially in visit area

Year

2.

Item
I can get good hotel accommodation in Addis Ababa
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Year

2016

Disagree
180
36
Neutral
14
3
Agree
307
61
Total
501
100
Source: close ended questionnaires
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As shown in the above table 7 the researcher
also raised that the security issue for foreign tourists.
From the tourists 82% tourists assured that there is no
security problem in Addis Ababa. Even though 15%
respondents said that there is security problem in Addis
Ababa. The reaming 3% respondents said that we are
not an enough position to say anything about the
security condition in Addis Ababa. Apart from this 61%
foreign tourist also assured that there is no security
problem out of Addis Ababa especially in tourist place.
However 36 % respondents said that there is a security
problem out of Addis Ababa and the reaming 3%
respondents keep silent to say anything about the
iv. Image perception

security condition of out of Addis Ababa. Based on the
above result the researchers conclude that most of the
respondent confirmed that there is no security problem
in inside and outside Addis Ababa.
From the interviews of tour and travel company
said that in Ethiopia generally can say that there is no a
security problem. Tourist still said that there is a clear
difference before come to Ethiopia and the reality in
Ethiopia. Tourist hears and believes that Ethiopia are not
all over secure however after travailing throughout
Ethiopia they can assure that Ethiopia is one the
secured country in Africa.

Chart 1 :- Image Perception

400
350
300
250
200
150
100
50
0
Agree
Nuteral
Disagree

Source: close ended questionnaires

The above chart 1 shows that the image
perceptions of the tourist about Ethiopia. From the total
respondents 76 % was feeling that Ethiopia is the place
of indications of war, insured and not this much have
tourist attraction. Whereas 24% was not feeling of that
Ethiopia is the place of an indications of war, insured
and not this much have tourist attraction. Based on the
above data the researchers conclude that most of the
foreign tourist was feeling that Ethiopia is the place of an
indications of war, insured and not this much have
tourist attraction.
From the interviews the researcher also asked
that the marketing mangers about the image
perceptions of the foreign tourists. As he said that the
© 2016
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foreign tourists are have a wrong image especially
before coming to Ethiopia they feel that Ethiopia is an
indications war and an examples of poor countries
however after coming and travelling across the country
they totally changed their images and make a promise
to comeback for the second time and will tell the actual
figures of Ethiopia for the rest of friends, relatives,
colleagues etc. The other ting also told me ministry of
tourism and culture, Ethiopian tourism organization have
a home assignment to promote the other image of
Ethiopia.
An image of a destination is one of the
determinants of travel behaviour. The World Bank
(2006:2) presented a relation between the poor image of

v.

Educational and Professional
Capacities

The limited understandings of responsible
stakeholders are related to the educational capacities
within the CRV tourism industry. Shared knowledge
about tourism development by all stakeholders
contributes to the realisation of common objectives. For
example by understanding international tourism
standards and the link between tourism and its
environment or understanding tourists needs and
expectations, especially those of international tourists
(HGL & GIRD 2007:107). Knowledge contributes to a
proper management. Without a proper management
cultural, ecological and social problems easily occur,
challenging CRV’s potentials.
None of the consulted regional government
officials working for a department or commission
responsible for tourism in the CRV has any education on

© 20 16 Global Journals Inc. (US)

Year

tourism and/or related issues. The most close came a
director of a tourism commission which was once a
geography teacher. The average education of regional
governmental representatives on tourism is secondary
school. That is even rounded up, because many
employees had not finished their secondary education.
A group of consultants already concluded this in their
report on the Rift Valley, stating: “low level of
professional and trained people in the sector, relying on
experience rather than professional training.” (HGL &
GIRD 2007:107). Tourism knowledge comes after
working experience based upon secondary school
education. Working experiences partly consist of
conferences and workshops on tourism. Through those
events tourism knowledge is transferred. Conferences
and workshops are organised by committed NGO’s and
the Ethiopian government in the frame of the Ethiopian
millennium. Specific subjects are mentioned during
those conferences and workshops. Mostly directors
visited those events. During the Ethiopian millennium the
federal government focussed on tourism, because of
high expectations of incoming tourists and visitors.
Tourism authorities, also in the CRV, were prepared for
this as a result of federal government’s requirements.
The preparation can be summarised as requiring hotels
and restaurants to be ready to receive as many guests
as possible.
In areas where tourism plays a significant role in
the everyday economy more tourism related educational
programs occur and are interconnected according to a
director of a tour operator (Interview 11-2007). He claims
that similar problems which show up in the CRV were
the case on the northern tourist route before. As a result
of education required after years of tourism
development, for example community projects were
established which changed attitudes. Especially
problems in the relationship of locals and the tourism
industry have been improved simply by teaching them
the relevance of having a tourism industry in their region.
This is an example of learning from experiences. But, the
CRV tourism industry could use the experiences of the
northern route in advance. Despite working experiences
and education through conferences, workshops and
preparing events, tourism knowledge within the CRV is
low. As an experienced director of a tour-operator
(Interview 12-2007) put it: “Ethiopia does not have
tourism knowledge regionally, let alone locally. They lack
advisors, professionals, experts etc. everywhere Also on
the federal level. Those governmental representatives are
just doing something. They are not advised or what so
ever.” National and international tourism professionals
can be found in the offices of International NGO’s and
behind private investments. Ethiopia has a turbulent
political history which had consequences for tourism
development in terms human capacities. From the
seventies of the twentieth century Ethiopian intelligentsia
emigrated because of a chaotic society as a result of
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Ethiopia and travel behaviour. The World Bank is stating
that only 10% of 400 Africa focussed UK and European
tour operators are selling Ethiopian tourism products
partly due to its poor image. So, Ethiopia as a tourism
destination seems to be contested because of the
prevailing image causing an obstacle for a growing
number of international tourist arrivals. Ethiopia's image
in the international arena has been one of the darkest
since 1974 revolution. “There is a widely held perception
of Ethiopia that equates it with famine” (Shanka & Frost,
1999:1-3). This widely held perception comes even
more clear when the Japanese government presented a
feasibility study about Ethiopian tourism development
stating: “The negative image of Ethiopia as a country of
poverty, starvation, drought and floods is one of the
main impediments to promoting Ethiopia as a tourism
destination and therefore, image strategy will play a
crucial role for the industry” (Japanese Embassy in
Ethiopia 2007:3). Japan is sending every year more than
1.500 tourists to Ethiopia, this could be more according
to the Japanese government. Shanka and Frost
researched in 1999 the perception of tourists about
Ethiopia as a tourist destination. A majority of the
respondents, all potential tourists, indicated Ethiopia as:
“famine stricken, political instable and poor marketed”
(Shanka & Frost, 1999:9). This has to be seen in the
light of conventional knowledge. The attention of the
media on conflicts and disasters plays an important role
in this. The majority of twenty tourists spoken to when in
Ethiopia, in 2007, confirmed this as well. As one tourist
(Interview 9-2007) put it: “Before arrival I thought to see
a deserted country with hungry people, but that is not
reality.” Experiencing the real situation on tour changes
tourist perception. The same happened in the research
of Shanka and Frost. They showed their respondents
video images of Ethiopia. After the video experience,
perceptions changed.

2016
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conflicting political ideologies and economic misery
(Van Beurden 2004:19). The repressive Mengistu regime
was ruthless in its treatment of both real and imagined
opponents. During the so-called Red Terror of 1977-78,
government security forces killed thousands of students
and urban professionals. Because human rights
violations characterized the government's policy toward
dissidents, there was a constant exodus of young and
educated people13. In relation to tourism the emigration
of Ethiopian intelligentsia has been important for
Ethiopia’s current stage of development. The group
which is mostly described as The Ethiopian Diaspora in
the United Stated of America and Europe did play an
important role in the history of Ethiopia and still play that
role now, even in the tourism industry. As an Ethiopia
expert, owner of an tour-operator and co-writer
(Interview 12-2007) of the first tourism policy said: “The
Ethiopian intelligentsia migrated abroad. Among them
were many professionals, intellectuals and powerful
businessman who could lead Ethiopia to a more
prosperous future. In this period the Ethiopian
government decided to develop the tourism industry. But
back then we were lacking knowledge and power to get
a perfect tourism industry.” Due to history Ethiopia lost
human capacities which could lead the country towards
a more prosperous future. For example, Kenya and
Ethiopia were at the same position when the Derg took
over in 1974. The current differences are a consequence
of the fact that tourism knowledge left Ethiopia. Now a
days there is still a lack of professionals. Human
capacities within the management of the Ethiopian
tourism industry are still low as an advisor (Interview 92007) of the Ministry of Culture and Tourism stated.
There are some schools and universities, who provide
an educational program on tourism, but those are not
interconnected and the positive effects seem to be low.
A few do approach tourism scientifically, like the Wondo
Genet University in the CRV. They have an educational
program on eco-tourism and wildlife management. The
latter has a strong tourism component. Most of the
educational programs are focussing on serving the
tourism industry, like hotel and restaurant services. In
some regional tourism commissions, educational
institutes and in various institutes in Addis Ababa it is
possible to follow an educational program for tour
guiding. So, around Ethiopia there are educational
programs
supporting
professional
knowledge
development in tourism. Despite this development, there
is not a professional or tourism knowledge network
within Ethiopia. Let alone a network which is supporting
the sustainability of professional tourism knowledge.
Most of the programs are unconnected. Especially in the
CRV tourism knowledge is rather isolated, unconnected
to each other. As a teacher on wildlife management and
eco-tourism of the Wondo Genet University said: “We
have a good program but lack teachers; we do not know
Ethiopian tourism professionals.” Although tourism
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1 Global Journals Inc. (US)

professional can be found close by or elsewhere in
Ethiopia during conducting this research. Reasons for
this can be found in the origin of each educational
program. Origins of educational programs go back to
the singular support and vision of organisations, as it is
in Awassa where a German NGO established an
educational program. The educational program of
Wondo Genet also started on international donor money
and program. As a teacher (10-2007) stated: “we have
to find professors who could teach us.” It comes to the
commitment of managements and the demands from
students if tourism knowledge is imported. Educational
programs funded by NGO’s do establish the basics of
the program itself, but lack support and commitment
towards interconnecting tourism knowledge in Ethiopia.
Even governmental managed universities do focus on
the graduation statistics of their students, instead of
looking to its contribution to the tourism industry and
surrounding society. The challenge is networking
professionals, intellectuals and tourism knowledge. This
would contribute the tourism industry in terms of
educational and professional capacities.
Based on the interviews of the marketing
manager of ministry of tourism and culture it said that as
you know tourism industry needs sufficient and
experienced human power however when you come to
Ethiopia tourism industry there is a shortage of human
trained power on the tourism sector and even the
existence professionals are not well experienced.
a) Opportunities of Ethiopian tourism Industry
As we know Ethiopia is a capital city of Africa
because African Union located in Ethiopia in the capital
city of Addis Ababa that establish in 1963. Pan African
countries are meeting for many times in a year for the
issue of African. Therefore this is a good opportunity to
promote Ethiopian tourism industry and invite gusts to
visit Ethiopian tourist area. This one we can count that
promoting Ethiopia tourist site to the rest of Africa. Apart
from this because of existence of African union in
Ethiopia by itself creates different international
organizations are located in Ethiopia. This also creates a
good opportunity to Ethiopia to promote and invite to
visit Ethiopian tourist area.
As we know Ethiopian airlines is one of the
leading air lines in African and have a direct flight across
the world. Apart from this from day to day he expands
their own destiny and joined in the early past in a star
alliance member. So, the tourists have an access to
direct flight to Ethiopia this by itself creates convinces to
for the passengers and avoids further transits. So this
also creates a good opportunity to Ethiopian tourism
industry.
As we know it is almost the leading African
countries to registered heritage by UNISCO in Africa.
This also creates a pressure to increase the flow of
foreign tourist in Ethiopia.

Challenges and Prospectus of Ethiopian Tourism Industry

Based on the above finding the researchers
concluded that On the issue of promotion most of the
respondents said that Ethiopian government were follow
the backward system to promote Ethiopian tourism
industry and expecting a lot from the government and
still Ethiopia poor in promoting Ethiopian tourism when it
compare the other African countries.
On the issue of physical infrastructure, the road
infrastructures in Ethiopia are not completed and
convince to visit a tourist are and there is an existence of
poor travelling transportation system in inside Ethiopia
to visit tourist area. On the other side the overall network
facility in Ethiopia epically when they travel it in the
tourist area are poor. However, there an existence good
availability of good hotel accommodation in Addis
Ababa whereas out of Addis Ababa especially tourist
destiny area not good hotel accommodation.
On the issue of security most of the respondent
confirmed that there is no security problem in inside and
outside Addis Ababa.
On the issue of image perception most of the
foreign tourist was feeling that Ethiopia is the place of an
indications of war, insured and not this much have
tourist attraction.
On the issue of the availability of enough tourist
attractions area, most the respondents said that
Ethiopia have enough tourist destiny.
On the issue of human resource in Ethiopia
tourism industry there is a shortage of human trained
power on the tourism sector and even the existence
professionals are not well experienced.
Finally when it comes to the conclusions part of
opportunities of Ethiopian tourism industry, Ethiopia is a
capital city of Africa because African union was
established and located in Ethiopia. Apart from this
Ethiopian airlines almost the leading African air lines and
star alliance member and have many direct flight across
the world. On the other side now Ethiopia build one of
the first man made dam in Africa so called Grand
Renaissance Dam to generate power. After completing
the dam it can be one of the tourist destiny in Ethiopia
as well as the world. Lastly Ethiopia is one the leading
African country that registered heritage by UNISCO.
More or less those are a good opportunity to boost
Ethiopian tourism industry.
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Commissioning Religious Heritage Value,
Through Tourism: Route of the Holy Grail in
Valencia

I

I.

Introduction

n Valencia, capital of the Western Mediterranean,
there is a truly unique religious relic for its content. It is
the Cup used by Yeses in the celebration of his last
Passover and which has been guarded since the dawn
of Christianity in the Iberian Peninsula. We are referring
to the Holy Grail, that, supported by the Vatican has
been declared a "Eucharistic year of the Holy Chalice".
In the Catholic tradition, the Jubilee is a major
religious event. It is the year of remission of sins and
punishments for sins, is the year of reconciliation
between adversaries, the year of conversion and of
sacramental penance, and, consequently, of solidarity,
of hope, of Justice, of the desire to serve God in joy and
peace with the brothers. The Jubilee year is, first and
foremost the year of Christ, the bearer of life and grace
to humanity.
The Eucharistic year of the Holy Chalice was
requested to the Apostolic penitentiary by Monsignor
Carlos Osoro, It was asked that every five years, it was
declared jubilee year of the Holy Chalice, with the
annexed prerogatives, to venerate a relic of such a high
memory and value, and thus, promote the Eucharistic
cult, first in the Diocese of Valencia and also in how
many people come to see him and venerate him in that
year, and each five-year in the future.

For this reason, we wanted to create a
backbone in Valencia, a road of pilgrimage, culture and
legend that dignifies the history of those men who in
medieval Europe followed an ideal of love, honor and
defense of the weak, through the search for the Grail.
The historical route goes from the medieval city
of Jaca to the Cathedral of Valencia following the
ancient Kingdom of Aragon and Kingdom of Valencia.
In this scope, we wanted to introduce part of the
literary sources of the Grail researched, focusing in
ancient texts that use the term "vessel" in different
meanings to connect it with intelligence and human
transcendence.
We believe that to delve into the story of the
Grail, there are necessary at least 3000 years of history,
which cannot be covered in depth from a single text.
This is a brief research methodology and the point of
departure from the most remote antiquity until the first
century of our era. Sharing three texts that show different
values and attitudes that could serve as inspiration for
the original text of Chrétien de Troyes.
We are part of a research team that is doing the
work of dissemination and knowledge around the Holy
Grail with the sole intention of consolidating a tourist
route that leads to understanding, the light and the
change of paradigm towards a more solidarity and
peaceful society.

