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Abstract

Young people are considered the backbone of any country’s sustainable economy. A country that can utilize its youth to the fullest

gets the best output. However, in thismodern, competitiveworld andwith the rapid growth of the population, it is very challenging

to ensure jobs for all the youth; rather, creating a foundation for youth by which they can realize their entrepreneurial dreams

in reality would be the best alternative. This study has tried to analyze the challenges, such as scarcity of initial finance, social

constraints, volatile political situation, lack of education & skills, inability to adapt tomodern technologies, and societal perception

regarding women’s participation in entrepreneurship that South Asian youth face while implementing their entrepreneurship

ideas with the help of scoping reviews of related literature. Along with the challenges, this study identified the prospects of youth

entrepreneurship through a SWOT analysis. This study has sought to present a framework that can help policymakers in South

Asian countries expand youth entrepreneurship by implementing a holistic strategy supported by the proper use of modern

technologies. Because this study has highlighted how technological evolution is reshaping youth entrepreneurship, especially for

women and unprivileged youth.
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1. Introduction

I n any economy, unemployment, especially youth unemploy-
ment, can be a curse. For long-term, sustainable success, the

unemployment rate must be very low. However, in 2025, the
unemployment rate in South Asia reached 15.4%. Although this
rate has been declining over the last five years, the 15.4% is still
alarming. For young men, the unemployment rate is expected to
decline over the next 2 years. We have seen a declining rate in
the early part of 2026. But it is more alarming when it comes to
young women. It is expected that the women's unemployment
rate will increase slightly in the coming years. However, compared
to Arab States and North Africa, the unemployment rate is lower.
It happens especially with the increasing involvement of women
in job and entrepreneurship activities over the last one decade,
especially for the era of modern technologies. Governments like
Bangladesh, India, Nepal, and the Maldives are realizing the
importance of youth entrepreneurship to the economy, so they
are taking promising initiatives. However, still after comparing,
it was found that only 14 percent of young women were working
in 2023 compared to 39 percent of young men. The high NEET
(Not in Education, Employment, and Training) rates for women in
South Asia are due to a large number of women still not having the
opportunity for schooling and employment. But we have observed
positive changes in the last five years, especially in the evolution
of digital marketing, social media, artificial intelligence, mobile
banking, online education facilities, etc. Due to these, women are

not only participating in entrepreneurial activities; they are also
pursuing higher education. Soon, the NEET rate for women will
decline compared to men (FRED, 2026). In this competitive world,
it is very obvious that without entrepreneurial activities, young
people cannot contribute to the economy solely by getting jobs.
This new generation has realized it, and nowadays is more focused
on entrepreneurship, although they are facing different challenges
on their path to their dreams.
The aim of the entrepreneurship-related programs and activities

is to standardize policies in order to engage youth in productive
businesses. Entrepreneurship programs have significant positive
impacts on self-employment, the country's economy, and personal
financial independence. A holistic and comprehensive approach is
required to promote youth entrepreneurship and self-employment.
The estimated total global number of unemployed youths in 2023
is 65 million. The share of youth who are not in employment,
education, or training (NEET) in 2023 was 20.4%. Young women
are 2 times as likely as young men to be in NEET status (ILO,
2024). The majority of developing Asian countries struggle to
recognize the importance of entrepreneurship. Among South
Asian countries, India ranks 75th, Sri Lanka 82nd, Bangladesh
96th, Pakistan 97th, and Nepal 104th in the global index of digital
entrepreneurship systems. Among South Asian countries, India,
Sri Lanka, Bangladesh, Pakistan, and Nepal, cultural and informal
institutions are less favorable, whereas physical infrastructure is
most favorable (ADB, 2024). The global youth unemployment
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rate was 13% in 2023, and the 20% share of youth not in NEET in
2023. World Bank, 2025. Entrepreneurs often face different types
of challenges when entering entrepreneurial activities, such as
financing problems, lack of family support, especially for women,
social constraints, lack of skills and training, bureaucratic non-
support, lack of skills for adapting to new technologies, lack of
proper education, etc.
Entrepreneurship can offer financial independence for youth,

economic contribution, lower unemployment rates, higher GDP,
and higher living standards, while recognizing the reality that
creating jobs for all unemployed youth is almost impossible
in the South Asian region. Youth unemployment is indeed a
global problem, but it can be particularly challenging in the
developing countries of South Asia. But for a sustainable economy
in the long run, utilizing all the youth is a must, and for that,
entrepreneurship can play the most vital role. The government
and the concerned parties must adopt holistic, effective strategies.
This study has aimed to analyze all the challenges and future
prospects of youth entrepreneurship in South Asian countries
with the help of previous studies and has tried to provide a
framework considering the evolution of modern technologies,
which can help policymakers of South Asian countries to expand
youth entrepreneurship by eliminating the challenges as much as
possible (UNDP, 2018).

2. Study Methods

2.1. Inclusion and Exclusion
The population in this study consists of young people aged 15-24
years. Studies that focused on young people aged 25 and above and
excluded adults were excluded from this study. Studies focusing
on youth entrepreneurship challenges, such as financial, social,
cultural, psychological, political, and opportunities relevant to
youth empowerment, were included in the study. Studies that
focused solely on literature reviews were not included. In this
study, the South Asian context was considered, but the non-South
Asian context was not considered. Peer-reviewed journal articles,
including qualitative, quantitative, and mixed-method designs,
theses, books, chapters, and international reports were included
in this study.