Author α: Proyecto ENCUVA: Encuentros Culturales en Valencia,
Universidad de Valencia. e-mail: encuva@gmail.com
Author σ: También forma parte del Proyecto de investigación ENCUVA.
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Figure 1: Holy Grail of Valencia's Chatedral
II.

Approach to our Research

The Iconography as a method of study within
the discipline of the History of Art, is a way of articulating
the mind from a whole to the object of study in question,
following moreover an approach diachronic (dealing
with an event, phenomenon or event from the point of
view of its evolution in time) and synchronous (knowing
which is same fact occurs or becomes at the same time
that another fact) phenomenon or circumstance, in
perfect temporary correspondence with him, which are
also studied).
Therefore, we are going to explain that delve
into the Holy Chalice involves on one hand the religious
study of the item “Grail”. Why a Cup is used to bless,
what elements there are setting up that story, etc. and
on the other, the so-called legend of the "Grail", which
has a rich iconography to analyze, from no doubt of the
collective past in the West.
III. Stories and Items Related to the
Grail
Poet Chrétien de Troyes named the Grail in his
work for the first time between 1181-1191, Le roman de
Preceval or Li contes del graal. It is attached to the
County of Champagne, located 121 km from Paris, in
the North of France.
They appear in the novel: Perceval as a
gentleman, the Court of King Arthur, a lady Blancaflor,
the Fisher King, a spear, and the Grail.
© 2016
2015
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As Chrétien de Troyes leaves their unfinished
work after his death and this work is so good. Oral
tradition makes you very quickly arrive at other places
and there are recasts with local elements making it an
increasingly improved history in its symbolic elements
and mystery.
However, Robert de Boron in England and
Wolfram von Eschenbach in Bavaria, would be who
developed it in the way that he met the medieval
Europe. Robert de Boron, in his Estoire de el San Graal
and Joseph d'Arimathie, introduces a new "Joseph of
Arimathea" character and is who transforms the 'Grail'
Chrétien in 'The Holy Grail'. It becomes the cup of the
last supper, which, as legends say, José de Arimatea
later used to collect blood from wounds during the
crucifixion of Christ. Boron is also the first to assert that
Joseph and his family took the Grail to unspecified parts
of Britain.
Wolfram von Eschebech was a German poet
born in Bavaria during the 3rd century. Some have seen
magical visions and esoteric-mystic ties in his work. It is
said that Parzival reveals great intellectual control, a
trend of cognitive, alchemical and magical. Eschenbach
is a born Warrior, a warrior minnesänger of the esoteric
war. Eschenbach talks about the Grail as a source of
power that exudes wealth and abundance without limits,
an object so solemn, that in paradise there is nothing
more beautiful, quite perfect where nothing is missing
and that was at the same time cluster and flower.
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Poème épique en 8079 alexandrins, qui traite des luttes de
Charlemagne contre Guiteclin, roi des Saxons. - Il existe une version
courte de 4335 vers. - 3 ms : Bibliothèque de l'Arsenal, Paris (Ms.
3142, fin XIIIe s.) ; Bibliothèque nationale de France, Paris (Fr. 368, 1e
moitié du XIVe s.) ; Fondation Martin Bodmer, Cologny, Suisse (Ms.
Cod. Bodmer 40, fin XIIIe s.)
2
Hellenistic period. Koine became the lingua franca far beyond
Greece itself, and the Greek culture interacted with the cultures of
Persia, Central Asia, India and Egypt. Besides the development of
speculative thought (Hellenistic philosophy, particularly with the
followers of Aristotle -Liceo, Peripatetic school, aristotelismo-, the Academia- Plato, Stoic and Epicurean schools, and institutions Museion and Alexandrian Library of Alexandria ), significant advances
were made in science and technology (geography and astronomy Eratóstenes-, mathematics and physics -Arquímedes-, etc.)

We will analyze three words to understand the
multiple readings that have an element. According to the
RAE 3, we have:
Sign: Object, phenomenon or action material, by nature
or a Convention, represents or replaces another. It is
also a signal that is made by way of blessing; as that are
made in the mass.
Symbol: Element or material object which, by the
Convention or association, is considered to be
representative of an entity, an idea, a certain condition.
The symbol of the faith, Christian or also called the
symbol of the Apostles is the "credo".
Myth: 1. m. Wonderful narration located outside the
historic time and starring characters from divine or
heroic character.
2 m. Fictional story or literary or artistic character that
embodies universal aspects of the human condition.
3 m. Person or thing surrounded by extraordinary
admiration and esteem.
We see that it has three main meanings, the first
fit perfectly what we understand as the Grail stories or
literature of the Grail. In the second show all the
characters that give life to the stories of the Grail:
Perceval the Welshman, Fisher King, King Arthur,
Merlin... The third meaning we find again the religious
concerning, through the figure of Jesus Christ.
True love that holds the Grail, resides precisely
in that "Cup" has changed in the mere sign of being a
utensil to drink for became in a mythical object.
VI. First "Powerful" Drinks of Antiquity
The process of research carried out with the
proposed trilogy consists mainly of such items that
denote a special power within the literature of the Grail.
Undoubtedly the most striking element
responds to the own chalice. A word of Greek origin
Kylix, Bowl shaped Cup with two handles on the sides,
typical of Greek pottery used for drinking and classic
wine.
The search for vessels that serve this purpose
to contain wine, represents a major challenge for our
research. There is as well a pictorial testimony of
Egyptian banquets, for instance collected in the tomb of
Nebamun, in where listed pitchers of beer. And there
are physical and chemical analysis carried out by
researchers specialized in waste from vessels from
Hierakonpolis (high Egypt) showing the use of the
technique of fermentation large scale of the malts of
cereals between 3500-3400 B.C. 4 It seems that the wine
3

See sign, symbol and myth: http://dle.rae.es/ (01/04/2016)
Salwa A. Maksoud, M. Nabil Hadidi & Wafaa Mahrous Amer (1994).
«Beer from the early dynasties (3500–3400 cal B.C.) of Upper Egypt,
detected by archaeochemical methods». Vegetation History and
Archaebotany 3 (4): 219-224. See Abstract: Physical and chemical
analyses of beer residues recovered from a vat site at Hierakonpolis
4
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The French poet of the century XII Jean Bodel
created the name along the lines of his epic poem
Chanson de Saisnes:
« Ne sont que III matières à nul homme atandant,
De France et de Bretaigne, et de Rome la grant. »
Jean Bodel, Chanson de Saisnes 1.
The matter of Britain, Arthurian myth or legend
Arthurian is the collective name given to a few legends
about the Celtic and legendary history of the British
Isles, especially those focused on King Arthur and the
Knights of the round table.
The name, differentiates the matter of Britain of
other materials: the mythological themes taken from
classical antiquity are the matter of Rome; and the
stories of the Paladins of Charlemagne and their wars
against the Moors and Saracens are the matter of
France.
Thus, while Arturo is the main subject of the
matter of Britain, classical antiquity draws at first from
the time of Hellenistic extending from 330 B.C.-146 B.C. 2
Our mission, then will focus on trying to reveal the extent
of our possibilities (I cannot read Greek or Latin,
therefore I have studied different translated texts and
collating this information) genesis of where some were
inspired and others to build a symbol from a sign,
coming to the myth.

Sign, Symbol and Myth

Year

IV. Sources of Inspiration for the Novel
of Chetien of Troyes

V.
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Global Journal of Management and Business Research ( F ) Volume XVI Issue I Version I

Richard Wagner was inspired by the works and
characters created by von Eschenbach to create his
operas Tannhäuser and Parsifal.
But this part of the research, we will be revealed
at the second Conference, where we can see the literary
maxim:
"Covers of mystery that interests you... And at
the same time leaves very clear what you consider
inconsequential"
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comes later to Egypt almost a Millennium later, from
Asia minor, or at least has been deducted through the
archaeological study of used containers properly said to
contain wine, in this case we know the amphorae of
wine storage, but not so proper "cups," which research
would correspond to the second millennium before
Christ.
This Egyptian amphora presents a long and
narrow format. Sealed with pitch was deposited at the
tombs of the deceased as offerings. Tried to get
translations of texts which comment on the functionality
of the "cups" used to dispense the wine, but there is only
pictorial evidence. It should take into account that the
wine was an element of luxury to the ancient Egypt, only
used by Pharaohs, nobles, and priests, although during
festive periods also could access the same classes whit
less affluent residents.
Looking for containers of antiquity who used
expressions to deposit the wine, we reach the Greek
“krater”.
We are going to imagine the text of
Trismegistro, Corpus Hermeticum of Hermes. Texts that
source was translated by J. Sanguinetti is the texts
attributed to Hermes Trimegistro, the three times larger,
father of hermetic philosophy. The source of these texts
is manuscripts from the end of the middle ages and the
14th and 15th centuries. It is believed that the
manuscripts are copies of others that have been lost in
the course of the story of the man. The translated texts
come from its version in Greek with the exception of the
Asclepius whose manuscript is in Latin. It is believed
that the Greek version is a translation of the Egyptian
original.
Parts of these passages are considered one of
the most significant among the literature of religions of
the world.
You have to know that when the text named the
"krater" word refers to a large, wide pot where the
Greeks mixed wine and water of their treats.
“3. Of the reason, o Tat! God did participate to all men,
but not intelligence: and has not done so because cele
(wary) of man, because mistrust (and jealousy) does not
come from the top, are born here below in the souls of
men who have no intelligence.
−

And why, therefore, oh father, God has not given all
the intelligence?

(Upper Egypt) were carried out. Radiocarbon dates of the residues
suggest a dating of 3500–3400 cal B.C. and are believed to represent
the oldest known beer in the world. Macroscopic and microscopic
examinations of the residues revealed the presence of intact remains of
grains and spikelets of wheat and barley, as well as fragments of dates
and grape pips. Chemical analyses included percentages of sample
ingredients, pH and total soluble ions, quantitative determinations of
sugars, carboxylic acids and free amino acids. A total of 25
compounds were identified, which are components of fermentation
processes that are believed to have formed in connection with the
preparation of what is called Nekhen-Hoffman beer.
© 2016
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−

Because, my Sonny, wanted to put before the souls
as combat award.

−

And where to put it?

−

I sent to Earth a huge crater of intelligence, beta
Herald and commanded him to proclaim to the
hearts of men as follows: "swim in this crater of
intelligence you that you are able, you that you think
that you return that sent it, you who know to what
ever born!"
Therefore, all those who accepted the message
and bathed in the intelligence, all became part of the
knowledge and became perfect, inviting men of
intelligence. Instead, all who refused the message, these
are the "rational", which sought not intelligence, which
ignore why were born and who they come from.
5. The feelings of these men are similar to the irrational
animal, and his temperament is passion and anger, are
unable to admire the sight of seeing, formerly dedicated
to the pleasures and bodily appetites, and think that men
born for that.
On the contrary, they were made partakers of the
don de Dios, o Tat!, this, by comparison of behaviors,
are immortal in opposition to those, (the) mortals: include
all the things, which are in the Earth, which are in heaven,
and what can be found beyond the sky on its own
intelligence.”
Plato (428 B.C. – 347B.C.) a follower Greek
philosopher Socrates and teacher of Aristotle.
Plato, The banquet.
“Socrates sat and said: -would be good, loved, that
wisdom was a thing of such a nature that put us in
contact with each other, it flowed from the fuller to the
emptier of us, as the water flows in the treetops, through
a thread of wool, the fuller to the more empty.
And if the wisdom behaves also as well, I appreciate
highly to be reclining next to you, because I think that I
would be your lot and beautiful wisdom.”
Plato, Timaeus.
Talks about the formation of the universe and man.
“On the bones, meat and other things of this
nature, he here I must say. All have their beginning with
the formation of bone marrow. By being linked to the
bone marrow, is why the bonds of life, through which the
soul is United to the body, are like the roots of the deadly
species; in regard to the same bone marrow, comes
from various elements. God took, between the triangles,
who, being early, regular, and smooth, were capable of
producing the most exactly the fire, water, air and Earth;
separated them from the genera to which they belonged;
mixed in proper proportion with the other; and thus
preparing the universal seed of the deadly species,
formed the bone marrow.
Then he planted in the bone marrow and she
joined to all genres of souls, and as should receive
different forms and different shapes, divided it from this
first operation, in this same form.
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PETRONIUS ARBITER (S. I A.C). THE SATYRICON. Translated by
William Burnaby. http://pdfbooks.co.za/library/PETRONIUS_ARBITERTHE_SATYRICON.pdf (12/04/2016).

There are several conclusions that we obtain
immediately. First, the classical literature was well known
in Medieval Europe. The interpretations that are given to
the vessels, chalices and craters are always related to
intelligence. This intelligence is what leads to the
immortality of the human being, the highest aspiration of
the knights of the time, where immortality was
associated with a state of perfect health, rather to the
possibility of passing from generation to generation
through the heroic witness of life.
Therefore, the fact that they have found
examples of pottery, shows that there really was a
natural partner knowledge about these objects. Uniting
these beliefs to the object of the Holy Grail, it was what
finally established history of Chretien de Troyes to
immortality. Hence, hundreds of years after its writing,
there are still people in Europe seeking to reach that
perfect knowledge through the Grail legend, what
exactly is in the Cathedral of Valencia and you can visit
today. The reflections on these words believe that it
should make them each one of us, their intimacy of
human being because we are all one under the same
Sun and there are so many ways to get to the truth as
human beings willing to plunge into the krater of
wisdom.
From the study of the heritage, it is ours to offer
tourism specialists, enforcement products, welldocumented stories with the intention of recreating
legends and history that provide real experiences of
knowledge and internal growth. Tourism deserves to be
equipped with knowledge, tradition and legend, well
informed and always open to a constant reflection.
From Valencia, in constant study with literary
sources from the past, we are building the basis of the
route of the Holy Grail, which will generate a new spirit of
well-being and relationships between those wishing to
undertake this route which covers the legend, history
and religion. All contemplated from the broadest
respect.
The path of the Holy Grail is a European route
with the aim of bringing people under a same theme:
the search for the human essence through personal
reflection.
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A party was, as a fertile field, enclose the divine
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called a brain; because, serious head, in the full animal,
as the vessel that would contain it.
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as a seat of the mortal soul, was divided into round and
wide forms, and retained the name of bone marrow in its
whole extension. God linked to it, a way of anchors, ties
of life, building throughout the body in the same winch,
after having been sheltered by a bone carver.
(…)
Let's here stop to our discourse about the
universe. This has been formed this world that
understands the deadly animals immortal e, given that it
is full; visible animal where are all visible animals; sense
God, the image of the intelligible God; single word of one
nature, which is very large, very good, very beautiful and
absolutely perfect.”
Petronius 5, The Satyricon (L)
”There was a copper-smith that made glass
vessels of that pliant harness, that they were no more to
be broken than gold and silver ones: It so happened,
that having made a drinking-pot, with a wide mouth of
that kind, but the finest glass, fit for no man, as he
thought, less than Caesar himself; he went with his
present to Caesar, and had admittance: The kind of the
gift was praised, the hand of the workman commended,
and the design of the giver accepted.
He again, that he might turn the admiration of
the beholders into astonishment, and work himself the
more into the Emperor’s favor, pray’s the glass out of the
Emperor’s hand; and having received it, threw it with
such a force against the paved floor, that the most solid
and firmest metal could not but have received some hurt
thereby.
Caesar also was no less amazed at it, than
concerned for it; but the other took up the pot from the
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and therewith taking a hammer out of his pocket, he
hammered it as it had been a brass kettle, and beat out
the bruise: And now the fellow thought himself in
Heaven, in having, as he fancied, gotten the
acquaintance of Caesar, and the admiration of all: But it
fell out quite contrary: Caesar asking him if anyone knew
how to make this malleable glass but himself? And he
answering, there was not, the Emperor commanded his
head to be struck off: ’For,’ said he, ’if this art were once
known, gold and silver will be of no more esteem than
dirt.’
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Abstract- In Ethiopia nature, culture and history merge to form a timeless appeal. The countries
impressive tourism potential is truly a land of contrast and extremes, a land of remote and wild
place, and of spectacular alpine terrain-including the semien mountain national park with its high
4620 meters peak at Ras Dashen one of UNESCO registered heritage site; and at the other end
of spectrum, the Denakil depression 121 meters below sea level is among the lowest places on
earth. However from these abundant resources the country has not benefited yet. Therefore
questions about how tourism policies contribute to national development? What is wrong with the
existing system? Why should the present policy be discarded? How did it become successful?
These and similar other questions will have to be addressed first before proposing what
measures should be taken to ameliorate the situation. For this reason, a brief account of the
country’s tourism needs to be provided.
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Introduction