2.2. Identifying the Research Question
This present study focuses on analyzing two research questions:
1) What are the challenges of entrepreneurship that youth en-
trepreneurs face? 2)What are the prospects of youth entrepreneur-
ship in promoting youth empowerment in South Asian societies?
These research questions were developed after a preliminary
search of the existing literature on youth entrepreneurship.

2.3. Search Strategy
A systematic review of the literature was conducted using relevant
keywords across both peer-reviewed and grey literature databases.
Four databases were searched from inception to February 2026:
PubMed (NCBI), Scopus (ELSEVIER), Google Scholar, and Seman-
tic Scholar to identify literature.

2.4. Extent and Scope of Existing Literature
Based on in-depth database searches, a total of 120 studies were
identified for this study. A screening process has been performed
to eliminate duplicate literature using predefined inclusion and ex-
clusion criteria focused on title & abstract. This screening process

provides 50 studies for full-text review. Following a full-text as-
sessment, 38 studies were identified: 25 quantitative, 9 qualitative,
and 2 mixed-methods. 2 cross-sectional studies were found, but
surprisingly, no longitudinal studies were identified, which limits
our ability to assess the long-term impact of entrepreneurship.
In analyzing the geographical distribution of the studies, the
following were noted: 17 from Bangladesh, 4 from India, 3 from
Pakistan, 3 from Nepal, 3 from Bhutan, 4 from Sri Lanka, 2 from
the Maldives, and 2 from Afghanistan. This represents major
socio-economic and cultural backgrounds in South Asia.

3. Discussions of the Findings: Challenges and
Opportunities

The results of this study suggest that social business models can
empower urban youth to become entrepreneurs by addressing
social problems. Investment in social business yields economic
outcomes and personal development, including steady income,
a source of income, and economic independence (Ahammed et
al., 2025). Another study also found a positive impact of the
social business fund on entrepreneurs' income, increasing sales,
profits, business assets, household property, and risk management
capacity (Ferdousi et al., 2023). Several studies found that a lack of
family or social support, loan arrangements, and training facilities
hinder business activities (Sultana et al., 2025).
Studies on other Asian countries, such as Bangladesh, India,

Pakistan, Bhutan, and Sri Lanka, found various multidimensional
barriers in youth entrepreneurship, including financial constraint,
failure concerns, practical knowledge deficiency, lack of infras-
tructure, socio-cultural factors, business support, lack of social
engagement, lack of family support, lack of business opportunities,
marketing problems, etc. (Pandey, 2019), (Shekhar, 2024), (Javeed
et al., 2022), (Gankandage & Jayathilaka, 2025). There were many
motivational factors responsible for becoming an entrepreneur
among youth, including time-saving, customer feedback, trust
in online platforms, lower costs, better networking facilities, and
minimum initial investment (Pandey, 2019).
The result also revealed that young people want to be en-

trepreneurs, as they have positive attitudes towards entrepreneur-
ship due to the scarcity of jobs (Ashrafi et al., 2020). It is suggested
that a separate curriculum for entrepreneurship education in
school and universities including practical lab activities, monitor-
ing youth business start-ups, entrepreneurship education should
be supported by industry, academia and public policy (Lakmal
& Fernando, 2023). The study highlighted some challenges of
entrepreneurship, including obtaining credit and financial growth,
such as increase of interest rate, seeking for collateral before sanc-
tioning loans, complex legal process, source of funding, pressure
for repaying the loans, shortage of rawmaterials, poor skill of social
marketing, lack of knowledge in digital technologies, availability
of labor, and increasing competition (Ravi & Vedhapradha, 2019).
Lack of skills, lack of finance, unwillingness to take risks, lack

of family support, lack of business opportunities, and lack of
government support were also identified as challenges to youth
entrepreneurship (Utha et al., 2016). In synthesizing these find-
ings, enhancing Sri Lanka's entrepreneurial ecosystem requires
a holistic approach. Along with coordinated initiatives from
government, authorities, financial institutions, and community
leaders, fulfilling educational needs, social support, psychological
resilience, and financial accessibility are prime factors behind
the higher rate of entrepreneurial success. Such a strategy can
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lead to long-term success in youth entrepreneurship in Sri Lanka
(Gankandage, 2025).
Young people are central to achieving sustainable goals, so

investing in youth motivates their long-term, continuous contribu-
tions to the economy at the personal, national, and global levels.
Young people can contribute as agents in leading and implement-
ing initiatives and as advocates in influencing the political and
decision-making processes through their voices.
Sustainable Development Goal 8 is directly involved with youth

employment issues. One of the main purposes of this goal is to
ensure full and productive employment for all, including youth and
persons with disabilities, thereby directly improving the country's
economy. The ILO Youth Employment Action Plan 2020-2030
addresses several Sustainable Development Goals to promote the
inclusive and sustainable development of young people, reducing
the unemployment rate among young people, and providing
fruitful education and training (NEETs). Besides SDG 8, the
YEAP also supports SDG 4, which aims to provide young people
with sufficient vocational and technical skills to increase youth
employment and support the start of entrepreneurship activities.
It also addresses SDG 5, which is designed to support greater
women's involvement in employment by removing barriers and
ensuring a gender-friendly environment. To ensure SDG 10, the
YEAP aims to provide the required skills and training to vulnerable
youth, migrants, refugees, and youth in rural areas. Creating green
jobs and increasing investment in climate-friendly sectors can
directly create opportunities for youth employment, and this is
related to SDG 13: Climate Action, backed by The YEAP. The
YEAP is also strengthening SDG 17: Partnerships for the Goals
by coordinating the Global Initiative on Decent Jobs for Youth,
involving the G20, BRICS, and regional institutions. Overall,
the YEAP 2020–2030 is a very promising and fruitful strategy
that can ensure sustainable employment and entrepreneurship
opportunities for the young people (ILO, 2025).
One of the United Nations' important youth development strate-

gies is to prioritize youth empowerment through job opportunities
or entrepreneurship. This strategy can indeed ensure productive
employment of young people to some extent. The United Nations
would act as an advocate for creating balance to inspire labor
demand and improve skills development systems for young people,
enabling school-to-work transitions and reducing NEET rates,
especially among young women and disadvantaged youth. Under
this strategy, the UN is focused on creating self-employment
ecosystems, creating quality jobs, attracting private investment
to increase employment opportunities, reshaping labor market
policies, continuous skills development that considers the latest
technologies, and social protection in both rural and urban areas
(UN, 2025).
This review has explored that youth entrepreneurship is shaped

by social, economic, cultural, political, and psychological contexts
across South Asia. It is found that the youth unemployment rate
and the desire for a decent job remain key motivators for young
people to become entrepreneurs in this region, as is common
across South Asia. This review also identifies positive relation-
ships between entrepreneurship education and entrepreneurship
intention across various studies, where socio-cultural, economic,
and psychological factors serve as barriers to the development of
youth's entrepreneurship careers. The results suggest gaps in the
empirical evidence on how youth entrepreneurs overcome these
barriers and continue their journey. Existing studies predomi-
nantly emphasize quantitative assessments of financial, social,
political, and educational aspects, often overlooking the critical

aspects of youth's perceptions, attitudes, and coping capacities.
Further studies often overlook the background of young people's
choice of entrepreneurship as a career, their experience, and how
these factors impact their sustainable livelihood and social status.
Moreover, there is a scarcity of qualitative, longitudinal studies
that provide extensive data and lessons for future entrepreneurs to
help overcome the fear of failure. Future endeavors should focus
on subjective indicators such as attitudes, perceptions, emotional
experiences, values, cultural norms and practices, and religious
practices relevant to entrepreneurship issues, to connect the multi-
faceted links between youth entrepreneurship and sustainable
livelihoods. However, a notable gap exists in understanding
entrepreneurship from the practical viewpoint of government
and non-government financial institutions, especially concerning
youth unemployment challenges. There is a lack of evidence on
how financial institutional support affects entrepreneurship. In
addition, the impact of entrepreneurship on youth empowerment
and employment has been overlooked in existing research articles.
Further studies often overlook their gender, socio-economic

status, ethnicity, geographical location, disability status, and how
these variables influence entrepreneurship. As family dynamics
have been changing rapidly over the last decade and migration has
increased, more research will be vital to understanding how these
challenges will evolve. Since it is the age of new technologies, and
youths are adopting them more in their entrepreneurial activities,
further studies are required to determine how these modern
technologies are impacting youth entrepreneurship. Digital
technologies such as artificial intelligence, advanced materials,
cloud computing, and robotics could generate innovative ideas
for the community's benefit. This review also identified a gap in
the lack of focus on digital entrepreneurship platforms, which is
crucial for the digital economy. Another important research gap
identified in the scoping review is the lack of policy-based research.
There are a few studies focused on the policy framework for youth
entrepreneurship.
Based on the above discussion and analysis, this study has

conducted the following SWOT (Strengths, Weaknesses, Oppor-
tunities, and Threats) analysis of youth entrepreneurship, which
might help policymakers in South Asian governments reshape
their youth entrepreneurship strategies.

3.1. Strengths
This study found some strengths in youth entrepreneurship. First,
governments of different countries have taken significant ini-
tiatives to improve both digital and non-digital infrastructure.
Second, the government. has realized that without a diversified
economy, youth entrepreneurship cannot be expanded, so it has
taken substantial steps toward economic diversification. Third,
most countries have adopted digitalization across many govern-
ment services, enabling the youth to start businesses with an easy,
efficient registration process. Fourth, this study has found that
many governments have initiated business development support
systems for entrepreneurswhowant to start small-scale businesses,
especially women.
Fifth, in many of the countries in this study, women are

increasingly engaging in higher education, which has made them
realize the importance of financial independence. So women
are taking steps outside their doors and starting to do business.
Especially for the growth of modern technologies, women can
easily start their business by opening a simple social media page.
They can run their business from home. Both urban and rural
women are participating in online business. Governments across
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countries have recognized the economic value of this online
business, so they have launched various training programs for
women to equip them with modern technologies, marketing,
social media management, etc. Due to the expansion of the
tourism industry in the Maldives, women in the Maldives are
engaging in this industry. These women are not only contributing
to their families but also driving significant change in the country's
economy. Ultimately, youth entrepreneurship can make a notable
contribution to the development of youth careers, which will
benefit the country in the long run.