s tourism continues to become more competitive,
governments having to adopt a more
entrepreneurial role in attracting not only tourists
but also investors to their region. For instance in
Ethiopia with growing tourism the government expanded
infrastructures like road, new air port destinations,
vehicles and hotels (private and governmental) etc. The
questions raised surrounding tourism as a regional
development tool deal with whether or not there can be
real regional economic dispersion of the benefits of
tourism. Tourism development projects, which do not
build strong linkages to the surrounding community, will
have little impact on the citizens who live nearby.
Questions need to be asked about the most appropriate
forms of tourism development growth poles so that the
trickle-down effect can be maximized. While tourism
may help to modernize a region, it may also cause the
region to become dependent on external organizations.
It is argued that community-based, grassroots
tourism is a more sustainable form of development than
conventional mass tourism as it allows communities to
break away from the hegemonic grasp of tour operators
and the oligopoly of local élites. It is argued that there
needs to be a decentralization of tourism down to the
community level. When I take this one to Ethiopian
Author: Lecturer, Department of Department of Civic and Ethic studies
College of social science Wolaita Sodo university, Ethiopia po.box: 138.
e-mail: yimer.ali9@gmail.com

context, it is necessary for enhancement of tourism as
well as generating additional funding, which circulates in
the local community/population, self-esteem is
enhanced for the community as control over the
development process is maintained locally. Developing
community-based tourism can be especially difficult in
developing countries in term of such issues as access
to information, lack of awareness and lack of access to
finances and policy frame work. The peripheral nature of
many communities interested in community-based
tourism development raises questions as to how they
will attract visitors.
Much of the research on tourism employment is
based in a western-centric, developed country
perspective where tourism positions are often
considered as seasonal and low paying. There for
developing countries like Ethiopia has not earn sufficient
income from tourism sector. In a developing country
context, however, employment opportunities are more
limited but have higher relative rates of payment than in
other economic sectors. Even if positions are seasonal
they are highly sought after. When possible policy set
properly, tourism employment can create opportunities
for the local population to increase their income and
improve their standard of living. It can also provide new
opportunities for youth and women. A model based on
service-centred tourism employment was presented as
much of the work in tourism employment research has
borrowed models from manufacturing and related
models of production. Here, the gap between the
concepts of socioeconomic development and socio
cultural impacts of tourism development was explored.
Many of the predominant theories of development have
emerged from western schools of thought without much
consideration being given to more traditional methods of
development. Classifications of the major indices for
social and economic development including income,
trade, resource and quality of life are based within a
western or modernisation framework. Within this
framework, both economic development and the
modernisation of living standards are expected to go
hand in hand. However, indigenous lifestyles and the
customs of some host communities, for example, are
valuable commodities and movement to modernise
these societies is criticised by the tourism industry. As a
solution developing countries like Ethiopia should have
to prepare tourism policy in considering this and other
threats. By examining the complex nature of the
© 20 16 Global Journals Inc. (US)
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at the other end of spectrum, the Denakil depression 121
meters below sea level is among the lowest places on earth.
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For this reason, a brief account of the country’s tourism needs
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relationship between the positive and negative impacts
of tourism the writers argued that the applicability of
measuring socioeconomic development based in a
western framework to understand tourism development
needs to be questioned(like Africa).
To determine the policy impact on the host’s
society, it analyses differently in different place. After
tracing the evolution of sustainable development it was
then argued that sustainable tourism development has
failed as a result of environmental managerialism
inherent in sustainable development principles.
Attempts at imposing a universal blueprint for tourism
development, or the using of a set of ‘meta-principles’
which are founded on mainstream planning and
designation processes, are inappropriate within the
complex developmental contexts and the needs of
tourism destinations particularly in developing countries.
A more relevant interpretation of tourism and
sustainability in terms of what it is and how it can be
achieved is necessary. It was argued that concepts be
utilized in non-western settings? Again, is there a
successor to sustainable tourism development?
While tourism has potential to contribute to the
economic and social development of a destination,
there are characteristics of the industry, which limit its
potential as a development tool. The emerging global
power structures of the tourism industry can take control
out of the hands of the destination leaving only the local
élites and multinational corporations to benefit. It was
also argued that tourists themselves are more generally
interested in themselves and their needs as opposed to
altering their form of consumption to maximize the
benefits of tourism for the destination. Though the
Ethiopian government drafted the tourism development
policy in order to maximize benefit and accelerate
Ethiopian tourism industry from its low stage.
II.

Objectives

As Ethiopia is blessed with abundant natural
tourist attractions, the primary objective of the study was
to clearly asses the challenge and prospect
of
Ethiopian tourism policy.
III.

Literature Review

a) Historical Development of Tourism in Ethiopia
According to the ministry of tourism and culture,
tourism as one of the economic sector came into being
in Ethiopia very recently. It was around 1960, that the
potential of tourism drew the attention of the imperial
government authorities. The first tourism office was
established in 1962. However, a set back in international
tourism demand had been seen during the military
regime
From 1974 for two decades the industry was
suffering from various adverse effects such as
prolonged civil war, recurrent drought and restrictions
© 2016
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on entry and free movement of tourists (World Bank,
2006). Though the sector is still at its infant stage, it has
been keep growing since 2001. The total receipt from
the industry in 2008 was around 204.9 million USD. As
of 2008, international tourists arrivals was reached to
383,399. However, the sector’s share to GDP is remains
very small (0.77% in 2008).
Successive Ethiopian governments have
promoted tourism during their tenures. The monarchy
that mediated politics, economics, culture, environment
and technology for most of the 20th century initiated the
promotion, marketing and development of tourism as an
integral part of the overall dynamics of national
development. Ethiopia’s existence as an independent
country for thousands of years and the diversity of its
ecology and culture were images that captivated
foreigners for a long time. The promotional logo of
‘Thirteen months of Sunshine” was interjected by an
imaginary of a proud and cultured people professing the
two major universal religions of the world-Christianity
and Islam and an ethnic religion of Felasha Jewry. The
magnificent material iconographies of Ethiopian culture
were relayed to the visitor through the timeless
architectural wonders of Axum’s stele, Lalibela’s
rockhewn churches, Gondar’s Castles, Harar’s medieval
walled city and archeological sites that traced the origin
of homo-sapiens to the Rift valley where the skeletal
remains of Dinkinesh (Lucy) and Selam were
discovered.
Marketing and promoting have been, however,
the weakest areas of tourism development. The negative
imageries that framed the country following the famines
and political strife of the 1970 -1990 period defined
tourist perceptions of the country to a considerable
extent. Some tour promoters have even gone further by
proposing that the tourist gaze in Ethiopia was a
moralistic experience. Such perspective was suggested
by “Lonely Planet” in the following introduction of the
tourist experience in Ethiopia as “testing, inspiring and
heartbreaking-a journey you will never forget. You do not
explore Ethiopia for a relaxing getaway, you venture here
to be moved and moved you should be” (http://
www.lonelyplanet.com/Ethiopia)
(Tadesse
KidaneMariam, 2015).
Ethiopia’s possession of varied attractions
regarded as an opportunity for the tourism sector policy.
However at present the Ministry identified the following
major challenges also confronting the sector:





Heritages of the country has not been adequately
protected, developed and used as a tourist
attraction.
There is a serious shortage in number and type of
tourist facilities. Moreover, the quality of service is
poor and unsatisfactory to tourists.
Performing arts, entertainment services and other
local creative products, which could have helped to
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b) The roles of state level institutions and policy
measures
Currently there are eleven regional cultural and
tourism bureaus in Ethiopia, which are accountable for
the Ministry of Culture and Tourism (MCT). Apart from
the Ministry, these regional bureaus have also their own
five year strategic plan. However, their independent
initiatives lacks coordination with other stakeholders
including the Ministry.
Regarding policy issues since 2005, the
government’s initiation to promote tourism has been
increasing. Starting from public statements issued by
the Prime Minister supporting tourism there are
indications that the government is opening a committed
dialogue on tourism
“My government believes that an increased focus on
tourism can play more significant role in the war on
poverty, both in Ethiopia and across Africa as a whole”
PM Meles (2005) Adapted from World Bank (2006)
The first tourism development policy of the
country was enacted in August, 2010. Lessening the
aforementioned challenges was the origin for this policy
initiative.
In line with the tourism development policy,
MCT introduce a strategic plan for the sector every five
year. However, the strategic plan (2010-2015) designed
more ambitiously so as to fit the objectives of GTP in the
tourism arena.
•
i.
ii.
iii.
iv.
v.

Some of the following figures make the plan more
ambitious;
To increase a tourism receipt from the current 250
million USD to 3 billion USD.
To create a tourism jobs for 3.5 million citizens.
To achieve a tourism promotion activities by 100%
To increase tourist’s service satisfaction from 51%
to 90%
To improve the capacity of implementing
international agreements and conventions from 25%
to 90%

c) The undone roles of stakeholders in implementation
Most of the stakeholders such as the federal
government, regional government, private sectors and
local communities are not fully playing their roles in
implementing the policy. (Temesgen K., 2014)

B. Private sectors
 To participate in the provision of quality tourism
services in types and capacities required
 To involve in the expansion of infrastructure needed
in the localities of major destinations
 To participate in the protection of attractions
 To participate in associations for mutual support
C. Local communities at tourist destinations
 To provide appropriate care to guests visiting the
local attractions
 To protect cultural and social values from negative
influence of tourism
 Conserving cultural resources with a sense of
ownership
The ambitious Growth and transformation plan II
(GTPII) which has been implemented now expected to
fill the gaps. To this end Ministry of Culture and
Tourism of Ethiopia has targeted to earn six billion USD
revenue from the tourism sector in its second Growth
and Transformation Plan II. The contribution of the
tourism sector to the country’s GTP so far is about 1.2
percent and that it is now planned to raise its
contribution to 5 percent. Indeed the influx of foreign
visitors to Ethiopia has shown an average growth of 10
percent in the past seven years, the average tourist
staying period rose up to 16 days. the tourism sector
has created 783,638 jobs for citizens in the last four
years of the first GTP. Standardization of 400 star ranked
Hotels has begun in the nation to increase the service
quality delivered for the foreign visitors adding that
International accredited standardization activities so
far conducted on 50 hotels in Addis Ababa city.
IV. Project Design and Methodology
Relevant and necessary data was needed for
this article to reach at final conclusion and to answer the
challenge and prospect of Ethiopian tourism policy.
Therefore it employed a qualitative approach to collect
the necessary and relevant data. The study was also
needed to conduct the necessary and reliable
information by reviewing the available documents and
needed to make a link or connection between different
variables contributing to the challenge of tourism sector
© 20 16 Global Journals Inc. (US)
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A. Federal and regional governments
 To expand and improve the development of
infrastructural facilities
 To capably coordinate and lead vigorous marketing
and promotion activities
 To ensure the psychological and physical well-being
of visitors
 Protection of heritages in collaboration with local
communities

Year



Among these undone tasks, the followings are
the major one under different stakeholders;
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lengthen the stay of visitors, are not offered in
sufficient variety.
There is a shortage of trained manpower that is
crucial to the development of the sector.
Weak mutual support and coordination among
tourism stakeholders.
Ethiopia’s image on the international scene is widely
associated with draught, famine and war.
The horn of Africa is regarded as a region of
instability and terrorism.
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in Ethiopia.inaddition to this the researcher used field
observation to asses the tourism industry in Ethiopia
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Result and Discussion

a) Definition and Reality about Ethiopian tourism
Tourism holistic definition that embraces both
the factual and theoretical perspectives of tourism is
desirable (Gilbert, 1990). Jafari (1977) goes some way
to achieving this by epistemologically defining tourism
as ;The study of man away from his usual habitat, of the
industry which responds to his needs, and of the
impacts that both he and the industry have on the host’s
socio cultural, economic and physical environments.
Nevertheless, tourism is primarily a social activity. If
people had neither the ability nor the desire to travel
from one place to another, tourism would not exist.
Thus, tourism is an activity which involves
individuals who travel within their own countries or
internationally, and who interact with other people and
places, people who are influenced and motivated by the
norms and transformations in their own society and who
carry with them their own ‘cultural baggage’ of
experience, expectations, perceptions and standards. It
is, in short, a social phenomenon which involves the
movement of people to various destinations and their
(temporary) stay there or across the world.
As a land of multiple tourist attractions and a
visitor friendly people which is conscious of its historical
heritage, Ethiopia is truly a country of great tourism
potential. It was this recognition of a great potential that
encouraged Ethiopia in the 1960’s to start a tourism
industry. After an initial period of rapid growth, the
industry underwent a fast decline and virtual stagnation
for many years due to the revolution that brought the
military to power in 1974, the consequent turmoil, and
recurrent drought and famines.
During the last years, however, tourism has
once again emerged as a growth industry taking
advantage of the current peace and stability in the
country and the liberalized economic policy of the new
government. Ethiopia can now look forward to
increasing its share of the world's tourism market which
is registering a faster world-wide growth than most other
industries.
Not all of Ethiopia's attractions are very widely
known, but some are quite famous. Indeed, nine (9)
national attractions (including, konso) have been
recognized by UNESCO as world heritage: Axum's
obelisks, Gondar's castles, the island monasteries on
Lake Tana, Hadar (where Lucy was discovered), Tia's
carved standing stones, the walls of Harar, the Semien
National Park, and konso tradition and culture. Therefore
the need for tourism policy now and then is un
questionable.
Ethiopia's nearly ideal location on the African
continent and its relative proximity to the Middle East
© 2016
2015
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and Europe can add to the comparative advantage
which its numerous and varied attractions bestow on
it. Though situated not far from the equator, much of the
Ethiopian land has a climate tempered by high altitude.
Ethiopia's tourism slogan "Thirteen Months of Sunshine"
partly arises from the idyllic year-round, spring-like
climate of most regions of the country. The first
Ethiopian development plan was historically prepared in
1966. Then after the tourism industry was became as
one sources of economic development until 1966.
Through different years the sector show improvement in
12% within a year in average .During the Dreg regime
tourism faced challenges like, war, drought and famine,
ideological difference with western countries which are
source of tourist and lack of concrete tourism policy
which gives opportunity and guarantee for tourist sites
was some of the challenges.
The Ethiopian Ministry of Culture and Tourism is
responsible for developing and promoting the country’s
tourist products both locally and internationally by
putting on ground the policy and strategy . It works
closely together with different international and national
stakeholders, the latter including Ethiopian Airlines, the
Ethiopian Tour Operators Association (ETOA), and the
Tourist Standard Hoteliers
According to ministry of culture and tourism,
Ethiopia has a big size of population with diversified
cultures that makes it an ideal tourist destination. So the
country should also focus on inward looking
programmes in terms of developing, promoting and
expanding local tourism. The Ministry in its duties and
powers is playing a decisive role for a concerted and
multipurpose effort to be undertaken by the people and
stakeholders in the development of tourism and culture.
Since the tourism industry is now globally lucrative, and
one of the largest baseness in the world economy,
preparation of various regulations, directives in order to
study, preserve, control, register and conduct inventory
of tangible and intangible cultural heritages apart from
quality control and classification of standards in tourism
area are some of the major areas that the Ministry
focused in the 5-year strategic plans so that Ethiopia
could be able to benefit the most out of the sector.
b) The need for tourism policy
Since Ethiopia endowed with enormous
manmade and natural tourist attraction area, having
uniform tourism policy is unquestionable. Seventeen
years of neglect “After the overthrow of the
imperial government in the 1960s and the coming to
power of the socialist government in 1970, our country
had a military government whose relations with tourist
generating countries in Europe and America were bad”,
she explained. “For seventeen years, tourism was sorely
neglected in our country by considering its sociopolitical, economic and cultural advantage, the current
government launched tourism development policy in