3.2. Weaknesses
This study found some limitations in youth entrepreneurship.
First, it has been noticed that most young people who are
willing to start an entrepreneurial business have lack of financial
literacy, especially for the illiterate young people and youth
from different study backgrounds other than business. Second,
although different governments have started training programs for
young people to enrich them with entrepreneurial and managerial
knowledge, these programs are not sufficient. Both NGOs and
private organizations with educational institutions need to come
forward to expand the training programs. Third, countries like
the Maldives, which are geographically dispersed and have a
small local market, have limited financial instruments and a
small credit market, making it difficult for young entrepreneurs
to turn their initiatives into larger ones. Fourth, although it is an
era of modern technologies, still a huge portion of rural people
have lack of knowledge of modern technologies. They are not
taking advantage of these technologies to start their businesses.
Countries like Bangladesh, where both rural men and women
have smartphones but don't know how to use their social media
accounts to start an online business. Fifth, due to an inappropriate
educational background and prior work experience, young people
cannot participate in social investment-related decision-making.
Sixth, different financial institutions don't want to give loans to
young entrepreneurs, especially women, because of a lack of credit
history and collateral. So, they were compelled to seek financing
from informal sources, such as relatives and friends, or from
personal savings (UNDP, 2025).
Seven, this study found that countries like Bangladesh, Sri

Lanka, and Bhutan have insufficient national curricula that should
be equipped with knowledge of entrepreneurial opportunities
and education. Due to a lack of education and proper skills,
many young people cannot realize their dreams, especially the
underprivileged. Educational institutions are far behind in
providing the required entrepreneurship education and skills
aligned with modern technologies. Eight, due to different cultural
barriers, social taboos, a low mentality in a male-dominated
society, and religious constraints, women face obstacles at every
step in their entrepreneurial dreams. Still, a large portion of
families believe that doing business is not a woman's duty; rather,
they should focus only on family duties. Nine, compared to
urban youth entrepreneurs, it is more difficult for rural young
entrepreneurs to accelerate their initiatives due to insufficient
educational opportunities, obstacles in accessing new information,
difficulties in building proper networks, etc. There is a lack of a
proper government platform for entrepreneurship support.
Ten, countries like Bangladesh, Pakistan, and India have

complex, old bureaucratic processes for business launch, which
make it more difficult and lengthy for young entrepreneurs to
realize their dreams. Eleven, in countries like Bangladesh and
India, which have a good number of financial institutions, but they

are hardly willing to support SMEs. These financial institutions
still cannot believe that these visionary youth can bring them
long-term profit. In different countries, minority people also face
discrimination when seeking loans from financial institutions,
receiving administrative support for opening their businesses, and
receiving local government support, which ultimately hinders
social and economic development in the community and the
achievement of goals (UNDP, 2021).

3.3. Opportunities
As in many other sectors, the widespread adoption of modern
technologies can enable significant development of youth en-
trepreneurship. This is a great opportunity, especially for a country
like Bangladesh, which is on track to become a developing nation
by 2029. Their economy can be supported largely by the vast
contributions of youth entrepreneurship. The government must
understand the vast potential of digital technologies to expand
large-scale youth entrepreneurship. In a country like Bangladesh,
where young people have started their entrepreneurial activities by
opening a social media account over the last 4-5 years. Gradually,
women fromboth urban and rural areas are engaging in digitalmar-
keting, sales, and promotion. However, there is ample opportunity
to utilize social media, artificial intelligence, and mobile banking
facilities to engage more unemployed youth in entrepreneurial
activities. By doing so, they will not only improve the lives of their
own, but theywill also contribute to the economy. The government
has to organize various training programs and courses to helpmore
people learn how to use these technologies properly and realize
their dreams.
Again, taking the best advantage of the strategic geographic

locations of different countries can be a great opportunity. In this
Asian region, the Maldives holds the position as the largest and
fastest-growing travel and tourism market. Tourists from different
countries can easily book hotels and travel destinations on their
smartphones. Traveling to different countries is now a piece of
cake. So, the government of the Maldives can expand its tourism
industry by involving unemployed youth through entrepreneurial
opportunities. Apart from these, developing green factories,
political involvement to support private-sector enrichment, and
bringing international projects and support can scale up youth
entrepreneurship (UNDP, 2025).

3.4. Threats
This study has analyzed various existing and potential threats that
can hinder the success of youth entrepreneurship. First, social
taboos, religious beliefs, and old traditions and cultural norms
create obstacles, especially for young women, to starting their
entrepreneurial activities. A huge number of people in countries
of this region still believe that women are supposed to be caregivers
to their families. They should stay inside the home and take care of
their families. These perceptions are creating obstacles for women
on their journey to youth entrepreneurship. Second, political
involvement and corruption are very common phenomena in
these countries. Different goons backed by political leaders often
create problems for the small entrepreneurs. Again, corruption
across different government organizations is another threat to
young entrepreneurs. Third, different financial institutions are not
willing to provide business loans to individuals without collateral.
Fourth, small entrepreneurs face significant competition from
large enterprises. Without offering a unique product or service,
it is difficult for entrepreneurs to sustain their businesses in the
long run. Fifth, countries of this region often face volatile political
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conditions. Unstable political conditions can never support small
entrepreneurs in the long run.
Sixth, the improper national curriculum backed by

entrepreneurial courses, the lack of training programs, and
minimal expansion of digital infrastructure in rural areas are
among the other threats thatmust be addressed by the government.
On the other hand, the development of youth entrepreneurship
can create obstacles for other established industries in some
countries. In Bangladesh, 80% of its foreign currency is backed by
the RMG industry. If more and more rural women and youth with
less education become increasingly involved in entrepreneurship
activities, then this RMG industry may not find enough workers.
The RMG industry in Bangladesh is succeeding only because of
the low wages paid to workers. Now, if these people can find
another opportunity that lets them earn better, they may shift.
However, the policymakers must keep a balance so that both RMG
and entrepreneurship can benefit the economy in the long run
(UNDP, 2025), (UN, 2024).

4. Conclusion and Recommendations
The study provides a holistic overview of the challenges and
prospects of youth entrepreneurship in the South Asian context.
It highlighted various challenges, including economic, social,
cultural, and political challenges, as well as entrepreneurship
education and intentions. This study has been equipped with
an extensive review of existing literature, analyzing multiple
types of studies, including both quantitative and qualitative
studies. This approach enabled a comprehensive assessment
of the current state of entrepreneurship challenges and their
effects on young entrepreneurs across South Asian contexts.
This review study has explored a critical gap in the existing
literature regarding challenges and policy dimensions. Despite the
crucial importance of youth employment education and training
for youth empowerment in South Asia, there is a scarcity of
comprehensive studies examining its multifaceted aspects. To
get the best benefit from youth entrepreneurship, proper use
of modern technologies is a must. However, focusing more on
Bangladesh and Indian studies, which limit in-depth findings
across the region, underscores the need for further research in
countries such as Pakistan, Nepal, Bhutan, and Afghanistan. In
addition, overreliance on quantitative studies limits understanding
of youth perceptions, knowledge, and attitudes, underscoring the
importance of qualitative studies. These limitations create the
landscape for more use of comprehensive regional andmethodical
approaches in future research and policy recommendations.

APPENDICES
Below is the summary of the 38 literatures that have been used

for this study with the below points,

1. Literature Title,

2. Authors Name,

3. Study Design,

4. Study Setting,

5. Study Objectives, and

6. Key Results
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Key Results Article Title Author (s) and
Year

Study Design

The study identified barriers including lack of
aspiration to be a successful entrepreneur, the
tricky educational system orientation, complex
regulatory environment, social pressure and
stigma, psychological barriers, lack of favorable
environment, financial constraints etc.

Exploring Barriers to Entrepreneurship
among Unemployed Educated Youths in
Bangladesh

(Rana et al., 2024) Qualitative
Approach:
In-depth interview

The study identified educational, financial,
administrative and regulatory, political
constraints and family as motivators of starting
business.

Barriers and Incentives for Youth
Entrepreneurship Start-Ups : Evidence
from Bangladesh

(Uddin et al. M.
M., 2015)

Qualitative
Intervention

The study used youth social impact framework
and identified economic gain, individual
development impact on community.

Youth Entrepreneurship Development
through Social Business Models: A Study
in Urban Bangladesh

(Ahammed et al.,
2025)

Qualitative Case
Study Approach

The study found improved business performance
including sales, profit, asset, risk management
on youth entrepreneurs

Fostering Youth Entrepreneurship
Development through Social
Business-Evidence from Bangladesh

(Ferdousi et al.,
2023)

Quantitative
Approach

Positive and significant association amongst
entrepreneurial attitude, subjective norms,
perceived behavioral control, resilience and
intention Constraints: financial risk, social risk,
political unrest, lack of technology etc.

Entrepreneurial Intentions of Gen Z
University Students and Entrepreneurial
Constraints in Bangladesh

(Hossain et al.,
2023)

Quantitative
Approach

Entrepreneurship can become a vital way of
eradicating poverty, homelessness, minimizing
unemployment problem.

Entrepreneurship: A Rising Way Leading
to Economic Development in Bangladesh

(Sultana et al.,
2025)

Quantitative
Approach

The study found challenges: lengthy
bureaucratic processes and irregularities, lacking
foundational skills and knowledge,
insufficiencies in value chains, insufficient
access to good quality internet services.

State of the Ecosystem for Youth
Entrepreneurship in Bangladesh

(UNDP, 2021) Quantitative
Approach

Positive attitude toward entrepreneurship as
profession, bureaucratic structure makes it
difficult to launch and grow a firm,

Youth Perception to Existing
Entrepreneurial Ecosystem and its Impact
on Entrepreneurial Intention: An Enquiry
into the context of Bangladesh

(Kamruzzaman,
2023)

Quantitative
Approach

The study found some positive aspects including
making good profit, minimum initial investment,
maintain good network, less expensive, time
saving, getting customer feedback.

Enlightening Youth Entrepreneurship with
E-Commerce to empower young
generation in Bangladesh

(Akhter, 2019) Quantitative
Approach

Their entrepreneurial intentions have a positive
impact on their attitudes, subjective norms,
perceived behavioral control and entrepreneurial
intentions.