The government also aims to establish ‘Tourism
development Fund’ with the key aim of mobilizing
resources and capabilities of actors in the
implementation of the policy. The establishment and
application of the fund will be determined by a study
and supported by law, according to the Policy launched
at the Sheraton Addis in August 30, 2019. The new
tourism policy of Ethiopia among other, aims to
integrate/connect the development of the country’s
tourism with agricultural, industrial, foreign policies and
strategies of the country.










c) Ethiopian tourism policy and strategy
i. Vision
To develop tourism in a responsible and
sustainable way, enabling it to play a leading role in the
economic development process of the country by
executing its activities on a community based principle.
ii. Principles
Respecting diversity: Diversity of historical, cultural
and natural wealth are the beauty and distinctive
Features of Ethiopia; therefore, each of these has to
be known, respected, and developed equally as
tourism attractions.
Ensuring participation and community benefits:
Communities have to play a major in developing of
the tourism industry, with each member
participating and benefitting in the development
process.
Create a transparent and accountable work process:
The process of tourism development requires the
participation of many actors or stakeholders.

d) Main issues of the Ethiopian tourism policy and
strategies
•

To lead the country’s tourism industry in a broadbased developmental direction
Though the strategy will give emphasis for:
 Creating
strong
relationships
with
other
development strategies and policies to integrate
directions .Here especially interlinking
and
connecting the tourism policy with agricultural and
rural policy and strategy which helps to expand
tourism attractions like eco-tourism in rural and
agricultural areas. This coordination or chain of the
rural to urban tourism used the sector direct
beneficiary from on growing rural tourism
development and give/provide input and artistic
product for the urban tourism development as value
chain. Indeed the policy strategy focus on :
- Development of the tourism environment
© 20 16 Global Journals Inc. (US)

Year

Develop existing and new destinations with Ethiopia;
Diversify the sector ;
Improve infrastructure and tourism facilities;
Create an enabling environment for private
investors;
Develop new and broader educational programmes
for the sector so as to create a larger and more
qualified labor force.

iii.


Therefore, a good governance procedure shall be
prepared in order that all stakeholders abide by
professional tourism ethics.
Create a sense of cooperation and coordination:
Initiating continuous and good networking by
creating strong cooperation communication and
close relation between Regional, National and
international bodies working in the tourism sector.
Enhancing implementation capacity of the sector:
To ensure the comparative advantage of the country
in tourism development, by strengthening the
implementation capacity of all parties in the sector
to provide high quality tourism services
Objectives
To consolidate the country’s comparative
advantage and enable the industry to compete in
international tourist markets.
To develop a tourism industry that can play a major
role in generating and retaining international
exchange
To create increased employment opportunities for
communities around the sites of attractions and
distribute tourism income to improve living
standards of the people.
To build a tourism industry that can improve the
image of the country and advance the growth of the
sector in a sustainable manner.
Promoting the country’s tourist attractions and
encourage expansion of local tourism
Making the sector competitive in the world and
Africa in its best destination for tourists and source
of income for host country in direct and indirect
economic benefit will be ensured.
Bringing both culture and tourism to development
so that the industry would contribute to the poverty
reduction strategic plan and the Millennium
Development Goals.
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2009. Ethiopia whose share of tourist flow to the East
African Region of seventeen countries was at less than
one percent in 2009 launched its first tourism
development policy to reverse the situation.
The arrival of a new government in 1991
brought the first change, with greater emphasis on a
free-market economy, improving infrastructure and the
construction of new roads, highways and airports. “Our
present government considers tourism to be an industry
with great potential for our country”, says Dalacho,
ministry of culture and tourism. “That´s why the ministry
of culture and tourism was formed to replace the
tourism commission.” As head of this ministry, recently
finished drafting a new tourism policy for the
government. Its main focal points include the following:
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•
-

•
•
-

Ensuring participation
Increasing visitor volume
Strengthening linkages in a cross-sectoral approach
to poverty reduction
Sequential development to avoid conflicts
associated with mass tourism elsewhere
To Develop new attractions and improving existing
ones considering type, quality and quantity;
possible strategy is:
Developing
high
quality
destinations
and
productions such as handicrafts
Increasing flows of tourists in areas of the counties
that are not in the current circuits
Linking tour circuits to create a strong tourism
package
To develop crucial infrastructure and service
delivery institutions
Capacity building of federal and regional
implementing structures
Development of land and sea transport
infrastructure, telephone and internet facilities and
energy supply networks
To make Ethiopia a competitive destination in the
world tourism market
Creation of an effective tourism promotion strategy
Market analysis
Building
partnerships
with
domestic
and
international tour operators
To coordinate the efforts of stakeholders
Formation and consolidation of trade organizations
Establishment of new fora:
Tourism Management Council formed by officials
from federal and regional tourism offices
Government Tourism Common Forums formed from
the relevant federal and regional executive bodies
with NGOs, institutions and private sector
stakeholders with interests in tourism

•

To increase the current low capacity of the tourism
industry
- Increase the capacity of major industry players with
the introduction of professional standards for
service providers
- Establishment of tourism training and education
centres to address shortcomings in human
resources development
- Improve the capacity state tourism institutions and
systems in research, information dissemination and
data collection and the creation and periodic
publication of tourism satellite accounts.
The main thrust of this policy looks
encouraging. Particularly important is the recognition
that, in addition to providing a source of international
exchange, the tourist sector can have a significant
development impact through linkages with local
© 2016
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communities. Also Government has clearly recognized
the need to improve the competitiveness of the tourist
sector and that improving the quality of tourism services
is key to enabling Ethiopian tourism to compete in
international markets and attract more tourists. Welcome
also is the fact that Government clearly recognize their
role in providing an enabling environment: through
training of the workforce; provision of more accurate
information; coordinating stakeholders including
working with tour operators. In short, my view suggests
that the thrust of this draft policy and implemented
policy correctly addresses the key issues facing the
tourist sector. As such, the tourism policy should be
completed, ratified and implemented again correctly to
strength more.
e) The advantages of tourism in delivering pro-poor
growth
The negative impacts associated with tourism,
such as reduced access to resources and negative
social and cultural impacts sometimes threaten to
overshadow the benefits that a vibrant tourism industry
can generate. However if the policy implemented
properly it will have the following benefits:
 Tourism is generally labour-intensive – although less
than agriculture – and therefore can impact on a
large number of lives through the labour market;
 Tourism has considerable potential linkage,
especially with agriculture and fisheries, which can
minimize the ‘leakage’ effect. Due to the high
income elasticity of demand for international
tourism, it can offer a relatively rapidly growing
market;
 Tourism provides opportunities for off-farm
diversification, particularly in areas that do not
attract other types of development options;
 Tourism can provide poor countries with significant
export opportunities where few other options are
viable;
 It may create initial demand for a good or service
that can itself develop into a growth sector;
 Tourism products can generate demand for assets
such as natural resources and culture, to which the
poor often have access;
 Tourism delivers consumers to the product rather
than the other way around; and
 Infrastructure associated with tourism development
can provide essential services for local
communities.
Indeed, throughout the world, the most
compelling reason for pursuing tourism as a
development strategy is its alleged positive contribution
to the local or national economy. Internationally and
localy, tourism represents an important source of foreign
exchange earnings; indeed, it has been suggested that
the potential contribution to the national balance of
payments is the principal reason why governments

f)

Ethiopia's Historical & Natural Tourist Attractions
Currently, travel and tourism account for more
than $3 trillion in spending annually and 7.6 percent of
the world’s total employment. The United Nations World
Tourism Organization further forecasts that international
travel will double by 2020. Since a couple of decade,
ecotourism has become a newer paradigm to tourism
because in addition to offering economic and business
opportunities for local communities, it strongly
advocates reducing the environmental impact of travel,
conserving natural resources, preserving cultural

g) Type of Tourism offered by Ethiopia
Ethiopia's wealth of varied attractions gives it a
great potential for cultural and educational tourism,
photo safaris, hunting safaris, bird watching, water
sports including river rafting, desert trekking, mountain
© 20 16 Global Journals Inc. (US)

Year

heritage, empowering and meeting the welfare of local
people, and creating value for the travelers. It adds
value to environments, communities, entrepreneurs and
tourists within ethical objectives
The natural beauty of Ethiopia amazes the firsttime visitor. Ethiopia is a land of rugged mountains
(some 25 are over 4000 meters high) broad savannah,
lakes and rivers. The unique Rift valley is a remarkable
region of volcanic Lakes, with their famous collections of
birdlife, great escarpments and stunning vistas. Tisisat,
the blue Nile falls, must rank as one of the greatest
natural spectacles in Africa today. With 14 major wild life
reserves, Ethiopia provides a microcosm of the entire
subsaharan
ecosystem. Bird
life abounds,
and
indigenous animals from the rare walia ibex to the shy
wild ass, roam free just as nature intended. Ethiopia,
after the rains, is a land decked with flowers and with
many more native plants than most countries in Africa.
The natural side of Ethiopia is an invaluable
asset for its tourism industry, and inextricable from its
cultural and historic features. Sustainable tourism, while
preserving Ethiopia’s natural environment, also serves to
preserve the nation's rich cultural and environmental
heritage. Ethiopia is endowed with a wide range of
tourist attractions. Ecotourism potentials include paleoanthropological sites-the famous finding of a hominid,
Lucy; historic architectures such as the stelae and
temples in Axum and Yeha; the monolithic rock-hewn
church of Laliibela; the Castle of Fasilades in Gondar;
the island monasteries of Lake Tana; the Camelot of
Harar; the holiest mosques of Ahmed Negash in Tigrai,
the Sof Omar in lowland Bale; the scenic beauty of the
mountains of the Semyen, Wag and Lasta, and Bali; the
Rift Valley lake; the Omo valley; and the fauna and flora
that flourish in the natural terrains of the country. In
addition, the myriad peoples of Ethiopia are very proud
to deliver to tourists the original version of their
subcultures including social organizations, artifacts,
music, languages, religions, etc.
Ethiopian topography is endowed with
gorgeous scenes of lofty peaks and enumerable
species of wild life and birds. The country has a
remarkably rich heritage and spectacular environment
worth visiting by tourists interested in gaining knowledge
of its history, culture, diversity of landscape, unique
indigenous plants, birds, and mammals, and a great
variety of interesting locations. Sight Seeing,
Fishing, Bird watching, Safari Tours, Camping, climbing,
Trekking, Hiking & Walking, Water Sports, Caving etc
could be mentioned as some of the interesting
opportunities to invest on Ethiopian Ecotourism.
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support tourism development. For many developing
countries, tourism has become one of the principal
sources of foreign exchange earnings whilst even in
developed countries the earnings from international
tourism may make a significant contribution to the
balance of payments in general, and the travel account
in particular. It is also one of the reasons why tourism is
frequently turned to as a new or replacement activity in
areas where traditional industries have fallen into
decline.
The economic benefits (and costs) of tourism
are discussed at length in the literature, as are the
environmental and socio-cultural consequences of
tourism. When we see Ethiopia various tourism sectors
such as hotel, tour sites, natural and manmade caves,
monuments ,historical religious places etc are become
tourist destination areas. This is because of the
promotion made by ministry of culture and tourism after
the policy preparation and other organs, and by the
improvement of facilities in tourist attraction areas.
Gradually Many of these are considered in the context
of development. The main point here, however, is that
the widely cited benefits and costs of tourism, whether
economic, environmental or socio cultural, are just that.
They are the measurable or visible consequences of
developing tourism in any particular destination and, in a
somewhat simplistic sense, tourism is considered to be
‘successful’ as long as the benefits accruing from its
development are not outweighed by the costs or
negative consequences. For many developing
countries, with a limited industrial sector, few natural
resources and a dependence on international aid,
tourism may represent the only realistic means of
earning much needed foreign exchange, creating
employment and attracting overseas investment.
Tourism in most sub-Saharan African countries
is hardly an industry since the tourism infrastructure is
weak, tourism organization is poor, and net revenue is
meager. But now gradually Ethiopian is forwarding its
base currently on tourism sector. Almost all tourist
arrivals consist of African nationals’ resident abroad
returning to visit friends and relatives, business visitors,
and those visiting expatriate residents. The primary
vacation or leisure tourism sector is undeveloped (Teye,
1991, p. 288)
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camping and other forms of eco-tourism. Health
tourism, on account of the cool climate of most regions
of the country and the numerous hot springs in many
volcanic areas, is an additional type of tourism with
great potential.
Conference tourism, long aided by the
presence of a number of international organizations in
Addis Ababa including the headquarters of the
Organization for African Unity and the Economic
Commission for Africa (ECA), is poised to gain greater
significance as a consequence of the newly built ultramodern facilities at the ECA and the Sheraton Addis.
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h) Challenges of Ethiopian tourism
Observably in most developed countries, the
smokeless industry has the lion's share in the overall
economic growth and development of a country. The
tourism sector has now become a major source of
income for various stakeholders engaged in the sector.
In this regard, despite Ethiopia's endowment with
various natural and manmade heritages, it had not
benefited much from the sector for years due to various
factors. Currently, Ethiopia's tourism sector is booming
in bike with its fast economic growth. It is also basking
under stable peace and security as compared with other
African countries. And that is why Ethiopia enjoyed the
limelight as this year’s ' Top Destination In The World For
Tourists' by the European Council on Tourism and Trade
(ECTT) because of excellent preservation of humanity
landmarks. However, in the eyes of actors in the service
sector and lessons got during the course of the last five
years, this sector has its own prospects and challenges.
Under the coverage of community benefits, the
sector suffer from unreasonable interference in most
tourist destination areas by the local hotels, tour guides
and the like. As compared to other African countries,
travelling to tourist destinations proves a very costly
adventure discouraging tourists from coming to
Ethiopia. In some places, local residents want to sponge
on tourists. Hence, the government, especially the
Ministry of Culture and Tourism, should seriously take
the responsibility of creating awareness among the
community. Moreover, the number of graduates is
increasing both from public and private institutions,
there is still a shortage of skilled and capable human
power. Thus, the Ministry needs to offer ultra-modern
training to professionals and practical policy.
VI.