Exploring the Impact of Digital
Entrepreneurship Education among
Graduates in Bangladesh

(Mamun et al.,
2023)

Quantitative
approach

Strong and positive attitudes, high motivation
toward entrepreneurship. Financial constraints,
fear of failure, lack of practical experiences,
weak institutional and policy support,

Youth Unemployment and New Ventures:
Exploring Entrepreneurial Intentions
among Bangladeshi University Students

(Chowdhury,
2025)

Quantitative
Approach

Need for achievement and self -confidence,
socio-cultural factors have positive impacts on
students risk taking as negative factor

Unveiling the Drivers of Social
Entrepreneurship Intentions: Insights from
Business Graduates in Bangladesh

(Uddin et al., 2024) Quantitative
Approach

Lack of skilled labour and networking was
found as major barriers. Lack of family and
societal support, inadequate institutional
support identified from female entrepreneurs.
Holistic approach was recommended to develop
sector wise entrepreneurship development

Prospects and Barriers in Entrepreneurship
Development in Greater Sylhet of
Bangladesh- A Framework

(Islam, 2022) Mixed method
approach
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Key Results Article Title Author (s) and
Year

Study Design

Normative beliefs has positive relationship with
awareness of consequences and personal norms

Modelling Social Entrepreneurial Intention
among University Students in Bangladesh
using Value-belief-norm Framework

(Naznen et al.,
2022)

Quantitative
approach

Students entrepreneurial experience are not
affected by previous business experiences and
academic intelligence

Effect of Individual Factors on Youth
Entrepreneurship in Khulna Division,
Bangladesh

(Talukder, 2021) Quantitative
approach

Entrepreneurial education has positive impact
on entrepreneurial intention. It improves
students' attitude towards sustainability which
strengthen their intentions.

Entrepreneurship Education and
Sustainable entrepreneurial Intention: The
Mediating Role of Attitudes & Moderating
Role of Prior Entrepreneurial Experience

(Talukder et al.,
2025)

Quantitative
approach

Leading an independent life, getting respectable
and noble career, lack of support from family
members were the important factors.

An Exploration of the Youth Perception
toward Social Entrepreneurship
Development: Evidence from Bangladesh

(Ashrafi et al.,
2020)

Quantitative
approach

Internal factors: education, occupation, family,
innovative desire. External factors: govt.
assistance, financial assistance, technological
availability. Challenges: financial, marketing,
infrastructure, lack of experience. Opportunities:
govt scheme, demographic dividend, large
population. Education system focuses on
employment rather entrepreneurial skill
development..

Youth Entrepreneurship: Opportunities
and Challenges in India

(Pandey, 2019) Quantitative
approach

Youth preferred entrepreneurship as occupation,
need for autonomy and possibility of greater
income, shortage of working capital, absence od
societal support

Youth Entrepreneurship in India: Driving
Economic Growth and Social Inclusion- A
Study

(Shekhar, 2024) Quantitative
approach

Past self-employment experience has negative
impact on students entrepreneurial inclination.

Effect of Individual Factors on Youth
Entrepreneurship- A Study of Uttarakhand
State, India

(Sharma, 2014) Quantitative
approach

The study found the government. policies,
political participation, employment
opportunities, and social engagement affected
youth empowerment and entrepreneurial
activities.

Factors Affecting Youth Empowerment
and Entrepreneurial Initiatives: Social
Implications andWay Forward

(Javeed et al.,
2022)

Quantitative
approach
Cross-sectional
design

Youth who want to become entrepreneurs are
more interested in gaining education, training,
knowledge, skills, and experience.

Analyzing the Impact of Youth
Entrepreneurial Perspective on Sustainable
Socio-Economic Growth of Karachi

(Khatana, 2021) Qualitative
approach

The study explores personal, psychological,
family-related, institutional and regulatory,
cultural, social, and financial-related barriers.

Perceived Barriers to Youth
Entrepreneurship in Pakistan and Hungary

(Kazmi, 2018) Qualitative
approach

Challenges identified include access to finance.
Govt. rules and regulations, inadequate
entrepreneurial skills, and socio-cultural
constraints. Opportunities as micro enterprises,
innovation, and creativity.

Challenges and Prospects of Youth
Entrepreneurship in Dhangadhi
Sub-Metropolitan City, Nepal

(Bhatta, 2024) Quantitative

Challenges identified as lack of business
funding, start-up capital, micro funding, and
seed funding, unfair competition, and lack of
business experience.

Financial Challenges of Youth
Entrepreneurship in Kathmandu

(Rana, 2024) Quantitative
approach
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Key Results Article Title Author (s) and
Year

Study Design

Lack of start-up capital, business management
experiences, savings and collateral, information,
and business networks were found as obstacles.

Challenges and Prospects of Youth
Entrepreneurship in Kathmandu

(Sitoula, 2015) Quantitative
approach

Small size of market, lots of difficulties in
preparing a good business plan, fear of taking
credit, lack of proper infrastructural facilities,
and lack of problem-solving strategies were
found as challenges

Challenges and Prospects of
Entrepreneurship in Bhutan from the Lens
of Business Educators

(Sharma & Khem,
2020)

Qualitative
approach

Internal and external factors, such as a lack of
financial support and the availability of required
infrastructure, were identified as major
challenges.

Exploring the Obstacles for Start-ups in
Bhutan: From a Prevented Entrepreneurs'
Perspective

(Singh et al., 2020) Qualitative
approach

Students are more inclined towards
entrepreneurship; students and parents are
aware of the increasing unemployment rate.

Entrepreneurship Education in Bhutan-
Perception, Culture and Challenges

(Utha et al., 2016) Quantitative
approach

Personal savings, bank credit, and bank loans are
the most important variables reflecting the credit
for entrepreneurship

Challenges or Survival Instinct of Tibetan
Entrepreneurs

(Ravi &
Vedhapradha,
2019)

Quantitative
approach

Entrepreneurial education and attitude towards
entrepreneurship have a positive and significant
relationship with entrepreneurial intentions

Evaluation on Entrepreneurial Intentions
of Sri Lankan Youth Generation with
Special Reference to Kurunegala District

(Lakmal &
Fernando, 2023)

Quantitative
approach

Socio-cultural, educational, economic, and
psychological factors influence start-up failures.

Unveiling the Challenges: Exploring
Start-up Hurdles faced by Small and
Medium-Sized Enterprise Entrepreneurs in
Sri Lanka

(Gankandage &
Jayathilaka, 2025)

Quantitative
approach

Lack of resources, lack of entrepreneurial skills
in lectures, poor stakeholder engagement, weak
govt. policies were found as obstacles.

Challenges and Constraints to enhance the
Entrepreneurship Education in Higher
Educational Institutions of a Developing
Country: Evidence from Sri Lanka

(Tennakoon et al.,
2020)

Quantitative
approach

Positive relationship between education levels
and successful entrepreneurial ventures,
minimal support from the govt.. family
influence in starting phase

Exploring Experiences of Self-made
Entrepreneurs in Sri Lanka

(Liyanage, 2021) Qualitative, case
study approach

The conception of the entrepreneurship idea and
process was primarily inspired by passion and a
hobby; no proper business planning was
completed. The majority launched their
business through social media.

Entrepreneurial Experiences of Female
Entrepreneurs in the Maldives: From
Concept to Implementation and Beyond

(Sinaau et al.,
2024)

Qualitative
approach

Social commerce not only expands access to
goods and services but also facilitates
entrepreneurial inclusion

Socially Innovative Entrepreneurship in
the Digital Informal Economy: Insight
from the Maldivian Case of Social
Commerce

(Waheed, 2025) Quantitative
approach

Current education, family factors, socio-cultural
factors, personal factors for entrepreneurship
career

Entrepreneurial Career Intentions among
the Youth of Afghanistan and
India-Assessing the Role of External
Environment, Socio-cultural and
Personality Factors

(Shahzad, 2020) Cross -sectional
survey

Social media plays a vital role in this process by
offering options for entering the markets,
engaging with clients and establishing global
networks.

Assessing the Impact of Social Media on
Youth's Entrepreneurship Development in
Afghanistan

(Khalili et al.,
2024)

Mixed method
approach
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Key Results Article Title Author (s) and
Year

Study Design

Study Setting Study Objectives Key Results

Dhaka city,
Bangladesh

Explore the barriers to entrepreneurship
among unemployed educated youth

The study identified barriers including lack of aspiration to be a
successful entrepreneur, the tricky educational system orientation,
complex regulatory environment, social pressure and stigma,
psychological barriers, lack of favorable environment, financial
constraints etc.

Chittagong,
Bangladesh

To analyze specific barriers and constraints
for starting and running business of young
people

The study identified educational, financial, administrative and
regulatory, political constraints and family as motivators of starting
business.

Dhaka city,
Bangladesh

Exploring social business models to
empower urban youth as entrepreneurs

The study used youth social impact framework and identified
economic gain, individual development impact on community.

Dhaka city,
Bangladesh

To know the impact of social business
funds on micro-entrepreneurs' income

The study found improved business performance including sales,
profit, asset, risk management on youth entrepreneurs

Dhaka,
Bangladesh

Examine variety of restrictions preventing
Bangladeshi youth (Gen Z students)

Positive and significant association amongst entrepreneurial
attitude, subjective norms, perceived behavioral control, resilience
and intention Constraints: financial risk, social risk, political unrest,
lack of technology etc.

Dhaka, Cumilla
and Chattogram

Explore the prospects and challenges in
implementing entrepreneurship in
Bangladesh to facilitate economic
development

Entrepreneurship can become a vital way of eradicating poverty,
homelessness, minimizing unemployment problem.

Dhaka,
Chattogram,
Rangpur, Sylhet,
Khulna, Rajshahi,
Barishal

Understand challenges and opportunities
within the entrepreneurship ecosystem

The study found challenges: lengthy bureaucratic processes and
irregularities, lacking foundational skills and knowledge,
insufficiencies in value chains, insufficient access to good quality
internet services.

Dhaka and
Rajshahi

To investigate youth perception towards
entrepreneurial ecosystem and its impact
on the entrepreneurial intention of the
youth

Positive attitude toward entrepreneurship as profession,
bureaucratic structure makes it difficult to launch and grow a firm,

Bangladesh To identify the contribution of e-commerce
in youth entrepreneurship

The study found some positive aspects including making good
profit, minimum initial investment, maintain good network, less
expensive, time saving, getting customer feedback.

Bangladesh To explore the impact of digital
entrepreneurship education on youth

Their entrepreneurial intentions have a positive impact on their
attitudes, subjective norms, perceived behavioral control and
entrepreneurial intentions.