Summary

A Tourism Development Policy has been
implemented a years ago with a view to helpful in
harnessing the untapped tourism potentials in the
country. The tourism policy, harmonized in to other
policies and strategies of Ethiopia’s economy, has
helped to improve the performance of travel and tourism
sector. National air carrier for major network expansion,
Conference tourism due to the presence of many
© 2016
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international organizations such as AU and UNECA, a
Rise in domestic and foreign private investment in hotels
and a rise in development of travel and tourism due to
growing international demand and the country’s effort
aimed at providing better ecotourism has also
contributed positively to the expansion of ecotourism in
the country. Partners’ support also had its immense
contribution.
Currently the Government is redesigning
rigorously the tourism industry with a view to make it
environmentally conscious, and go beyond the
unfortunate goal of conventional tourism which was
focusing on mere financial benefits but little or no regard
for environmental degradation of tourist sites.
A new tourism and culture development policy
is under discussion by all stakeholders and will shortly
implemented. The newly amended policy understands
that global tourism grows at the average annual rate of
4.3%, the tourist industry in Ethiopia still accounts for
less than 2 percent of Gross Domestic Product when
compared to 6%, 14% and 5% of GDP for Egypt, Kenya
and of South Africa respectively. Cognizant of this, the
government is looking for wider ways to double tourism
earnings during 2010-2015 and see about one million
foreign arrivals by 2020. In order to realize this goal, it
intends to intensify its campaigns abroad of introducing
the country as a top business and leisure destination. It
also plans to introduce the country’s ecotourism
opportunities to new tourism markets such as India,
China, Russia and Brazil. Its objective is to create social
and economic benefits through ecotourism and to foster
the conservation of natural resources of the areas.
Participatory local initiatives, in collaboration with
partners, will also be encouraged in a more organized
way with a view to develop and introduce a consolidated
approach for Eco-tourism that can be replicated in other
areas and that enhances the sustainable utilization of
the natural resources. The government is aware of
current trends that, to attract tourists, the ecotourism
industry must be designed to incorporate and
implement responsible, ethical, forward-looking, and farreaching environmental oversight. It is working to
balance the economic, social and environmental
management pillars of sustainable development.
Tourism has increasingly become a favoured
development tool in many developing countries for
poverty alleviation. For instance in eastern Africa
tourism has scored tremendous improvement with the
presence of stability in the area like in Kenya, Ethiopia
Uganda etc. but still problems exist in Somalia. With
the relative ease of entry into the tourism market and its
purported ability to generate foreign exchange and
create employment, it is no wonder that it is being
pursued. However, like any development option or
avenue of economic endeavor, it comes with a cost.
This, then, is at the heart of the tourism development
dilemma. Tourism represents an attractive, and perhaps
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the only, means of stimulating economic and social
development for some developing nations.
However, frequently that development either
fails to materialize, benefits only the local élite or
multinational corporations, or is achieved with a very
high social, environmental or economic cost. In the
developing world, tourism is usually implemented
through a top-down planning approach, and decision
making is ‘predominately based on the interventions of
government agencies and large tourism firms, resulting
in the dominance of external, often foreign capital and
the marginalisation of local people’ (Liu and Wall 2006).
Developing countries opting into the tourism industry will
encounter both the positive and negative consequences
of this globally competitive industry, and the challenge
lies in accepting or managing the negative
consequences in the hopes of obtaining the potential
long-term benefits of tourism. The complexities of using
tourism as a development tool and the dilemma that
many countries face in coping with the uncertainty that
tourism brings have been.
Generally the tourism development process
intersects with the economic, political, environmental
and social conditions in the destination and is also
framed by the global political economy. Despite the fact
that tourist arrivals in Ethiopia is at an increasing mode
because of policy measures, the sector in general is
underperforming compares to neighboring destinations.
Various domestic and international challenges are
attributed to the low performance of the sector. Though
the tourism development policy was designed well, the
proper implementation of it is easier said than done.
Lack of resources, weak coordination of institutions and
failure of various stakeholders in playing their role are
among the major causes for poor implementation.
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Business Confidence and International Tourism
Demand: Evidence from a Global Panel of
Experts

n 2003, the United Nations agency for tourism
(UNWTO), established a Panel of Tourism Experts, to
collect regular information on the short-term
development of tourism. Experts’ opinions are since
used to estimate a confidence index, which offers fairly
accurate information on the current and future
development of the tourism sector worldwide and by
macro-regions. The significance of this instrument
became evident during the 2008/2009 economic and
financial crisis, when indications about the impact and
duration of the crisis were scarce, but particularly
relevant to a sector having experienced virtually
uninterrupted growth until then. This piece of research
intends to achieve a better understanding of confidence
index’s contribution to forecasting tourism demand.
Results confirm the tourism confidence index as an
effective method to improve the accuracy of forecasts.
This piece of research intends to achieve a
better understanding of confidence index’s contribution
to forecasting tourism demand. Following the approach
proposed by Guizzardi and Stacchini (2015), this study
assesses the predictive power of the UNWTO Tourism
Confidence Index-possibly the world’s most widely used
and influential forecasts for the tourism sector- by
factoring the index in structural time series models.
Forecasts are produced for the global scale, for
advanced and emerging economies and five
geographic macro-regions. Models’ performance is
evaluated on in- and out-of-sample basis, and
benchmarked against frequently used univariate
models. The index is first considered as stand-alone
forecasting tool, with analyses focusing on its correlation
with series of actual values and assessing the
accurateness of forecasts derived from the Index. A
second part of the analysis focuses on the Index value
as explanatory variable in model-based forecasts,
testing its usefulness as predictor by factoring the index
in structural time-series models. The predictive accuracy
of augmented models is eventually tested against
simpler versions of structural models and autoregressive models. Results show that information
gathered through a simple and rather inexpensive tool
Author: e-mail: valeria.croce@gmail.com

can be effective in improving the accurateness of shortterm forecasts of tourism demand.
Managerial implications of research findings are
manifold. As demonstrated by Guizzardi and Stacchini
(2015), tourism confidence indexes offer the possibility
to obtain timely estimates of current and near-future
levels of tourism demand. They hence represent a costeffective solution to compensate for the lag in official
statistics publication. Previous research also proved that
confidence indexes in general, and the UNWTO index in
particular, have a good predictive power in identifying
discrete turning points in the business cycle (Taylor and
McNabb 2007, Croce 2016), and can actively contribute
to strengthen the resilience of a sector vulnerable to
changes in the external environment. The widespread
use of the Internet and ICT developments further offer
unprecedented opportunities to leverage collective
intelligence from large groups of individuals for
forecasting purposes (Segaran 2007), helping small
businesses and budget-constrained destinations to
embrace forecasting practices, replicating processes
which proved fruitful in other sectors (Wolfers and
Zitzewitz 2004).
Furthermore, the data environment related to
the tourism sector is characterised by lengthy statistical
processes causing a dominating backward-looking
approach (Vanhove, 2005). The suboptimal availability
of data, both in terms of scope and timeliness, coupled
with a complex demand and supply, make a case for
the use of confidence indexes in tourism, as they
represent a cost effective methodology to forecast future
changes in the development of the sector.
II.

Literature Review

The view that confidence measures can predict
fluctuations in economic series, such as the level of
economic activity or consumer spending, is a popular
one in the economic literature. In the tourism-related
literature, instead, the use of confidence measures in
forecasting is still a largely unexplored area (Swarbrooke
and Horner 2001, Njegovan 2005, Yap and Allen 2011,
Mihalic, Kester et al. 2013, Guizzardi and Stacchini
2015, Croce 2016).
The existing literature on tourism forecasting is
by far dominated by quantitative approaches, and only a
© 20 16 Global Journals Inc. (US)
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limited number of studies emphasize the suitability of
qualitative approaches to forecast tourism demand (for
reviews, see Witt and Witt 1995, Goh 2004, Song and Li
2008, Goh and Law 2011, Peng, Song et al. 2014). In
general, the use of subjective information in forecasting
-inter alia sentiment measures-is justified whenever
quantitative indicators are missing, or their provision is
not sufficiently timely. Sentiment indexes are frequently
considered as a valid source only when they
compensate for the lack of “hard” information. In reality,
these measures feature a number of properties that
make them useful indicators even in presence of
quantitative information, such as the capability to factor
non-measurable variables in estimates, and to provide a
synthetic value of the impact these factors would have
on tourism development, and to provide near real-time
forecasts (Guizzardi and Stacchini 2015).
The vast literature about forecasting provides
clear directions about environment-specific conditions
determining which approach is the most suitable for a
forecasting task. Wherever routine decisions are
involved, the assumption of continuity is realistic and
sufficient quantitative information is available, the most
complex quantitative methods provide more accurate
predictions than the simpler statistical methods
(Makridakis, Wheelwright et al. 1998, Armstrong and
Fildes 2006). In areas such as physics and engineering,
for instance, the accuracy of causal and statistical
forecasting models has achieved remarkable results in
providing almost error free predictions (Makridakis and
Taleb 2009). Whenever the conditions of the abovementioned requirements are non-optimal, a combination
of statistical methods and judgement proved to produce
a more accurate forecast than each approach used
separately (Goodwin 2002, Fildes, Goodwin et al. 2006,
Fildes, Goodwin et al. 2009).
The kaleidoscopic and human-based nature of
tourism poses serious threats to regular data collection
and to the correct specifications of exogenous variables
required by econometric models. Confidence indicators
may offer a way out of this trade-off, as they incorporate
in a single value the impact of many predictors,
including ‘those economic and market phenomena that
are known but not quantified” (Caniato, Kalchschmidt et
al. 2011).
The use of confidence indicators in forecasting
is very popular in the general economic literature, but it
is still a rather unexplored research area in tourism.
Swarbrooke and Horner (2001) first introduced this
approach in the tourism literature, using business
travellers’ expectations about a foreign country’s
economic development to forecast business travel
flows. Njegovan (2005) used a probit model to examine
whether leading indicators could be used for the
purpose of predicting short-term shifts in demand for
business travel by air, to and from the UK. The
estimated probit model provided timely predictions of
© 2016
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industry recessions and it was overall more accurate
than benchmark models. Allen and Yap (2011)
examined whether a consumer confidence index could
help predicting Australian domestic tourism demand.
Their findings suggest that the index has significant
impacts in forecasting VFR, but not other forms of
tourism. Guizzardi and Stacchini (2015) provide
evidence that information retrieved from business
surveys is effective in improving real-time forecasting of
hotel arrival to regional level. Croce (2016) found that
prospects of UNWTO Panel of Tourism Experts can
provide meaningful indications about the future sign of
international tourism demand growth, and that they can
significantly contribute to improve forecasting accuracy
under specific circumstances.
This study intends to escalate the approach
proposed by Guizzardi and Stacchini (2015) to the
global and macro-regional level, using data provided by
the UN agency for tourism, UNWTO. Following their
design, Tourism Confidence Index prospects are
factored in structural time series models and compared
with forecasts produced by the same models, without
the index. Forecasts are produced for the total number
of international tourist arrivals, as well as for international
arrivals to advanced and emerging economies and to
five geographic macro-regions (see Figure 1). Models’
performance is evaluated on in- and out-of-sample
basis, and benchmarked against a baseline ARIMA
model.
The choice of quantitative models is grounded
in evidence Peng, Song et al. (2014) provide in their
latest attempt to generalise models’ performance in
forecasting tourism demand. Based on empirical
findings of by-then published studies, their review
confirms ARIMA processes as the most frequently used
time-series approach, but also highlights the
advantages of structural time series models, when
exogenous variables can be included (Gonzalez and
Moral 1995, Kulendran and King 1997, Kulendran and
Witt 2001, Turner and Witt 2001). Structural time series
models are based on the traditional decomposition of
time series into trend, seasonal and cycle components
(Harvey 1990). This characteristic is expected to well
capture evolutions of tourism demand, especially in
those macro-regions characterised by regular variations
in their growth patterns. The strong correlation of index
values with international tourist arrivals, and the good fit
of regression models including the confidence index as
predictor (Croce 2016), are also convincing about the
positive contribution of the index in improving forecasts.
III.

Data Characteristics

In this piece of research, UNWTO Tourism
Confidence Index is used as input in regressive forecast
models. International tourist arrivals (ITA) are selected
as dependent variables, and reflect the cross-border

1
The ADF test depicts the series Americas, Asia Pacific and Middle
East as stationary at a confidence level of 95%.
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a) International tourism development from 2003 to
2015, key indicators
Since the early 1990s, UNWTO secretariat has
been collecting series of international tourist arrivals
from destinations around the world, which are regularly
published on the organisation’s World Tourism
Barometer. Despite methodological inconsistencies that
characterize the production of tourism statistics, the
information provided by the UN agency can be deemed
as the most reliable dataset covering virtually all world
destinations, not last due to a compensation effect that
characterizes large aggregates, as the eight series (see
Figure 1) here in exam.
Monthly growth rates in international tourist
arrivals, compared to the same month in previous year,
have been calculated and aggregated in 4-month
periods, in order to create time series consistent with the
period covered by confidence indexes. Each series
consists of 38 observations, dating from 2003/2 to
2015/3 (see Figure 1). Of these, 26 observations have
been used to estimate forecasting models’ parameters
for the first iteration, and the remaining 12 observations
are devoted to out-of-sample accuracy tests (shadowed
area in Figure 1).
During the period in exam, international tourism
has enjoyed growth in all world regions. Overall,
international tourist arrivals grew on average by 4,5%
each year, with typically regular variations around the
long-term trend (Standard Deviation(SD) = 3.87). Large
variations were caused by external shocks of relevant
magnitude, such as the breakout of the SARS syndrome
in 2003, and the 2008-2009 economic and financial
crisis. In this period, emerging economies typically grew
faster (Means(M) = 5.61; SD = 5.02) than advanced
ones (M = 3.64; SD = 3.64), but these latter followed a
more regular growth pattern, as indicated by a lower
standard deviation. Mature destinations such as Europe
(M = 3.37; SD = 3.46) and the Americas (M = 4.22; SD
= 4.64) are characterised by a comparatively lower
growth, largely explained by the already large volumes
of international tourists attracted by these regions, and
partly also by the distance from the most rapidly
expanding outbound travel markets, as China. Large
volumes are also an indication that these regions host
many established destinations, which is reflected in
regular growth patterns. Tourism demand for emerging
destinations in Asia and the Pacific (M = 7.24; SD =
10.00), the Middle East (M = 6.73; SD = 12.51) and
Africa (M = 5.11; SD = 5.12) grew at a faster pace, but
also proved more volatile and vulnerable to external
shocks. For all series bar the Middle East, international
tourism demand seems to grow more regularly during

the out-of-sample period, although a pairwise test of
means difference reveals no significant difference
between the two sub-samples.
An augmented Dickey-Fuller test, performed on
the in-sample subset of data, depicts all series as non1
stationary processes, with a confidence level of 99% .
First-order and second-order differencing returns
stationary series with a type-I error probability lower than
1%. The aggregation in 4-month periods removes
seasonality from arrival series, but a few series
(Americas, Asia Pacific and Europe) seem to feature a
cyclical component. Growth rates pattern in these
macro-regions could be fit by a sinusoidal curve with
cycles lasting approximately 3 years for Americas and
Asia Pacific, and 6 to 7 years for Europe. Given the
heavy weight destinations in Asia Pacific have in the
emerging economies aggregate, this series seems also
to be characterised by a cyclical component with cycles
of 3 years.
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flow of people for tourism purposes. The following
section describes the data used and illustrates those
properties of time series, which are a prerequisite for the
selection of appropriate forecasting models.
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Figure 1: International tourist arrivals and Tourism Confidence Index prospects, 4-month data series, 2003/1 to
2015/3 (source: UNWTO).
b) UNWTO Tourism Confidence Index
Since 2003, UNWTO Secretariat has been
collecting retrospective and prospective evaluations of
tourism performance from hundreds of tourism
stakeholders recruited through the organisation’s global
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network 2. Evaluations and prospects capture the
development of tourism demand compared to what
experts could reasonably expect for the period of
2
Panel members are conveniently recruited by the UNWTO Secretariat
based on their professional background, without any formal
assessment of the candidate’s expertise with the forecasting task.

(1)
where P is the index value at time t. Intercept α and
slope β are estimated through a linear regression
between the index and the equivalent series of
international tourist arrivals to return estimated growth
values ( ) at each time, hereafter referred to as
homologised TCI values. Series of homologised TCI

Table 1: Prospects of the UNWTO Panel of Tourism Experts (average value and standard deviation), average
number of participants per round, and relationship with the correspondent series of international tourist arrivals (R 2
and Granger test).

*: Diagnostics are related to the total number of ITA for sector subsets, and the correspondent series of ITA for all other subsets
*: Significant at p<0.05; ***: significant at p<0.001

When considered as independent forecasting
tool, prospects of the UNWTO Tourism Confidence
Index show a good fit with correspondent series of
international tourist arrivals, as synthesised by R2 values

in Table 1. Differences among subsets are largely
explained by panel size, as the average number of
experts participating in the survey varies greatly across
series and is strongly, and positively, correlated with R2
© 20 16 Global Journals Inc. (US)

Year

values covering 4-month periods are used in the
analysis that follows.
Since the second quarter of 2003, when the
survey started, an average of 320 experts submit
prospects and/or evaluations each wave. Such a large
basis of participating experts allows breaking down the
index into 18 different subsets, according to the level of
economic development, the macro-region or the sector
associated with the expert (see Table 1). For most
subsets of data, the average number of experts
participating in each round exceeds the threshold of 20
experts identified by Rowe and Wright (2001) as the
optimal maximum number for Delphi surveys (the italic
font in Table 1 denotes those subsets which don’t meet
this criterion). All subsets are also characterised by a
relatively high deviation from the average index value, a
positive factor in expert forecasting, where forecast
accuracy tends to increase with diversity of inputs
(Gordon and Helmer 1964, Woundenberg 1991,
Williams and Webb 1994, Gupta and Clarke 1996, Rowe
and Wright 1999).The average of all prospects collected
throughout the past 13 years is reported as indicator of
the level of optimism (or pessimism) that distinguishes
each subset.
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reference. Changes are measured on a 5-step Likert
(1932) interval scale, and collected by the means of an
e-mail questionnaire. Experts are asked to motivate their
assessment mentioning the main determinants that
underlie the expected evolution of tourism demand.
Waves are conducted three times a year and consist of
a single round survey. Once a year, evaluations and
prospects for the full year are also collected.
The Tourism Confidence Index (TCI) is
constructed using the un-weighted net balance of
survey responses collected through this survey, with 100
being the threshold value between contraction and
expansion (see UNWTO 2016). In order to combine
intra-year prospects and international tourist arrivals,
index values have been homologised by the means of a
linear transformation as in (1):
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values (ρ = 0.72). Expectedly, R2 values are also
inversely related to the accurateness of forecasts based
on homologised prospects (ρ = -0.60). Series with an
R2 of at least 0.50 are associated with a Mean Absolute
Error (MAE) of 1.8 percentage points on average, which
goes up to 3.0 percentage points for series with a lower
R2 value. Expectedly, the index fits regular series better
than volatile ones.
This study argues that prospects can also be a
valuable predictor of future tourism demand
development, and they can significantly improve the
accurateness of univariate forecasting models. On
average, there is a positive elasticity between the index
and international tourist arrivals growth. Based on (2),
one percentage point change in arrivals growth
corresponds to a change between 4 and 6 points in the
index value. These values remain rather consistent for
periods of positive and negative growth, and across
geographical aggregates.
(2)
A Granger (1969) causality test has also been
performed on series of prospects and correspondent
series of arrivals, to test the null hypothesis that
prospects are exogenous with respect to international
tourist arrivals. If the hypothesis is rejected, it is likely
that including past values of prospects in the forecasting
model would provide statistically more information than
past values of arrivals alone. Granger test values are
also used to select those sub-sets of prospects (by the
sector experts work for), which can be useful in
predicting values of international tourist arrivals at total
level. Only those series with a significant level of
Granger-causality will be included in the analyses that
follow. The test has been performed using the ‘granger
test’ function available in ‘lmtest’ package R, the free
software environment for statistical computing and
graphics. This function compares the unrestricted model
- in which the dependent variable (y) is explained by the
lags (up to the specified order) of y and of the
independent variable (x) -, and the restricted model - in
which y is only explained by the lags of y - by the means
3
of a simple Wald test . Results are reported in Table 1.
In general, the test confirms prospects as a
predictor that can significantly improve international
tourist arrivals forecasts (the test is significant for 13 out
of 19 series). The null hypothesis that the lagged series
(lag = 2) of total prospects, as well as prospects
provided by the Private Sector and Consultancy and
Media experts, would not be useful in predicting total
international tourist arrivals’ growth rates, can be
rejected with a Type-I error probability of 1%. The same
3

It must be noted, that the original definition of Granger causality does
not account for latent confounding effects and does not capture nonlinear causal relationships.
© 2016
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hypothesis can be rejected for the lagged version (lag =
2) of prospects provided by General Industry Bodies &
Other, Local and Regional Destinations and Global
Operators, although with an error probability of 5%.
Looking at aggregates by level of economic
development and macro-regions, lagged series of
prospects (lag = 2) can be considered Granger-causing
the correspondent series of international tourist arrivals
in Advanced economies, Americas and Europe, with a
95% confidence level.
It is appropriate to mention, that aggregates by
level of economic development and regional series are
marked by a higher conceptual correspondence
between series of actual values and series of prospects,
than aggregates by sector. While international tourist
arrivals measure inbound flows to the country of
destination, the survey asks experts to estimate future
developments in the tourism sector in their region and/or
the business sector they operate in. Prospects hence
return estimates, which are not only conceptually
broader than just the international demand component,
but which may also be strongly biased by local patterns,
when provided by experts operating in local businesses.
Unsurprisingly, the stronger Granger-causality is
observed in groups of experts operating in global
businesses. As such a discrepancy is lower for
aggregates by economic development and macroregion, all seven aggregates will be included in the
forecasting exercise described below (bold font in Table
1).
IV.

Forecasting Models

The
assessment
of
UNWTO
Tourism
Confidence Index contribution to improve forecast
accuracy is based on a comparison of forecasts
obtained with structural time series models, in which the
index is factored, and structural models without the
index as predictor. Forecasts based on simple autoregressive models are also computed, as baseline
forecasts, as these models frequently outperformed
more complex models in previous forecasting
competitions (Li, Song et al. 2005, Athanasopoulos,
Hyndman et al. 2011, Peng, Song et al. 2014, Akın 2015,
Guizzardi and Stacchini 2015).
For each of the eight series in exam, forecasts
have been obtained using packages in R. The 12
forecasts in the out-of-sample dataset allow for a robust
test of significance in forecast accuracy between
baseline and competing models.
a) Baseline forecasts: auto-regressive moving-average
models
For each series, different ARIMA models have
been estimated in order to select those who perform
best in estimating one-step-ahead forecasts. The choice

Year

reflected in mean absolute error (MAE) values
exceeding one percentage point (p.p.) for virtually all
series. The only exception is the moving average model
of order one, used to forecast international tourist
arrivals to Africa, with an R2 value of 0.77. This is
reflected in comparatively accurate forecasts (MAE =
1.86), given the highly varying pattern that characterises
this series. As predictable, ARIMA models perform best
with regular series. The auto regressive model of order
two, applied to total growth in international arrivals,
stands out as the best performing model, with an
average error and standard deviation both below the
one percentage point threshold.

Table 2: ARIMA models, parameters estimates and accuracy measures by macro-regions.

0

: all values refer to the ARIMA model fitting the first 26 observations (2003/1 to 2011/3).

b) Structural time series models
Structural time series models are a flexible
approach for time series analysis. They can be
considered as state-space models for time series,
based on a decomposition of the series into their
unobserved, latent components, namely trend, cycle
and seasonality. These models are frequently used not
only to provide a description of the salient features of
time series, but also to forecast their future values
(Holden, Peel et al. 1990). The characteristic of
modelling time series components well suits to forecast
the series in exam, as the cyclical component, observed
in some of them does not appear explicitly in the
definition and selection of ARIMA models.
For each of the eight series in exam, forecasts
have been estimated for a one-year horizon (three
periods). As for the baseline forecasts, the process has
been replicated for all 12 periods of the out-of-sample
data. Structural time series models were estimated
using R ‘stsm’, ‘dlm’ and ‘KFKSDS’ packages. The
‘stsm’ package offers the opportunity to apply five
4

For more information see: https://www.otexts.org/fpp/8/7.

different models. Different models have been tested on
each of the series, and the best performing model, in
terms of in-sample MAE, has been retained for
comparison with competing models.
The decomposition of each time series into its
components generates small improvements in forecasts
accuracy for five of the eight series in exam (Table 3).
Accuracy gains are measured as percentage
increments compared to corresponding baseline
5
forecasts . The magnitude of accuracy gains is rather
limited, as it falls between a minimum of 15% and a
maximum of 29% of the respective ARIMA Mean
absolute error. Considerable accuracy gains are
observed for series with large movements around the
trend, such as Asia Pacific (accuracy gains of 24 p.p.
compared to the MAE of baseline forecasts) and Middle
East (gains of 15 p.p.), but also for series with stable
growth patterns, such as the series advanced
economies (29 p.p.) and total (17 p.p.). A common

5
The difference is calculated between the MAE of STS models and the
MAE of ARIMA models, relative to this latter measure. A negative value
indicates a lower MAE value for STS models.
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of models was updated each time a new observation
was added, as in a real-life situation, where data arrive
sequentially and in-sample dataset is updated
accordingly, as new data become available. This
process was routinised by the use of the ‘auto.arima’
function available in R “forecast” package. The function
uses a variation of the Hyndman and Khandakar
algorithm, which performs repeated KPSS tests to set
the order of differencing (d), a stepwise search based
on AICc values to set the number of auto-regressive
terms (p) and lagged forecast errors (q), and maximum
likelihood estimation (MLE) to identify the best fitting
4
ARIMA model . Model parameters and diagnostics are
reported in Table 2.
In general, ARIMA forecasts show a low out-ofsample fit (R2) with series of actual values, which is

2016
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characteristic of these series is the regularity of their
behaviour, being they regular in their cyclical growth
6
pattern , or being they near-stationary series.

Year

2016

Table 3: Structural time series models, parameters estimates and accuracy measures by macro-regions.
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0
: all values refer to the first iteration of the model with 26 observations.
*: Significant at p<0.05; ***: significant at p<0.01

Structural time series models tend to reduce the
variance of absolute errors; hence they contribute to
make predictions more robust. This improvement is
particularly remarkable for the series Middle East,
Americas, World and Asia Pacific. This is reflected in the
improved fit between forecasts and actual values, as
expressed by R2 values. Compared to baseline
forecasts, structural models return smoother cyclical
fluctuations and a positive trend, which better fits the
actual development of tourism in these regions. Minor
improvements in R2 can be indeed observed for all
series, with the exception of Africa and Americas. A
closer comparison of these two approaches reveals that
structural time series models are more effective in
capturing turning points, while moving average and
auto-regressive models more nicely match the pace of
growth before and after these points (see Figure 2).
c) Augmented structural time series models
Homologised values of Tourism Confidence
Index prospects (see section 3.b) were eventually
factored in the structural models used in the previous
analysis. Both original series of homologised prospects
and lagged versions thereof have been added to the
models, for a comparison of the best performing
models. Seasonally differenced series (lag = 3) of
homologised prospects stand out as the regressors,

6

Based on the longer in-sample dataset, tourist arrivals growth to the
Middle East are not characterised by a cyclical component, but the 12
observations in the out-of-sample data a synusoydal type of pattern.
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which provide the most valuable inputs to compound
forecasts across all series. The only exception is the
series emerging economies, for which original series of
homologised prospects have been used. Parameter
estimates and accuracy measures are reported in
Table 4.
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Year

2016

Table 4: Augmented structural time series models, parameters estimates and accuracy measures by macro-regions.

0

: all values refer to the first iteration of the model with 23 observations (strating 2004, 2).
1: first order 1; 2: second-order differencing.
*: DM test significant at p<0.05; **: significant at p<0.01.

Accuracy gains brought by the use of the Index,
if any, are first assessed in terms of percentage
increments compared to the corresponding nonaugmented version and baseline forecasts. The
augmented version of structural time series models
returns more accurate forecasts than the corresponding
benchmarks for all series, with the exception of the two
aggregates by stage of economic development. For
advanced economies, the use of the index doesn’t bring
any substantial change in forecast accuracy, although
the Granger test (performed on the subset of data)
pointed to a possible contribution. This is likely
explained by the uncertainty that lingered among
tourism experts during the period 2012/2 until 2014/2,
especially those in Europe – where most advanced
economies are- Crises of various natures, primarily the
European debt crisis, the risk of Grexit and the Crimea
crisis, dragged experts’ prospects down. In fact, tourism
demand proved to be more resilient than experts
expected and negative factors were more than offset by
the rebound of important outbound travel markets,
aggressive price policies as well as a favorable
economic environment and plummeting oil prices. When
applied to emerging economies, the Index instead
slightly deteriorates the quality of forecasts (0.77 p.p.
less accurate). This can be explained by the diversity in
tourism development that can be observed within
emerging economies worldwide.

for the Middle East, and -0.7 p.p. for Americas). Data
plotted in Figure 1 provide explanation for these
differences. In general, information contained in the
index helps improving turning points and smoothening
the amplitude of cyclical variations. While the nonaugmented version models, more or less efficiently,
regular variations in time series, the index introduces
those changes that enhance the match with observed
values. This confirms Guizzardi and Stacchini’s (2015:
219) conclusions that a confidence index can be
usefully exploited to explain deviations from trend-cycle,
due to short-term shocks. This is symptomatic of
experts’ capability to infer behaviour from the past, but
also factor current inputs in their estimates, and deliver a
realistic version of future tourism developments. The use
of the Index further reduces deviations from mean errors
over the 12 out -of-sample observations.

For all other aggregates, accuracy gains
brought by the Index range between negligible values
(e.g. for the series total the MAE is only 7%, or 0.03 p.p.,
below the non-augmented version) to a maximum of
one-third of the benchmark forecast error (or -2.1 p.p.
© 20 16 Global Journals Inc. (US)
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Figure 2: International tourist arrivals by region or economic development, actual values and forecasts, 4-month data
series, 2012/1 to 2015/3 (source: UNWTO).
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Figure 3: International tourist arrivals by sector, actual values and forecasts, 4-month data series, 2012/1 to 2015/3
(source: UNWTO).
The large size of UNWTO Expert group allows
the analysis of different subsets of the index by sector.
Prospects, provided by experts from five different
tourism-related sectors, have been used as predictors
of growth in international tourist arrivals worldwide.
Parameter estimates and accuracy measures are
reported in Table 5 and forecasts plotted in Figure 3.

The analysis doesn’t point to professional experience in
a specific sector as relevant to improve forecasts for the
overall tourism sector.
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Table 5: Augmented structural time series models, parameters estimates and accuracy measures by sector.
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0

: all values refer to the first iteration of the model with 23 observations (strating 2004, 2).
1: order 1 differencing; 2: order 2 differencing.

V.