Sylhet To investigate the factors shaping
entrepreneurial intention

Strong and positive attitudes, high motivation toward
entrepreneurship. Financial constraints, fear of failure, lack of
practical experiences, weak institutional and policy support,

Chattogram,
Cumilla

To investigate the factors motivating
business graduates

Need for achievement and self -confidence, socio-cultural factors
have positive impacts on students risk taking as negative factor

Sylhet To identify prospects and barriers in
entrepreneurship development system

Lack of skilled labour and networking was found as major barriers.
Lack of family and societal support, inadequate institutional
support identified from female entrepreneurs. Holistic approach
was recommended to develop sector wise entrepreneurship
development

Dhaka,
Chattogram,
Rajshahi

To measure the influence of altruistic
values, traditional values, personal
normative beliefs on social entrepreneurial
intention

Normative beliefs has positive relationship with awareness of
consequences and personal norms
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Study Setting Study Objectives Key Results

Khulna division To investigate how individual factors affect
the inclination of young students to start a
career as an entrepreneur

Students entrepreneurial experience are not affected by previous
business experiences and academic intelligence

Bangladesh Explore the relationship between
entrepreneurial education and sustainable
entrepreneurial intention among university
students

Entrepreneurial education has positive impact on entrepreneurial
intention. It improves students' attitude towards sustainability
which strengthen their intentions.

Bangladesh To explore the factors associated with
perception development of social
entrepreneurship among youth

Leading an independent life, getting respectable and noble career,
lack of support from family members were the important factors.

India Explore various factors that contribute to
and motivate youth entrepreneurs to start
up business

Internal factors: education, occupation, family, innovative desire.
External factors: govt. assistance, financial assistance, technological
availability. Challenges: financial, marketing, infrastructure, lack of
experience. Opportunities: govt scheme, demographic dividend,
large population. Education system focuses on employment rather
entrepreneurial skill development..

Karnataka state in
India

To understand the dynamics of youth
entrepreneurship in India

Youth preferred entrepreneurship as occupation, need for
autonomy and possibility of greater income, shortage of working
capital, absence od societal support

Uttarakhand state,
India

To examine the effect of individual factors
on their decision to take up
entrepreneurship

Past self-employment experience has negative impact on students
entrepreneurial inclination.

Pakistan To identify the factors that impact the
empowerment of Pakistani youth and their
entrepreneurial initiatives

The study found the government. policies, political participation,
employment opportunities, and social engagement affected youth
empowerment and entrepreneurial activities.

Karachi, Pakistan To explore the youth outlook on economic
growth factors

Youth who want to become entrepreneurs are more interested in
gaining education, training, knowledge, skills, and experience.

Pakistan and
Hungary

To explore the barriers or challenges of
youth entrepreneurs

The study explores personal, psychological, family-related,
institutional and regulatory, cultural, social, and financial-related
barriers.

Nepal To explore the challenges and prospects of
youth entrepreneurship

Challenges identified include access to finance. Govt. rules and
regulations, inadequate entrepreneurial skills, and socio-cultural
constraints. Opportunities as micro enterprises, innovation, and
creativity.

Kathmandu,
Nepal

To identify key factors contributing to
successful youth entrepreneurship

Challenges identified as lack of business funding, start-up capital,
micro funding, and seed funding, unfair competition, and lack of
business experience.

Kathmandu,
Nepal

To investigate particular challenges and
describe the possibilities of youth
entrepreneurship

Lack of start-up capital, business management experiences, savings
and collateral, information, and business networks were found as
obstacles.

Bhutan To study the challenges and explore future
prospects of entrepreneurship

Small size of market, lots of difficulties in preparing a good business
plan, fear of taking credit, lack of proper infrastructural facilities,
and lack of problem-solving strategies were found as challenges

Bhutan To explore the obstacles for start-ups faced
by entrepreneurs

Internal and external factors, such as a lack of financial support and
the availability of required infrastructure, were identified as major
challenges.

Bhutan To determine the perceptions of Bhutanese
students toward entrepreneurship.

Students are more inclined towards entrepreneurship; students and
parents are aware of the increasing unemployment rate.

Karnataka, India To explore the probable and suitable
financial sources and evaluate the credit
facilities available to Tibetan entrepreneurs

Personal savings, bank credit, and bank loans are the most
important variables reflecting the credit for entrepreneurship

Sri Lanka To investigate the entrepreneurial
intentions of Sri Lankan youth

Entrepreneurial education and attitude towards entrepreneurship
have a positive and significant relationship with entrepreneurial
intentions
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Study Setting Study Objectives Key Results

Sri Lanka To identify and analyze the factors
contributing to start-up failures.

Socio-cultural, educational, economic, and psychological factors
influence start-up failures.

Sri Lanka To study the current entrepreneurship
education system in Sri Lankan state
universities with reference to challenges
and constraints

Lack of resources, lack of entrepreneurial skills in lectures, poor
stakeholder engagement, weak govt. policies were found as
obstacles.

Sri Lanka To identify the key elements that incubate
successful entrepreneurs in Sri Lanka

Positive relationship between education levels and successful
entrepreneurial ventures, minimal support from the govt.. family
influence in starting phase

Maldives To describe the entrepreneurial experiences
of female entrepreneurs in the Maldives in
order to gain an understanding of the
various stages of the entrepreneurial
process

The conception of the entrepreneurship idea and process was
primarily inspired by passion and a hobby; no proper business
planning was completed. The majority launched their business
through social media.

Maldives How digital platforms are enabling micro
-entrepreneurship for the women and
youth

Social commerce not only expands access to goods and services but
also facilitates entrepreneurial inclusion

Afghanistan and
India

To examine different factors responsible for
entrepreneurial intentions.

Current education, family factors, socio-cultural factors, personal
factors for entrepreneurship career

Afghanistan To explore the impact of social media on
youth entrepreneurship

Social media plays a vital role in this process by offering options for
entering the markets, engaging with clients and establishing global
networks.
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