Comparing Predictive Accuracy

Accuracy gains are eventually tested on out-ofsample values using the Diebold-Mariano (1995) 7
statistics computed on out-of-sample absolute errors.
The use of this test is a standard practice to compare
the predictive accuracy of independent forecasts, and is
particularly suited to compare the accuracy of modelfree forecasts, as for instance survey-based forecasts.
Furthermore, the Diebold-Mariano test accommodates
for a number of series characteristics, among which the
presence of serially correlated forecast errors (see
Diebold & Mariano, 1995: 10). When used with short
forecast horizons, as it is the case here, forecast errors
correlation can lead to particularly conservative results
of the DM test, with the null hypothesis being rejected
too often. This may explain the limited number of
statistically significant results, and encourages the
interpretation of significant errors as solid recommenddations about the validity of the correspondent
forecasting approach.
The predictive accuracy of augmented models
is reported in Table 4. The test suggests that the use of
the index returns significantly more accurate forecasts
for three series, namely Africa, Americas and Middle
East. This is a noteworthy result from an operational
viewpoint, as forecasts for series with very high
variations, such as Africa and Middle East, are
frequently exposed to large errors. Differences in
forecast accuracy between the simpler version of
structural models and ARIMA models appear not to be
significant, based on the Diebold-Mariano test. STS
models for the series Middle East and advanced
economies, augmented with the index, become
7
The DM test has been chosen as measure of significance due to the
non-zero mean and serially correlated nature of forecast error series.
Empirical applications of the test suggest that on small samples the
test can have the wrong size and reject the null hypothesis too often.
For this purpose, confidence levels start at 0.1.
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statistically more accurate than their ARIMA counterpart,
with a type-I error probability of 5%.
For all other series, results are encouraging, but
not significant from a statistical viewpoint. In particular,
the use of the index from different sectors as predictor in
STS methods seems to reduce the predictive power of
models. This is explained by the conceptual
discrepancy between the prospects and actual series.
While international tourist arrivals measure inbound
travel flows, UNWTO prospects capture changes in the
overall tourism sector, including domestic demand. The
related index returns a measurement of the overall
business climate rather than just its demand
component, which may partly explain the lack of
significant results for some of the series.
Another caveat, strictly intertwined with this
aspect, is that international tourism demand is typically
proxied by visitor arrivals, or overnights, at a destination.
In spite of a remarkable progress, statistics on
international flows are still largely not comparable as
based on a host of different methodologies, hence
falling short of the rigorous international comparability
that would be required. Depending on the methodology,
international tourist arrivals may be close to the official
definition of a visitor, namely a person, who travels to a
place outside her usual environment for personal or
business/professional purposes, or may just monitor a
subset of it, as for instance visitors staying at hotels and
similar establishments. This lack of homogeneity is also
believed to introduce a bias in results.
Another caveat stems from the use of a nominal
group technique approach to collect prospects. This
approach, appreciable for its simplicity, overlooks some
of the techniques introduced to limit bias. Among them,
it is worth mentioning the lack of multiple rounds,
neglecting experts the opportunity to retrace their
evaluation process based on group feedback, and the
lack of feedback on their performance, which further
limits their chances to learn from past experiences.
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To avoid postal delays, all transaction is preferred by e-mail. A finished manuscript submission is confirmed by e-mail immediately and
your paper enters the editorial process with no postal delays. When a conclusion is made about the publication of your paper by our
Editorial Board, revisions can be submitted online with the same procedure, with an occasion to view and respond to all comments.
Complete support for both authors and co-author is provided.
4. MANUSCRIPT’S CATEGORY
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also.Preparation of research paper or how to write research paper, are major hurdle, while writing manuscript. The research articles and
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comprise:
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(g) Discussion should cover the implications and consequences, not just recapitulating the results; conclusions should be summarizing.
(h) Brief Acknowledgements.
(i) References in the proper form.
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approach and instructions. They will in addition, be published with much less delays than those that require much technical and editorial
correction.
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The Editorial Board reserves the right to make literary corrections and to make suggestions to improve briefness.
It is vital, that authors take care in submitting a manuscript that is written in simple language and adheres to published guidelines.
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efficiently edited by an English-speaking person before submission to make sure that, the English is of high excellence. It is preferable,
that manuscripts should be professionally edited.
Standard Usage, Abbreviations, and Units: Spelling and hyphenation should be conventional to The Concise Oxford English Dictionary.
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Structure
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names of the authors and co-authors, and the place(s) wherever the work was carried out. The full postal address in addition with the email address of related author must be given. Up to eleven keywords or very brief phrases have to be given to help data retrieval, mining
and indexing.
Abstract, used in Original Papers and Reviews:
Optimizing Abstract for Search Engines
Many researchers searching for information online will use search engines such as Google, Yahoo or similar. By optimizing your paper for
search engines, you will amplify the chance of someone finding it. This in turn will make it more likely to be viewed and/or cited in a
further work. Global Journals Inc. (US) have compiled these guidelines to facilitate you to maximize the web-friendliness of the most
public part of your paper.
Key Words
A major linchpin in research work for the writing research paper is the keyword search, which one will employ to find both library and
Internet resources.
One must be persistent and creative in using keywords. An effective keyword search requires a strategy and planning a list of possible
keywords and phrases to try.
Search engines for most searches, use Boolean searching, which is somewhat different from Internet searches. The Boolean search uses
"operators," words (and, or, not, and near) that enable you to expand or narrow your affords. Tips for research paper while preparing
research paper are very helpful guideline of research paper.
Choice of key words is first tool of tips to write research paper. Research paper writing is an art.A few tips for deciding as strategically as
possible about keyword search:
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One should start brainstorming lists of possible keywords before even begin searching. Think about the most
important concepts related to research work. Ask, "What words would a source have to include to be truly
valuable in research paper?" Then consider synonyms for the important words.
It may take the discovery of only one relevant paper to let steer in the right keyword direction because in most
databases, the keywords under which a research paper is abstracted are listed with the paper.
One should avoid outdated words.

Keywords are the key that opens a door to research work sources. Keyword searching is an art in which researcher's skills are
bound to improve with experience and time.
Numerical Methods: Numerical methods used should be clear and, where appropriate, supported by references.
Acknowledgements: Please make these as concise as possible.
References
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available electronic copies of the cited information for inclusion on the Global Journals Inc. (US) homepage at the judgment of the
Editorial Board.
The Editorial Board and Global Journals Inc. (US) recommend that, citation of online-published papers and other material should be done
via a DOI (digital object identifier). If an author cites anything, which does not have a DOI, they run the risk of the cited material not
being noticeable.
The Editorial Board and Global Journals Inc. (US) recommend the use of a tool such as Reference Manager for reference management
and formatting.
Tables, Figures and Figure Legends
Tables: Tables should be few in number, cautiously designed, uncrowned, and include only essential data. Each must have an Arabic
number, e.g. Table 4, a self-explanatory caption and be on a separate sheet. Vertical lines should not be used.
Figures: Figures are supposed to be submitted as separate files. Always take in a citation in the text for each figure using Arabic numbers,
e.g. Fig. 4. Artwork must be submitted online in electronic form by e-mailing them.
Preparation of Electronic Figures for Publication
Even though low quality images are sufficient for review purposes, print publication requires high quality images to prevent the final
product being blurred or fuzzy. Submit (or e-mail) EPS (line art) or TIFF (halftone/photographs) files only. MS PowerPoint and Word
Graphics are unsuitable for printed pictures. Do not use pixel-oriented software. Scans (TIFF only) should have a resolution of at least 350
dpi (halftone) or 700 to 1100 dpi (line drawings) in relation to the imitation size. Please give the data for figures in black and white or
submit a Color Work Agreement Form. EPS files must be saved with fonts embedded (and with a TIFF preview, if possible).
For scanned images, the scanning resolution (at final image size) ought to be as follows to ensure good reproduction: line art: >650 dpi;
halftones (including gel photographs) : >350 dpi; figures containing both halftone and line images: >650 dpi.
Color Charges: It is the rule of the Global Journals Inc. (US) for authors to pay the full cost for the reproduction of their color artwork.
Hence, please note that, if there is color artwork in your manuscript when it is accepted for publication, we would require you to
complete and return a color work agreement form before your paper can be published.
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Figure Legends: Self-explanatory legends of all figures should be incorporated separately under the heading 'Legends to Figures'. In the
full-text online edition of the journal, figure legends may possibly be truncated in abbreviated links to the full screen version. Therefore,
the first 100 characters of any legend should notify the reader, about the key aspects of the figure.
6. AFTER ACCEPTANCE
Upon approval of a paper for publication, the manuscript will be forwarded to the dean, who is responsible for the publication of the
Global Journals Inc. (US).
6.1 Proof Corrections
The corresponding author will receive an e-mail alert containing a link to a website or will be attached. A working e-mail address must
therefore be provided for the related author.
Acrobat Reader will be required in order to read this file. This software can be downloaded
(Free of charge) from the following website:
www.adobe.com/products/acrobat/readstep2.html. This will facilitate the file to be opened, read on screen, and printed out in order for
any corrections to be added. Further instructions will be sent with the proof.
Proofs must be returned to the dean at dean@globaljournals.org within three days of receipt.
As changes to proofs are costly, we inquire that you only correct typesetting errors. All illustrations are retained by the publisher. Please
note that the authors are responsible for all statements made in their work, including changes made by the copy editor.
6.2 Early View of Global Journals Inc. (US) (Publication Prior to Print)
The Global Journals Inc. (US) are enclosed by our publishing's Early View service. Early View articles are complete full-text articles sent in
advance of their publication. Early View articles are absolute and final. They have been completely reviewed, revised and edited for
publication, and the authors' final corrections have been incorporated. Because they are in final form, no changes can be made after
sending them. The nature of Early View articles means that they do not yet have volume, issue or page numbers, so Early View articles
cannot be cited in the conventional way.
6.3 Author Services
Online production tracking is available for your article through Author Services. Author Services enables authors to track their article once it has been accepted - through the production process to publication online and in print. Authors can check the status of their
articles online and choose to receive automated e-mails at key stages of production. The authors will receive an e-mail with a unique link
that enables them to register and have their article automatically added to the system. Please ensure that a complete e-mail address is
provided when submitting the manuscript.
6.4 Author Material Archive Policy
Please note that if not specifically requested, publisher will dispose off hardcopy & electronic information submitted, after the two
months of publication. If you require the return of any information submitted, please inform the Editorial Board or dean as soon as
possible.
6.5 Offprint and Extra Copies
A PDF offprint of the online-published article will be provided free of charge to the related author, and may be distributed according to
the Publisher's terms and conditions. Additional paper offprint may be ordered by emailing us at: editor@globaljournals.org .
You must strictly follow above Author Guidelines before submitting your paper or else we will not at all be responsible for any
corrections in future in any of the way.
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Before start writing a good quality Computer Science Research Paper, let us first understand what is Computer Science Research Paper?
So, Computer Science Research Paper is the paper which is written by professionals or scientists who are associated to Computer Science
and Information Technology, or doing research study in these areas. If you are novel to this field then you can consult about this field
from your supervisor or guide.
TECHNIQUES FOR WRITING A GOOD QUALITY RESEARCH PAPER:
1. Choosing the topic: In most cases, the topic is searched by the interest of author but it can be also suggested by the guides. You can
have several topics and then you can judge that in which topic or subject you are finding yourself most comfortable. This can be done by
asking several questions to yourself, like Will I be able to carry our search in this area? Will I find all necessary recourses to accomplish
the search? Will I be able to find all information in this field area? If the answer of these types of questions will be "Yes" then you can
choose that topic. In most of the cases, you may have to conduct the surveys and have to visit several places because this field is related
to Computer Science and Information Technology. Also, you may have to do a lot of work to find all rise and falls regarding the various
data of that subject. Sometimes, detailed information plays a vital role, instead of short information.
2. Evaluators are human: First thing to remember that evaluators are also human being. They are not only meant for rejecting a paper.
They are here to evaluate your paper. So, present your Best.

3. Think Like Evaluators: If you are in a confusion or getting demotivated that your paper will be accepted by evaluators or not, then
think and try to evaluate your paper like an Evaluator. Try to understand that what an evaluator wants in your research paper and
automatically you will have your answer.

4. Make blueprints of paper: The outline is the plan or framework that will help you to arrange your thoughts. It will make your paper
logical. But remember that all points of your outline must be related to the topic you have chosen.

5. Ask your Guides: If you are having any difficulty in your research, then do not hesitate to share your difficulty to your guide (if you
have any). They will surely help you out and resolve your doubts. If you can't clarify what exactly you require for your work then ask the
supervisor to help you with the alternative. He might also provide you the list of essential readings.
6. Use of computer is recommended: As you are doing research in the field of Computer Science, then this point is quite obvious.
7. Use right software: Always use good quality software packages. If you are not capable to judge good software then you can lose
quality of your paper unknowingly. There are various software programs available to help you, which you can get through Internet.

8. Use the Internet for help: An excellent start for your paper can be by using the Google. It is an excellent search engine, where you can
have your doubts resolved. You may also read some answers for the frequent question how to write my research paper or find model
research paper. From the internet library you can download books. If you have all required books make important reading selecting and
analyzing the specified information. Then put together research paper sketch out.

9. Use and get big pictures: Always use encyclopedias, Wikipedia to get pictures so that you can go into the depth.

10. Bookmarks are useful: When you read any book or magazine, you generally use bookmarks, right! It is a good habit, which helps to
not to lose your continuity. You should always use bookmarks while searching on Internet also, which will make your search easier.
11. Revise what you wrote: When you write anything, always read it, summarize it and then finalize it.
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12. Make all efforts: Make all efforts to mention what you are going to write in your paper. That means always have a good start. Try to
mention everything in introduction, that what is the need of a particular research paper. Polish your work by good skill of writing and
always give an evaluator, what he wants.
13. Have backups: When you are going to do any important thing like making research paper, you should always have backup copies of it
either in your computer or in paper. This will help you to not to lose any of your important.
14. Produce good diagrams of your own: Always try to include good charts or diagrams in your paper to improve quality. Using several
and unnecessary diagrams will degrade the quality of your paper by creating "hotchpotch." So always, try to make and include those
diagrams, which are made by your own to improve readability and understandability of your paper.
15. Use of direct quotes: When you do research relevant to literature, history or current affairs then use of quotes become essential but
if study is relevant to science then use of quotes is not preferable.
16. Use proper verb tense: Use proper verb tenses in your paper. Use past tense, to present those events that happened. Use present
tense to indicate events that are going on. Use future tense to indicate future happening events. Use of improper and wrong tenses will
confuse the evaluator. Avoid the sentences that are incomplete.
17. Never use online paper: If you are getting any paper on Internet, then never use it as your research paper because it might be
possible that evaluator has already seen it or maybe it is outdated version.
18. Pick a good study spot: To do your research studies always try to pick a spot, which is quiet. Every spot is not for studies. Spot that
suits you choose it and proceed further.
19. Know what you know: Always try to know, what you know by making objectives. Else, you will be confused and cannot achieve your
target.
20. Use good quality grammar: Always use a good quality grammar and use words that will throw positive impact on evaluator. Use of
good quality grammar does not mean to use tough words, that for each word the evaluator has to go through dictionary. Do not start
sentence with a conjunction. Do not fragment sentences. Eliminate one-word sentences. Ignore passive voice. Do not ever use a big
word when a diminutive one would suffice. Verbs have to be in agreement with their subjects. Prepositions are not expressions to finish
sentences with. It is incorrect to ever divide an infinitive. Avoid clichés like the disease. Also, always shun irritating alliteration. Use
language that is simple and straight forward. put together a neat summary.
21. Arrangement of information: Each section of the main body should start with an opening sentence and there should be a
changeover at the end of the section. Give only valid and powerful arguments to your topic. You may also maintain your arguments with
records.
22. Never start in last minute: Always start at right time and give enough time to research work. Leaving everything to the last minute
will degrade your paper and spoil your work.
23. Multitasking in research is not good: Doing several things at the same time proves bad habit in case of research activity. Research is
an area, where everything has a particular time slot. Divide your research work in parts and do particular part in particular time slot.
24. Never copy others' work: Never copy others' work and give it your name because if evaluator has seen it anywhere you will be in
trouble.
25. Take proper rest and food: No matter how many hours you spend for your research activity, if you are not taking care of your health
then all your efforts will be in vain. For a quality research, study is must, and this can be done by taking proper rest and food.
26. Go for seminars: Attend seminars if the topic is relevant to your research area. Utilize all your resources.
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27. Refresh your mind after intervals: Try to give rest to your mind by listening to soft music or by sleeping in intervals. This will also
improve your memory.
28. Make colleagues: Always try to make colleagues. No matter how sharper or intelligent you are, if you make colleagues you can have
several ideas, which will be helpful for your research.
29. Think technically: Always think technically. If anything happens, then search its reasons, its benefits, and demerits.
30. Think and then print: When you will go to print your paper, notice that tables are not be split, headings are not detached from their
descriptions, and page sequence is maintained.
31. Adding unnecessary information: Do not add unnecessary information, like, I have used MS Excel to draw graph. Do not add
irrelevant and inappropriate material. These all will create superfluous. Foreign terminology and phrases are not apropos. One should
NEVER take a broad view. Analogy in script is like feathers on a snake. Not at all use a large word when a very small one would be
sufficient. Use words properly, regardless of how others use them. Remove quotations. Puns are for kids, not grunt readers.
Amplification is a billion times of inferior quality than sarcasm.
32. Never oversimplify everything: To add material in your research paper, never go for oversimplification. This will definitely irritate the
evaluator. Be more or less specific. Also too, by no means, ever use rhythmic redundancies. Contractions aren't essential and shouldn't
be there used. Comparisons are as terrible as clichés. Give up ampersands and abbreviations, and so on. Remove commas, that are, not
necessary. Parenthetical words however should be together with this in commas. Understatement is all the time the complete best way
to put onward earth-shaking thoughts. Give a detailed literary review.
33. Report concluded results: Use concluded results. From raw data, filter the results and then conclude your studies based on
measurements and observations taken. Significant figures and appropriate number of decimal places should be used. Parenthetical
remarks are prohibitive. Proofread carefully at final stage. In the end give outline to your arguments. Spot out perspectives of further
study of this subject. Justify your conclusion by at the bottom of them with sufficient justifications and examples.
34. After conclusion: Once you have concluded your research, the next most important step is to present your findings. Presentation is
extremely important as it is the definite medium though which your research is going to be in print to the rest of the crowd. Care should
be taken to categorize your thoughts well and present them in a logical and neat manner. A good quality research paper format is
essential because it serves to highlight your research paper and bring to light all necessary aspects in your research.
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Key points to remember:
Submit all work in its final form.
Write your paper in the form, which is presented in the guidelines using the template.
Please note the criterion for grading the final paper by peer-reviewers.
Final Points:
A purpose of organizing a research paper is to let people to interpret your effort selectively. The journal requires the following sections,
submitted in the order listed, each section to start on a new page.
The introduction will be compiled from reference matter and will reflect the design processes or outline of basis that direct you to make
study. As you will carry out the process of study, the method and process section will be constructed as like that. The result segment will
show related statistics in nearly sequential order and will direct the reviewers next to the similar intellectual paths throughout the data
that you took to carry out your study. The discussion section will provide understanding of the data and projections as to the implication
of the results. The use of good quality references all through the paper will give the effort trustworthiness by representing an alertness
of prior workings.
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Writing a research paper is not an easy job no matter how trouble-free the actual research or concept. Practice, excellent preparation,
and controlled record keeping are the only means to make straightforward the progression.
General style:
Specific editorial column necessities for compliance of a manuscript will always take over from directions in these general guidelines.
To make a paper clear
· Adhere to recommended page limits
Mistakes to evade
Insertion a title at the foot of a page with the subsequent text on the next page
Separating a table/chart or figure - impound each figure/table to a single page
Submitting a manuscript with pages out of sequence
In every sections of your document
· Use standard writing style including articles ("a", "the," etc.)
· Keep on paying attention on the research topic of the paper

· Use paragraphs to split each significant point (excluding for the abstract)

· Align the primary line of each section

· Present your points in sound order

· Use present tense to report well accepted

· Use past tense to describe specific results

· Shun familiar wording, don't address the reviewer directly, and don't use slang, slang language, or superlatives

· Shun use of extra pictures - include only those figures essential to presenting results

Title Page:

Choose a revealing title. It should be short. It should not have non-standard acronyms or abbreviations. It should not exceed two printed
lines. It should include the name(s) and address (es) of all authors.
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Abstract:
The summary should be two hundred words or less. It should briefly and clearly explain the key findings reported in the manuscript-must have precise statistics. It should not have abnormal acronyms or abbreviations. It should be logical in itself. Shun citing references
at this point.
An abstract is a brief distinct paragraph summary of finished work or work in development. In a minute or less a reviewer can be taught
the foundation behind the study, common approach to the problem, relevant results, and significant conclusions or new questions.
Write your summary when your paper is completed because how can you write the summary of anything which is not yet written?
Wealth of terminology is very essential in abstract. Yet, use comprehensive sentences and do not let go readability for briefness. You can
maintain it succinct by phrasing sentences so that they provide more than lone rationale. The author can at this moment go straight to
shortening the outcome. Sum up the study, with the subsequent elements in any summary. Try to maintain the initial two items to no
more than one ruling each.
Reason of the study - theory, overall issue, purpose
Fundamental goal
To the point depiction of the research
Consequences, including definite statistics - if the consequences are quantitative in nature, account quantitative data; results
of any numerical analysis should be reported
Significant conclusions or questions that track from the research(es)
Approach:
Single section, and succinct
As a outline of job done, it is always written in past tense
A conceptual should situate on its own, and not submit to any other part of the paper such as a form or table
Center on shortening results - bound background information to a verdict or two, if completely necessary
What you account in an conceptual must be regular with what you reported in the manuscript
Exact spelling, clearness of sentences and phrases, and appropriate reporting of quantities (proper units, important statistics)
are just as significant in an abstract as they are anywhere else
Introduction:
The Introduction should "introduce" the manuscript. The reviewer should be presented with sufficient background information to be
capable to comprehend and calculate the purpose of your study without having to submit to other works. The basis for the study should
be offered. Give most important references but shun difficult to make a comprehensive appraisal of the topic. In the introduction,
describe the problem visibly. If the problem is not acknowledged in a logical, reasonable way, the reviewer will have no attention in your
result. Speak in common terms about techniques used to explain the problem, if needed, but do not present any particulars about the
protocols here. Following approach can create a valuable beginning:
Explain the value (significance) of the study
Shield the model - why did you employ this particular system or method? What is its compensation? You strength remark on its
appropriateness from a abstract point of vision as well as point out sensible reasons for using it.
Present a justification. Status your particular theory (es) or aim(s), and describe the logic that led you to choose them.
Very for a short time explain the tentative propose and how it skilled the declared objectives.
Approach:
Use past tense except for when referring to recognized facts. After all, the manuscript will be submitted after the entire job is
done.
Sort out your thoughts; manufacture one key point with every section. If you make the four points listed above, you will need a
least of four paragraphs.
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Present surroundings information only as desirable in order hold up a situation. The reviewer does not desire to read the
whole thing you know about a topic.
Shape the theory/purpose specifically - do not take a broad view.
As always, give awareness to spelling, simplicity and correctness of sentences and phrases.
Procedures (Methods and Materials):
This part is supposed to be the easiest to carve if you have good skills. A sound written Procedures segment allows a capable scientist to
replacement your results. Present precise information about your supplies. The suppliers and clarity of reagents can be helpful bits of
information. Present methods in sequential order but linked methodologies can be grouped as a segment. Be concise when relating the
protocols. Attempt for the least amount of information that would permit another capable scientist to spare your outcome but be
cautious that vital information is integrated. The use of subheadings is suggested and ought to be synchronized with the results section.
When a technique is used that has been well described in another object, mention the specific item describing a way but draw the basic
principle while stating the situation. The purpose is to text all particular resources and broad procedures, so that another person may
use some or all of the methods in one more study or referee the scientific value of your work. It is not to be a step by step report of the
whole thing you did, nor is a methods section a set of orders.
Materials:
Explain materials individually only if the study is so complex that it saves liberty this way.
Embrace particular materials, and any tools or provisions that are not frequently found in laboratories.
Do not take in frequently found.
If use of a definite type of tools.
Materials may be reported in a part section or else they may be recognized along with your measures.
Methods:
Report the method (not particulars of each process that engaged the same methodology)
Describe the method entirely
To be succinct, present methods under headings dedicated to specific dealings or groups of measures
Simplify - details how procedures were completed not how they were exclusively performed on a particular day.
If well known procedures were used, account the procedure by name, possibly with reference, and that's all.
Approach:
It is embarrassed or not possible to use vigorous voice when documenting methods with no using first person, which would
focus the reviewer's interest on the researcher rather than the job. As a result when script up the methods most authors use
third person passive voice.
Use standard style in this and in every other part of the paper - avoid familiar lists, and use full sentences.
What to keep away from
Resources and methods are not a set of information.
Skip all descriptive information and surroundings - save it for the argument.
Leave out information that is immaterial to a third party.
Results:
The principle of a results segment is to present and demonstrate your conclusion. Create this part a entirely objective details of the
outcome, and save all understanding for the discussion.
The page length of this segment is set by the sum and types of data to be reported. Carry on to be to the point, by means of statistics and
tables, if suitable, to present consequences most efficiently.You must obviously differentiate material that would usually be incorporated
in a study editorial from any unprocessed data or additional appendix matter that would not be available. In fact, such matter should not
be submitted at all except requested by the instructor.
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Content
Sum up your conclusion in text and demonstrate them, if suitable, with figures and tables.
In manuscript, explain each of your consequences, point the reader to remarks that are most appropriate.
Present a background, such as by describing the question that was addressed by creation an exacting study.
Explain results of control experiments and comprise remarks that are not accessible in a prescribed figure or table, if
appropriate.
Examine your data, then prepare the analyzed (transformed) data in the form of a figure (graph), table, or in manuscript form.
What to stay away from
Do not discuss or infer your outcome, report surroundings information, or try to explain anything.
Not at all, take in raw data or intermediate calculations in a research manuscript.
Do not present the similar data more than once.
Manuscript should complement any figures or tables, not duplicate the identical information.
Never confuse figures with tables - there is a difference.
Approach
As forever, use past tense when you submit to your results, and put the whole thing in a reasonable order.
Put figures and tables, appropriately numbered, in order at the end of the report
If you desire, you may place your figures and tables properly within the text of your results part.
Figures and tables
If you put figures and tables at the end of the details, make certain that they are visibly distinguished from any attach appendix
materials, such as raw facts
Despite of position, each figure must be numbered one after the other and complete with subtitle
In spite of position, each table must be titled, numbered one after the other and complete with heading
All figure and table must be adequately complete that it could situate on its own, divide from text
Discussion:
The Discussion is expected the trickiest segment to write and describe. A lot of papers submitted for journal are discarded based on
problems with the Discussion. There is no head of state for how long a argument should be. Position your understanding of the outcome
visibly to lead the reviewer through your conclusions, and then finish the paper with a summing up of the implication of the study. The
purpose here is to offer an understanding of your results and hold up for all of your conclusions, using facts from your research and
generally
accepted
information,
if
suitable.
The
implication
of
result
should
be
visibly
described.
Infer your data in the conversation in suitable depth. This means that when you clarify an observable fact you must explain mechanisms
that may account for the observation. If your results vary from your prospect, make clear why that may have happened. If your results
agree, then explain the theory that the proof supported. It is never suitable to just state that the data approved with prospect, and let it
drop at that.
Make a decision if each premise is supported, discarded, or if you cannot make a conclusion with assurance. Do not just dismiss
a study or part of a study as "uncertain."
Research papers are not acknowledged if the work is imperfect. Draw what conclusions you can based upon the results that
you have, and take care of the study as a finished work
You may propose future guidelines, such as how the experiment might be personalized to accomplish a new idea.
Give details all of your remarks as much as possible, focus on mechanisms.
Make a decision if the tentative design sufficiently addressed the theory, and whether or not it was correctly restricted.
Try to present substitute explanations if sensible alternatives be present.
One research will not counter an overall question, so maintain the large picture in mind, where do you go next? The best
studies unlock new avenues of study. What questions remain?
Recommendations for detailed papers will offer supplementary suggestions.
Approach:
When you refer to information, differentiate data generated by your own studies from available information
Submit to work done by specific persons (including you) in past tense.
Submit to generally acknowledged facts and main beliefs in present tense.
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Please carefully note down following rules and regulation before submitting your Research Paper to Global Journals Inc. (US):
Segment Draft and Final Research Paper: You have to strictly follow the template of research paper. If it is not done your paper may get
rejected.
The major constraint is that you must independently make all content, tables, graphs, and facts that are offered in the paper.
You must write each part of the paper wholly on your own. The Peer-reviewers need to identify your own perceptive of the
concepts in your own terms. NEVER extract straight from any foundation, and never rephrase someone else's analysis.
Do not give permission to anyone else to "PROOFREAD" your manuscript.
Methods to avoid Plagiarism is applied by us on every paper, if found guilty, you will be blacklisted by all of our collaborated
research groups, your institution will be informed for this and strict legal actions will be taken immediately.)
To guard yourself and others from possible illegal use please do not permit anyone right to use to your paper and files.
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CRITERION FOR GRADING A RESEARCH PAPER (COMPILATION)
BY GLOBAL JOURNALS INC. (US)
Please note that following table is only a Grading of "Paper Compilation" and not on "Performed/Stated Research" whose grading
solely depends on Individual Assigned Peer Reviewer and Editorial Board Member. These can be available only on request and after
decision of Paper. This report will be the property of Global Journals Inc. (US).
Topics

Grades

Abstract

Introduction

Methods
Procedures

Result

Discussion

References

and

A-B

C-D

E-F

Clear and concise with
appropriate content, Correct
format. 200 words or below

Unclear summary and no
specific data, Incorrect form

No specific data with ambiguous
information

Above 200 words

Above 250 words

Containing all background
details with clear goal and
appropriate details, flow
specification, no grammar
and spelling mistake, well
organized sentence and
paragraph, reference cited

Unclear and confusing data,
appropriate format, grammar
and spelling errors with
unorganized matter

Out of place depth and content,
hazy format

Clear and to the point with
well arranged paragraph,
precision and accuracy of
facts and figures, well
organized subheads

Difficult to comprehend with
embarrassed text, too much
explanation but completed

Incorrect
and
unorganized
structure with hazy meaning

Well organized, Clear and
specific, Correct units with
precision, correct data, well
structuring of paragraph, no
grammar
and
spelling
mistake

Complete and embarrassed
text, difficult to comprehend

Irregular format with wrong facts
and figures

Well organized, meaningful
specification,
sound
conclusion,
logical
and
concise explanation, highly
structured
paragraph
reference cited

Wordy, unclear conclusion,
spurious

Conclusion
is
not
cited,
unorganized,
difficult
to
comprehend

and
Complete
correct
format, well organized

Beside the point, Incomplete

Wrong format and structuring
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